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LHE  average  net  paid 
eirculations  of  The  News, 
New  York’s  Picture  News- 

for  the  six  months 


paper, 

period  ending  September 
thirtieth,  1925,  were— 

DAILY  .....  920,956 
SUNDAY  .  ,  .  1,122,065 

The  Largest  Circulation  in  America— morn¬ 
ing,  evening  or  Sunday— and  still  growing. 
Advertisers:  Buy  on  arising  market! 

THE  ®  NEWS 

Jiew  York's  TictureJ^wspaper 

Tribune  Tower,  Chicago  25  Park  Place,  New  York. 

; 

September >1925  Averages:  Daily  980,859,  Sunday  1,153,641 
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The  NEA  Four-Page,  Ready-Print  Color  Comic 
Section  is  the  key  to  increased  circulation.  Scores 
of  editors  have  found  in  NEA  Comics  in  Color 
the  needed  stimulus  to  boost  Saturday  night 
and  Sunday  sales. 

“OUR  BOARDING  HOUSE,”  “FRECKLES  AND  HIS 
FRIENDS.”  “SALESMAN  $AM”  and  “OUT  OUR  WAY” 
form  the  funniest  comic  combination  obtainable  and  are 
acknowledged  the 

STANDARD  of  AMERICA 

NEA  Comics  in  strip  form  and  page  size  have  the  largest 
reader  following  in  the  world. 

Samples  and  rates  on  request. 

NEA  SERVICE^  Inc*, 

MAIN  OFFICE 

1200  West  Third  Street,  Cleveland,  Ohio 

The  World*s  gre(]Ltest  newspaper  feature  service,  supplying  a  complete  and  exclusive  daily 
illustrated  feature  service  to  newspapers  throughout  the  United  States  and  in  foreisn  countries* 


States  and  in  foreign  countries* 


Metu^orkHerald  ©ribum 

announces  the  appointment  of 

WOODWARD  &  KELLY 

London  Guarantee  8C  Accident  Bldg.,  Chicago 
Fine  Arts  Building,  Detroit 

as 

WESTERN  REPRESENTATIVES 


This  appointment  brings  into  close  association  in  the 
national  advertising  field  three  powerful  market  media — 
The  Chicago  Daily  News,  the  Cleveland  Plain  Dealer  and 
the  New  York  Herald  Tribune. 

Robert  H.  Flaherty,  who  has  been  the  Western  Repre¬ 
sentative  of  the  New  York  Herald  Tribune  with  head¬ 
quarters  in  Chicago,  has  joined  the  staff  at  the  home  office 
in  New  York. 
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Editor  &  Publisher  for  O  ctoh  er  10,  19  2  5 


Selling  Women’s  Wear  and  Millinery 

in 

PHILADELPHIA 

Philadelphia,  having  the  third  largest  population  in  the  United  States,  is  an  important  market  for  the 
maker  of  Women’s  Wear  and  Millinery. 

With  over  three  million  people,  living  in  more  than  520,000  separate  dwellings  in  Philadelphia, 
Camden  and  their  vicinity,  it  offers  particularly  attractive  possibilities  to  makers  of  women’s  wear. 

To  reach  its  vast  army  of  feminine  buyers  and  consumers  you  have  at  your  conunand  the  advertising 
columns  of  THE  EVENING  BULLETIN,  the  newspaper  which  more  than  any  other  has  the  confidence 
of  the  women  residing  in  this  market. 

Philadelphia  has  been  very  prosperous  this  year  and  holiday  buying  of  wearing  apparel  on  the 
part  of  its  women  and  girls  will  be  quite  big. 

Send  for  a  free  copy  of  THE  BULLETIN  ROUTE  LIST  OF  WOMEN*S 
WEAR  DEALERS  IN  PHILADELPHIA  AND  CAMDEN,  It  will  be  of 
great  help  to  your  salesmen  in  calling  on  the  trade, 

DOMINATE  PHILADELPHIA 

Create  maximuin  impression  at  one  cost  by  concentrating  in  the  newspaper 

“nearly  everybody”  reads — 

PHILADELPHIA’S  NEWSPAPER 

526,796 

Average  daily  net  paid  circulation  for  the  six  months  ending 
March  31,  1925. 

The  circulation  of  the  Philadelphia  Bulletin  is  the  largest  in 
Philadelphia  and  is  one  of  the  largest  in  the  United  States. 
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SAN  FRANCISCO  KANSAS  CITY,  MO. 

Thomas  L.  Emory,  Verree  &  Conklin,  Inc.  C.  J.  Edelmann,  Verree  &  Conklin,  Inc. 

681  Market  Street  1100  Davidson  Bldg. 
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U.  S.  Trade  Commission  to  Hear  Charges 
Against  A.  N.  P.  A.  and  6-Point  League 

Notice  of  Hearing  on  New  Citations  to  Join  National  Newspaper  Organization  and  Representatives* 
Group  with  A.  A.  A.  A.,  S.  N.  P.  A.  and  A.  P.  A.  in  Restraint  of  Trade  Case. 


A  PROPOSED  amended  complaint 
^  has  been  prepared  by  the  Federal 
Trade  Commission,  joining  the  American 
Newspaper  Publishers’  Association  and 
the  Six  Point  League,  as  respondents 
with  three  other  newspaper  and  adver¬ 
tising  agency  organizations  now  under 
citation  as  operating  in  alleged  restraint 
of  trade.  The  case  primarily  attacks  the 
established  system  of  advertising  agency 
compensation. 

Hearing  on  the  motion  to  amend  is  set 
to  be  held  in  Washington  Oct.  23.  De¬ 
lays  are  expected. 

The  other  organizations  previously 
cited  and  still  named  in  the  proposed  new 
complaint  are  the  American  Association 
of  Advertising  Agencies,  the  Southern 
.Newspaper  Publishers  Association’,  and 
the  American  Press  Association. 

A  motion  by  attorneys  for  the  Southern 
Newspaper  Publishers’  Association  to 
^smiss  the  entire  case  because  of  lack  of 
jurisdiction  is  now  pending. 

At  Washington  Editor  &  Publisher 
was  informed  by  the  Federal  Trade  Com¬ 
mission,  this  week,  that  under  the  new 
rules  of  the  commission  no  statement 
could  be  made.  However,  Editor  &  Pub¬ 
lisher  has  obtained  for  review  a  copy  of 
the  new  proposed  complaint  amendment, 
j  wherein  charges  against  the  Six  Point 
League  and  the  American  Newspaper 
Publishers’  Association  are  set  forth  in 
detail,  and  the  charges  made  in  Decem¬ 
ber,  1924,  against  the  other  three  asso¬ 
ciations,  and  published  in  full  text 
by  Editor  &  Pubusher  on  Jan.  3,  1925, 
are  repeated  or  amended. 

The  amendment  proposal,  as  stated  in 
the  notice,  makes  the  following  alle- 
Cations  in  reference  to  the  American 
Newspaper  Publishers’  Association: 

“(a)  In  annual  convention  endorses  the 
activities  of  the  advertising  agencies  and 
(asses  resolutions  approving  and  endors¬ 
ing  the  aforesaid  agency  system  of  re¬ 
muneration,  opposing  any  modification  or 
alteration  therein,  and  declaring  that  the 
splitting  of  the  standard  agency  dif- 
fwential  directly  or  indirectly  by  any 
agency  is  immoral  and  should  not  be 
permitted  to  continue. 

“(b)  Issues  a  series  of  bulletins  to  its 
tnembers  carrying  propaganda  against 
direct  advertisers  who  place,  and  against 
tiewspaper  publishers  who  receive,  direct 
advertising  at  less  than  gross  rates,  and 
recounting  and  approving  action  taken  by 
hdividuals  and  organizations  for  the 
maintenance  of  the  aforesaid  standard 
'cade  differential,  and  agency  commission 
•ystem,  mentioning  in  said  bulletins  the 
“antes  of  certain  direct  advertisers. 

"(c)  Makes,  subject  to  modification  by 
<  from  time  to  time,  a  list  of  agencies 
known  as  agencies  recognized  by  the  said 
•Wrican  Newspaper  Publishers’  Asso- 
fiation,  for  the  purpose,  among  other  pur- 
Pnws,  of  aiding  in  carrying  out  the  afore- 
combination  and  conspiracy,  and  for 
®c  purpose  of  limiting  to  the  agencies  so 
IWogni/.ed,  the  benefit  of  the  net  rates  and 
me  standard  trade  differential. 

1“(d)  Sends  its  list  of  recognized 
yencies  to  other  respondents  for  their  in- 
mnoation,  use  and  guidaiKe,  and  furnishes 
^  list  to  its  members  for  their  use,  to 
me  end  that  the  said  combination  and 


conspiracy  and  its  objects  be  carried  into 
effect. 

“(e)  Co-operates  closely  with  other  re¬ 
spondents  and  their  committees  for  the 
purpose  of  maintaining  the  said  standard 
trade  differential  and  for  preventing  direct 
advertising  at  less  than  gross  rates. 

“(f)  Co-operates  with  the  agency  asso¬ 
ciation  in  securing  information  as  to 
direct  advertisers  and  as  to  said  described 
house  agencies,  in  order  that  direct  ad¬ 
vertisers  shall  not  directly  or  indirectly 
obtain  less  than  gross  rates,  and  in  order 
that  house  agencies  shall  be  eliminated 
from  competition. 

“(g)  Notifies  its  member  newspapers 
of  national  advertisers  who  try  to  obtain 
less  than  gross  rates,  so  that  the  member 
newspapers  may  be  induced  to  refuse  to 
grant  less  than  gross  rates  and  may  be 
induced  to  adhere  to  the  standard  trade 
differential  and  to  eliminate  house  agen¬ 
cies  from  competition. 

“(h)  Uses  other  co-operative  means  to 
carry  out  and  effectuate  said  combination 
and  conspiracy  and  its  above-described 
purposes.’’ 

Specific  charges  against  the  Six  Point 
League,  its  officers,  committees  and  mem¬ 
bers  are  made  as  follows: 

“(a)  Hold  frequent  meetings  with  the 
Newspaper  Committee  of  the  respondent 
agency  association ;  discuss  and  co-operate 
with  the  agency  association  on  the  mat¬ 
ter  of  the  elimination  of  rebating  from 
the  standard  trade  differential. 

“(b)  Passed  a  resolution  that  the  mem¬ 
bers  of  the  Six  Point  League  recommend 
to  the  newspapers  for  which  they  respec¬ 
tively  act  as  special  representatives,  that 
such  newspapers  adhere  to  the  principles 
of  agency  recognition  established  by  the 
respondent  American  Newspaper  Pub¬ 
lishers’  Association;  adopted  the  neces¬ 
sary  steps  so  that  any  advertising  agency 
which  has  not  applied  for  such  recog¬ 
nition  receives  no  consideration  by  the 
members  of  the  League;  employs  a  Rec¬ 
ognition  Committee  to  effect  the  said 
results. 

“(c)  Insist  that  the  advertising  agen¬ 
cies,  with  which  members  of  the  said 
League  do  business,  shall  not  cut,  or  re¬ 
bate  from  the  said  standard  agency  differ¬ 
ential  in  favor  of  any  advertiser. 

‘|(d)  Furnish  to  the  agency  association 
a  list  of  the  newspapers  which  they  repre¬ 
sent,  stating  the  policy  followed  by  each 
such  newspaper  as  to  publishing  the  ad¬ 
vertising  of  certain  named  direct  adver¬ 
tisers,  and  as  to  receive  business  from  a 
named  unrecognized  agency  and  furnish 
also  information  concerning  agencies 
known  as  ‘house  agencies,’  controlled, 
confidentially  or  otherwise,  by  direct  ad¬ 
vertisers  for  use  by  the  said  agency  asso¬ 
ciation  in  carrying  out  the  activities  of 
the  agency  association  in  this  paragraph 
above  outlined. 

“(e)  Have  sought  and  obtained  the  co¬ 
operation  of  the  agency  association  to  the 
end  that  the  standard  trade  differential  be 
allowed  only  to  such  agencies  as  are 
recognized  by  the  newspaper  publishers’ 
associations,  and  that  newspapers  which 
refused  to  grant  concessions  from  the 
aforesaid  gross  rates  to  direct  advertisers 
should  receive  from  the  agencies  a 


preference  in  the  placing  of  national  ad¬ 
vertising. 

“(f)  Have  assisted  the  agency  asso¬ 
ciation  in  the  preparation  of  the  lists  of 
newspaper  publishers  hereinbefore  in  this 
paragraph  described. 

“(g)  Use  other  co-operative  means  to 
carry  out  and  effectuate  said  combination 
and  its  purposes.” 

The  amended  complaint  would  sum  up 
specific  charges  against  all  respondents,  as 
follows : 

“The  effect  of  the  aforesaid  combina¬ 
tion  and  conspiracy  and  of  the  acts  and 
things  done  by  the  respondents  to  ef¬ 
fectuate  same,  all  as  hereinbefore  set  out, 
have  been  and  now  are  as  follows: 

“(1)  To  regulate  in  part  the  business 
of  national  advertisers  by  constraining 
them  to  employ  respondent  agencies  and 
other  agencies,  which  maintain  said 
standard  trade  differential  as  their 
minimum  rate  of  remuneration  for  en¬ 
gaging,  on  behalf  of  said  national  adver¬ 
tisers,  in  the  activities  and  commerce  be¬ 
tween  various  States  or  throughout  the 
United  States,  ♦  *  *  and  by  hindering  and 
preventing  said  advertisers  from  them¬ 
selves  engaging  in  said  activities,  and 
from  employing  agencies  charging  for 
said  activities  less  than  the  standard 
trade  differential;  or  in  the  alternative, 
constraining  said  national  advertisers  to 
pay  for  direct  advertising  at  aforesaid 
gross  rates  and  in  addition  thereto  to 
engage  in  said  activities  at  their  own 
cost  and  expense.*  To  lessen,  hinder  and 
obstruct  the  competition  in  interstate 
commerce  of  such  national  advertisers  as 
do  not  employ  agencies  that  maintain 
the  standard  trade  differential. 

“(2)  To  regulate  the  publication  by 
newspapers  of  national  advertising  in 
inter-state  commerce  and  to  restrict  such 
national  advertising  to  newspapers 
throughout  the  United  States  selected  and 
approved  by  respondents;  to  constrain 
newspaper  publishers  throughout  the 
United  States  to  charge  for  the  publica¬ 
tion  in  interstate  commerce  of  such  na¬ 
tional  advertising  at  aforesaid  gross 
rates ;  to  hamper  and  obstruct  the  circula¬ 
tion,  distribution  and  sale  in  interstate 
commerce  of  those  newspapers  whose 
publishers  accept  and  publish  the  national 
advertising  of  direct  advertisers  and  of 
national  advertisers  that  employ  agencies 
not  adhering  to  the  standard  trade  dif¬ 
ferential. 

“(3)  To  regulate  the  business  of  ad¬ 
vertising  agencies  throughout  the  United 
States  by  preventing  them  from  engaging 
in  their  activities  in  interstate  commerce, 
(as  described)  except  upon  terms  pre¬ 
scribed  by  respondents,  and  by  enforcing 
the  standard  trade  differential  as_  the 
minimum  price  for  their  said  activities; 
hinder,  obstruct  and  substantially  lessen 
competition,  and  particularly  competition 
in  price,  among  agencies  engaged  in  inter¬ 
state  commerce  as  aforesaid;  to  prevent 
national  advertisers,  by  establishing  ad¬ 
vertising  departments  or  said  described 
house  agencies,  from  themselves  engaging 
in  the  activities  (described). 

“(4)  To  deprive  the  public  of  the  bene¬ 
fits  of  free  competition,  and  particularly 
of  competition  in  price,  between  agencies ; 


to  enhance  the  cost  of  national  advertis¬ 
ing  in  newspapers,  and  thereby  to  in¬ 
crease  the  cost  of  the  distribution  of 
goods,  wares  and  merchandise  sold  in 
interstate  commerce  by  means,  in  whole 
or  in  part,  of  national  advertising,  and 
thereby  to  enhance  the  cost  to  the  public 
of  the  goods,  wares  and  merchandise 
nationally  advertised  in  newspapers.” 

The  amendments  to  the  complaints 
previously  filed  against  the  A.  A.  A.  A., 
A.  P.  A.  and  the  S.  N.  P.  A.,  include 
a  number  of  legal  technicalities,  evidently 
having  as  their  purpose  clearer  defini¬ 
tion  of  the  activities  of  the  respondents. 
One  new  clause  in  paragraph  three,  of 
the  motion,  says:  “Respondent  agencies 
are  engaged  in  the  activities  (described) 
to  the  extent  of  about  90  per  centum  of 
the  total  amount  of  national  advertising 
done  annually  in  the  United  States”, 
which  statement  is  added  to  the  original 
declaration  that  these  agencies  act  for 
about  $200,0(X),0(X)  annually. 

In  paragraph  eight,  there  is  new 
language  to  describe  the  alleged  unlawful 
combination  and  conspiracy,  affecting  in¬ 
terstate  commerce  throughout  the  United 
States,  “entered  into  with  the  purpose 
and  intention  of  regulating,  restraining 
and  hindering  interstate  commerce.”  The 
amendment  contends  that  the  alleged 
conspiracy  leads  to  the  following  effects: 

“(1)  That  direct  advertisers  be  pre¬ 
vented  from  obtaining  national  advertis¬ 
ing  at  less  than  gross  rates,  and  that  all 
national  advertisers  be  constrained  to 
employ  respondent  agencies  for  such 
other  agencies  as  agree  uniformly  to 
receive,  and  actually  do  receive  as  their 
minimum  remuneration  for  their  activi¬ 
ties  in  interstate  commerce  *  *  *  the 
standard  trade  differential  of  IS  per  cent. 

“(2)  That  publishers  be  constrained 
to  4  charge  gross  rates,  and  to  refuse  to 
charge  less  than  gross  rates,  to  direct 
advertisers,  and  lie  constrained  not  to 
charge  less  than  gross  rates  to  any  one 
except  advertising  agencies  that  agree 
uniformly  to  receive,  and  actually  do 
receive,  as  their  minimum  remuneration 
for  their  activities  in  interstate  commerce 

*  ♦  ♦  the  standard  trade  differential 
of  15  per  cent,  and 

“(3)  That  advertising  agencies  that 
accept  for  their  remuneration  for  their 
activities  in  interstate  commerce 
(described),  less  than  said  standard 
trade  differential,  be  eliminated  from 
competition,  and  that  the  activities  in 
interstate  commerce  (described)  be 
restricted  to,  and  monopolized  by,  such 
advertising  agencies  as  agree  uniformly 
to  receive,  and  actually  do  receive,  said 
standard  trade  differential  as  their  mini¬ 
mum  remuneration  for  their  said  activi¬ 
ties.” 

The  two  additional  respondents  are 
described  as  follows  by  the  Trade  Com¬ 
mission  in  the  proposed  amended  com¬ 
plaint  : 

“Respondent  The  Six  Point  League  it  a  vol¬ 
untary  unincorporated  association  of  about  fifty 
individuals,  partnerships,  and  corporations  cona¬ 
prising  the  majority  and  most  of  the  principal 
concerns  engaged,  in  the  City  of  New  Yonc, 
in  commerce  between  various  States  and  or 

(Continued  on  Page  4) 
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SMUDGY  AD  COPY  HIT 
BY  AGENCY  GROUP 


Cleveland  Advertising  Club  Submits 
Resolution  Asking  A.  N.  P.  A. 
to  Determine  Methods  of 
Improving  Newspaper 
Appearances 


“Hodgepodge  and  black  smudges’’  in 
newsi)aper  advertising  copy  were  con¬ 
demned  in  a  resolution  passed  last  week 
by  the  advertising  agency  division  of  the 
Cleveland  Advertising  Club. 

The  resolution  suggests  that  the  agency 
relations  division  of  the  American  News¬ 
paper  Publishers  Association  take  up  the 
subject  with  the  American  Association  of 
Advertising  Agencies  for  the  purpose  of 
determining  “the  best  workable  methods 
whereby  the  appearance  of  both  local  and 
national  advertising  in  newspapers  can  be 
permanently  improved.” 

The  resolution  follows  in  full : 

“Whereas,  orderly  arrangement  and 
clean  typography  are  believed  by  this  divi¬ 
sion  to  be  beneficial  to  newspapers  and 
advertisers  alike,  and 

“Whereas,  hodgepodge  and  black 
smudges  injure  not  only  the  advertiser 
and  the  newspaper  publishing  them,  but 
also  injure  advertisers  occupying  adjacent 
space;  and 

“Whereas,  it  is  to  the  interest  of  both 
newspapers  and  professional  advertising 
men  and  their  organizations  that  printed 
advertising  be  good  to  look  at,  therefore 
be  it 

“Resolved,  that  this  Division  suggest 
to  the  Agency  Relations  Division  of  the 
American  Newspaper  Publishers  Asso¬ 
ciation  that  it  take  up  the  subject  with 
the  American  Association  of  Advertis¬ 
ing  Agencies  for  the  purpose  of  de¬ 
termining  the  best  workable  methods 
whereby  the  appearance  of  both  local 
and  national  advertising  in  newspapers 
can  permanently  be  improved.” 

Commenting  on  the  resolution,  William 
Henry  Baker,  agency  division  secretary, 


CHANDLER  ENTERTAINS  MEXICAN  STATESMAN 


Gen.  Alvaro  Obregon,  former  president  of  the  Republic  of  Mexico  and  Harry 
Chandler  of  Los  Angeles  Times,  as  they  appeared  together  during  a  visit  by 
Gen.  Obregon  to  Los  Angeles  recently. 


at  7,  reporters  at  7 :30,  and  one  replied 
7  to  9. 

On  30  papers,  reporters  are  expected  to 
do  other  work  after  their  day’s  news  is 
written.  On  6  papers  their  duties  art 
supposed  to  cease  when  the  daily  grist 
is  turned  in.  On  16  papers  8  hours  is 
considered  a  day’s  work  for  a  reporter, 
on  three  papers  hours,  on  two  papers 
9  hours  and  on  14  papers  a  reporter  has 
no  hours. 

Of  the  18  papers  having  Sunday  edi¬ 
tions,  9  reported  that  a  shift  system  is 
employed,  6  reported  that  the  men  worked 
through  without  shifts,  one  reported  a 
special  staff,  two  reported  shifts  dor  desk 
men,  and  one  reported  “50-50.”  Eight 
paiiers  having  Sunday  editions  employ  no 
Sunday  editor  as  such,  while  10  do  have 
a  Sunday  editor. 

On  18  papers  certain  definite  machines 
are  set  aside  for  news  and  certain  others 
for  advertising.  On  16  papers  machines 
are  used  interchangeably. 

In  reply  to  the  question  as  to  whether 
papers  had  difficulty  in  getting  news  com¬ 
position  on  days  when  advertising  was 
heavy,  19  replied  yes,  six  replied  no,  four 
replied  some,  two  replied  not  often,  and 
one  replied  one  day  a  week.  Of  those 
who  replied  no  difficulty  was  experienced, 
tw'o  were  papers  in  which  news  and  ad¬ 
vertising  were  handled  on  separate  ma¬ 
chines,  and  one  was  on  a  paper  where 
the  machines  were  used  interchangeably 
The  two  reporting  “not  often”  were 
papers  having  separate  machines  for  news. 

On  20  papers  no  universal  copy  desk 
was  employed,  and  on  18  such  a  desk 
is  used. 


Daily  InatalU  New  Radio  Equipment 

Beginning  Oct.  1,  the  Kansas  City  Star 
will  have  in  operation  a  new  radio  send¬ 
ing  station.  A  1,000  watt  transmitter 
recently  was  installed,  supplanting  the 
old  500  watt  set.  Leo  Fitzpatrick, 
“Merry  Old  Chief”  of  the  Star’s  station, 
WDAF  for  four  years,  has  gone  to  De¬ 
troit  to  direct  the  Jewett  5,000  watt 
station. 


said : 

“Publishers,  of  course,  like  to  print 
good  looking  newspapers.  But  wlien  the 
publisher  asks  the  local  merchant  to  clean 
up  his  typography  and  art  and  eliminate 
disorderly  messes  and  black  smudges,  the 
merchant  says,  ‘Well,  1  have  to  do  that 
to  compete  with  other  merchants  and 
with  many  national  advertisers.’ 

“And  when  the  national  advertiser  or 
his  agent  is  asked  to  clean  up,  he  says, 
‘Well,  1  have  to  do  that  to  compete  with 
your  smudgy  local  merchants.’ 

“So  we  find  everybody  tangled  up  in 
a  vicious  circle. 

“This  division  has  discussed  the  sub¬ 
ject  at  length  and  believes  that  the  fault 
is  not  to  be  laid  at  the  door  of  any  one 
particular  class  and  hence  cannot  be  whol¬ 
ly  corrected  bv  attacking  the  newspapers, 
or  the  advertising  agencies  or  the  local 
merchants,  but  can  be  corrected  when  all 
of  them  have  sufficiently  had  their  at¬ 
tention  called  to  the  abuse  and  to  the 
advantages  to  be  gained  by  making  news¬ 
paper  advertising  just  as  attractive  in  ap¬ 
pearance  as  skill  can  make  it. 

“We  believe  that  since  newspapers  and 
the  big  agencies  are  organized,  the  best 
possible  place  to  start  would  be  in  a 
meeting  or  meetings  of  your  committee 
with  a  committee  from  the  A. A. .A. A. 
When  such  meetings  have  produced  work¬ 
able  suggestions  and  those  suggestions 
are  passed  on  to  the  advertising  world, 
then  a  fair  start  toward  a  nation-wide 
clean-un  will  have  been  made,  and  the 
rest  of  the  work  can  be  accomplished 
much  more  readily  than  it  could  possibly 
be  accomplished  without  the  support  of 
the  A.N.P.A.  and  the  A.A.A.A.” 

World  Seriei  Well  Covered 

Press  associations  this  week  concen¬ 
trated  on  giving  evening  newspapers 
speedy  breaks  on  World  Series  games, 
started  in  Pittsburgh.  In  addition  to 
wire  coverage,  the  United  Press  and  the 
Associated  Press  permitted  radio  broad¬ 
casting  of  their  reports. 

Hevwood  Broun,  for  New  York  World, 
wrote  a  stor>'  of  the  first  game  in  his 
New'  York  home  from  radio  reports. 


NEWS  AND  MECHANICAL  PRACTICES  ON 
EVENING  DAILIES  SURVEYED 

Average  Number  of  Reporters  9,  Desk  Men  7,  in  Cities  of 
100,000  Replies  to  Atwood’s  Questionnaire  Show 


FEDERAL  TRADE  CASE 

(Continued  from  page  3) 


\  COMPOSITE  picture  of  newsroom 
and  mechanical  practices  on  evening 
newspapers  in  cities  from  85,000  to  150,- 
000  circulation  can  be  drawn  from  a  ques¬ 
tionnaire  survey  recently  completed  by 
M.  V.  Atwood,  managing  editor  of  the 
Utica  (N.  Y.)  Observer  Dispatch. 

Questionnaires  were  sent  to  75  manag¬ 
ing  editors.  Forty  usable  replies  were  re¬ 
ceived. 

Information  was  sought  on  the  follow¬ 
ing  subjects :  Size  of  editorial  staffs, 
time  linotype  machines  begin  work  in  the 
morning,  number  of  linotypes,  whether 
night  or  an  early  morning  man  is  em¬ 
ployed  to  get  out  copy,  to  what  extent 
morning  paper  rewrite  is  depended  upon 
for  covering  evening  events,  the  time  edi¬ 
torial  staffs  report  for  work,  whether  re¬ 
porters  have  definite  hours  assigned, 
whether  editorial  shifts  are  maintained 
for  Sunday  papers  and  whether  a  Sun¬ 
day  editor  is  employed,  whether  certain 
machines  are  set  aside  for  news  produc¬ 
tion  and  whether  difficulty  is  experienced 
in  getting  up  news  copy,  and  whether  a 
universal  copy  desk  is  employed. 

The  replies  show ;  The  average  num¬ 
ber  of  inside  or  desk  men  is  7  plus.  The 
average  number  of  reporters  is  9.7  plus. 

The  make-up  of  the  inside  staff  of  a 
paper  of  43,000  circulation  in  a  city  of 
137,000,  as  given  in  the  questionnaire. 

Managing  editor,  associate  editor,  para- 
grapher,  stenographer,  society  editor, 
women’s  club  and  organization  editor,  car¬ 
toonist,  two  men  in  library  and  reference 
room,  city  editor,  two  copy  readers,  tele¬ 
graph  editor,  assistant  telegraph  editor, 
feature  editor,  radio  operator,  sports 
editor,  and  correspondence  editor.  The 
city  reportorial  staff  12,  with  2  office 
boys. 

In  15  plants  it  was  found  the  linotypes 


begin  work  at  7:30  a.  m;  in  10  plants  at 

7  a.  m;  in  5  at  8  a.  m;  in  one  at  8:15; 
in  one  at  8:30;  in  one  at  6:30;  in  one  at 
7:15;  in  one  at  7 :40. 

The  average  number  of  linotypes  is  13. 
One  plant  reporting  19  machines  said  it 
would  increase  to  23  soon.  One  plant 
reported  8  linotypes  and  4  monotypes ;  in 
the  average  these  were  figured  as  12  lino¬ 
types.  One  plant  reporting  12  machines 
said  that  2  were  usually  down ;  in  mak¬ 
ing  the  averages,  this  was  figured  as  12. 

Nine  papers  reported  a  night  editorial 
man  was  employed  to  get  out  early  copy. 
Thirty  reported  that  no  such  man  was  em¬ 
ployed.  Of  the  9  employing  night  men, 
3  went  to  work  at  6  o’clock  in  the  evening, 

1  at  4  o’clock,  1  at  5 :30,  1  from  7  to  8, 
and  1  reporting  3  men  had  them  go  to 
work  at  1  a.  m.,  1 :30  and  2.  Twenty-nine 
papers  reported  that  no  early  man  was 
employed,  and  9  replied  that  such  a  man 
was  employed.  In  compiling  the  figures 
from  the  replies,  only  those  papers  Which 
said  men  came  to  work  at  6:30  or  earlier 
were  considered.  Nine  piapers,  on  this 
basis,  said  that  an  early  morning  man  is 
employed.  Four  reported  that  the  men 
started  work  at  6:30  a.  m.,  one  at  5  a. 
m..  and  two  at  6.  a.  m. 

No  tabulation  is  possible  to  show  to 
what  extent  morning  papers  are  used  for 
covering  night  assi^ments,  as  very  few 
newspapers  replied  in  percentages.  Only 

8  of  the  36  replying  said  that  no  use  was 
made  of  the  morning  papers.  Some 
editors  frankly  replied  that  the  morning 
papers  were  depended  upon  entirely. 
Others  said  very  little. 

Editorial  staffs  of  14  papers  go  to  work 
at  8  o’clock,  8  at  7  o’clock,  and  10  at 
7 :30.  One  replied  from  7  to  7 :30,  one 
from  7:30  to  8,  one  from  8  to  8:30,  one 
from  6:30  to  8:30,  one  replied  desk  men 


throii({h«ut  the  United  States  on  behalf  of  abort 
1400  newspaper  publishers  who  are  engafied  in 
commerce  Iwtween  various  States  of  the  United 
•Stales,  all  as  hereinafter  more  fully  set  ort. 
Resiiondents  Joseph  F.  Finley,  F.  P.  Moti,  W. 
I).  Ward,  and  M.  P.  Linn,  are,  respectively,  the 
Prejident,  Vice-President,  Treasurer  and  Sec¬ 
retary.  Respondents  John  Budd,  H.  G.  HalSed. 
A.  W.  Howland,  M.  S.  Hunton.  Geo.  R.  KaU. 
W.  11.  I-awrence,  Ralph  R.  Mulligan,  loki 
O'Hara,  F.  St.  J.  Richards  and  Geo.  A.  ftiler 
are  members  of  the  Executive  Committee  of  tk 
said  league,  together  constituting  the  said 
Executive  Committee.  Said  committee  condnW 
and  administers  and  aids  aforesaid  officers  is 
conductina  and  administering  the  activities  and 
affairs  of  said  league.  The  memher«  of  said 
league  are  more  than  fifty  in  numlier,  which 
niimtier  varies  from  time  to  time  hy  the  droppiac 
out  of  the  old  and  the  addition  of  new  membets, 
so  th.at  it  is  impractic.ahle  at  any  given  time  to 
name  as  p;,rties  and  bring  before  the  Cominisiioa 
herein  each  and  all  the  memtjers  of  said  leafM 
without  manifest  inconvenience  and  delay,  where¬ 
fore.  the  officers  of  said  league  hceinabore 
named,  as  parties  respondent  individually  and 
as  such  officers  are  now  here  made  parties 
respondent  as  representing  each  and  all  the 
members  of  said  league. 

“Respondent  American  Newspaper  Publishers 
.■\ssociation  is  a  corporation  organized  under  ^ 
laws  of  the  State  of  New  York,  with  its  prin¬ 
cipal  office  and  place  of  business  in  the  City  of 
New  York,  in  said  State,  in  which  varioos 
individuals,  partnerships  and  corporations  en- 
g.aged  in  the  publication  of  newspapers  in  s'ariort 
cities  .and  towns  in  all  parts  of  the  United 
States  and  Canada  hold  membership.  The  news¬ 
papers  published  respectivelv  by  the  membw 
of  said  association  are  distributed  and  sold  W 
circulated  bv  them  in  the  States  wherein  they 
are  published,  and  in  many  instances  in  neighbor¬ 
ing  .States,  and  to  some  extent  in  other  rpn** 
of  the  United  States  and  foreign  countries. 


Correction 


The  Des  Moines  Register  & 

Nru’S  omitted  the  word  “Sunday”  a™ 
wrongly  located  the  word  “daily”  wb» 
stating  their  circulation  figures 
August  in  an  EDITOR  &  PUBLISHER 
advertisement  last  week.  The  figures, 
which  were  correct,  should  have 
described  as  follows:  “August  CircuU- 
tion  (net  paid)  Daily,  161,%1 — Sundaji 
132,210.” 
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ANOTHER  SUNDAY  PAPER  ADOPTS  TABLOID  SIZE 


Rochester  (N.  Y.)  Herald  Follows  Lead  of  Memphis  News-Scimitar  and  Cleveland  Times,  Printing 
96-Page  Edition  in  Two  Sections — 50,759  Lines  of  Advertising  in  First  Issue 


Rochester  Loses  Opening  Home  Game  to  Hamilton^  8  to  G\ 
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HULA!  HULA! 


?•  an  art  head,  “Tabloid  News  of  the  World.” 

2  the  words  appearing  on  a  reversed  plate 

n.  between  two  terrestrial  globes.  The 

'■  news  pages  are  five  columns  wide,  with 

columns  12  ems  wide  and  210  agate  lines 
ii.  deep.  Three-point  column-rules  are  used. 

tJ'  adrertising  appears  to  the  extent  of  228 

^  lines  on  page  2  and  not  at  all  on  page  3, 

k  which  is  the  first  display  news  page. 

A  streamer-head  in  36-point  caps  and 
'I*  lower  case  carried  a  SOO-word  story  in  the  its  rivals  of  the  traditional  size,  and  goes  on  size  alone  tends  to  a  policy,  of  filling 
al  lA-hand  column,  with  two  banks  of  sub-  on :  “There  has  been  an  increasing  tend-  the  gargantuan  space  with  indiscriminate 

ui  beading.  The  first  bank  is  a  three-line  ency  to  make  Sunday  newspapers  enor-  selections  of  reading  matter.  The  tab- 

pyramid  in  24-point  Bodoni  caps  and  lower  mous  in  size,  and  there  has  been  a  con-  loid  newspaper  obviates  this  manifest 
case  and  the  second  is  a  four-line  hanging  seejuent  padding  of  their  columns  with  clumsiness  and  waste  of  the  ordinary  Sun- 
w  indention  in  12-point  caps  and  lower  case  much  that  is  either  trivial  or  verbose.  A  day  paper  and  reduces  its  pages  and  their 

“  Bodoni.  The  24-point  size  is  used  in  recent  test  showed  that  it  required  14  size  to  the  efficient  proportions. 

Ss  diree-line  pyramid  in  four  single-column  hours  of  steady  reading  to  follow  every  “There  has  been  a  mistaken  idea  abroad 
ffld  one-double  column  head  on  the  same  word  that  was  contained  in  one  issue  of  a  that  the  tabloid  newspaper  was  necessarily 
Ptge.  Three  “shorts”  carried  two-line  large  Sunday  newspaper.  Such  emphasis  a  cheaply  sensational  publication,  but  this 
the  ^i^r  heads  in  14-point  of  the  same  type- 
>»ce  and  extremely  brief  items  carried 
?-point  black-face  cap  heads,  presumably 
iet  on  the  same  machine  with  the  article, 
r  of  .\n  italic  head  in  10-point  leads  a  bold-face 
box-effect  story,  referring  to  a  speech 
before  the  Itxal  Ad  Club  last  year  in 
litei  which  the  speaker  prophesied  the  success 
^  of  the  Herald  as  a  tabloid  newspaper  in 
^  W39. 

thr  Advertising  in  general  follows  the  clean- 
bioking  typographical  .style  of  the  news 
isges  and  is  abundant  throughout  the  re¬ 
gaining  pages  of  the  news  section.  Few 
;!reamer  heads  appear  in  the  pages  which 
follow  the  “.show-window.” 

The  editorial  page,  carrying  two  18-em 
and  columns  and  two  of  the  normal  12-em 
irhw  sue,  is  designated  by  a  five-column  box 
{«  he»d  in  30-point  Goudy  caps  and  lower 
lEK  ase.  The  mast-head  occupies  6^:4  inches 
ares,  a  one  of  the  wide  columns  and  is  followed 
been  Jy  an  editorial  discussion  of  the  Herald’s 
mla*  KSurnalistic  advance.”  The  editorial,  set 
idaTi  0 10-point,  sets  forth  in  familiar  language 
^  advantages  claimed  by  the  tabloid  over 
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DES  MOINES  DAILY  GOES 
TO  PARIS  FOR  M,  E. 


John  Evan*  of  A.P.  Foreign  Staff 
Joining  Evening  Capital  Oct.  15 
— Began  on  That  Paper  20 
Year*  Ago 


ou  Telegraph  to  Editor  &  Publisher) 

ws  Louisville,  Ky.,  Oct.  7. — R.  Campbell 
Kennedy  has  been  made  general  manager 
of  the  Louisinlle  Herald-Post,  which  re¬ 
cently  moved  in¬ 
to  its  new  mil- 
c  lion-dollar  news- 

paper  establish-  \m 

ment.  The  new  ■ 

q(  general  manager  U 


The  Des  Moines  (la.)  Capital  has 
gone  to  France  for  a  managing  editor. 

John  Evans,  acting  chief  of  the  Asso- 
ciated  Press 
Paris  Bureau 

Roberts  was  with 
the  Caillaux  Mis¬ 
sion  in  the  United 
States,  will  take 
up  his  new  work 
Oct.  15. 

Mr.  Evans  in 
going  from  Paris 
to  Ues  Moines  is 
returning  to  his 
home  town.  He 
— — - — J  broke  in  on  the 

John  Evans  20  years 

ago  as  a  cub  at 
$5  a  week  shortly  after  Lafe  Young,  Jr., 
general  manager  of  the  Capital,  just 
back  from  the  University  of  Michigan, 
was  taking  over  the  business  manage¬ 
ment  of  the  paper  under  the  direction  of 
his  father,  former  United  States  Senator 
Lafayette  Young. 

When  the  Associated  Press  began  the 
expansion  and  reorganization  of  its  for¬ 
eign  service  after  the  war,  Mr.  Evans 
was  the  first  man  sent  over.  As  second 
in  command  at  Paris,  under  Mr.  Roberts, 
he  has  been  in  charge  of  the  news  and 
has  covered  a  number  of  notable  news 
stories. 

Mr.  Evans  is  42  years  old  and  has  seen 
11  years’  service  with  the  Associated 
Press. 

He  was  born  in  Des  Moines,  married 
there,  and  both  his  children  were 
born  there,  but  the  two  Mesdemoiselles 
Evans  have  spent  half  their  lives  in 
France  and  have  had  nearly  all  of  their 
education  in  Parisian  schools. 

His  desire  to  bring  the  girls  back  to 
America  before  they  reach  age  of  mar¬ 
riageability  has  had  much  to  do  with  the 
change  in  work. 

Evans  started  in  life  to  be  a  cook. 

His  father  was  in  the  restaurant  business 
and  sent  him  to  Paris  to  study  Careme 
Vatel,  Dubois,  Garlin  and  other  kitchen 
notables.  He  was  slated  to  go  to  St. 

Petersburg  in  the  French  Embassy 
kitchen,  but  went  home  instead,  and  soon 
felt  the  lure  of  newspaper  work. 

He  joined  the  Des  Moines  Capital, 
went  to  the  IVashington  Times  for  a 
year,  then  returned  to  the  Capital  to 
cover  the  legislature.  Later  he  worked 
on  the  Chicago  Inter-Ocean  under  Wal¬ 
ter  Howey,  who  was  at  that  time  night 
city  editor. 

Evans  left  the  newspaper  field  for  four 
years  to  manage  the  Des  Moines  Coli¬ 
seum,  but  business  reverses  caused  him 
to  return.  He  joined  the  Associated 
Press  Los  Angeles  bureau,  became  cor¬ 
respondent,  and  later  news  editor  of  the 
Western  division,  assistant  of  Edgar  T. 

Cutter,  then  superintendent  of  the  West¬ 
ern  division,  now  in  charge  of  the  Cen¬ 
tral  division  at  Chicago.  Before  going 
abroad  he  served  on  the  New  York  cable 
desk. 

On  the  value  of  foreign  service  Evans  they  brim:  luck. 

Qovc  •  operetct  a 

...  trolling  salmon 

roreign  service  is  a  sort  of  post-  cause  the  fish  i 
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R.  C.  Kennedy 


GALLANT  FISH  BITE  BEST  FOR  LADIES, 
PRESS  AGENT  INFORMS  EDITORS 


Vancouver  Island  Salmon  Rise  to  a  Lady's  Bait 
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PN,  Rame  trout,  and,  if  fishing  should 

\  I  suddenly  weary  the  sportsman,  he 
\  I  will  find  that  the  forests  bordering 
'■  \  '  'ts  shores  harbor  enough  feathered 

■'  I  furred  game  to  satisfy  his 

_  j  fondest  expectations.  Then,  when 

,  , '  '  /  the  time  has  come  to  call  his  ef- 

/  forts  to  a  halt  for  the  day,  a  com- 
*  ,  /  fortable  hunting  lodge  is  waiting 

/  to  accoiaiAodate  him. 
y  Shavtiigan  Lake  is  a  lovely 

^/WEoeaiw  sheet  of  gleaming  water  which 

BAVjgiA^ .  teems  with  fish.  It  is  nearer  to 

Cowichan,  and  is  a 

■  -  —  little  more  sophisticated  than 

.  Cowichan  scenery.  Strathcona 

a  little  Canadian  girl,  who  had  Lodge,  on  its  edge,  makes  a  good 
never  fished  in  her  life  before,  central  headquarters  for  fisher- 
caught  an  eight  pound  salmon  ten  men.  Round  the  lake  are  dotted  sum- 
minutes  after  she  started  trolling,  mer  cottages,  each  with  its  tiny 
Not  only  is  the  fishing  excellent  boat  house,  or  its  canoes  pulled  up 
roundabout  Campbell  River,  but  against  the  shores.  While  the  fish- 
excellent  catches  are  made  at  al-  ing  is  not  as  sporty  here  as  at 
[moot  every  spot  on  Vancouver  Campbell  River,,  where  the  big 
[  Island  where  the  spimn  or  fly  salmon  run,  nor  even  as  thrilling 

;  drops.  And  the  fishing  season  as  at  Cowichan,  where  the  ^mey 

I  lasts  practically  until  November  trout  disport  themselves,  it  is 
1 30.  Trout  fishing,  of  course,  is  even  better  for  the  vacationist 
,  best  in  the  rivers  and  lakes  round-  who  wants  other  sport,. golf,  tennis, 
[  about  Cowichan.  The  waters  of  and  swimming,  as  well  as  a  bit  of 
'  Cowichan  Lake  itaelf  teem  vrith  I  fishing. 


ELIMINATING  SHELF-LOAFERS 


Nothing  Doe*  the  Trick  Better  Than 
Newapaper  Space,  Say*  Agent 

“Quick  turnover,  as  accomplished 
through  newspapers,  eliminates  shelf- 
loafers  from  the  dealers’  stores,”  was 
one  line  from  a  tribute  to  newspaper  ad- 
\xrtising  paid  this  week  by  Qiarles  C. 
Green,  head  of  the  Charles  C.  Green  .Ad¬ 
vertising  Agency,  New  York,  and  pr«i- 
dent  of  the  Advertising  Club  of  New 


York. 

“The  only  competitor  any  product  has 
is  the  consumer,"  "  ••  — ' - 


.  Mr.  Green  said.  “The 
consumer  either  knows  about  the  product 
or  does  not  know  about  it.  It  is  up  to 
the  advertiser  to  tell  consumers  and  con¬ 
vince  them.  -Also,  to  reach  them  quickly 
at  the  least  possible  cost. 

“The  answer  to  that  is  unquestionably 
newspaper  advertising. 

“The  speed  with  which  you  can  readi 
millions  of  people  over  night  is  not  avail¬ 
able  in  any  other  form  of  advertising. 
The  results  from  newspaper  advertising 
are  quickly  recognized  by  dealers  and 
newspaper  advertising  is  always  local. 


ADVERTISING  LIGHTING  BRITAIN’S  TRADE  FOG 


England  today  is  building  a  huge  “For  £1,000  per  week  every  section  can  ferent  clubs  working  for  truth  in  adver- 
new  monument  to  the  power  of  ad-  be  covered.  Advertising  appropriations  tising  in  France,  Belgium,  Holland, 
vertising,  C.  Harold  Vernon,  internation-  of  English  firms  are  relatively  lower  than  Switzerland,  Italy  and  Germany.  Eng- 

ally  known  advertising  man,  declared  this  in  the  United  States,  I  dc  '’^‘  -  ’  . . - 

week  in  an  interview  in  New  York.  are  more  than  30  firms 
In  this  figurative  statement,  he  was  re-  than  $200,0(X)  a  year.  I„  . 
ferring  to  what  he  said  was  fact  that  sums  apparently  are  quite 
firms  investing  in  advertising  were  alone  ■'  '  '  • 

surviving  successfully  the  period  of  de¬ 
pression  through  which  Britain  is  now 

passing.  . . . 

Mr.  Vernon,  managing  director  of  C.  tended  by  more  than 
Vernon  &  Sons,  Ltd.,  London  advertising  proved  a  I...,,-.,,.. 

agency  and  international  vice-president  of  advertising  movement  in  Great  Britain 
the  Associated  Advertising  Clubs  of  the  “The  general  public,  as  well  as  tl.^ 

World,  is  spending  several  weeks  on  a  business  leaders,  are  rapidly  being  edu- 
bnsiness  trip  to  this  country.  cated  in  the  power  of  advertising,  its 

Coincident  with  his  visit  first  inter-  necessity,  and  its  general  truthfulness, 
national  plans  were  laid  for  the  Philadel-  “District  14  has  established  a  very 
phia  A.  A.  C.  W.  convention,  June  1926,  powerful  vigilance  committee  from  which 
and  arrangements  discussed  for  expansion  great  benefits  are  now  being  realized, 
of  the  organized  advertising  movement  on  Overstatement  in  advertisinug  copy  is  be- 

the  Continent  of  Europe.  While  in  New  j;,-  __  ,  _!!  T _ ^  ‘  ' 

York  this  week,  Mr.  Vernon  was  guest  ception. 
of  honor  at  a  luncheon  given  by  the  Ad-  .  '  ' 

was  presented  a  large  silver  vase  as  a  hcicl  at  Blackpooi,  May  T-S,  19^' 
token  of  friendship  from  American  ad-  ' 
vertising  men. 

"The  one  bright  spot  in  the  terrible 
depression  in  England  today  is  the  way 
advertising  is  meeting  the  test,”  Mr. 

Vernon  said.  “The  only  businesses 
which  are  booming  are  those  using  adver- 
tising. 

"The  industrial  position  of  Great  Brit- 


than  $200,000  a  year.  In  America  larger  A.  A.  C.  W.,  and  we  want  the  same 
.  .  ’  j  common.”  benefits  distributed  to  our  neighbor  na- 

Speaking  of  the  organized  advertising  tions.” 
movement  in  Britain,  Mr.  Vernon  said:  More  than  300  delegates  from  England 

_  “The  first  British  advertising  conven-  will  attend  the  1926  A.  A.  C.  W.  con- 
tion  held  at  Harrogate  last  July  and  at-  vention  to  be  held  in  Philadelphia  next 
—  -! — 1  1,000  delegates,  June,  Mr.  Vernon  said.  He  will  be  a 
great  impetus  to  the  organized  guest  of  the  Poor  Richard  Club  of  Phil- 
"  '  i.  adelphia  next  week,  where  international 
the  program  plans  will  be  discussed  for  the 
i-  first  time. 

Speaking  at  the  Advertising  Club  of 
New  York,  Mr.  Vernon  commented  on 
the  French  debt  negotiations. 

“America  will  render  Great  Britain  a 
great  service  in  making  it  easy  for 

„  _  France  to  pay,”  he  declared.  “The  same 

ing  prevented,  as  well  as  fraud  and  de-  thing  is  also  true  of  Italy.  France  is 
^1.  our  nearest  market.  England  must  have 

-  -  .  ,  “  '  .  •  .  .  “We  are  already  making  plans  for  our  its  export  business  to  live,  and  if  the 

vertising  Club  of  New  York  at  which  he  next  British  advertising  convention  to  be  load  of  France  and  other  debtor  nations 
1  _.i  ^  Hosts  is  eased  by  America,  Great  Britain  will 

of  this  meeting  are  to  be  the  Manchester  benefit.” 

and  Liverpool  advertising  clubs.”  He  also  read  messages  of  greeting  from 

Concerning  expansion  of  the  organized  prominent  advertising  men  of  England 
advertising  movement  in  Europe,  Mr.  addressed  to  advertising  men  of  America. 
Vernon  was  very  optimistic.  A  new  dis-  These  greetings  were  from  W.  S.  Craw- 
trict  was  created  for  the  Continent  at  the  ford.  Sir  Charles  Higham,  Thomas 
Houston  convention,  he  pointed  out,  and  MacDougal,  George  Scott  and  John 
that  new  district  needs  help  which  Dis-  Cheshire. 

trict  14  of  England,  of  which  he  is  past  “The  advertising  men  of  America  and 
chairman,  is  now  planning  to  give  on  a  England  are  in  complete  harmony  of 
large  scale.  _  thought  and  action,”  he  continued.  “I 

-  —  — .  .  „  ••  u  .  .  mean  to  organize  the  European  wish  that  this  same  state  of  affairs  could 

‘This  depression  is  chiefly  in  the  heavy  district  as  District  14  was  organized,”  he  also  be  made  to  pertain  to  our  respective 
des — steel,  cotton,  wool,  ship  building,  declared.  “Three  years  ago  there  were  industrialists. 

itish  advertising  men  are  seeking  some  only  two  advertising  clubs  in  England.  “American  advertising  men  should  per- 
y  to  improve  this  situation,  possibly  Today  there  are  40.  At  present  there  are  suade  .\merican  industrialists  that  they 
ough  co-operative  advertising.  only  about  seven  clubs  on  the  Continent,  have  obligations  they  owe  to  industrialists 

‘On  the  other  hand,  the  big  department  whereas  there  should  be  at  least  200.  in  other  countries  of  the  world.  I  sug- 
res  are  using  more  and  more  advertis-  “We  hope  soon  to  have  that  many  dif-  gest  that  if  the  industrialists  of  the 


Silver  vase  presented  to  Mr.  Vernon 
by  the  Advertising  Club  of  New  York, 
complimenting  his  well-known  fad  of 
flower  growing. 


United  States  should  meet  the  industrial¬ 
ists  of  Great  Britain  as  we  advertising 
men  have  met,  the  result  would  be  ac¬ 
complishments  which  would  help  us  all  in 
this  time  of  stress.” 

Presentation  of  the  silver  vase  was 
made  by  H.  H.  Charles,  former  president 
of  the  club,  on  behalf  of  its  nearly  2,000 
members.  Charles  C.  Green,  club  presi¬ 
dent,  presided  at  the  luncheon. 

Among  those  at  the  speakers’  table 
were:  H.  R.  Swartz,  president.  Inter¬ 
type  Corporation ;  Gilbert  T.  Hodges, 
Frank  A.  Munsey  Company:  Paul  Meyer. 
Theatre  Magazine;  Frederick  Hume,  for¬ 
mer  secretary.  National  Publishers’  As¬ 
sociation;  Francis  H.  Sisson,  vice-presi¬ 
dent,  Guaranty  Trust  Company;  Bernard 
Lichtenberg,  Alexander  Hamilton  Insti¬ 
tute  ;  S.  L.  “Roxy”  Rothafcl ;  T.  H. 
Dehnatel  and  A.  C.  Doornbos. 

Mr.  Vernon  is  a  former  president  of 
the  Thirty  Club  of  London,  a  famous  ad¬ 
vertising  society,  and  a  former  vice- 
president  of  the  Publicity  Club  of  Lon¬ 
don.  For  three  years  he  was  chairman 
of  District  14  of  the  A.  A.  C.  W.,  and 
success  of  the  first  British  advertising 
convention  held  at  Harrogate  last  July 
was  largely  because  of  his  efforts.  At 
the  Harrogate  convention  preliminary 
plans  for  an  international  buy-British- 
goods  advertising  campaign  were  an¬ 
nounced.  Mr.  Vernon  declined  to  com¬ 
ment  on  that  <lrive  at  the  present  time. 
In  1923  he  was  one  of  the  leaders  of  the 
large  delegation  of  British  advertising 
men  which  attended  the  Atlantic  City 
convention  of  the  A.  C.  W.  and  made 
manv  friends  in  this  country  then. 

When  Mr.  Vernon  arrived  in  New 
York  last  week  on  the  Bcrengaria  he  was 
met  by  a  reception  committee  composed 
of  H.  H.  Charles,  John  Oyde  Oswald, 
TI.  R.  Swartz,  .A.  E.  MacKinnon,  Wil¬ 
liam  H.  Dodge.  P.  L.  Thompson.  Paul 
Block,  Stanley  Resor.  James  O’Shaugh- 
nessy,  Francis  H.  Sisson,  Paul  Meyer 
and  Colvcr  Gordon. 


“Large  manufacturers  who  realize  the 
investment  value  of  advertising  in  times 
of  depression  are  also  reaping  remark¬ 
able  results  at  the  present  time. 

The  outstanding  American  advertising 
success  in  England  backing  an  American 
product  has  been  that  of  Palmolive  soap, 
Mr.  Vernon  said.  As  a  result  of  a  wide¬ 
spread  campaign,  Palmolive  now  ranks 
third  in  sales  in  Great  Britain,  he  de¬ 
clared. 

English  newspapers  do  not  conduct 
merchandising  departments  for  the  bene¬ 
fit  of  their  advertisers. 

“In  England  it  is  the  advertising  agency 
that  offers  sales  cooperation  to  clients,” 
Mr.  Vernon  said.  “Personally  I  should 
be  very  jealous  to  allow  the  newspapers 
to  take  over  this  service.  It  is  one  of 
the  most  important  departments  of  my 
agency.” 

In  some  cases  the  sales  service  rendered 
a  client  overshadows  the  advertising  serv¬ 
ice  rendered,  he  added. 

Little  has  been  done  in  England  toward 
collecting  linage  and  circulation  statistics 
of  British  newspapers. 

“It  is  not  necessary  because  the  coun¬ 
try  is  so  small  every  market  and  every 
paper  is  well  known  to  advertising  agents 
and  advertisers. 

“In  the  United  States  this  condition  is 
impossible  because  of  its  vast  size  and 
the  number  and  variety  of  its  publications. 
If  an  advertiser  tells  an  American  agency 
Ik  wants  to  launch  a  campaign  in  Wyom¬ 
ing,  for  instance,  it  is  necessary  to  consult 
circulation,  linage  and  market  data. 

“Britain’s  compactness  is  an  aid  to_  the 
xlvertiser,  according  the  visiting  British 
*gent. 

"A  national  campaign  can  be  run  in 
England  for  the  cost  of  a  state  campaign 
in  the  United  States,”  he  declared. 


A  Future  Newepaper  Man. 

Arthur  T.  Robb,  Jr.,  managing  editor 
of  Editor  &  Publisher  and  Mrs.  Robb 
are  parents  of  a  seven  and  one  half 
pound  boy  born  Oct.  8.  The  Robb  fam¬ 
ily  now  numbers  two  boys  and  a  girl. 


Photographed  this  week  for  Editor  &  Puiliskir 
C.  Harold  Vernon 
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ILLINOIS  PRESS  ASSOCIATION  CONDEMNS 
PRESS  AGENT  PROPAGANDA 


Called  “Greatest  Menace  to  American  Newspaper  Today” 
by  W.  J.  Smith,  Newly  Elected  President — 

Villard  Hits  “Government  in  the  Dark” 


'T'HE  press  agent  evil  was  branded  as 
^  “one  of  the  greatest  menaces  to  the 
American  newspaper  of  today”  by  W.  J. 
Smith  of  the 
Waukegan  Sun, 
newly  elected 
president  of  the 
Illinois  Press 
Association  at  the 
60th  annual  con¬ 
vention  of  that 
organization  a  t 

the  University  of 
Illinois,  Cham¬ 
paign,  Oct.  U3. 

“Highly  paid 
‘experts’  are  en¬ 
gaged  by  various 
big  companies  to 
flood  editorial  of¬ 
fices  with  pro¬ 
paganda  until  the  editors  are  almost 
helpless  in  their  effort  to  get  good,  live 
news  into  their  papers,”  Mr.  Smith  said. 
He  discussed  at  length  the  methods  of 
propagandizing  the  press  and_  declared 
the  Association  must  take  immediate 
steps  to  check  the  flood.  Editor  &  Pub¬ 
lisher’s  campaign  against  press  agents 
was  heartily  endorsed. 

The  association  elected  H.  G.  Fell  of 
White  Hall,  first  vice-president;  A.  L. 
Bowen,  Springfield,  second  vice-president, 
and  H.  L.  Williamson,  Springfield,  execu¬ 


W.  J.  Smith 


table  that  followed  S.  P.  Preston'  of  the 
Gillespie  News,  Gerry  D.  Scott  of  the 
W yarning  Post-Herald,  Harry  Bell  of  the 
Whitehall  Register-Republican,  John  Bail¬ 
ey  of  the  Stewardson  Clipper,  M.  F. 
VValsh  of  the  Harvard  Herald  and  Nor¬ 
man  Bennett  of  Marshall,  spoke. 

O.  Lawrence  Hawthorne  of  Omaha, 
Neb.,  speaking  of  “Yesterday  and  You”  at 
the  Thursday  night  session,  gave  the  pub¬ 
lishers  a  little  inspiration  aside  from  their 
practical  problems,  reciting  a  group  of 
his  verses  on  childhood  and  the  home. 

“It  seems  to  me  there  is  so  much  in 
life,  so  much  in  history,  in  memory,  from 
which  we  may  gain  inspiration  that  tar 
too  little  time  is  given  to  their  sentimental 
grandeur,”  he  said  in  introducing  his 
poems. 

Will  V.  Tufford,  Clinton,  la..  Secre¬ 
tary  of  the  Inland  Daily  Press  Associa¬ 
tion,  paid  a  high  tribute  to  work  and 
success  of  the  press  organizations.  His 
topic  was  “The  Necessity  of  County, 
State  and  National  Organization  of 
Newspapers.” 

“I  want  to  assure  you  that  I  believe 
the  publishing  business  of  America  has 
come  to  its  dignified  state  and  profitable 
place  in  commercial  life  because  we  have 
county  associations,  state  associations, 
and  national  associations.”  Mr.  Tufford 
said.  “First  in  importance  to  me  is  the 
fact  that  they  have  brought  publishing 


to  so  high  a  standard  that  no  business  is 
more  dignified.  Associations  have  raised 
the  ethics  of  newspapers  to  such  a  high 
ideal  that  occupants  of  pulpits  no  longer 
lead  as  teachers  of  the  people.” 

Oswald  Garrison  V’illard,  editor  of  The 
Nation,  addressing  the  annual  banquet 
criticized  the  administration  at  Washing¬ 
ton  for  “conducting  a  government  in  the 
dark,”  especially  condemning  the  practice 
of  the  reference  to  “a  friend  of  the  Presi¬ 
dent”  or  “one  familiar  with  the  views  of 
the  President,”  or  similar  subterfuge  in¬ 
stead  of  a  direct  quotation  of  the  President. 
“On  one  occasion,  you  will  remember,” 
he  said,  “Mr.  Coolidge  deliberately  disa¬ 
vowed  a  statement  he  had  made  the  day 
before  criticizing  the  French  ambassador.” 

“There  has  grown  up  lately  a  new 
bondage — to  government  and  government 
propaganda,  which  is  one  of  the  causes  of 
the  public  loss  of  faith  in  daily  and  week¬ 
ly  journalism,  which  the  most  candid  of 
us  admit.  We  have  begun  to  hedge  the 
President  about  with  something  that  al¬ 
most  approaches  divinity.” 

Illinois  papets  which  have  been  using 
radio  to  broadcast  news  bulletins  and 
events  advocated  continuance  and  exten¬ 
sion  of  the  practice  but  others  decried  the 
radio  as  a  menace  to  the  expansion  of 
the  press.  A.  L.  Bowen  of  Springfield 
presided  at  this  discussion  and  leaders  in 
the  general  talks  were  W.  T.  Ballard  of 
La  Salle,  and  Fred  R.  Jeliff  of  Gales¬ 
burg. 

The  Aledo  Times-Record  won  first 
prize  for  the  best  first  page  in  the  weekly 
newspapers  contest  with  the  Carmi  Trib¬ 
une-Times  second.  Favorable  mention 
was  accorded  the  Pike  County  Republican, 
Han’ord  Herald,  Chicago  Heights  Star 
and  Crystal  Lake  Herald. 

The  Moline  Daily  Dispatch  won  the 
state  contest  in  the  dailies  group  and  was 


tive  secretary. 

A  hint  of  the  cry  against  free  pub¬ 
licity  came  at  the  opening  session  when 
Albert  H.  Gravenhorst,  editor  of  the 
Effingham  Review,  retiring  president  of 
the  association,  declared  the  practice  of 
showering  newspapers  with  the  output 
of  publicity  department  was  taking  on  the 
aspect  of  the  “black  hand.” 

Sectional  meetings  Friday  gave  inten¬ 
sive  study  of  the  various  problems  of 
the  newspaper.  Radio,  relationship  of 
the  editorial  and  business  offices,  syndi¬ 
cated  newspaper  sections,  building  up 
papers,  commercial  printing  shops  in  con¬ 
junction  with  weeklies  and  general  poli¬ 
cies  were  some  of  the  subjects  discussed. 

Hershel  J.  Blazer  of  the  Aledo  Times- 
Record,  a  weekly,  was  the  press  agent’s 
only  defender  and  his  commendation  was 
confined  to  the  publicity  from  institutions 
and  projects  in  which  the  newspaper  as 
a  public  servant,  has  a  definite  and 
friendly  interest.  The  University  of 
Illinois,  he  specified,  as  the  type  of  ser¬ 
vice  that  comes  under  this  head  and  he 
praised  the  institution’s  publicity  depart¬ 
ment.  The  association  membership  agreed 
in  this  and  E.  H.  Childress  of  the  Fair- 
field  Wayne  County  Press  and  A.  L. 
Richmond  of  the  Mt.  Carmel  Republican- 
Register  voiced  their  appreciation  of  the 
service,  particularly  as  it  referred  to  agri¬ 
cultural  department’s  bulletins. 

Howe  V.  Morgan  of  the  Sparta  News- 
Plaindealer  led  the  discussion  on  the  up¬ 
building  of  the  paper,  declaring  it  to  be 
largely  a  matter  of  individual  attention 
and  dependent  in  a  great  measure  upon 
each  editor.  James  F.  McClure  of  the 
Carlinville  Democrat,  U.  S.  G.  Blakely 
of  the  Plainfield  Enterprise,  John  Udell 
of  the  Lake  Forest  Lake  Forester  and 
Homer  B.  Oemons  of  the  Blue  Island 
Sm-Standard  contributed  suggestions  in 
this  symposium. 

Problems  of  the  commercial  printing 
plants  and  cost  system  operations  were  in¬ 
troduced  by  Dr.  F.  H.  Bird,  director  of 
the  department  of  research  of  the  United 
Typothetie  of  America,  Chicago,  followed 
by  Prof.  H.  T.  Scoville  of  the  University 
of  Illinois  department  of  accountancy.  Roy 
Clippinger  of  the  Carmi  Tribune-Times, 
Harry  Bent  of  the  Morrison  Whiteside- 
Senlinel  and  Hugh  M.  Walter  of  the 
Oak  Parker. 

H.  L.  Williamson,  secretary  of  the  asso¬ 
ciation,  discussed  “The  Problems  of  the 
Weekly  Newspaper”  and  in  the  round 


THREE  UTTLE  BRISBANE  THINKERS 


Above  are  the  three  children  of  Arthur  Brisbane,  famous  Hearst  editorial  writer, 
photographed  in  Chicago  recently.  They  are,  left  to  right:  Hugo,  Seward 

and  Sarah. 


ranked  third  in  the  national  contest 

Special  conditions  within  the  association 
have  resulted  in  the  apopintment  of 
groups  of  men  to  consider  the  advisability 
of  adopting  a  sliding  scale  for  payment  of 
dues  to  the  association  by  the  owners  of 
large  and  small  circulation  publications 
and  to  fix  a  minimum  scale  for  advertis¬ 
ing  and  circulation  rates  for  Illinois 
newspapers. 

The  scale  committee  includes  W.  F. 
Hardy  of  the  Decatur  Herald;  W.  J.  Sell 
of  the  Grayville  Mercury-Independent; 
E.  H.  Childress  of  the  Fmrfield  Wayne 
County  Press.  The  minimum  rate  com¬ 
mittee  includes:  James  W.  Cowley  of 
the  Freeport  Journal-Standard;  W.  J. 
Smith  of  the  Waukegan  Sun;  C.  R.  Den¬ 
son  of  the  Minock  Dispatch;  Byron  Le- 
crone  of  the  Effingham  Democrat. 

The  auditing  committee  of  the  associa¬ 
tion  has  been  named  to  include  H.  W. 
Bailey  of  the  Princeton  Republican;  S. 
Leigh  Call  of  the  Springfield  Illinois 
State  Journal;  John  H.  Harrison  of  the 
Danville  Commercial  News.  The  reso¬ 
lutions  committee  numbers  S.  P.  Preston 
of  the  Gillespie  News;  J.  E.  McClure  of 
the  Carlinville  Democrat  and  L.  L.  Lind- 
ley  of  the  Granite  City  Press-Record. 

The  Bemidiji  (Minn.)  Sentinel  won 
first  place  in  the  national  community 
weekly  contest  conducted  by  the  Univer¬ 
sity  of  Illinois  School  of  Journalism. 
The  Centerville  (Mo.)  Observer  was  sec¬ 
ond. 

In  the  front  page  contest  for  dailies  the 
Bloomington  (Ill.)  Pantograph  was 
awarded  first  honors,  with  the  Janesville 
(Wis.)  Gazette  taking  second  and  the 
Moline  (Ill.)  Dispatch,  third. 


FAKERY  IN  FURNITURE 
ADS  CHARGED 


Two  New  York  Merchants  Ordered  to 
Cease  Advertising  Wares  As  of 
“Grand  Rapids”  Make  by 
Trade  Commission 


A  “cease  and  desist”  order  was  handed 
down  Oct.  4  by  the  Federal  Trade  Com¬ 
mission,  Washington,  against  Jacques  E. 
Ernest  and  Norman  J.  (jreenberger.  New 
York  furniture  merchants,  found  guilty 
of  false  advertising  and  misrepresenta¬ 
tion. 

The  commission  reported  that  under 
the  trade  name  of  “Grand  Rapids  Furni¬ 
ture  Manufacturers’  Association,  Inc.,’’ 
they_  had  “intentionally  deceived  the  pur¬ 
chasing  public  by  advertising  extensively 
that  they  were  the  New  York  branch  of 
an  association  of  Grand  Rapids  furniture 
manufacturers.” 

The_  commission  listed  examples  of 
what  it  branded  “false  and  misleading 
statements”  made  by  the  defendants  in 
newspaper  advertising.  These  excerpts 
were  to  the  effect  that  the  defendants 
operated  a  branch  for  Grand  Rapids  fac¬ 
tories,  and  said  “We  guarantee  to  and 
do  undersell  any  other  furniture  estab¬ 
lishment  30  per  cent  to  50  per  cent.” 

“The  respondents,”  said  the  commission 
findings,  “advertised  sales  of  furniture  at 
SO  per  cent  discount,  but  as  a  matter  of 
fact  they  determined  how  much  they 
wished  to  obtain  for  their  furniture,  then 
doubled  the  price  and  marked  by  means 
of  tags  the  price  of  furniture  accord¬ 
ingly.  A  customer  could  therefore  pay 
50  per  cent  of  the  price  appearing  on  such 
tags,  yet  pay  at  a  higher  level  than  pre¬ 
valent  retail  prices  for  furniture  of  a  like 
kind  and  quality. 

“It  was  also  found  that  although  98 
per  cent  of  the  furniture  sold  by  re¬ 
spondents  was  made  in  places  other  than 
Grand  Rapids,  Mich.,  nevertheless  the 
respondents,  by  the  use  of  gummed  labels, 
marked  each  piece  and  all  of  the  furni¬ 
ture  with  the  name  Grand  Rapids.” 

The  commission  entered  an  order  di¬ 
recting  Greenberger  and  Ernest  to  “cease 
and  desist”  from  seven  specific  practices. 
They  are  ordered  to  drop  the  Grand 
Rapids  names,  confusing  them  with  the 
Grand  Rapids  Furniture  Manufacturers’ 
Association,  an  established  organization 
that  expends  $100,000  a  year  in  advertis¬ 
ing  Grand  Rapids  furniture. 
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BUYING  POWER  CAN  BE  SHOWN  AGENCIES  SAY 

Successful  Method  of  Determining  Qualitative  Value  of  Circulations  Attained,  Prof.  Starch  Declares 
in  First  Report  of  A.  A.  A.  A.  Research  Department — Durstine,  President 


FOUR  LEADERS  OF  FOUR  A’S 


I’IRST  steps  have  been  successfully  By  PHILIP  SCHUYLER  comes  of  between  $2,000  and  $5,000  than 

taken  by  the  Research  Department  of  _ _ _ _ _  wealthy.’’ 

le  American  Association  of  Advertising  yualitative  circulation  research  is  a 

gencies  towards  determining  the  “buying  rrkl  ID  I  17  A  YM? DC  /M7  rrM  ID  A*C  thoroughly  logical  step  in  advertising  de- 

)wer’’  behind  circulation  figures,  it  was  rL/UK  Lt^VL/tlxo  Ur  rvlUK  rV  o  velopment,  was  another  opinion  offered, 

aimed  this  week  by  creators  of  the  de-  Most  assuredly  the  Starch  method  will 

irtment  who  heralded  it  as  the  greatest  I— — ^  —  satisfactorily  round  out  me  splei^id  work 

luprtisinc'  achievement  since  formation  of  °  Audit  Bureau  of  Circulations.” 

As  far  as  it  goes,  the  research  report 
is  a  remarkable  mass  of  statistics,  decid¬ 
edly  interesting  and  decidedly  illuminat¬ 
ing,”  another  delegate  declared. 

“But  the  research  must  be  carried  much 
further.  Factory  towns  must  be  taken 
into  consideration  as  well  as  university 
cities  in  order  to  permit  establishment  of 
a  true  law  of  averages.” 

\  irtually  all  delegates  sought  for  opin¬ 
ions  commented  on  the  expense  of  the 
undertaking.  The  majority  declared  re¬ 
sults  were  worth  the  price. 

aper  circulations  as  well  as  tne  suDscrip- 

ion  lists  of  the  magazines.  Left  to  right:  Roy  S.  Durstine,  of  Barton,  Durstine  &  Osborn,  Inc.,  new  asso-  lows  in  part*  ^  ncssy  o- 

His  statement  was  made  after  Prof.  ciation  president;  James  O’Shaughnessy,  secretary;  Prof.  Daniel  Starch,  research  convention  this  vear  the  hie 

Daniel  Starch,  director  of  the  research  director;  and  Stanley  Resor,  of  J.  Walter  Thompson,  Inc.,  originator  of  research  cnhiect  is  researrh  VV»  aro 

kjartmentconductedbytheA  A,A.A  .l.panmon., 

W  reported  to  the  assocation  this  week  - _  -=  contemplated  before. 

formdating  a  qualitative  analysis  of  The  sum  total  answers  to  these  ques-  be  subjected  to  Prof.  Starch’s  scrutiny,  Marketing  research  has  been  brought 
SaS  clculat^r  "  tions  were  not  divulged.  delegate  questioned  by  Editor  &  Pub- 

One  entire  afternoon  session  of  the  as-  reciprocity  agreement  reached  be-  lishfji  were  divided  in  their  opinions  as  ;  c  aUon.  The  members  of  this  associa- 

une  entire  aiiernoon  session  oi  i  ea  ju-  association  ami  tlip  mairazinp  to  the  value  of  lindinirs  oresented  them  *>on  to<lay  are  the  only  business  organiza- 

sociation’s  eighth  annual  convention  in  tween  tne  asscKiation  ana  the  magazine  to  the  value  ot  nnuings  presenieu  inem  <4rripd  market  re 

Wvv  York  Oct  6  and  7  was  eiven  over  publishers  provided  that  the  report  would  liehind  closed  doors.  ,  j  ^  ^rriea  mi^ket  re- 

Prryf  gt’areli  Ahoiit  71;  memhers  were  ''Ot  be  made  public  officially  until  the  latter  The  A.  A.  A.  A.  convention  sessions,  s'tirch  so  far  along  the  way.  Since  ad- 


FIRST  steps  have  been  successfully 
taken  by  the  Research  Department  of 
the  American  Association  of  Advertising 
Agencies  towards  determining  the  “buying 
power”  behind  circulation  figures,  it  was 
claimed  this  week  by  creators  of  the  de¬ 
partment  who  heralded  it  as  the  greatest 
idvertising  achievement  since  formation  of 
the  Audit  Bureau  of  Circulations. 

“The  method  of  procedure  in  qualitative 
circulation  analysis  has  been  definitely  de¬ 
termined  and  is  highly  acceptable,”  James 
O’Shaughnessy,  association  secretary  in¬ 
formed  Editor  &  Publisher.  “We  know 
now  that  the  buying  power  behind  circu¬ 
lation  figures  can  be  shown.” 

Herbert  Gardner,  association  president, 
endorsed  this  view. 

Mr.  O’Shaughnessy  indicated  a  method 
of  procedure  would  be  arrived  at  to  un¬ 
cover  the  purchasing  power  behind  news¬ 
paper  circulations  as  well  as  the  subscrip¬ 
tion  lists  of  the  magazines. 

His  statement  was  made  after  Prof. 
Daniel  Starch,  director  of  the  research 
department  conducted  by  the  A.  A.  A.  A., 
reported  to  the  assocation  this  week 
the  results  of  his  first  year’s  efforts  in 
formulating  a  qualitative  analysis  of 
magazine  circulations. 

One  entire  afternoon  session  of  the  as¬ 
sociation’s  eighth  annual  convention  in 


Left  to  right:  Roy  S.  Durstine,  of  Barton,  Durstine  &  Osborn,  Inc.,  new  asso¬ 
ciation  president;  James  O’Shaughnessy,  secretary;  Prof.  Daniel  Starch,  research 
director;  and  Stanley  Resor,  of  J.  Walter  Thompson,  Inc.,  originator  of  research 

department. 


’  The  association  elected  Roy  S.  Dur-  the  publishers  had  furnished  m  collecting  leakage  of  the  research  results.  Associa-  .  ‘ 

Stine,  of  Barton,  Durstine,  and  Osborn,  the  statistics.  tion  members,  free  in  their  opinions,  dec-  research  wSk  k  not  now  n^ssihle  to  de 

Inc,  president  to  succeed  Mr.  Gardner.  In  explanatiOT,  President  Gardner  said :  lined  to  make  known  their  names  when  ^  j ‘J’  We  exnm  to  carrT  if 

Mr.  Durstine  moves  up  after  serving  one  ,  There  can  be  no  doubt  about  the  value  interviewed.  .  ‘^“try  it  enaiessly 

term  as  vice-nresident.  ot  Prof.  Starch  s  research  report.  It  “I  think  Prof.  Starch’s  research  report  .  t-  •.  j  c,  ■  t. 

Illustrating  statistics  he  had  gathered  by  proves  definitely  that  a  method  has  been  is  a  valuable  contribution  to  advertising,”  i  United  States  has 

means  of  huge  chLts,^  P^  Star%  found  whereby  the  quality  of  circulations  one  delegate  told  Editor  &  Publisher. 
daimed  in  making  his  report  that  all  he  may  be  determined  with  a  satisfactory  Another  association  member  permitted  /f  Wl 

had  accomplished  was  thruncovering  of  decree  of  accuracy.  This  will  prove  as  himself  to  be  quoted  as  follows:  ^ 

a  successful  foundation  for  future  research  signal  a  service  to  advertisers  as  was  the  “I  have  placed  millions  of  dollars  of  ^ 

TOrk  formation  of  the  Audit  Bureau  of  Circula-  advertising  business,  and  I  am  absolutely  ^IRbt  yprs  under  or- 

Circulations  of  75  different  magazines  tions  confident  that  possession  of  the  Starch  oP  A7ve”rti!  nff'^TJenrk.<5^"?hp 

in  four  different  cities  were  analyzed.  The  This  the  first  report  of  the  research  statistics  will  not  influence  my  opinions  ®  of  hSn 

dties  chosen  for  the  experiment  were  department  however,  is,  we  admit,  frag-  in  selecting  media  in  the  least.  It  is  a  Thnt  h-fr  Honi  ♦ 

1  Cambridge,  Mass.;  New  Haven,  Conn.;  mentary.  It  would  be  unfair  to  the  ma-  case,  I  think,  of  research  being  carried  ndirtLr’^  n 

Dallas,  Tek.,  and  Madison,  Wis.  Choice,  gazine  publishers  and  advertisers  alike  to  too  far.  .  ^  K  mece^ 

it  was  stated,  was  simply  the  result  of  make  it  public  at  this  time.”  “The  most  important  fact  to  my  mind  J  P  ^ceding  in  the  histor>  of  advertis- 

following  the  line  of  least  resistance.  While  association  leaders  were  thus  cm-  that  these  figures  seem  to  show  is  that  “rortainti#..:  Invn  mnti,  u  ii  • 

It  was  pointed  out  that  each  of  the  four  phatic  in  their  commendation  of  the  re-  the  preponderance  of  magazine  readers  ,  ,  . 

cities  selected  for  the  research  were  col-  search  work  and  announcements  were  arc  people  of  ‘moderate  means.  In  other  tmnufartnrpr’f  mr.nnv 

lege  towns,  and  that  these  cities  had  been  made  on  the  convention  floor  that  farm  words,  the  magazines  are  read  more  ‘ 

picked  because  student  help  could  be  cm-  pitpcrs  and  then  newspapers  would  next  widely  and  thoroughly  by  people  with  in-  ^  safer  investment  than  in  his  raw  m 
ployed  cheaply  in  gathering  statistics.  t-,  •. 


The  cities  were  upheld,  however,  as 
"fairly  representative”  of  the  east,  north, 
south  and  west  of  the  United  States. 

“We  did  not  wish  to  go  into  factory 
towns,”  Mr.  O’Shaughnessy  said  in  an¬ 
swer  to  a  question,  “because  incomes 
fluctuate  there.  We  wanted  to  investigate 
in  centers  where  incomes  are  more  stable.” 

In  each  of  the  four  cities  each  one  of 
the  75  magazines  were  treated  separately 
both  in  the  student  canvass  and  by  a  mail 
Questionnaire. 

Readers  of  the  magazines  were  divided 
into  three  different  “income  classes,”  and 
then  subdivided  according  to  occupations, 
tnd  rentals.  The  three  different  classifi¬ 
cations  were  listed  as: 

Class  A ;  Incomes  of  $10,000  or  more. 
Class  B  :  Incomes  of  $5,000  to  $10,000. 
Class  C:  Incomes  of  $2,000  to  $5,000. 

For  certain  magazines  it  was  found 
necessary  to  develop  a  fourth  classifica¬ 
tion  to  include  readers  with  incomes  of 
from  $1,000  to  $2,000. 

Two  questions  asked  magazine  readers 
in  the  four  cities  were  phrased  somewhat 
>s  follows : 

How  many  magazine  articles  do  you 
t*ad  in  each  issue?  Do  you  read  the 
book  from  cover  to  cover,  or  simply  read 
noe  or  two  of  thearticles? 

Bo  you  read  magazine  advertisements 
incidentally  or  with  a  purpose? 


THE  GREATEST  REPORTER 

By  ROBERT  B.  SIBLEY 

J  AM  the  greatest  reporter  of  them  all. 

No  man  has  ever  equalled  my  feats  of  accurate  news  gather¬ 
ing.  No  metropolitan  star  has  ever  garnered  the  minute  detail 
I  have  assembled;  no  keen  political  writer  or  world-famed  war 
correspondent  has  ever  done  what  I  have  done;  no  veteran  news¬ 
paper  man  has  seen  and  covered  the  mass  of  men,  things  and 
events  that  I  have  seen  and  covered. 

This  is  fact.  I  do  not  mean  to  he  boastful.  I  was  as  expert 
on  my  first  assignment  as  on  my  most  recent.  No  cub  stage 
for  me. 

No  school  of  journalism  counts  me  among  its  graduates.  I 
never  spent  an  hour  in  any  classroom. 

Yet  I  have  seen  all,  and  faithfully  reported.  Presidents,  kings 
and  princes;  paupers,  grafters  and  convicts;  prominent  citizens, 
plain  citizens,  magnates  and  laborers;  great  cities  decked  in  splen¬ 
dor.  whole  states  torn  and  deva.stated;  victory  and  defeat. 

This  is  all  fact.  I  do  not  mean  to  he  boastful.  The  greatest 
of  my  works  was  easy  for  me.  And  I  have  never  erred. 

I  am  the  greatest  reporter  of  them  all. 

I  am  the  news  camera. 


a  satcr  investment  than  in  his  raw  ma¬ 
terials.  This  was  conclusively  shown  in 
the  post  war  deflation  iieriod. 

“More  money  is  going  into  advertising 
in  1925  than  in  any  previous  year  the 
United  States  has  seen.  The  total  ap-  ' 
propriations  in  the  field  of  national  ail- 
vertising  handled  by  the  members  of  the 
American  Association  of  Advertising 
•Agencies  have  increased  progressively  in 
the  last  three  years.  That  fact  furnishes 
unanswerable  proof  of  the  soundness  of 
proper  advertising.  In  1924  the  total 
advertising  appropriations  handled  by  the 
ethical  agencies  was  $300,000,000.  Each 
dollar  of  national  advertising  represents 
in  round  numbers  $100  of  commerce. 
•Advertising  now  has  enough  power  in  the 
nation’s  commerce  to  exact  a  national 
influence  for  its  stabilized  sales  as  well 
as  its  progress. 

“The  work  of  the  advertising  agency 
is  to  guide  and  direct  the  use  of  these 
vast  sums  going  into  national  advertis¬ 
ing  appropriations.  The  ethical  advertis¬ 
ing  _  agencies  have  been  organized  ef¬ 
fectively  for  the  nationwide  study  of  ever 
new  and  multinlying  problems  in  the 
handling  of  national  advertising.’" 

The  idea  of  the  research  department 
was  originated  two  years  ago  by  Mr. 
Resor.  T.ast  vear  the  associ,Ttion  ap- 
Dointed  Mr.  Starch,  giving  him  carte 
blanche  to  do  what  he  could  in  uncov¬ 
ering  the  dollar  power  behind  cold  circula¬ 
tion  figures. 
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STime-^aving  IllDnches  for  City  lEditors 

rrEfficiency — That’s  the  Stuff — Prepared  Stories II 


/ 


[for  All  Occasions  Will  Save  Rewrite  Men' 
Ey  CHET  JOHNSON 


Stories^ 
’s  TimeJl 


'T'OO  much  of  the  rewrite  man’s  time 
is  wasted  in  the  city  news  room.  Half 
of  the  stories  that  are  written  just  before 
deadline  for  every  edition  could  be  ground 
out  in  a  few  seconds  through  the  use  of 
blank  forms.  Efficiency,  that’s  the  stuff. 

Every  city  editor  should  have  a  plenti¬ 
ful  supply  of  the  following  stories  printed, 
tabbed  and  handy.  All  that  is  necessary 
is  for  one  of  the  rewrite  men  to  insert 
names  and  addresses: 

Meanest  Thief  Sought 
The  meanest  thief  in  the  world  was 
sought  by  police  today.  Entering  the 

home  of . ,  at . 

street  last  night,  he  rifled  the  toy 

bank  in  which  little .  aged 

_ years,  had  been  saving  pennies 

and  nickels  with  which  to  buy  a  fire 
engine  when  he  grew  up.  The  thief 
entered  by  prying  open  a  window  in 
the  rear  of  the  house. 

Bride  Swallows  Poison 
Heartbroken  because  she  and  her 
husband  had  quarreled  at  the  break¬ 
fast  table,  Mrs . ,  pretty 

bride  of  a  few  months,  attempted  to 
end  her  life  this  morning  by  swallow¬ 
ing  poison  at  her  home, . 

street. 

. ,  the  husband,  ran  to 

the  bathroom  when  he  heard  his  bride 
groaning,  he  said,  and  found  her  on 
the  floor,  writhing  with  pain.  He 

notified  police  and  Mrs . 

was  taken  to . Emergency 

Hospital,  where  a  reconciliation  was 
effected.  She  will  recover. 

Meanest  Thief  Sought 
The  meanest  thief  in  the  world 
was  sought  today  following  the  dis¬ 
covery  that  several  poor  boxes  in 

St . 's  Church  had  been  looted. 

The  Rev . .  pastor  of  the 

church,  said  he  had  noticed  a  roughly 
dressed  man  in  the  church,  but 
thought  him  a  stranger  in  the  city 
seeking  spiritual  comfort. 

Oldest  Mason  Dies 

. aged _ years  and 

reputed  to  have  been  the  oldest  Mason 
in  the  world,  died  last  night  at  his 

home, . street.  His  health 

had  been  failing  for  several  years. 

Mr .  . . . .  was  a  charter  member 

of . lodge  and  was  grand  com¬ 

mander  of  all  Masonic  bodies  in  the 
state  from  18..  to  19...  In  spite  of 

his  advanced  years,  Mr . 

had  attended  every  state  meeting  of 
the  lodge  since  coming  to  this  city 
from  .  in  18... 

Unidentified  Body  Found 
The  body  of  an  unidentified  (man) 
(woman)  was  found  today  floating 
in  the  (bay)  (river)  (lake)  off  the 

foot  of . street.  Police  said 

the  body  had  been  in  the  water  about 

. hours  and  bore  no  marks  of 

violence.  It  was  found  by  several 
boys  who  were  rowing  in  the  vicinity. 

Meanest  Thief  Sought 
The  meanest  thief  in  the  world  was 
sought  today  following  the  robbery  of 

. ,  blind  pencil  vendor. 

The  thief  crept  up  to . 

snatched  a  few  nickels  and  dimes 
from  his  cup  and  fled.  Several  pass¬ 
er  sby,  attracted  by  the  blind  man’s 
cries,  gave  chase.  They  were  joined 

by  Patrolman . ,  who  fired 

several  shots,  but  the  thief  escaped 
by  running  through  a  vacant  lot  and 
scaling  a  fence. 


Early  Morning  Blaze 
An  early  morning  blaze,  believed 
to  have  started  from  a  defective  flue, 
routed  scores  of  scantily-clad  tenants 
from  the . apartments  to¬ 

day  and,  for  several  minutes,  threat¬ 
ened  to  spread  through  the  entire 
block.  The  fire  was  discovered  by 

Patrolman  . .  who  turned 

in  an  alarm  and  then  ran  through 
the  building,  assisting  many  to  safety 
and  averting  a  panic.  The  fire  was 
quickly  extinguished  following  the 

prompt  arrival  of  Truck  No . , 

which  made  a  fast  run.  Damage  was 
estimated  at  $25. 


time  the  referee  went  blind  and  re¬ 
fused  to  listen  to  the  protests  of  .... 

. ’s  seconds  and  manager. 

But  last  night’s  card  proves  one 
thing  the  writer  has  contended  for  a 
long  time:  If  the  promoters  expect 
to  keep  the  fight  game  alive  here, 
they’ll  have  to  dig  up  something  better 
than  last  night’s  pathetic  sample  of 
stalling  and  hugging. 

The  fight  by  rounds: 

Round  One — They  met  in  the  center 
of  the  ring  and  shook  hands.  Neither 
showed  any  inclination  to  take  the 
lead.  There  was  a  minute  of  cautious 
sparring  and  the  crowd  howled  for 
action.  A  few  light  taps  were  ex¬ 
changed.  Each  fighter  waited  for  an 

opening .  sent  a  feeeble 

left  to  the  shoulder  and . 

countered  with  a  short  left  to  the 
head.  They  were  in  a  clinch  at  the 
bell.  Round  even. 

(Pick  up  other  rounds  if  available  or  clip 
from  opposition’s  early  editions.) 


prompt  arrival  oi  xruex  .  Telegraph  news  should  not  be  neglected 

which  made  a  fast  run.  Damage  was  in  the  preparedness  scheme.  A  few  old, 

estimated  at  $25.  reliable  ever-present  dispatches  should  be 

-  set  up  and  kept  standing  on  the  emerg- 

Attacked  BY  Thugs  ency  dumps  in  the  composing  room  for 

The  police  dragnet  was  thrown  out  “f.  the  event  of  ‘‘wire  trouble  between 

today  for  three  unidentified  thugs  who  Chicago  and  New  York  or  other  regular 

attacked  and  robbed  .  unusual  interruptions.  The  following 

about  3  a.  m.  in  front  of  his  home  at  been  proven  absolutely  safe,  non- 

j^j. .  libelous  and  reliable  during  the  last  year, 

said'  the  men  sprang  from  a  dark  doubt  will  be  o.  k.  for  several 


alley.  He  struggled  with  them  but  years  more:  i-.  ^  ^  ^ 

was  overpowered.  The  thugs  took  Washington,  D,  C.,  Oct.  . .  Sec- 

his  money,  but  overlooked  a  gold  today  denied  re^rts 

watch  and  valuable  papers.  Mr .  that  he  was  preparing  to  resign  from 

.  was  returning  from  a  “stag"  J Although  it  was  _  said 

nartv  bp  said  “IS  health  was  not  of  the  best,  friends 

party,  ne  saia. _  secretary  said  he  had  no  in- 

Larcfst  Still  Seized  resigning  now. 

One  of  the  largest  stills  ever  seized  t^kyo,  Oct.  .^-Several  thousand 

‘^°”hscated  by  Federal  pro-  inhabitants  of  villages  on  the  north 

hibition  agents  early  today  in  a  raid  ^033^  of  the  islands  of  Osoakum, 

on  a  house  at  . . /■■■•;  street.  Kooji,  Sake  and  Hoojishito  were 

Several  barrels  of  mash  and  ••••••  homeless  today  as  the  result  of  violent 

gallons  of  finished  pr^uct  earthquakes  and  tidal  waves.  No  lives 

stroyed.  The  owner  of  the  still  jump- 

ed  through  a  window  and  escaped  as  ‘  _ 

the  prohibs  entered.  Dry  Chief. . . .  San  Francisco,  Oct.  .  .-Plans  for 

.  ....  declared  the  raid  was  the  first  3  $345,000,000.78  bridge  across  the 
of  a  series  directed  against  a  bootleg  Gate  were  made  public  today 

larger  share  l,y  3  group  of  prominent  engineers, 
of  the  present  flood  of  liquor.  The  project  is  the  1456th  for  bridging 

the  bay  that  has  been  announced  with- 
Meanest  Thief  Sought  in  the  last  50  years. 

The  meanest  thief  in  the  world  - 

was  sought  today.  When  Mrs .  Washington,  Oct.  .. — A  new  plan 

.  went  to  get  refreshments  for  whereby  foreign  nations  may  rneet 

guests  she  was  entertaining  in  her  their  war  'obligations  to  the  United 

home  at  .  street  last  night.  States  without  imperiling  their  own 

she  found  that  some  one  had  pryed  financial  and  economic  structures,  is 

open  the  rear  door  and  helped  him-  being  considered  by  Secretary  Mellon, 

self  to  10  gallons  of  ice  cream,  5  Details  have  not  yet  reached  the  stage 

gallons  of  punch  and  five  cakes.  Rem-  where  they  may  be  made  public,  it 

nants  of  the  feast  were  scattered  over  was  said. 

the  back  yard.  Police  believe  the  - 

robbery  was  the  work  of  small  boys  300  ATTEND  AD  CLASS 

living  in  the  neighborhood.  _ 

^  ..  ^  Lynn  Sumner  Opens  New  York 

The  excitement  and  worry  that  often  i^i  o  ii.  ^ 

come  when  the  sporting  editor  fails  to  Advertising  Clubs  Selling  Course 

show  up  on  the  morning  after  the  prize  Nearly  300  attended  the  first  class  of 

fight  also  may  be  averted  by  a  little  pre-  the  advertising  and  selling  course  of  the 
paredness.  Have  half  a  dozen  blank  New  York  Advertising  Club,  which  start- 
forms  available,  so  that  it  will  be  neces-  ed  Oct.  6.  G.  Lynn  Sumner,  former  pres¬ 
sary  only  to  insert  names  to  have  a  very  ident  of  the  Association  of  National  Ad- 
serviceable  fight  lead  prepared  in  a  few  vertisers,  was  the  speaker, 
seconds.  The  following  form  will  be  “Newspaper  advertisements,”  he  said, 


FORESHADOWED  EVENTS 

Oct.  12-13 — First  District,  A.A.C. 
W.,  annual  convention.  Spring- 
field,  Mass. 

Oct.  12-16 — American  Gas  Associa¬ 
tion,  annual  couvention,  Atlantic 
City,  N.  J- 

Oct.  13-14  —  Associated  Business 
Papers,  Inc.,  annual  convention, 
Chicago. 

Oct.  13-14 — Association  of  News¬ 
paper  Advertising  Eixecntives, 
special  convention,  Chicago. 

Oct.  14 — Bureau  of  Advertising, 
A.N.P.A.,  committee  meeting, 
Chicago. 

Oct.  14-16 — Financial  Advertisers 
Assn.,  fall  meeting,  Columbus,  0. 

Oct.  15-16 — Audit  Bureau  of  Cir¬ 
culations,  annual  convention, 
Chicago. 

Oct.  15-16 — Agricultural  Publishers 
Association,,  annual  convention, 
Chicago. 

Oct.  19-21 — National  Industrial  Ad¬ 
vertisers  Assn.,  annual  conven¬ 
tion,  Atlantic  City. 

Oct.  19 — New  England  A.P.  Mem¬ 
bers  Assn.,  annual  meeting.  Bos- 
ton. 

Oct.  20-21 — New  York  State  Circu¬ 
lation  Managers  Assn.,  fall  meet¬ 
ing,  Buffalo. 

Oct.  26-28 — Insurance  Advertising 
Conference,  fall  meeting,  Boston. 


found  invaluable: 

After  leading  the  fighting  through 

every  round . was  robbed 

of  a  victory  last  night  when  Referee 

.  held  up  the  weak  right 

hand  of  . 

The  decision  was  the  rawest  Re¬ 
feree  .  ever  put  over,  and 

that’s  saying  plenty.  In  the  opinion 

of  sport  writers  at  the  ringside . 

.  never  had  a  chance  to  win 

after  the  first  bell.  Several  times  he 
was  so  weak  he  had  to  stagger  into 
clinches  or  hang  on  the  ropes  to  keep 
from  falling.  He  was  the  most  sur¬ 
prised  man  in  the  arena  when  he 
was  awarded  the  decision. 

The  fight  was  a  tame  affair,  at  that. 


“are  in  competition  with  the  greatest  news 
of  each  day  and  should  be  given  a  news 
slant.  All  advertising  should  be  newsy 
and  informative.” 

He  pointed  out  that  the  advertising  de¬ 
partment  of  Wanamaker’s  Philadelphia 
store  was  run  on  the  principle  of  a  news¬ 
paper’s  local  room. 

Thirty-seven  advertising  authorities  are 
scheduled  to  address  the  course.  Among 
them  will  be :  Sheldon  Coons,  advertising 
director,  Gimbel  Brothers;  D.  E.  Cony- 
beare,  advertising  manager,  Armstrong 
(^rk  Company;  William  A.  Hart,  adver¬ 
tising  manager,  E.  I.  duPont  de  Nemours 


prised  man  in  the  arena  when  he  Company;  Dr.  J.  W.  Watson,  vice-pres- 
was  awarded  the  decision.  ident,  J.  Walter  Thompson  Company; 

The  fight  was  a  tame  affair,  at  that.  Crate  Larkin,  secretary,  Larkin  Company, 

Neither  fighter  showed  much .  Inc.;  and  Fr^  Suhr,  art  director,  George 

. hit  low  several  times,  but  each  Batten  Company. 


DENVER  REPASSES  BILL 
LICENSING  NEWSBOYS 

Minimum  Age  for  Boys  12  yean. 
Girls  21 — Organized  Labor  Backs 
Movement — Final  Action  to 
Be  Taken  Oct.  12 

{By  Telegraph  to  Editor  &  Publisher) 

DENVER,  Oct.  7. — Fixing  a  minimam 
age  for  newsboys  and  girls  and  provid¬ 
ing  for  their  licensing  and  the  strict  reg¬ 
ulation  of  the  sale  of  newspapers  and 
all  periodicals,  is  provided  for  in  a  new 
newsboy  regulatory  ordinance  unani¬ 
mously  pass^  on  first  reading  by  the 
Denver  city  council  this  week.  Final  vote 
on  the  measure  will  be  taken  Oct.  12. 

The  bill  was  drafted  to  replace  a  former 
ordinance  the  legality  of  which  was  at¬ 
tacked  by  the  Denver  Post  and  which 
was  subsequently  declared  unconstitutional 
by  the  district  court. 

Organized  labor  is  now  taking  a  hand 
in  the  Denver  newsboys  fight.  In  talking 
on  the  new  measure  before  the  council, 
Frank  L.  Palmer,  editor  of  the  Colorado 
Labor  Advocate  and  spokesman  for  or¬ 
ganized  labor,  said: 

“Organized  labor  feels  that  some  liinit 
should  be  placed  on  the  youth  of  the  city 
going  on  the  streets  selling  newspapers. 
You  can  now  see  boys  and  girls  of  8  or 
9  years  of  age  on  the  comers  and  in  the 
alleys  having  things  fixed  in  their  minds 
and  impressed  upon  their  souls  whidi 
they  are  obtaining  on  the  streets  of  the 
city.  We  felt  that  some  age  limit  should 
be  placed  in  this  bill.  We  submit  that 
12  years  is  a  reasonable  age  limit  to  sub¬ 
mit  boys  to  the  evils  and  pitfalls  of  the 
city.” 

The  bill  limits  the  age  of  newsboys  to 
12  and  of  newsgirls  to  a  minimum  of  21 
years. 

In  addition  to  this  age  feature,  which 
was  not  incorporated  in  the  former 
measure,  the  new  bill  provides  for  the 
licensing  of  news  vendors,  prohibits  the 
crying  of  papers  and  the  “obstructing  of 
free  passage  of  persons  on  the  street  b)' 
news  dealers.” 

All  disputes  between  newsboys  of  rival 
papers  are  to  be  settled  by  the  Municipal 
Manager  of  Safety  whose  decision  is  to 
be  final. 

Tibbet*  Buyi  KauMB  Daily 

Harlow  Tibbets  of  Longview,  Wash-. 
:  has  purchased  the  Abilene  (Kan.)  DauJ 
Chronicle. 


r  U.- 
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A.  A.  C.  W.  COMMISSION  SIDE-TRACKS 
POSTAL  RATE  ACTIVITIES 

Refuses  to  Take  Definite  Stand  at  St.  Louis  Meeting — 
Woodbridge  Opposes  Nat’l  Business  Bureau,  Inc.  as 
Separate  Group^Finances  Discussed 


CT.  LOUIS,  Oct.  6. — Differences  exist- 
^  ing  within  the  National  Advertising 
(Commission  of  the  Associated  Advertis¬ 
ing  Clubs  of  the  World  as  to  what  should 
be  done  by  the  Commission’s  legislative 
conunittee  or  by  the  Associated  Clubs  on 
the  revision  of  postal  rates  were  empha¬ 
sized  in  a  lively  debate  of  two  hours, 


(By  Telegraph  to  Editok  &  Publishek) 

out  the  number  of  self-contained  organiza¬ 
tions  within  the  Association. 

The  president  said  that  one  of  the  prob¬ 
lems  confronting  him  was  the  National 
Better  Business  Bureau,  Inc. 

“I  do  not  like  the  setting  up  of  the 
National  Better  Business  Bureau,  Inc.  As 
a  separate  organization,”  said  Mr.  Wood- 


which  marked  the  opening  session  of  the  bridge.  “It  cannot  exist  without  the  moral 
(immission  in  regular  quarterly  meeting  support  of  the  advertising  club  organiza- 


it  Hotel  Statler,  St.  Louis,  Monday  and 
Tuesday. 

The  debate  was  precipitated  by  a  res¬ 
olution  introduced  by  Homer  J.  Buckley, 
(jicago,  chairman  of  the  legislative  com¬ 
mittee  and  a  representative  of  the  direct 
mail  advertising  departmental.  The  res¬ 
olution  approv^  and  indorsed  the  work 
that  has  been  done  by  various  depart- 
mcntals  in  seeking  an  “equitable  adjust¬ 
ment  of  postal  rates  based  on  scientific 
principles.” 


tion.  We  have  been  raising  the  revenue, 
three  fourths  of  our  revenue  going  to  the 
vigilance  movement.  Now  there  is  a  feel¬ 
ing  that  since  it  is  a  separate  organiza¬ 
tion  the  Associated  Clubs  can  shift  for 
themselves.  I  do  not  like  that.  I  do  not 
think  it  is  a  good  business  proposition.” 

The  international  aspect  was  another 
phase  to  be  considered.  Mr.  Woodbridge 
said  that  Great  Britain  now  had  40  Clubs 
and  that  advertising  had  made  tremendous 


gains  over  there.  He  intimated  that  per- 
Mr.  Buckley  prefaced  his  resolution  haPf  ‘hey  would  not  be  satisfied  merely 
with  a  review  of  the  work  of  the  com¬ 
mittee  that  “for  the  first  time  in  the 
history  of  advertising  the  conflicting  in¬ 
terests  are  working  together.” 

Everything  is  harmony,  Mr.  Buckley 
declared.  R.  King  Woodbridge,  president 


to  be  known  as  district  No.  14  because 
of  a  sense  of  pride. 

The  finances  of  the  Association  were 
discussed  generally  as  well  as  the  situa¬ 
tion  of  the  organization  of  the  National 
Better  Business  Bureau,  Inc.  Mr.  Buck-  _  _ 

of  the  Associated  Clubs,  the  first  to  speak  ley  said  that  he  was  not  in  sympathy  with  discussed,  and  these  will  be  taken  up  at 


feature  of  the  Associated  Clubs,  others 
disagreed,  feeling  that  the  educational 
work  was  of  greater  value  than  the 
“policing”  of  the  Bureaus.  Mr.  Wood- 
bridge  said  that  he  was  opposed  to  one 
group  going  out  to  raise  money  for  the 
\  igilance  movement  and  another  for  the 
.\ssociatcd  Clubs. 

E.  W.  Houser  of  Chicago,  president  of 
the  American  Photo  Engravers  Associa¬ 
tion,  suggested  that  the  A.  A.  C.  W. 
would  not  now  be  in  financial  need  of  it 
had  not  given  three-fourths  of  its  money 
to  the  vigilance  movement. 

Charles  R.  F'rederickson  of  Coshocton, 
O.,  representative  of  the  Advertising 
Specialty  Association  and  chairman  of 
the  exhibit  committee  for  the  Philadelphia 
A.  A.  C.  W.  convention,  asked  the  advice 
of  the  commission  on  three  questions: 

“1 — Shall  we  permit  the  name  of  the 
person  or  firm  submitting  an  individual 
exhibit  to  appear  in  connection  with  such 
exhibit?”  to  which  the  Commission  voted 
yes,  which  is  a  radical  departure  from 
previous  exhibits. 

“2 — Shall  we  award  ribbons  or  medals 
for  best  exhibits  in  each  of  the  several 
divisions  of  advertising  as  classified  in  the 
National  Commission?”  the  Commission 
voted  no  to  this  for  many  reasons. 

“3 — Shall  we  invite  motion  exhibits, 
siKh  for  instance  miniature  replicas  of 
paper  making  machinery,  printing  presses, 
duplicating  letter  presses,  etc.?”  the  Com¬ 
mission  voted  approval.  This  is  a  new 
idea  in  convention  exhibits. 

The  Classified  Advertising  Managers 
Association  was  admitted  to  membership. 
Several  changes  in  the  bylaws  were 


on  Mr.  Buckley’s  resolution,  declared  the  separation  movement,  and  that  the  the  next  meeting  of  the  Commission, 

««  _  \  ^  ^  ^  ^  I'l  Til  1_  _ _ _  t__ _ 1 _ A _ 1 


that  all  were  not  in  harmony,  according 
to  his  impression.  Mr.  Woodbridge  said 
that  he  was  vitally  interested  in  knowing 
that  any  plan  suggested  was  the  right 
one. 

George  M.  Burbach,  advertising  man- 
j^r  of  St.  Louis  Post  Dispatch,  and 
vice-chairman  of  the  Commission,  said 


subscription  of  his  firm  to  the  Associa-  which  will  be  at  some  city  to  be  selected 
tion  had  been  withheld  because  of  the  Liter.  Mr.  Burbach  is  chairman  of  the 
separation.  Carroll  H.  Sudler,  Chicago,  bylaws  committee.  St.  Louis  was  thanked 
representing  the  Advertising  Specialty  for  its  hospitality, 
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.Association,  spoke  against  the  separation 
movement.  Other  speakers  pointed  out 
that  it  would  be  impossible  for  the  Na- 

. . .  . . . ,  _  tional  Better  Business  Bureau.  Inc.,  to 

that  apparently  the  newspapers  as  a  group  j"®'®®.  nKessary  funds  without  the 
are  not  entirely  in  sympathy  with  the  backing  of  the  AsscKiated  Clubs.  While 
activities  of  the  postal  committee.  some  thought  that  the  better  business 

“If  you  ask  me  why,  I  am  not  in'  a  bureau  movement  was  the  most  important 
iwsition  to  tell  you.  Judging  from  the 
telegrams  I  have  received  there  is  some 
opposition  to  the  National  Commission 
going  on  record  in  connection  with  this 
postal  regulation.” 

Judge  E.  Allen  Frost  of  Chicago,  rep¬ 
resenting  the  Poster  Advertising  Asso¬ 
ciation,  pointed  out  that  there  was  an 
honest  difference  of  opinion  as  to  what 
meant  by  a  “scientific  adjustment.”  He 
told  of  paying  24  cents  postage  to  send 
copy  of  the  Sunday  Chicago  Tribune  to 
town  in  New  Hampshire.  If  the  gov¬ 
ernment  is  in  the  transportation  business 
ffld  the  postal  service  should  be  self  sup¬ 
porting,  such  a  rate  might  be  all  right, 
he  said,  but  if  the  extension  of  trade 
hcilities  as  performed  by  the  Chicago 
Tribune,  and  other  papers  is  considered, 
the  rate  is  excessive.  He  felt  that  the 
influence  of  the  press  in  extending  these 
trade  facilities  should  be  considered  in 
the  making  of  postal  rates. 

During  the  discussion,  Mr.  Woodbridge 
iWended  himself  against  the  charge  made 
hy  Mr.  Buckley  that  he  had  done  nothing 
in  the  way  of  defining  a  policy  for  the 
Clubs  on  the  postal  situation.  Mr.  Wood- 
Wge  said  he  was  willing  to  do  some- 
„  as  the  head  of  the  A.  A.  C.  W. 

*ben  all  the  interests  in  the  organization 
w  agreed  on  doing  something. 

Mr.  Buckley  was  prevailed  upon  to 
withdraw  his  resolution.  Then  a  move- 
•*nt  was  started  to  wash  the  hands  of 
'be  Commission  of  the  whole  postal 
totter.  A  resolution  was  offered  to  dis- 
darge  the  committee  and  drop  the  whole 
totter,  but  this  was  lost  by  the  close 
’ote  of  11  to  10. 

Mr.  Woodbridge  said  the  thing  upper¬ 
most  in  his  mind  was  the  finance  of  the 
Associated  Oubs.  The  Clubs  needed 
money  to  carry  on  their  work.  The  Com¬ 
mission  agreed  to  help,  and  the  chairman 
tos  authorized  to  appoint  a  committee  of 
'bree  to  attend  the  next  meeting  of  the 
^ecutive  committee  to  assist  in  financing. 

Mr.  Woodbridge  especially  desired  the 
■bfication  of  all  the  activities  of  the  Clubs 
mto  one  coordinated  body.  He  pointed 


The  first  business  of  the  Commission 
was  the  induction  into  office  of  Robert 
A.  Warfel,  new  executive  secretary.  He 
was  introduced  by  W.  Frank  McClure, 
C'hicago,  vice-president  of  Albert  Frank 
&  Co.,  and  chairman  of  the  Commission. 

The  last  business  was  the  adoption  of 
a  resolution  expressing  confidence  in  pres- 


SONGS  OF  THE  CRAFT 

(IVritten  Exclnsively  for  Editor  &  Publisher) 

By  Henry  Edward  Warner  , 

GRAZING 

They’ve  turned  me  out  to  pasture,  boys;  they’ve  given  me  some  shears 
And  fanned  me  out  to  flimsy  for  the  balance  of  my  life! 

They’ve  given  me  a  sinecure  for  my  declining  years, 

To  keep  me  free  from  worry  and  the  nervous  strain  of  strife. 

They’ve  got  me  in  an  office,  in  a  little  two  by  four 

Away  from  all  the  racket  and  the  feverish  feel  of  haste. 

And  no  one  ever  comes  there,  where  I  sit  behind  a  door 
With  a  nail  file  full  of  flimsy  and  a  dirty  pot  of  paste! 

I  sit  here  idly  clipping,  pasting  stocks,  assembling  briefs; 

My  snipping  shears  drag  lazily — it  is  no  job  for  speed! 

I  clip  and  paste  and  parargaph  life’s  pleasures  and  its  griefs. 

And  fluctuating  figures  in  the  wake  of  human  greed. 

And  as  I  clip  and  paste,  I  dream!  .  .  .  There  was  a  day  when  I 
Was  railed  a  Star  Reporter;  ...  I  was  only  just  a  kid. 

But  Td  a  nose  for  news  that  never  let  a  thing  get  by. 

And  they  used  to  hang  up  clippings  of  the  hottest  things  I  did! 

And  they  used  to  come  and  pat  me  on  the  back;  they  used  to  say 
Big  things  that  made  me  tremble  with  the  glory  of  the  game! 

Somehow,  I  never  seemed  to  think  that  there  would  come  a  day 

When  I’d  be  sitting  smeared  with  paste,  my  vaulting  spirit  tame! 

I  was  the  Kid  who  scooped  them  on  the  Barry  murder  case. 
Remember  it?  My  story  tipped  the  cops;  they  got  the  guy 

.4nd  swung  him!  .  .  .  And  I  heard  my  praises  sung  around  the  place. 
Who  sit  today  with  shears  and  paste,  piling  the  flimsy  high! 

'They’ve  turned  me  out  to  pasture!  .  .  .  But  I  dream,  and  in  my  dream 
I  feel  the  thrill  of  action,  and  I  smile,  because  I  know 

That  once  I  paced  the  outfit,  and  across  my  vision  gleam 
The  glories  of  some  triumph  of  my  Star  days,  long  ago! 

And  I  shall  clip,  and  I  shall  paste,  and  I  shall  hold  my  way 

Till  Fate  may  signal  “30,”  and  shall  face  The-Things-That-.4re 

With  memories  to  cheer  me  and  to  strengthen,  from  the  day 

When  life  loomed  large  before  me,  from  the  day  when  I  was  Star! 


ident  Woodbridge  and  particularly  the 
work  of  coordinating  the  various  activities 
of  the  clubs. 

Members  of  the  Commission  were 
guests  of  the  newspapers  of  St.  Louis  at 
a  luncheon  on  Monday. 

Monday  evening  the  members  were  the 
guests  of  the  Advertising  Club  of  St. 
Louis  at  the  club's  annual  dinner-dance 
and  election  of  officers. 

R.  Fullerton  Place,  retiring  president, 
presided.  Short  talks  were  made  by  Mr. 
Woodbridge,  Mr.  McClure  and  Rev.  C. 

F.  Reisner,  of  Broadway  Temple,  New 
York,  and  president  of  the  Church  Ad¬ 
vertising  Department.  Sidney  Smith,  cre¬ 
ator  of  the  “Gumps,”  delivered  a  chalk 
talk. 

Joseph  Licklider,  who  had  been  nom¬ 
inated  president  of  the  St.  Louis  Qub, 
found  it  impossible  to  serve,  and  Norman 
Lewis  of  the  Chappelow  Advertising 
Company,  who  was  elected  first  vice-pres¬ 
ident,  is  now  acting  president. 

George  Stohlman  of  the  Missouri 
Pacific  Railway  and  George  Gayou,  Ad¬ 
vertising  Slide  Company  were  elected  vice- 
presidents;  Douglas  V.  Martin,  Jr.,  pub¬ 
licity  manager,  Globe-Democrat,  secretary, 
and  Frank  P'uchs,  advertising  manager, 
P'irst  National  Bank,  treasurer. 

The  board  of  directors  of  the  Associa¬ 
tion  of  Newspaper  Classified  Advertising 
Managers  which  met  in  regular  session 
Oct.  7,  elected  its  first  representatives  on 
the  National  Advertising  Commission  of 
the  Associated  Advertising  Clubs  of  the 
World.  They  are  Charles  W.  Nax,  St. 
Louis  Globe-Democrat,  president  of  the 
Association,  C.  L.  Perkins,  Chicago  Her¬ 
ald-Examiner,  a  director,  and  W.  W. 
Miller,  New  York  Times.  The  Associa¬ 
tion  was  admitted  to  membership  in  the 
commission  in  St.  Louis  Monday. 

The  Classified  men’s  program  commit¬ 
tee  for  the  Philadelphia  convention  in 
connection  with  the  meeting  of  the  Asso¬ 
ciated  Qubs  was  announced  as  follows: 
C.  C.  Armstrong,  Cleveland  Press,  chair¬ 
man ;  J.  H.  Butler,  Houston  Chronicle; 
R.  E.  Seiler.  Los  Angeles  E.vaminer; 
Hahhy  Gwaltney,  Mihvoukee  Journal; 
W.  C.  Pruitt,  Wichita  Eagle;  Walter 
Dathe,  Dallas  Netvs;  J.  H.  Fraser, 
Hamilton  (Ont.)  Herald;  James  A.  Do¬ 
herty,  Prmndence  Journal;  Joseph  Kelly, 

I  Dayton  (O.)  Neivs;  and  Miss  Ella  G. 
Stebig,  Fort  Wayne  Gazette.  The  con¬ 
vention  arrangements  committee  is  com- 
posetl  of  I.  VV.  Williams,  Philadelphia 
Public  Ledger,  chairman,  and  H.  H. 
Mochlman,  Baltimore  Sun. 

W.  W.  Murdoch,  Detroit  Free  Press, 
was  elected  a  member  of  the  board  of 
directors  to  succeed  H.  G.  Barringer, 
Indianapolis  Neivs,  who  has  left  news¬ 
paper  work. 

The  classified  association  now  has  a 
membership  of  242,  the  largest  in  its 
history  since  its  meeting  in  Houston 
last  June.  The  mcmber.ship  gain  is  95. 

Mr.  Nax  presided  at  the  meetihg. 
Others  present  were:  J.  H.  Butler,  vice- 
president  ;  C.  C.  Armstrong,  treasurer ; 
R  H.  Moehlman,  C.  L.  Perkins,  O.  S. 
Wespe,  I.ouisiHlle  Courier-Journal,  and 
John  L.  Irvin,  Neiv  Orleans  Item- 
Tribune. 


Penn  PubliBher’s  Committee  Meets 

The  executive  committee  of  the  Penn¬ 
sylvania  Publishers’  Association  met  at 
Harrisburg  on  October  7.  From  Harris¬ 
burg  many  of  them  went  to  Bloomsburg 
to  attend  the  County  Fair.  In  connection 
with  this  the  Bloomsburg  Rotary  Qub 
had  a  Publishers’  Night  on  Oct.  8,  when 
the  Rotarians  entertained  at  dinner  a  large 
number  of  publishers  and  editors  from 
throughout  the  .state.  The  speakers  were 
John  L.  Stewart,  of  the  Washington  Ob¬ 
server  and  president  of  the  As.sociation, 
E.  J.  Stackpole,  of  the  Harrisburg  Tele¬ 
graph,  and  Edward  McKernon,  superin¬ 
tendent  of  the  eastern  division  of  the  As- 
■sociated  Press. 


California  Weeklies  in  Combine 

The  Compton  (Cal.)  Tribune  and  the 
Compton  News  have  combined  to  form 
the  Compton  News-Tribune,  which  will 
lie  issued  twice  a  week.  W.  H.  Coonradt 
is  general  manager;  C.  M.  Bigsby,  busi¬ 
ness  manager,  and  C.  11.  Gilbert,  editor. 
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STONE  LAUDS  SHOWING 
OF  DUPLEX  PLANE 


Pilot  Goff  Entered  Ford  Reliability 
Tour  Without  Preparation  and 
Completed  Tour  on  Time,  Head 
of  Preks  Firm  Says 


FRANKFORT  NEWS  SOLD 


MAJORITY  OF  N.  Y.  PAPERS  GAIN  IN  CIRCULATION 


Participation  of  the  Duplex  service 
airplane  in  the  P'ord  Reliability  tour  was 
described  in  detail  by  Editor  &  Pub- 
LisUER  this  week  by  I.  K.  Stone,  presi¬ 
dent  of  the  Duplex  Printing  Press  Com¬ 
pany. 

“E.  A.  Goff,  our  pilot,  was  in  Detroit 
on  a  business  trip  the  day  before  the 
tour  started,”  he  said,  “having  no  notion 
whatever  of  going  into  the  thing.  The 
ship  had  been  flying  for  several  weeks 
off  and  on,  taking  me  occasionally  on 
hurried  jaunts  where  I  wanted  to  save 
time,  and  so  was  neither  newly  cleaned 
and  adjusted,  nor  equipped  with  a  new 
motor,  nor  especially  tuned  up.  As  Mr. 
Goff  was  preparing  to  return  to  Battle 
Creek  the  morning  before  the  tour  start¬ 
ed,  some  of  the  boys  wanted  to  know 
why  he  did  not  stay  and  enter.  He 
hesitated  a  little,  because  he  knew  the 
other  ships  were  all  new  factory  ships 
and  some  had  gone  to  the  extent  of  hav¬ 
ing  new  motors  shipped  to  the  field  to 
be  put  in,  so  that  they  would  not  even 
have  to  start  with  the  same  motor  that 
had  brought  them  to  the  field.  He  com¬ 
municated  with  me  and  we  decided  to 
go  in. 

“Thus,  the  Duplex  ship  was  the  only 
one  in  the  flight  which  without  prepara¬ 
tion  and  special  tuning  up  went  in  ‘as 
is’  just  as  it  was  in  daily  use.  It  is 
interesting  then  to  note  that  Mr.  Goff 
made  the  trip  with  perfect  scores,  ex¬ 
cept  for  one  forced  landing  which  caused 
him  to  lose  his  average  that  day.  But 
he  caught  the  bunch  the  next  day  and 
came  in  on  his  •schedule  at  the  finish, 
qualifying  a  completed  tour  on  time.  Be¬ 
cause  of  the  fact  that  he  did  not  make 
every  day  exactly  on  time,  his  score  was 
not  perfect  and  his  name  does  not  go 
on  the  trophy. 

“To  my  mind,  Mr.  Goff’s  trip  under 
those  conditions  is  a  real  demonstration 
of  commercial  reliability  and  service. 
Furthermore,  returning  late  Sunday  after¬ 
noon,  as  they  did,  Mr.  Goff  returned  to 
Battle  Creek  and  his  ship  is  ready  here 
to  go  anywhere  on  call.  I  think  it  was 
the  only  plane  entered  which  was  a  com¬ 
mercial  plane  in  commercial  service  and 
use.’’ 


Eugene  Pulliam  and  R.  C.  Swank  of 
Lebanon  Reporter  New  Owners 

Sale  of  the  Crescent  News  Publishing 
Company  and  the  Evening  News,  pub¬ 
lished  at  Frankfort,  Ind.,  to  Eugene 
Pulliam,  publisher  of  the  Lebanon  (Ind.) 
Reporter,  and  his  brother-in-law,  Roy 
C.  Swank,  also  a  member  of  the  Lebanon 
publishing  company,  has  been  announced. 

The  stock  was  purchased  from  John 
F.  and  J.  J.  Schumann,  owners  of  the 
paper  who  are  moving  to  Florida.  Mr. 
Pulliam  will  remain  in  Lebanon.  Mr. 
Swank  will  go  to  Frankfort  in  the  capa¬ 
city  of  business  manager  of  the  Evening 
News. 

Eugene  Allimore  of  Warsaw.  Ind.,  has 
been  engaged  as  managing  editor.  No 
other  changes  are  contemplated. 

The  Evening  News  is  a  consolidation 
of  the  News  and  the  Crescent,  the  con¬ 
solidation  taking  place  in  1914. 
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New  Trade  Journal  Launched 

A  new  publication.  Plastics,  devoted  to 
the  manufacture  and  use  of  compostion 
products,  such  as  Celluloids,  Bakelte, 
Galilith.  etc.,  has  just  been  issued.  Sylvan 
Hoffman  is  publisher.  Carl  Marx,  B.Ch., 
is  editor;  Dan  Rennick,  B.  S.,  associate 
editor,  and  J.  H.  Hodgkinson,  advertising 
director. 


Newspaper  men  get  good  jobs  through 
Editor  &  Publisher’s  classified  depart¬ 
ment. 


YORK  CITY  circulations  show 
'  an  upward  trend,  eight  of  the  fifteen 
making  statements  for  the  six  months 
ending  Sept.  3(1,  reporting  gains  over  the 
previous  period.  The  grand  total  daily 
average  net  paid  circulation  also  con¬ 
tinues  to  rise,  largely,  it  is  true,  because 
of  the  phenomenal  rise  of  the  tabloid 
papers.  The  Daily  News  is  the  out¬ 
standing  gainer,  advancing  125.000  be¬ 
yond  last  April’s  figure  and  more  than 
130.000  beyond  last  October.  The  Dailv 
yiirrnr  and  the  Graphic,  newer  arrivals 
in  the  tabloid  field,  also  show  gains, 
though  on  a  less  ambitious  scale.  Gains 
were  akso  noted  by  the  Evening  World. 
the  Herald  Tribune,  Sun,  Telegram  and 
Brooklyn  Times.  The  above  chart  tells 
New  York  circulation  history  since  the 
Armistice.  It  includes  the  records  of 
newspapers  which  have  been  consolidated 
and  indicates  the  dates  of  their  suspen¬ 
sion.  The  effects  on  the  resulting  news¬ 


papers  and  their  contemporaries  make  a 
very  interesting  story  for  newspaper 
men.  The  Herald  Tribune,  Sun  and 
Telegram,  it  will  be  noted,  are  ahead 
of  their  April  averages  while  the  Sun 
is  about  even  with  last  October  figures 
and  the  Herald  Tribune  is  well  ahead. 


Mayor  Parker  of  Springfield ;  Arthui 
Freeman,  specialist  in  public  relatiori: 
Chicago;  and  E.  H.  Schell,  professor  ( 
business  management  at  the  Ma- -achuset 
Institute  of  Technology  and  assistant  • 

fessor  of  industrial  management  at  t 

yard  '  ' 


FIRST  DISTRICT  MEET  OCT.  1 1 


Prominent  retail  advertisers  on  the  pretseij; 


•  pol 


New  England  A.  A.  C.  W.  Groups  to 
Hold  Three-Day  Session 

The  sales-producing  value  of  adver¬ 
tising  from  the  retailer’s  standpoint  will 
be  chief  among  topics  to  be  discussed  at 
the  annual  convention  of  the  first  district 
of  the  .Associated  Advertising  clubs  which 
opens  in  Springfield  Sunday  and  continues 
to  Tuesday.  Among  speakers  who  will 
be  heard  are  C.  K.  Woodbridge,  presi¬ 
dent  of  the  .Associated  Advertising  Clubs ; 
Frederick  W.  Bliss,  district  chairman; 


..'pwo 
■m  an 
_  Our  ( 
^i%n( 


gram  include:  Sheldon  R.  Coons,  direc.  _  .  ^ 
of  sales  and  publicity,  Gimbel  Bros.,  Ne«  tod; 
York;  Robert  J.  Murray,  Murray  Coldish 
pany,  Honesdale,  Pa. ;  Ernest  F.  Hastifl’*’’'"- 
Caldwell  Store  Inc.,  Washington,  Pa.;, 
seph  D.  Nathan,  president.  Gross  Stra 
Company,  Worcester,  Mass.;  .\lbert 
Vining,  Vining  and  Borrner,  Springfie'tiiuli 
Mass. ;  Arthur  Nehf,  advertisin.g  manag^orthi 
Meekins,  Packard  ■  &  Wheat,  Inc., 
Springfield,  Mass. 

One  of  the  features  of  the  ronventw 
will  be  an  address  Sunday  by  Rev.  Lan^R  j 
ence  Breed  Walker  of  Saco,  Me.,  on,  "Stp*es  i- 
ling  the  Churches.” 
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FORESTRY  EXPERT  OUTLINES  NEWSPRINT  PERILS 

Dailies  Consuming  3,000,000  Tons  This  Year — Congress  Will  Soon  Write  Budget  For  Reforestation  and 

Protection — Summary  of  Conditions  in  Paper  Industry. 
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AILY  newspapers  in  cities  of  all  sizes 
throughout  the  United  States  are  this 
Fall  attaining  a  record  volume  of  adver- 
tsing  and  the  number  of  pages — 48,  52,  56, 
oO  page  editions  are  hardly  news  for 
Editor  &  Publisher  any  longer — woidd 
iave  been  called  impossible  of  production 
and  sale  to  the  public  less  than  10  years 
j|o.  The  newsprint  upon  which  this  tre¬ 
mendous  volume  of  information  appears 
irill  without  doubt,  amount  to  3,000,000 
for  the  year.  Approximately  half  of 
this  piper  will  have  been  manufactured 
(Btside  of  the  United  States  boundaries, 
and  considerably  more  than  half  of  it 
fill  have  been  made  from  wood  cut  in 
other  countries. 

These  facts,  or  information  which  pre¬ 
aged  them,  have  been  known  to  news¬ 
paper  owners  for  many  years  and  have 
been  the  subject  of  many  anxious  discus- 
•ions  among  publishers  and  among  paper 
makers.  Some  progress  has  been  made 
oward  safeguarding  the  future,  but  it  is 
hardly  more  than  a  step  or  two  on  a 
lengthy  journey. 

Further  advances  are  possible  under  the 
budgeting  of  appropriations  for  extension 
the  National  Forests  under  the  Weeks 
.let,  which  is  now  being  considered  by 
Congressional  committee.  The  com¬ 
mittee  has  under  consideration,  among 
many  aspects,  geographical  allotment  ot 
nods  for  forest  extension  during  the  next 
kal  year  and  it  is  the  purpose  of  this 
micle  to  indicate  how  this  program  can 
applied  advantageously  to  the  growth 
puipwood.  It  is  a  subject  which  has 
sereral  newspaper  contacts. 

It  is  safe  to  say  that  nowhere  in  the 
United  States  is  the  need  for  growing 
more  forests  greater  than  in  the  North- 
ostern  States. 

Perhaps  nowhere  else  can  be  found  con- 
ttions  which  so  fully  warrant  special  at¬ 
tention  to  the  character  of  forests  that  can 
grown  successfully  and  maketed  at  a 
irotit.  Surely  nowhere  else  is  there  so 
tmeentrated  a  need  for  the  raw  materials 
a  large  industry  and  at  the  same  time 
great  a  need  for  the  practice  of  fore¬ 
sight  in  protecting  the  headwaters  of 
streams. 

The  Weeks  Act,  passed  March  8,  1911, 
vifled  for  the  purchase  of  forest  lands 
aid  reforestation.  This  act  was  author- 
od  under  the  power  of  the  Federal  gov- 
tnunent  to  control  watershed  conditions 
®  headwaters  of  navigable  streams,  and 
passed  but  two  years  after  the  Can- 
alian  government  had  placed  an  embargo 
®  the  export  of  puipwood  from  Crown 
lands. 

At  that  early  date,  1909,  United  States 
Nip  mills  were  importing  from  Canada 
I’xiut  800,000  cords  of  puipwood,  or  one- 
jfth  of  our  total.  The  paper  industry’s 
itpendence  upon  outside  forests  can  be 
ihown  best  by  giving  the  figures  in  tons 
M  woodpulp.  We  used  2,753,000  tons  in 
1509  and  imported  of  this  amount  875,000 
iiw,  or  32  per  cent.  We  used  5,847,000 
•ws  of  wood  pulp  and  imported  2,823,000 
!ons,  or  48  per  cent,  in  1922.  The  re- 
>nc(i  dependence  on  import  is  given  for 
>'-4  as  51  per  cent. 

The  definite  policy  of  Canada — to  de- 
pro  tlop  its  pulp  and  paper  industry  at  home 
at  Hal  tyj,  to  that  end,  the  reduction  of  our 
rowing  import  of  puipwood — was  the 
the  pro  !r:nci[i  .l  economic  reason  that  stimulated 
,  dired"  political  action  in  the  United  States, 
os.,  No  wnada  has  secured  in  a  large  degree  the 
ay  Con  Kd  she  sought.  Her  own  consumption  of 
[lastinn  ^pwood  has  grown  500  per  cent  between 
“  '  W8  and  1922. 

Our  own  definitely  enacted  policy  of  cre- 
V  fcne  new  forests,  a  policy  that  had  its  real 
el  ^inulus  in  the  growing  shortage  of 
ge  ^ortlu.,.;tcrn  forests,  brought  to  a  climax 
^  the  Canadian  embargo,  does  not  show 
‘like  favorable  result.  What  we  started 
anventii  >  do  was  to  create  forests,  and  thus  far, 
ev.  La®  *14  years,  we  have  acquired  only  439,101 
under  the  Weeks  Act  in  the  most  im- 


By  GEORGE  G.  WHEAT 


vital  iiiiportance  to  all  who  live  by  the  printed  word  are 
the  economic  factors  which  lie  behind  publishing  in  the 
lumbering  and  paper-making  fields.  Mr.  Wheat  is  well  known 
as  an  engineer  and  analyst.  We  believe  his  statements  are  accu¬ 
rate,  largely  based  on  statistics  found  or  confirmed  by  U.  S. 
Government  reports.  The  time  has  most  certainly  arrived  when 
newspaper  publishers  can  no  longer  neglect  action  in  reference 
to  this  basic  issue.  EDITOR  &  PUBLISHER  welcomes  to  its 
columns,  authoritative  discussions  of  newsprint  comlitions,  forest 
conservation  and  all  kindred  subjects  from  any  source. — EDITOR. 


trees  cut  in  our  forests,  burned,  or  other¬ 
wise  lost  from  the  forests,  "40  trees.” 
Then,  domestic  cut  of  puipwood  gets  one 
of  tho.se  40  trees,  or  even  less.  News¬ 
print  gets  only  one  third  or  less  of  that 
tree !  Newsprint,  or  at  least  mechanical 
pulp,  puts  more  of  the  tree  into  paper 
than  does  any  other  kinil  of  paper,  and 
gives  more  actual  type  space  from  the 
volume  of  original  tree  consumed  than 
other  papcTS  do.  This  item  becomes  tech¬ 
nical,  but  it  can  be  shown  clearly  from 
the  technical  facts. 

In  the  face  of  these  facts,  "supine”  is  a 
convenient  word  to  describe  the  usual  at¬ 
titude  of  the  newsiaper  publisher  when 
he  has  lieen  made  the  scapegoat  for  the 
destruction  of  our  forests.  He  has  gen¬ 
erously  published  the  attacks  made  up*m 
himself  and  his  fellows  and  has  freely 
portant  pulp  and  paper  region.  The  na-  dustry  cannot  follow  the  forests,  as  the  printed  the  urgings  of  conservationists  and 

tional  forest  areas  records  show  a  total  lumber  industry  has  dune,  to  other  parts  near-conservationists  who  have  asked  him 

of  2,122,970  acres  purchased  under  the  of  the  country.  to  quit  wasting  the  forests  so  speedily. 

Weeks  Act,  but  the  bulk  of  appropriations  In  these  regions  the  annual  cut  exceeds  The  real  facts  are  the  proper  answer, 
has  gone  to  States  where  there  are  very  the  new  growth  two  or  three  times.  As  The  actually  small  part  of  the  total  tor- 

few  mills  and  which  import  practically  no  the  result  of  unregulated  lumbering,  fol-  est  drain  due  to  all  paper  manufacture 

puipwood.  lowetl  by  fire,  more  than  60,000,000  acres  serves  vital  social  and  economic  needs. 

The  manifest  purpose  of  the  Weeks  Act  potential  forest  lands,  the  most  acces-  Paper  may  be  classed  mainly  as  a  “con- 

was  to  combine  two  main  objectives _  sible  to  the  mills,  are  largely  idle.  If  tainer  material.”  About  43  per  cent  of 

grow  new  forests  and  protect  headwaters  were  producing  the  reasonable  ex-  all  paiier  is  used  to  contain  our  printed 

of  streams  .As  operations  have  pro-  pectation  of  one-third  of  a  cord  per  year  word  and  business  records.  About  38 
gressed  in  lievv  purchases,  the  seconO  ob-  P®*"  ^cre,  they  would  supply  20,000,000  [ler  cent  is  used  to  contain  foodstuffs  and 
jective  has  been  stretched  very  thin  in  ^'ords  annually,  which  is  fully  twice  the  other  commodities.  Our  heavy  imports 
many  cases.  These  statements  of  fact  tiow  needed  to  supply  all  the  are  practically  all  print  papers, 

are  not  intended  in  any  sense  as  criticism  ?aper  of  every  kind  now  made  from  wood-  A  correct  measure  of  the  economic  ser- 
of  the  purchase  of  any  of  these  forest  United  States.  vice  rendered  by  paper  may  be  gained  by 

lands.  We  need  these  areas  and  the  tim-  Growing  puipwood  for  future  markets  learning  how  much  value  is  produced  by 
ber  that  will  be  grown  upon  them,  but  the  ^  reasonable  promise  of  being  a  jiaper-use  of  forest  materials.  The  U.  S. 

question  is  here  frankly  raised  as  to  profitable  business  for  the  F'ederal  govern-  Census  tells  us  that  paper  and  its  remanu- 
whether  we  ought  not  to  consider  the  men*-  The  woodpulp  paper  industry  is  factures  are  valued  at  $3,146,740,000. 
more  severe  needs  first.  often  called  one  of  the  marvelously  fast-  This  gives  the  industry  fourth  rank  in 

Water  snnolv  reonirements  ran  no-  Rrowing  businesses  of  our  country,  value  of  priKlucts  among  the  14  “general 
where  be  more  of  aVoblem  than  in  this  practically  no  prc^uction  50  years  groups”  noted  in  the  census  of  manufac- 

Northeastern  section,  with  our  present  1  ^ ?  Ln?ta  Thl  ao  ^ 

distribution  of  population  and  industry.  ^  ^aSont  11  in  our  U.  S.  forest  drain 

The  concentration  is  decidedly  Northeast  ^  7er  Ve  that  n  P''?*^,***'**®"  of  economic  ser- 

— New  York  and  New  England,  and  the  .^^rv'ce  that  pai^r  per-  vice,  and  that,  did  we  get  it  all  from  our 

New  Jersey-Pennsylvania-Maryland  area,  indication  of  its  indispens-  own  forests,  but  one  tree  in  twenty  would 

Recently  New  York  New  lersev  and  About  43  per  cent  is  used  for  be  turned  into  paper.  Further,  the  fact  of 

Pennsylvania  made  a  ioint  agreement  as  P"o4'"8  “O'!  business  records,  and  about  our  heavy  dependence  upon  outside  for- 

rennsylvania  ™ade  a  joint  agreement  as  ^  containers— wrapping  and  ests  makes  evident  the  sti^ngle-hold  that 

to  division  of  the  Delaware  River  waters  j  inants  tviutm  u  c  siraiigic  noiu  uiai 

for  the  future  The  water  sitnnlv  re  P«*ckages  for  food  and  Commodities,  another  nation  can  take  on  United  States 
ouiremLts  Tthe  ?rea^  chies  five  al-  ^  ^‘^‘ivities  by  shutting  off  our  supply.  Of 

?eady  brought  about  the  investment  ol  "f  ourTmmrSion  Is  course  in  times  ot  em^gency,  more  of  our 

many  millions  in  reservoirs  watershed  importation  Is  print  paper,  the  per-  own  forests  would  be  turned  to  paper 

forests  and  aaueducts  More  hundreds  of  used  for  print  becomes  larger  yet.  manufacture.  This  was  illustrated  in 

forests  and  aqueducts.  .More  hundreds  ot  g-  ■  shortage  of  news- 

millions  to  be  expended  are  under  consid-  ,  r  ‘  _,,rnnses  •  .  w' snonage  "cws 

eration.  Boston  alone  as  a  $100,000,000  ,  .  prmt  and  other  papers  a  number  of  high- 

program  in  survey.  The  severity  of  the  .  industries  are  entering  cost  mills  which  had  been  shut  down  re¬ 
water  problem  is  forced  to  the  newspaper  as  com^titors  for  the  supply  sumed  opc-rations  m  a  seller  s  market, 

front  pages  each  dry  season.  The  men-  cellu  ose  furnished  by  woodpulp.  The  Against  the  economic  value  of  paj^r 
ace  to  health  and  the  menace  of  fire  are  artificial  silk  has  grown  m  a  few  and  its  remanu  actures  let  us  place  the 
constantly  become  subjects  of  greater  P*-‘x'f‘'o*’  ot60,(^,-  record  of  the  sawmill  route.  Lumber 

concern  *^'^'**8  tens  of  thousands  of  tons  and  its  remanufactiires,  which  used  more 

T,  .  .u  .  .■  •  .1  u  .  nf  sulphite  pulp.  This,  considered  beside  than  8  times  as  much  U.  S.  timber  as  was 

iHtr!fi  7,000,000,000  Ibs.  of  cotton  aiinually  used  from  all  countries  to  produce  paper 

1  itrQ  ntii.-a  rnnnr..  r.i-  orr^^wincr  injicatcs  tlio  size  of  thc  for  thc  United  States,  was  fifth  in  rank 

market  for  textiles.  among  the  14  “general  groups,”  with 

,  ,  .  .  j  II  The  total  value  of  paper  and  its  reman-  products  valued  at  $2,429,513,000.  The 

dent  Coolidge  has  stated,  and  when  we  ufactures  is  also  a  clear  evidence  of  thc  actual  industrial  return  per  billion  board 
go  into  the  national  business  of  growing  economic  need  they  fill  and  a  true  meas-  feet  of  timber  used  shows  a  10  to  1  ad- 
trees,  we  ou^t  of  course  to  go  where  the  of  their  importance  and  future.  The  vantage  for  the  “puipwood  route.” 
growing  IS  best,  ^cords  the  lumber  value  in  1920  was  $3,146,740,000.  We  It  must  be  perfectly  obvious  that  we 
cut  ^d  the  pulpwi^  cut  in  the  puipwood  ^lust  have  these  products  or  we  can  afford  to  grow  puipwood  as  a  nation, 

species  show  that  the  greatest  harvest  has  ^lould  not  be  willing  to  pay  this  sum  for  if  we  can  afford  to  grow  forests  at  all. 
been  cut  here.  A  lumber  industry  using  When  it  is  still  further  known  that  We  are  already  well  .started  in  a  program 

up  many  times  the  yol nine  cut  for  pulp-  volume  of  wo^  required  to  sup-  of  trying  to  do  just  that,  and  the  time 

woOT,  and  the  additional  puipwood  cut  pjy  {j,jg  j^^ge  service  is  only  about  5  per  to  do  something  effective  about  the  fu- 
that  has  built  up  the  largest  paper  manu-  cent  of  our  annual  total  consumption  of  ture  of  puipwood  is  when  the  plans  are 
tacture  in  the  world,  with  the  largest  in-  forest  trees,  the  case  becomes  still  strong-  fieing  made  nationally  for  forest  extension, 
vestment  in  pulp  and  papey  manufacture,  ^r  for  growing  puipwood  now  where  it  Government  business  enterprise  has  as 


natural  or  botanical  range  for  growing 
pulpwoods.  Forestry  is  a  farming  or  land 
problem  of  the  first  magnitude,  as  Presi- 


has  been  supported  here.  The  business  is  grows  best 


good  a  right  to  look  ahead  to  the  probable 


there  now’  and  ^e  lands  are  acknowl-  Actually,  but  2.36  per  cent  of  our  do-  markets  as  private  business  does  to  its 
edpd  to  be  me  best  for  the  growing  of  niestic  draft  upon  the  forests  goes  into  markets.  The  rapid  growth  of  paper  use, 

pulpw^ls.  Growing  them  now  before  paper.  We  import  now  about  51  per  cent  which  is  found  to  be  11  per  cent  annually, 

the  industry  d^lines  still  further  is  surely  ^lur  total  paper  consumption,  either  as  is  full  assurance  of  demand.  The  high 
the  correct  thing  to  do.  puipwood,  woodpulp,  or  paper.  Sixteen  economic  service  and  the  corollary  higher 

Studies  of  me  puipwood  situation  made  years  ago  we  imported  but  32  per  cent.  refinements  of  manufacture  that  are  given 
by  the  U.  S.  FnreM  Service  and  the  Am-  Let  us  make  that  a  little  more  definite  to  trees  that  go  into  puipwood  assures 
erican  Paper  &  Pulp  Association  show  — looking  at  the  publisher’s  primary  con-  the  ability  of  the  industries  to  absorb  the 
conditions  as  follows :  cern — newsprint.  This  grade  of  paper,  increased  cost  of  stumpage  that  inevitably 

New  England,  New  York  State,  and  one  year  after  another,  runs  very  little  follows  on  the  greater  cost  of  new-grown 
the  Lake  States  manufacture  respectively,  more  than  30  per  cent  of  the  total  paper  stumpage  over  the  new  virgin  timber 
30  per  cent,  50  per  cent,  and  15  per  cent  tonnage  —  seldom  that  much.  Apply  which  controls  present  stumpage  prices, 

of  our  domestic  newsprint.  The  paper  in-  simple  figures  to  that.  Call  all  of  the  We  have  the  additional  fact  that  no 


14 


Editor  &  Publisher  for  October  10,  1925 


other  source  of  pulp  other  than  wood  has 
yet  come  commercially  out  of  all  our  re¬ 
search.  In  short,  wood  has  no  competitor 
for  producing  cellulose  in  the  form  of 
pulp.  On  the  contrary,  instead  of  any 
visible  reduction  in  the  demand  for  trees 
to  produce  pulp,  new  demands  have  ar¬ 
rived. 

Considering  the  other  and  larger  user 
of  trees,  the  “sawmill  route,”  there  is 
a  marked  decrease  in  per  capita  demand 
and  use.  This  was  well  shown  by  a 
former  article  entitled  “Minerals  are  Sav¬ 
ing  the  Forests”  (Editor  &  Publisher, 
April  18,  1925,  pp.  74-75).  Mineral  use 
has  grown  seven-fold  while  population 
doubled  and  food  kept  pace  with  popula¬ 
tion,  and  lumber  decreased  from  525  board 
feet  per  capita  ‘o  less  than  309  board 
feet  annually.  This  took  place  during  the 
period  of  greatest  industrial  expansion, 
accompanied  naturally  by  the  greatest  peri¬ 
od  of  building  known. 

This  is  mentioned  solely  to  point  out 
that  the  actual  markets  for  some  uses 
of  timber  are  on  the  decline.  Therefore, 
the  stumpage  market  for  those  uses  is  les¬ 
sening  relatively  fast.  When  the  further 
fact  that  is  considered — prices  of  stumpage 
to  supply  this  structural  timber  are  still  in 
the  control  of  virgin  timber  supplies,  and 
not  in  the  control  of  new-grown  timber, 
it  becomes  clear  that  stumpage  markets 
for  structural  timber  may  easily  be  much 
further  curtailed. 

To  return  to  the  Weeks  Act,  its  pur¬ 
poses  and  its  results.  We  have  about 
$2,000,000  yearly  to  expend  under  the 
Weeks  Act  appropriations  program  at 
present.  In  the  past  the  bulk  of  the  ap¬ 
propriations  have  gone  almost  entirely 
South.  This  is  not  a  sectional  or  political 
matter.  It  is  not  intended  to  suggest  that 
patronage  has  entered  it  at  all.  The 
simple  stubborn  fact  alone  is  offered  that 
where  the  mills  "'H  the  industry  are, 
there  the  forests  have  had  only  about 
one-fiff’'  of  the  forest  acquisitions.  The 
whole  question  of  all  national  forests  and 
our  expenditures  on  them  and  the  returns 
obtained  is  more  or  less  involved  in  any 
study.  But  the  Weeks  Act  alone,  an  act 
that  really  came  out  of  the  loss  of  New 
England  forests  and  was  authorized  finally 
under  the  power  of  the  Federal  Govern¬ 
ment  to  police  and  protect  headwaters  of 
streams,  is  the  instrument  that  can  do 
more  for  pulpwood  futures  than  any  other 
phase  of  our  tree-growing  business. 


DAILY’S  WHITE^SWEATERED  MARCHING  CLUB  WINS  PRIZE 


FORESTRY  BUDGET  URGED 


Amount 

Appro- 

Requested 

priations 

Project 

1926-27 

1925-26 

Forest  Purchases. . . . 

$3,000,000 

$1,000,000 

Cooperative  Forest 
Protection  . 

1,500,000 

660,000 

Aerial  Fire  Control 

50,000 

50,000 

Fire  Weather  Warn- 

Not  to  ex- 

ing  service  . 

20,000 

ceed  4,000 

Cooperative  Distribu¬ 
tion  Forest  Planting 
Stock  . 

100,000 

50,000 

Cooperative  Farm 
Forestry  . 

100,000 

50,000 

Blister  Rust  Control. 

350,000 

348,280 

Protection  unappropri- 
a  t  e  d  Government 

Not  to  ex- 

JJands  . 

75,000 

ceed  4,000 

Specific  Forests  Prod* 
ucts  Investigations. 

332,000 

126,000 

This  is  marching  club  of  the  Bibbing  (Minn.)  Daily  Tribune,  which  recently  won  first  prize  for  the  club  making  the  best 
appearance  in  the  parade  preceding  the  dedication  of  the  half  million  dollar  memorial  building  erected  to  Hibbing’s  soldier 
dead.  R.  W.  Hitchcock,  owner  and  publisher  of  the  Tribune,  James  G.  Early,  general  manager,  and  George  Fisher,  manag¬ 
ing  editor,  marched  with  the  Tribune  force. 


DUPUY  HONOR  GUEST 
AT  N.  Y.  AD  CLUB 


Earnst  Bourdin,  New  York  representa¬ 
tive  of  Le  Petit  Parisien. 


INDIANAPOLIS  NEWS 
ADVERTISES  RADIO 


Owner  of  Petit  Parisien  Says 
Diplomats  Share  the  Goodwill 
Between  Advertising  Men  of 
United  States  and  France 


BRISBANE  PREPARES  A 
RETAIL  AD 


R.  S.  Kellogg  Presents  Suggested 
Estimate  to  Gen.  Lord 

R.  S.  Kellogg,  chairman  of  the  Nation¬ 
al  Forestry  Program  Committee,  urges 
the  following  forestry  budget  in  a  state¬ 
ment  he  has  presented  Gen.  Herbert  M. 
Lord,  Director  of  the  Budget : 


DALLAS  NEWS  SPANS  40  YEARS 


Fifty-six  Page  Edition  Issued  to 
Celebrate  Anniversary 

The  Dallas  News  on  Oct.  1  issued  a 
fortieth  anniversary  edition  of  56  pages. 
A  large  part  of  the  edition  was  devoted 
to  the  paper’s  career,  from  its  founding 
in  1885. 

Headed  by  G.  B.  Dealey,  president 
of  A.  H.  Belo  &  Co.,  which  until  a  few 
years  ago  also  published  the  Galveston 
News,  the  parent  paper,  antedating  the 
Dallas  News  by  many  years,  the  company 
has  fifty  employes  in  its  service  21  years 
or  more.  Mr.  Dealey’s  years  of  service 
number  51. 


Senator  Paul  Dupuy,  owner  of  the 
world’s  largest  daily  newspaper,  Le 
Petit  Parisien  of  Paris,  host  two  years 
ago  to  many  .•\merican  advertising  men 
visiting  his  city,  was  guest  of  honor 
Oct.  2,  at  a  luncheon  at  the  Advertising 
Club  of  New  York,  of  which  he  is  an 
honorary  member. 

He  made  a  point  of  declaring  his  belief 
that  the  good  will  existing  between  the 
advertising  men  of  the  two  countries  was 
shared  by  the  diplomats  at  and  following 
the  debt  funding  commission  meetings  in 
W’ashington,  which  he  had  attended. 

“We  leave  the  United  States  not  only 
without  any  bitterness,  but  with  an  earn¬ 
est  feeling  of  esteem  and  sympathy  to¬ 
ward  the  men  with  whom  we  have  been 
negotiating,”  the  Senator  declared. 

“They  have  done  their  best  and  have 
shown  perfect  good  will.  And  on  our 
side  we  went  the  limit.” 

The  Paris  publisher  began  his  address 
by  thanking  the  members  of  the  adver¬ 
tising  club  for  his  election  as  an  honorary 
member.  He  was  introduced  by  Paul 
Meyer,  owner  of  Theater  Magazine,  and 
a  club  director.  Charles  C.  (jreen,  club 
president,  presided.  .Andre  Geraud,  who 
writes  for  L’Echo  de  Paris  under  the  pen 
name  of  “Pertinax,”  was  also  present  and 
spoke  briefly. 

Senator  Dupuy’s  speech  follows  in 
part : 

“We  have  just  been  spending  some  days 
in  Washington  in  order  to  settle  the 
French  debt.  We  could  not  reach  a  final 
agreement,  but  it  was  a  very  difficult 
impasse,  on  account  of  having  to  bring 
together  two  so  different  public  opinions. 

“Nevertheless,  great  progress  has  been 
made  and  a  foundation  laid  on  which 
future  settlements  may  be  built  up. 

“The  negotiations  are  not  broken  off — 
not  even  interrupted,  and  I  have  no 
doubt  that  in  the  very  near  future  an 
agreement  will  be  reached  upon  a  solu¬ 
tion,  satisfying  to  both  countries.” 

C.  King  Woodbridge,  president  of  the 
Associated  Advertising  Clubs  of  the 
World,  in  a  short  speech,  expressed  the 
sentiment  that  “business  co-operation 
would  set  the  standard  of  harmony 
among  nations.” 

Others  at  the  speakers  table  included: 
C.  C.  Charles,  former  president  of  the 
club;  James  Wright  Brown,  publisher. 
Editor  &  Publisher;  Herbert  Houston, 
president  of  the  Cosmos  Newspaper 
Syndicate ;  Jesse  H.  Neal,  secretary  of 
the  .Associated  Business  Papers,  Inc.,  and 


Editor  Give*  Hi*  Idea*  on  Copy  Writ¬ 
ing  for  Department  Store*  in 
Adverti*ing  Club  Talk — Sug- 
ge*t*  Recipe  for  Succe** 


Daily  Running  Eight  ln*titutional 
Adverti*ement*,  Totaling  6,000 
Line*  to  Aid  Sale*  of  Local 
Dealer* 


Arthur  Brisbane,  editor  of  the  New 
York  Journal  told  how  to  prepare  a  re¬ 
tail  advertisement  in  an  address.  Sept. 
25,  before  the  retail  group  of  the  New 
York  Advertising  Oub. 

He  formulated,  he  said,  his  recipe  for 
successful  retail  copy  writing  25  years 
ago  when  he  prepared  a  full  page  ad¬ 
vertisement  for  Macy’s,  New  York  de¬ 
partment  store,  which  is  still  used  fre¬ 
quently  by  that  establishment. 

“Nathan  Straus  and  his  brother 
Isadore,”  he  began  the  story,  “were  in 
those  days  having  a  hard  struggle.  They 
had  just  laid  the  foundation  principal  on 
which  their  success  has  been  built — the 
idea  of  cash  payment,  which  would  allow 
at  the  same  time  certain  advantages  of 
a  charge  ac^unt,  the  deposit  system. 

“Nathan  Straus  had  been  writing  the 
advertisements  himself,  but  the  response 
was  slight.  The  two  merchants  needed 
the  money  badly  which  they  could  bor¬ 
row  from  customers  at  4  per  cent,  instead 
of  paying  6  to  the  banks. 

“One  time  I  was  in  the  store,  and 
Straus  asked  me  what  I  thought  the 
trouble  was  with  his  plan.  I  asked  him 
to  show  me  his  advertising  on  it,  and 
he  did.  Let  me  tell  you  it  was  the  maxi¬ 
mum  of  badness. 

“  ‘All  right,’  I  said  to  Straus,  ‘Let  me 
prepare  you  an  advertisement  on  this, 
just  to  show  you.  You  needn’t  put  it 
in  the  Journal,  if  you  don’t  want  to.’ 

“Well,  I  did  lay  out  the  ad.  Across  five 
columns  I  put  a  picture,  to  illustrate  the 
Bible  text:  A  fool  is  wiser  in  his  own 
conceit  (opinion)  than  seven  wise  men. 

“Then  beneath  1  told  in  the  simplest 
baby  talk,  the  advantages  of  the  Macy 
system — something  like  ‘while  you  work 
for  money,  let  your  money  work  for 
you.’  It  is  true,  you  know,  that  it  is  im¬ 
possible  to  exaggerate  the  stupidity  of 
the  public.” 

“  ‘But,’  Straus  objected,  when  I  showed 
him  my  copy.  ‘So  much  space  for  a 
picture.’  ” 

“Then,  I  answered,  and  in  explaning 
my  idea  formulated  the  recipe  for  adver¬ 
tising  writing  which  I  have  repeated 
many  times  since. 

“Effective  advertising  must  do  five 
things : 

“It  must  be  seen. 

“It  must  be  read. 

“It  must  be  understood. 

‘Tt  must  be  believed.” 


Without  direct  support  from  local  or 
national  radio  dealers,  the  Indianapolis 
News  is  conducting  an  advertising  cam¬ 
paign  in  its  own  columns  to  promote 
radio. 

A  series  of  eight  advertisements  have 
been  prepared  to  run  eight  weeks,  mak¬ 
ing  a  total  of  6,000  lines.  The  copy,  in¬ 
stitutional  in  character,  concludes  in  each 
case  with  the  statement :  “The  India.ia- 
polis  News  publishes  this  for  you  and 
for  the  advancement  of  radio.”  “We  are 
not  using  our  columns  for  this  campaign 
with  the  intention  of  producing  so  great 
a  demand  for  radio  in  the  abstract  that 
the  dealer  may  relax  and  curtail  his  own 
copy,  depending  on  this  campaign  to  do 
for  him  what  he  should  properly  do  for 
himself,”  said  Frank  T.  Carroll,  advertis¬ 
ing  director. 

“But  we  do  expect  to  accomplish  for 
the  dealer  with  this  campaign  some  things 
that  he  cannot  do  for  himself.  He  is 
faced  daily  with  the  necessity  of  produc¬ 
ing  a  direct  and  profitable  return  from 
his  space.  This  has  a  tendency  for  him 
to  cut  down  space  to  the  minimum  to 
reduce  costs  and  to  crowd  it  full  of  copy, 
usually  featuring  prices.  There  is  little 
room  left  for  the  institutional  copy. 

“Aside  from  the  advancement  of  radio, 
the  News  has,  of  course,  a  utilitarian 
purpose  in  running  this  advertising— to 
attract  additional  radio  copy  from  dealers 
who  see  and  appreciate  the  effectiveness 
of  the  campaign  and  who  wish  to  be  tied 
up  with  it.  Aggressive  personal  merch¬ 
andising  of  the  campaign  has  been  done 
through  the  enthusiasm  of  the  local  and 
national  advertising  staffs.  Results  so 
far  have  been  extremely  encouraging.” 

Each  advertisement  plays  up  the  state¬ 
ment:  “Radio — enjoy  it — love  it — thrill  to 
it — you  needn’t  even  try  to  understand  it." 

Other  general  promotion  ideas  are 
brought  out  in  the  text,  which  is  illus¬ 
trated.  Thus  one  advertisement  in  the 
series  runs  under  the  head  “Dance  music, 
while  it  is  still  new,”  and  reads : 

“A  new  dance  hit  comes  out  and  starts 
a  million  feet  to  twinkling  to  its  cadences. 

“The  newest  dance  music!  New  to¬ 
day  in  Atlantic  City,  and  Walla  Walla, 
new  today  in  Miami  and  Seattle!  No 
need  to  wait  until  by  devious  channels 
the  newest  music  reaches  you  six  months 
late.  Radio  brings  it  to  you  now. 

“Today’s  hit  is  forgotten  a  few  weeks 
hence.  Know  today’s  newest  dance  music 
while  it  is  still  today.” 


Men,  Too,  Make 
The  Detroit  News 
Their  Buying  Guide 

50,138  Inches  of  Men’s  Wear 
Advertising  During  8  Months! 
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The  Detroit  News 

Greatest  Circulation  Week  Days  or  Sundays  in  Michigan 


59%  of  DetroiVs  Total  Carried  by 
The  NewSj  Two  Other  Papers 
Dividing  the  Balance 


There  are  many  reasons  for  the  greater  responsiveness  advertisers 
experience  through  The  News.  They  find  in  The  News  a  unique 
opportunity  to  cover  America’s  most  prosperous  population 
through  a  single  medium  at  a  single  cost. 


The  News  thoroughly  covers  the  homes  in  Detroit  and  the  local  trading  area 
with  twice  the  circulation  of  the  second  advertising  medium!  No  newspa¬ 
per  in  any  city  of  Detroit’s  size  or  larger,  offers  such  thorough  blanketing  of 
its  field.  Add  to  this  concentrated  circulation,  the  reader  interest  and  good 
will  enjoyed  by  The  News,  and  you  have  every  reason  for  its  unequalled 
popularity.  In  sports  topics,  even  as  in  features  appealing  exclusively  to 
women.  The  News  ranks  supreme.  Men  find  a  host  of  interesting  articles 
and  special  features  to  enjoy  at  all  times.  No  Michigan  newspaper  pub¬ 
lishes  as  many  by  as  well  known  writers  as  The  News. 


Take  advantage  of  this  greater  reader  interest  and  superior  circulation  of  The 
News.  Reap  the  added  benefit  of  advertising  in  a  medium  whose  intrinsic 
merit  is  evidenced  by  an  overwhelming  lead  in  practically  every  classification 
of  selling  advertising.  Many  other  advertisers  find  confining  their  advertis¬ 
ing  exclusively  to  The  News  the  ultimate  in  economical  selling. 


Few  advertisers  are  more  careful  in  checking  results  from  adver¬ 
tising  than  those  dealing  in  men’s  wear.  It  is  very  significant  to 
note  that  in  this  classification  The  News’  lead  assumes  overwhelm¬ 
ing  proportions,  publishing  practically  three  times  as  much  men’s 
wear  advertising  as  the  second  medium ! 
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REPORTER-SLEUTH  BREAKS  TRAIL  FOR  COPS 

First  Hand  Investigation  of  Stories  Is  Newspaper’s  Duty  To  Public,  Says  Herbert  Mayer,  Who  Digs 
Out  His  Own  Facts — Has  Record  of  Solved  Crimes  In  New  Orleans  and  New  York 


TVEVER  manufacture  a  theory  but  let 
^  the  facts  make  one. 

Never  accept  what  appears  to  be  the 
obvious. 

Lead  the  police,  don’t  follow  them. 
Never  hit  a  news  source  once,  but 
keep  beating  over  the  ground  for  new 
angles. 

Everyone  who  speaks  has  a  motive — 
possibly  to  outwit  you. 

Everyone  you  meet  is  using  his  head — 
use  yours. 

These  are  the  maxims  given  the  aspir¬ 
ing  investigating  reporter  by  Herbert 
Mayer,  who  has  spent  16  years  digging 
about  behind  the  scenes  in  Louisiana  and 
in  New  York  City. 

Mayer  is  the  enigma  of  New  York 
newspaperdom.  The  usual  procedure, 
when  out  on  a  story,  is  for  all  to  work 
together,  and  to  share  equally. 

Mayer,  like  Kipling’s  cat,  walks  by 
himself,  and,  measuring  him  from  his 
achievements,  sometimes  runs. 

He  has  ruffled  the  feathers  of  a  great 
many  of  the  profession’s  peacocks  by 
never  appearing  on  the  scene  of  the 
tragedy  until  his  newspaper  has  gone  to 
press  with  a  first  page  beat.  On  numer¬ 
ous  occasions,  some  48  hours  after  the 
work  was  done,  word  has  filtered  along 
the  journalistic  highways  and  byways 
that  “it  was  Herby.” 

On  instances  almost  too  numerous  to 
mention,  Mayer  has  been  having  lunch 
with,  or  has  been  closeted  in  the  rooms  of 
the  protagonist  of  a  lead  yarn  while  the 
hungry  mob  has  shouted  vainly  outside. 

Mayer  is  silent.  He  is  pensive.  He 
seems  to  blend  into  a  greyish  background 
and  one  seldom  is  aware  of  his  presence. 

Then  he  is  not  the  emphemeral  worker 
but  a  romantic  sort  of  person  who  sees 
in  his  newspaper  a  weapon  for  right. 
He  feels  it  is  filled  with  a  sympathy  for 
the  oppressed  and  a  relentless  hate  for 
the  w’rongdoer. 

He  cocks  a  graying  head  on  one  side, 
tries  exceptionally  hard  to  get  a  twinkle 
out  of  his  eyes.  He  is  slight  of  physique, 
and  not  tall.  He  looks,  as  a  re-write 
man  chronicled  after  one  of  his  escapades 
recently  (he  gets  into  print  now  and 
then) — very  much  as  if  the  world  is  “full 
of  fun.” 

“Newspapers  which  fail  to  make  their 
own  investigations  in  order  to  uncover 
matters  in  which  the  public  has  a  real 
and  righteous  interest  fall  short  of  their 
duty,”  he  says,  in  justification  for  his 
digging  methods.  “The  press  of  today 
has  received  the  same  mantle  of  chivalry 
carried  by  the  knights  of  old. 

“Without  exposure  of  conditions  of 
corruption  and  darkness  they  will  con¬ 
tinue  to  exist  indefinitely.  It  is  not 
hard  to  imagine  what  would  happen  if 
reporters  spent  all  their  time  running 
back  and  forth  from  their  offices  with 
their  hands  full  of  press  agents’  copy. 

“Naturally,  the  newspaper  depends  on 
its  reporters  for  its  investigations.  The 


By  EDWARD  R.  CHURCHILL 


wait  for  the  law  to  move — move  it. 

“Don’t  forget  your  routine  coverage  of 
news  which  has  happened,  or  is  happen¬ 
ing,  as  you  search  for  more  news  to 
break.  But  when  you  have  done  this, 
follow  your  own  ideas  to  the  limit. 


“The  inspector  had  made  some  sort  of 
remark  about  knocking  my  block  off,” 
explained  Mayer,  apologetically,  “and  as 
he  weighed  240  pounds  I  didn’t  attempt 
to  see  whether  he  was  joking.” 

The  war  was  hot  and  heavy  and  Mayer 
“Last  of  all,  be  observant  to  the  ex-  finally  enacted  the  role  of  the  man  who  Herbert  Mayer’s  score  board, 
tent  that  you  will  recognize  a  thread  in  laughed  last. 


the  rest  of  the  pack,  together  with  a  clue 
or  two. 

In  each  case,  he  was  in  close  touch 
with  the  principals  of  the  stories  while 
the  men  who  worked  together  were 
standing  just  on  the  borderline,  wonder¬ 
ing  what  would  happen  next. 

These  are  a  few  of  the  chalk  marks 


a  story  when  others  have  taken  it  for 


Herbert  Mayer 

granted  and  have  passed  on  to  other 
things.” 

Mayer  has  lived  up  to  his  maxims. 

Born  in  Texas,  and  educated  there,  in 
part,  he  moved  to  New  Orleans.  He 
finished  high  school  and  one  day  dropped 
in  to  have  a  chat  with  Marshall  Ballard 
about  something  to  do,  he  explained. 

Ballard,  at  that  time,  had  assumed  the 
managing  editorship  of  the  New  Orleans 
hem. 

The  managing  editor  explained,  shortly 
after  signing  Mayer  up,  that  a  newspaper 
was  a  powerful,  weapon,  and  that  its 
writers  were  “dealing  with  a  man’s  life, 
his  character  and  his  pocketbook.” 

“It  is  cowardly  to  use  the  great  power 
of  a  newspaper  to  lay  bare  scandal  which 
can  have  no  public  interest,  or  to  be  a 
snooping,  sneaky  second  story  man  merely 
to  excite  the  liaser  emotions  of  the  low 
reader,”  he  said. 

“Upon  the  other  hand,  it  is  the  duty  of 
newspapers  to  expose  wrong,  to  oppose 
fraud  and  to  clamor  without  stint  for  the 
accomplishment  of  things  beneficial  to  the 
public  welfare.” 

Mayer  took  the  advice  into  his  heart 
and  his  head. 

He  remembers  his  first  work  with  these 
words  still  ringing  in  his  ears.  He 
covered  the  Algiers  and  Gretna  districts 


The  body  of  a  man  was  found  floating 
in  the  lowlands  and  furnished  the  climax, 
revealing,  perhaps,  the  most  dogged 
piece  of  work  the  police  reporter  ever 
attempted.  Mayer  and  Max  Cressy,  an¬ 
other  police  reporter,  followed  the  body 
to  the  morgue.  They  found  the  initial 
“R”  on  an  undershirt,  and  found  friends 
on  the  police  force  who  loaned  them  a 
message  book  from  which  they  listed  the 
names  of  all  persons  who  had  disappeared 
whose  last  names  began  with  “R.” 

The  third  visit  revealed  the  anxious 
wife  of  a  jeweler,  who  climbed  into  a  car 
and  went  to  the  morgue.  There  she 
identified  the  body.  The  Item  had  beat 
Number  One. 

While  the  chief  and  the  opposition 
were  still  up  in  the  air,  the  men  took 
revolvers  and  flash  lights,  exploring  every 
hut  and  shack  near  the  lowlands.  In 
one  they  found  a  letter,  congratulating 
the  receiver  on  having  dodged  the  guillo¬ 
tine  in  France  for  the  murder  of  a 
woman. 

They  summoned  detectives,  lay  in  wait, 
and  when  three  men  entered  the  shack 
they  were  taken.  They  were  so  sur¬ 
prised  they  confessed.  Two  of  the  three 
were  hanged  for  the  slaying  of  the 
jeweler.  The  confessions,  with  the  arrest, 
went  exclusively  to  the  Item  and  the 
police  inspector  capitulated. 

Observation  brought  Mayer  a  story 
which  resulted  in  congratulations  from 
Count  Von  Berristorff.  The  yarn  swept 
the  nation  and  the  world — it  was  the 
story  of  the  attack  of  the  H.M.S.  Bar- 
along,  flying  an  American  flag,  on  a 
German  submarine,  resulting  in  a  loss  of 
the  underseas  boat  and  most  of  those  on 
board. 

Communication  and  transportation  in 
and  out  of  New  Orleans  had  been 
severed.  Mayer  saw  several  men  walk¬ 
ing  down  the  street  as  he  went  out  to 
lunch,  while  managing  editor  of  the  New 
Orleans  American. 

They  carried  suitcases  and  since  they 


LET  THEM  PAY  FOR  IT’ 


Columbia  (S.  C.)  State  Comments 
Editorially  on  Press  Agents 

“Why  Not  Let  Them  Pay  For  It” 
was  the  title  of  the  following  editorial 
hitting  press  agents  in  the  Columbia 
(S.  C.)  State  recently: 

“No  check  has  been  made  to  ascer¬ 
tain  precisely  how  many  South  Caro¬ 
lina  newspapers  donated  to  a  Chicago 
mail  order  house  two  to  three  inches 
each  of  advertising  under  the  guise  of 
news,  but  the  number  of  papers  so  com¬ 
plaisant  as  to  publish  free  a  two-para¬ 
graph  ‘hand-out,’  announcing  the  appoint¬ 
ment  of  ‘crop  observers’  for  the 
‘agricultual  foundation’  maintained  by  the 
catalogue  concern  is  considerable — and 
surprising. 

“Some  of  these  same  newspapers  often 
implore  their  readers  to  ‘trade  at  home,’ 
rather  than  patronize  mail-order  houses 
or  ‘bell  ringers.’  Some  editors  even  de¬ 
cline  to  admit  to  their  columns  on  any 
basis  material  designed  to  promote  deal¬ 
ing  with  the  Chicago  parcel  post  houses, 
on  the  ground  that  interest  and  senti¬ 
ment  alike  constrain  them  to  stand  by 
the  home  merchant. 

“Why  not  let  the  mail  order  gentry  at 
least  pay  their  way?  If  newspapers 
themselves  cheapen  their  space,  how  can 
they  expect  business  men  to  appraise  it 
highly?” 


BLOOMINGTON  BULLETIN  SOLD 


W.  Kee  Maxwell,  Former  Akron  Timet 
Owner,  Buy*  Illinoi*  Daily 


Bloomington,  Ill.,  Oct.  5. — W.  Kee 
Maxwell,  Akron,  O.,  who  last  spring 
disposed  of  the  Times  in  that  city,  which 
he  had  published  since  1916  in  association 
could  not  be  going  anywhere,  and  ap-  with  Ross  F.  Walker,  of  Peoria,  Ill.,  has 
parently  could  not  be  coming  from  any-  purchased  the  Bloomington  Daily  Bul¬ 


letin.  The  change  was  effective  Oct.  1, 
Mr.  Maxwell  taking  over  the  interests 
of  Graley  &  O’Donnell.  Burnett  K. 
Maxwell,  son  of  the  Bulletin’s  new  owner, 

the 


where,  Mayer’s  reportorial  instinct  got 
the  better  of  him.  Questions  followed, 
he  had  lunch  with  the  men,  and  the 
American  broke  a  story  which,  because 
of  its  stark  realism  and  brutality  shocked  wUfi^' asswiated  wTth 'hVslather 
the  civilized  world.  business. 

They  had  come  into  New  Orleans  on 
a  smail  boat  which  had  picked  them  up 
and  were  survivers  of  the  ill-fated  sub. 

For  his  work  on  this  story  Count  Von 
Bernstorff,  American  Ambassador  from 


^  The  ’sent  Mayer  a  letter  of  thanks 


The  Bulletin  is  in  its  44th  year,  and  has 
long  been  operated  by  the  Braley-0’- 
Donnell  interests.  Since  the  death,  sev¬ 
eral  years  ago  of  Theodore  A.  Braley, 
his  widow  held  his  interests,  the  active 
management  of  the  plant  falling  upon 


and  he  has  to  fight  for  his  news  if  he  trict  known  as  Jefferson  Parish,  me  biarW  pacrli.  ctationprv  of  tb#*  Gpr.  managemcm  oi  me  piani  laiiing  upon 

exiwets  to  accomplish  anything  worth  Parish  was  under  the  control  of  a  group  embassv  ^  ^  James  F.  O’Donnell,  who  began  there 

while.  He  cannot  rise  above  the  stature  of  thugs  headed  by  a  sheriff  with  the  Maver  served  on  the  Mexican  border  ^  reporter  39  years  ago.  In  1899  the 


of  a  messenger  boy  if  he  accepts  every¬ 
thing  at  its  face  value. 

“It’s  hard  to  tell  anyone  how  to  handle 
a  story.  Every  yarn  breaks  differently. 
But  there  are  general  rules,  often  over¬ 
looked  by  the  oldsters. 

“Naturally,  a  man  must  have  a  theory 
if  he  is  about  to  investigate.  But  a 
theory  without  facts  to  support  it  is  like 
an  automobile  without  a  motor.  It  won’t 
get  one  anywhere. 

“In  dealing  with  the  police,  remember 
that  they  are  not  newspaper  men.  In 
many  cities,  too,  news  of  crime  is  sup¬ 
pressed  because  it  reflects  on  the  depart¬ 
ment.  Don’t  read  the  police  blotter  and 
then  come  into  the  office.  Visit  those  in¬ 
volved. 

“If  the  police  fail  to  act  when  you 
think  action  is  warranted,  take  the  mat¬ 
ter  up  with  the  district  attorney.  Don’t 


demeanor  of  a  czar.  Gambling,  drinking 
and  vice  indulgences  were  but  a  few  of 
the  evils  in  the  district. 

The  youthful  reporter,  his  face  and 
hands  dirty,  his  clothes  torn,  his  intoxi¬ 
cation  simulated,  invaded  the  district. 
The  printed  results  were  so  effective  that 
the  district  was  cleaned  thoroughly,  but 
for  a  long  time  afterward,  he  advanced 
cautiously  through  its  streets  with  an 
armed  guard  at  his  side.  On  one  occasion 
he  dodged  bullets  in  a  wild  trip  across 
the  Mississippi  to  out-distance  some  of 
the  thugs  whom  he  had  “offended.” 

He  was  promoted  to  police  reporter 


as  a  lieutenant  of  infantry.  I.ater,  he 
spent  five  months  in  fir.st  line  trenches  of 
the  St.  Die  sector  during  the  World  War. 

He  has  been  a  re-write  man  on  the 
New  York  American  and  a  reporter  on 
the  staffs  of  the  Daily  News  and  Daily 
Mirror,  both  tabloids. 


Bulletin  absorbed  the  Daily  Leader, 
which  was  established  in  1863.  The  S'w»- 
day  Eye  was  acquired  in  1900,  after  22 
years’  existence.  Mr.  O’Donnell  will  re¬ 
main  in  Bloomington,  it  is  announced. 

Mr.  Maxwell  was  born  in  McDonough 
county,  Illinois  and  was  editor  of  the 


During  his  several  years  stay  in  New  Pcona  (Ill.)  from  1910-1913 


York,  he  has  received  credit  for  his  work 
in  the  news  columns  of  his  papers  and 
his  photograph  also  has  been  printed. 

He  carried  the  town  a  full  24  hours 
on  the  recovery  of  the  body  of  a  12-year 
old  lad,  shot  to  death  in  a  Richmond  Hill 


and  editor  of  the  Peoria  Journal  from 
1913-1916,  when  he  purchased  the  Akron 
Times. 


soon  after.  '  This  meant  headline  stories  swamp  by  first  picking  a  theory  and  then 
for  him.  But  an  administration  opposed  following  it  through. 


to  the  Item  was  in  power. 

Outside  tips  were  his  only  means  of 
getting  news  before  the  other  newspapers 
printed  it. 


He  obtained  the  conviction  of  a  phy¬ 
sician  on  a  charge  of  operating  illegally. 

He  recovered  the  body  of  another  child,  return  to  his  French  post  Oct.  17,  on  the 
also  working  on  a  theory  overlooked  by  S.S.  Paris. 


Robert*  Return*  to  Pari*  Oct.  17 

Elmer  Roberts,  bead  of  the  Paris  of¬ 
fice  of  the  Associated  Press,  who  came 
to  this  country  with  Finance  Minister 
Caillaux  to  cover  the  debt  parley,  will 


The  Average  Daily  Net  Paid  Circulation  of 
the  Evening  Journal  for  September  was 

677,199  Copies  a  Day  — and  at  3c  a  copy 
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•UR  OVN  VOR!^ 

"or  Letters 


By  JAMES  MELVIN  LEE 

T^OUGLAS  FREEMAN,  editor  of  the  tion  regarding  similar  stories  told  by 
Richmntid  News  Leader,  begins  in  Dickens,  the  novelist,  who  incidentally 
Scribner’s  Magazine  for  October  “Robert  was  one  of  the  world’s  greatest  reporters. 
E.  Lee  and  the  Ladies.”  In  this  article  James  Thomas  Williams,  Jr.,  editor  of 
for  the  first  time  one  catches  the  lighter  the  Boston  American,  in  his  contribution 
side  of  the  Great  Chieftain  of  the  South.  “The  Profession  of  Journalism”  outlines 
Such  a  human  touch  has  escaped  the  20  the  opportunity  and  the  obligations  of 
or  more  biographers  who  have  written  American  newspapers, 
about  Lee.  Mr.  Freeman  has  not  added  Lewis  Craig  Humphrey,  editor  of  the 
the  touch  for  it  is  found  in  the  letters  Louisville  Post  discusses  “Getting  at  the 


which  he  reprints. 


Truth.”  He,  too,  touches  upon  the  sub- 


P’or  more  than  ten  years  Mr.  Freeman  ject  of  crime  in  the  press,  mentions  the 
has  been  making  a  special  study  of  the  committee  appointed  in  England  to  con- 
life  and  character  of  Lee.  In  1914  he  sider  the  subject,  and  express  this  opin- 
edited  Lee’s  Dispatches.  Previously  he  ion ; 

had  edited  “The  Calendar  of  Confederate  j  newspaper  should 

Papers.  Among  his  honorary  degrees  is  print  quite  extensively  the  news  of  crime  in 
that  of  LL.  D.  from  Washington  and  Lee.  home  locality,  and  perhaps  all  over  its  own 

Sinrp  10?=i  lip  has  pfiitfri  the  Wws  I  carlnr  “Ut  the  puhhcation  of  news  of  crime 

Since  tie  na.s  eaitcd  tne  rsews  Leader  America  may  easily  be  over- 

and  since  1922  he  has  been  one  of  the  done. 

“''Cthe^NoteinbeTnumber  of  Scribner’s  I 

i,„  ...  II  hL  ,-1,0*  »»ii  .1,,.  Clevelam  Plain  Dealer,  under  the  head 

lie  will  continue  tiis  chat  and  tell  the  _  o'  •  •  r  ..  i-  •> 

ih!  starUes  the  reader  with  Yis  Observation, 


from  the  outbreak  of  the  Civil  War  until  _ 

Lee  ceased  to  be  president  of  Washington  tip  hr'  *  th 

College  because  of  his  death.  "f  ‘^at  criticism 

”  whether  constructive  or  merely  destruc¬ 

tive  is  “a  wholesome  rebuke  to  the  pride 
'T’WO  editorials  in  the  World’s  Work  which  goeth  before  a  fall  or  to  that  smug 
for  October  ought  not  to  be  skipped  self  satisfaction  which  is  an  effectual  bar 
by  newspaper  men.  The  first,  partly  tech-  to  progress.’’  He  makes  this  observation 
nical  and  partly  historical,  takes  up  “Five  about  editorials : 

Centuries  of  Typography.”  It  closes  with  There  is  today  a  greater  editorial  page  than 
a  word  of  warning  for  the  schools  for  ever  before,  less  bitter,  less  Iiersonal  than  that 
printers  such  as  those  at  Indianapolis  and  f  gfeate'T sincerity  and  hS^of  ^Tpo«?‘'°"’ 


at  Pittsburgh. 

The  second  editorial  is  headed  “A 


The  ne.xt  feature  is  “Freedom  of  the 


Unique  Western  Newspaper.”  It  de-  Press”  by  Harry  B.  Hawes. 


scribes  the  Enterprise,  published  at  Liv¬ 
ingston,  Mont.  By  exact  count  Livings- 


feature  has  been  already  published  in 
pamphlet  form  and  reviewed  in  some 


ton  has  1,304  homes.  In  that  town  are  length  in  this  department  it  may  be  passed 
circulated  1,279  copies.  In  other  words,  over  without  further  comment, 
only  35  homes  in  the  community  do  not  Walter  M.  Harrison,  managing  editor 
get  the  Enterprise.  Most  of  these  are  Datly  Oklahoman  and  Oklahoma 

occupied  by  people  unable  to  read  English.  Times,  answers  the  question,  “Does 

How  L.  E.  Flint,  editor,  has  successfully  a.  Fighting  Editorial  Policy  Pay?”  He 
marketed  his  paper  through  a  definite  g^jes  interesting  answers  by  many  fellow 
editorial  policy  is  thus  given  in  the  ,  before  so  doing  he  inserts  the 

editorial :  following : 

He  (Flint)  has  simply  refused  to  print  any-  .Adolph  Ochs,  publisher  of  The  Y<nk 

thing  in  his  paper  that  makes  parents  uncom-  y  ““ 

foruble  when  they  see  it  in  the  hands  of  their  ?tatement  that  the  first  duty  of  a  newsp^r 
children.  He  docs  not  orint  anv  nolicc  court  to  make  money.  I  agree  with  him.  You 


tors  to  supplement  the  work  of  reporters. 

Roy  Harrison  James,  cartoonist  of  the 
St.  Louis  Star,  chats  about  “The  Cartoon 
and  the  Newspaper.”  After  explaining 
what  is  meant  by  “cartoon”  he  takes  up 
editorial  cartoons  and  comments  as  fol¬ 
lows  : 

Editorial  cartoons  vary  in  styles  and  tech¬ 
nique.  All  are  good  if  they  get  the  message 
across.  There  are  two  larger  classifications — 
the  detailed,  many-labelled,  and  ballooned  type, 
and  the  simple  direct  expression  of  one  idea 
with  few  or  no  labels  and  balloons.  Personally, 

I  prefer  the  simply  drawn  one-idea  cartoon 
with  very  few  labels,  if  any.  It  is  strong, 
arresting  and  effective.  It  delivers  its  message 
with  one  punch.  The  other  type,  to  my  notion, 
does  too  much  shadow  boxing  before  registering. 

Contributions  by  Walter  Stowell 
Rogers,  American  Member  of  the  World 
Conference  on  International  Communica¬ 
tions;  J.  H.  Furay,  vice-president  in 
charge  of  foreign  services.  United  Press 
Association ;  and  Chester  R.  Hope,  editor 
of  Universal  Service,  New  York  City ; 
make  up  the  section  headed  “International 
Problems” — one  of  the  most  important 
sections  in  the  bulletin. 

Another  section  is  devoted  to  “Book 
and  Magazine.”  Represented  in  this  sec¬ 
tion  are  Llewellyn  Jones,  literary  etlitor 
of  the  Chicago  Evening  Post;  Joseph  S. 
DeRamus,  associate  editor  of  the  Rock 
Island  Magazine;  J.  W.  Hudson,  author; 
Edward  B.  Garnett,  Sunday  and  magazine 
editor  of  the  Kansas  City  Star;  Miss 
Marjorie  Barrows,  assistant  editor  of 
Child  Life,  Chicago;  Mrs.  Ida  Migliario, 
editor  of  Household  Magazine,  Tokepa, 
Kan. ;  Arthur  Frederick  Kollick,  Kansas 
City  Star;  and  Hugh  F.  Grinstead  and 
Mrs.  Amy  Barron  Leonard,  who  are  short 
story  writers.  Space  permits  only  this 
comment  by  Mr.  Jones  about  the  common 
fault  in  book  reviewing: 

Many  young  reviewers  do  not  review  the 
book  but  simply  the  ideas  which  the  book  em¬ 
bodies.  Thus  they  will  take  a  book  on  socialism 
and  instead  of  telling  whether  it  is  a  good  or 
a  bad  t>''*?«i'tation  of  socialism  they  will  re¬ 
view  socialism  itself,  and  tell  us  what  a  terrible 
thing — possibly — socialism  is.  But  after  all,  the 
readers  of  a  literary  review  probably  have  their 
own  ideas  as  to  whether  socialism  is  good  or 
bad.  When  they  read  what  purports  to  be  a 
review  of  a  book  on  socialism  all  they  want 


to  knou  i.s  whether  the  book  is  accurate  in  its 
presenta.iun  i  f  socialism  and  logical  in  its 
criticism  of  socialism. 

The  next  section  “The  Small-Town 
Newspaper”  includes  brief  chats  on  the 
subject  by  Clayton  T.  Rand,  editor  of  the 
Neshoba  Democrat,  Philadelphia,  Miss. 

H.  Steinbeck,  editor.  Union  Republi¬ 
can-Tribune;  William  E.  Arthur,  pub¬ 
lishers’  Auxiliary,  Chicago;  Charles  H. 
Whitaker,  editor,  Clinton  Democrat;  and 
C.  P.  Dorsey,  editor,  Cameron  (Miss.) 
Sun. 

^  * 

A  NOTHER  book  to  go  on  the  adver- 
tising  shelf  after  it  has  been  reviewed 
a  little  more  in  detail  is  "The  language 
of  Advertising”  (Isaac  Pitman  and  Sons) 
by  John  B.  Opdycke.  The  introduction 
is  by  Percy  S.  Straus,  vice-president  of 
R.  H.  Macy  &  Co.,  Inc.,  New  York  City. 
*  *  * 

JAMES  L.  FRI  in  his  book  "Retail 
Merchandising,  Planning  and  Con¬ 
trol”  (Prentice-Hall,  Inc.)  devotes  con¬ 

siderable  space  to  retail  store  advertising. 
He  lays  special  stress  on  the  necessity 
of  co-ordinating  the  work  of  buyers  of 
different  departments  not  only  as  to  the 
quality  but  also  as  to  the  policy  of  depart¬ 
ment  store  advertising. 

*  *  ♦ 

CTYLE  books  are  so  numerous  that  a 
^  new  one  seems  scarcely  worth  edi¬ 
torial  mention.  But  “A  Deskbook  of 

Style”  (Collegiate  Press,  Inc.,  Ames, 
Iowa)  by  F.  W.  Beckman  and  Blair  Con¬ 
verse  covers  a  field  midway  between  the 
pretentious  text  of  book  publishing  houses 
and  the  short,  incomplete  style  sheets  jiut 
out  by  certain  newspapers. 

In  the  publication  of  the  present  manual 
the  authors  have  had  in  mind  the  needs 
of  journalism  students  in  American  uni¬ 
versities,  the  staff  of  the  collegiate  paper, 
and  authors  of  bulletins  and  scientific 
articles  printed  under  the  auspices  of  ex¬ 
periment  stations.  The  text  is  admirably 
suited  to  the  needs  of  these  three  groups. 
For  the  last  of  the  three  it  meets  “a 
long  felt  want.” 


children.  He  does  not  print  any  police  court 
news  at  all.  He  prints  no  news  oi  local  crimi- 


cannot  be  both  owned  and  free.  If  you  are 


nal  trials  until  a  defendant  has  been  pronounced  .u**  nioney-  W  you 

guiltv.  In  these  cases,  he  then  prints  all  the  ‘j?'  5®»  company,  the 

Msential  facts.  In  other  words,  tom  Jones  or 

Jim  Smith  gets  no  notoriety  for  being  arrested.  P?*"  ®  ='"<1  y°"  .answer.  And  so 

But  if  either  of  them  is  convicted,  the  com-  »he  first  duty  of  a  newspaper  is  to  make  money 
munity  is  told  order  that  it  may  be  absolutely  free  to 

^  champion  the  causes  based  on  moral  and  prin- 

Other  papers  are  adopting  an  editorial  ciple,  on  which  every  enduring  newspaper 
_ «i _ tu.  success  is  established. 


policy  similar  to  that  recorded  in  the 
last  two  sentences  of  the  quotation. 


Mr.  Harrison  has  performed  a  real 
service  in  getting  together  so  many  an- 


A  1  u  1 1  s  •  i.-ru  swers  to  One  of  the  most  important  ques- 

A  NOTHER  practical  booklet  in  The  jo^nalism 

Journalism  Senes,  put  out  by  the  B^rt  P.  Garnett  of  the  Editorial  Re- 
U  niversity  of  Missouri  School  of  Journal-  search  Reports  of  Washington,  D.  C., 


ism,  bears  the  title  “Journalism  Week, 
1925.”  It  contains  more  worth  while 
material  about  editing  and  making  news¬ 
papers  than  is  found  in  many  a  volume  of 
cloth  binding.  It  may  be  obtained  upon 
application  to  Dean  Walter  Williams, 
School  of  Journalism,  Columbia,  Miss. 

The  bulletin  opens  with  “Journalism 
as  a  Public  Service”  by  Marcellus  Elliott 
Foster,  president  and  general  manager  of 
the  Houston  Chronicle.  Mr.  Foster  in¬ 
sists  that  newspapers  not  only  should  print 
crime  news  but  must  print  it.  In  answer¬ 
ing  the  question  “What  about  the  Bible?” 
he  says: 

It  starts  with  temptation  and  evil  in  the 
(jhrden  of  Eden.  It  ilescribes  the  son  of  Adam 
killing  that  son’s  brother;  it  tells  of  old  Noah 
getting  drunk;  of  the  thousand  wives  oi 
Solomon,  and  there  is  nothing  more  graphic 
that  has  ever  been  printed  in  a  newspaper  than 
the  story  of  the  death  of  Absalom  and  the 
crimes  that  led  up  to  it.  Debauchery  of  sister 
by  brother,  murder  of  brother  by  brother;  war 
of  son  upon  father;  the  terrible  death  of  the 
•on  while  fleeing  from  a  father’s  wrath. 

Later  on  Mr.  Foster  reminds  the  reader 
that  while  there  are  stories  of  crime  in 
the  Bible  they  are  always  told  in  a  man¬ 
ner  to  warn.  He  makes  the  same  observa- 


emphasizes  the  importance  of  investiga- 

r-  ij 

For  The  Six  Months 
Finding  Sept.  30,  1925 

the  average  net  paid  daily  circu¬ 
lation  of  The  Baltimore  Sun 
(morning  and  evening  issues)  was 

239,198 

The  average  net  paid  per  Sunday 
circulation  of  THE  SUNDAY 
SUN  for  that  period  was  183,814 
— a  gain  of  1,783. 

Everything  in  Baltimore 
Revolves  Around 


INDlAKAPOnS 


FiR  fifty-six  years  The  Indian¬ 
apolis  News  has  given  the 
women  of  Indianapolis  all  the  news 
— editorially,  the  unabridged  adver¬ 
tising  of  local  merchants  and  the 
greatest  selection  of  classified. 
Indianapolis  women  have  the  habit 
of  reading  and  responding  to  ad¬ 
vertising  in  The  News. 


INDIANA  REPBESKNTATIVE— 

THE  100,000  GROUP  OP  AMERICAN  CITIES 


*rEw:s 


New  York  Office 
Dan  A.  Carroll 
no  E.  42nd  St. 


T  Carroizx 

^^dvertisin^Mana^j 


Chicago  Office 
J.  E.  Lutz 
The  Tower  Bldg. 


Morning,  Evening,  Sunday 
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October  If  1021.. 60,565 
October  1,  1022..  70.584 
0<tober  1,  1023..  70,773 
October  1,  1024..  90, 185 


Now  ll  Oct.  1,1925)1 

Over 


AJOTV! 

y  TJic  Dal 


T2ic  Daily  Ooiirlor-Joamal  (morning) 
and  The  liouisville  Times  (afternnon) 
lead  the  oilier  dully  combination  by 
over  50,0(10! 


^  it  r  tial 

Dominant  in  Louisville — Kentucky — SouLhern  Indiana — or  them  Tennessee 

•»i 
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WIRE  /IS  FOR  SflmPlES  AMD  PRICES  fOP  YOOR  PAPER 


ABOLITION  OF  PUBLISHERS’  STATEMENT 
CHIEF  TOPIC  OF  A.  B.  C.  MEET 


Question  to  Be  Considered  at  General  Sessions  Next  Friday — 
1500  Expected  to  Attend  Week’s  Various 
Conventions 


poSSlBLIC  scrapping  of  the  publishers 
circulation  statement  looms  as  the 
most  important  topic  uj)  for  consideration 
at  the  12th  an¬ 
nual  convention 
of  the  Audit  Bu¬ 
reau  of  Circula¬ 
tions,  to  be  held 
next  week  in 


Chicago. 

This  major 
question  will  he 
presented  to  the 
memlx;rship  b  y 
the  b  u  r  e  a  u 
phrased  as  fol¬ 
lows  : 

“Shall  the  pub- 
„  „  lishers’  statement 

Stanley  Ceacce  alK.lished,  with 

ll'c  activities  of 
the  bureau  confined  toihe  annual  audit 
report  ?’’ 

J'irst  broached  at  divisional  meetings, 
this  topic,  along  with  other  minor  prob¬ 
lems  on  the  calendar,  will  then  be  put 
before  the  general  session  of  the  bureau 
to  be  held  Oct.  16,  in  the  Ked  Room  of 
the  Hotel  Salle,  with  O.  C.  Harn, 
bureau  president,  presiding. 

.^bout  1,500  editors,  publishers  and  cir¬ 
culation  managers  are  expected  in  Chi¬ 
cago  next  week  to  attend  various  conven¬ 
tions  of  which  the  A.  B.  C.  each  year 
forms  the  nucleus.  Activities  of  A.  B.  C. 
week  will  culminate  Oct.  16  in  the  annual 
.\.  B.  C.  dinner  at  the  Salle,  at  which 
the  chief  speakers  will  be  Postmaster 
Ceneral  Harry  S.  New,  former  Gov. 
I'rank  O.  Lowden  of  Illinois,  Senator  Ar¬ 
thur  Capper  of  Kansas,  and  Henri  Gag¬ 
non  of  Lc  Soldi,  Quel)cc. 


The  Audit  Bureau  of  Circulations, 
established  in  1914,  will  celebrate  the  be¬ 
ginning  of  its  second  decade  of  service 
to  advertisers,  advertising  agents  and 
publishers  with  a  birthday  record  of  more 
than  1,900  members — the  greatest  mem¬ 
bership  in  its  history. 

“Reservations  from  all  parts  of  the 
United  States  and  Canada  are  greater 
than  ever  before,”  said  Stanley  Ciague, 
managing  director. 

The  importance  of  the  activities  of 
A.  B.  C.  Week,  from  Oct.  12  to  17,  and 
the  A.  B.  (.'.  convention,  Oct.  15  and  16, 
is  stressed  this  year  by  the  fact  that  the 
volume  of  national  and  local  advertising 
is  approaching,  if  it  has  not  already  ex¬ 
ceeded,  the  billion-dollar  mark  in  the 
United  States  and  Canada,  according  to 
Mr.  Ciague.  The  conservation  of  these 
appr<jpriations  is  the  fundamental  object 
of  the  bureau. 

The  A.  B.  C.  convention  will  open 
Thursday  morning,  Oct.  15,  in  the  Louis 
XVI  room  of  the  Hotel  La  Salle,  with 
a  joint  meeting  of  all  divisions  of  the 
bureau.  After  the  formal  opening  mem¬ 
bers  will  adjourn  to  rooms  assigned  to 
various  divisions,  where  problems  affect¬ 
ing  each  division  will  be  discussed  and 
candidates  for  directors  will  be  selected. 
I'ollowing  the  policy  inaugurated  last 
year,  definite  topics  will  be  presented  for 
discussion  at  these  divisional  meetings 
and  recommendations  asked  for  presenta¬ 
tion  at  the  annual  meeting  the  following 
day. 

Among  other  affairs  schedulerl  for  the 
morning  meeting  will  be  the  nomination 
of  directors  to  fill  vacancies.  The  elec¬ 
tion  will  be  a  part  of  the  afternoon  ses¬ 
sion.  Present  members  of  the  Board  of 


Directors  whose  terms  e.xpire  at  the 
meeting,  and  who  will  be  reappointed  or 
whose  successors  will  be  named,  are: 

F  R.  Davis,  General  Electric  Com¬ 
pany,  Schenectady,  N.  Y. 

Ralph  Starr  Butler,  resigned.  United 
States  Rubber  Company,  New  York  (1 
year). 

B.  H.  Bramble,  American  Chicle  Com- 
Iiany,  Long  Island  City,  N.  Y. 

L.  B.  Jones,  Eastman  Kodak  Company, 
Rochester,  N.  Y. 

E.  E.  Taylor,  I’ostum  Cereal  Company, 
Inc.,  New  York. 

W.  K.  Towers,  Paige-Uetroit  Motor 
Car  Company,  Detroit,  Mich. 

W.  W.  Wlieelcr,  Pompeian  Manufac¬ 
turing  Company,  Cleveland. 

Advertising  Agents:  Walter  Hine, 
Frank  Seaman,  Inc.,  New  York. 

Newsiiapers;  Walter  .A.  Strong,  Chi- 
coRo  Daily  Xews. 

Magazines:  S.  R.  I^tshaw,  Butterick 
Publishing  Company,  New  York. 

Farm  Papers :  B.  Kirk  Rankin, 

Soulltcrn  Agncultunst,  Nashville,  Tenn. 

Business  Publications :  E.  R.  Shaw, 
I’mtcr  Plant  Engineering,  Chicago. 

Other  important  gatherings  to  be  held 
during  .A.  B.  C.  Week  include  the  annual 
meeting  of  the  .Associated  Business 
Papers,  Inc.,  opening  at  the  Congress 
Hotel  Oct.  13  and  continuing  until  Oct. 
15,  with  the  annual  dinner  at  the  Con¬ 
gress  Oct.  14.  Three  important  national 
speakers  have  promised  to  attend. 

The  Inland  Daily  Press  Association 
will  meet  at  the  Sherman  Hotel  Oct.  13 
and  14.  Two  luncheons  have  been  ar¬ 
ranged.  The  directors  of  the  association 
will  meet  at  a  dinner  at  the  Sherman 
Oct.  12. 

The  Farm  Food  Conference,  held  un¬ 
der  the  auspices  of  the  Advertising 
Council  of  the  Chicago  Association  of 
Commerce,  will  open  ()ct.  13  in  the  Red 
Rfxim  of  the  Hotel  I^  Salle.  At  a  noor> 
luncheon  at  the  I^  Salle,  Hon.  E.  T. 
Meredith,  former  Secretary  of  Agricul¬ 
ture  and  publisher  of  Successful  Farm¬ 
ing,  will  speak  on  “The  Outlook  for  In¬ 
creased  Business,"  based  on  a  recent  com¬ 
prehensive  farm  analysis.  Delegates  to 


this  conference  will  participate  likewi] 
in  the  .A.  B.  C  dinner  Oct.  16.  1 

The  Western  Council  of  the  AmeriJ 
.\ssociation  of  .Advertising  Agencies  id 
scheduled  a  luncheon  at  the  Drake  Hd 

Oct.  IS.  1 

Other  activities  arc:  annual 
of  Agricultural  Publishers'  A-Miciatld 
Oct.  15;  Bureau  of  Advertising,  Amd 
can  Newspaper  Publishers’  A'«>ciatiu 
meeting;  a  meeting  of  the  members] 
“The  100,000  Group  of  American  CitJ 
in  the  East  Room  of  the  Hotel  l.a  Sail 
Oct.  14.  I 

The  Central  States  Circulation  M  rJ 
gers’  Association  will  hold  a  unexl] 
meeting  at  the  La  Salle  Hotel  Oct.  ll 


INLAND  PROGRAM  COMPLETE 


Directors’  Dinner  to  Open  Three  Da 
Chicago  Meeting 


The  Inland  Daily  Press  Association  U 
prepared  an  exceptional  program  for  i] 
October  meeting  to  be  held  at  the  HoS 
Sherman,  Chicago,  Oct.  12,  13,  and  1 
It  will  start  with  a  directors’  dinner « 
Monday  evening. 

President  George  D.  IJndsay  of  t! 
Marion  (Ind.)  Chronicle,  who  las 
in  Florida,  is  coming  north  for  the  r 
sion.  At  the  directors’  meeting  repor 
of  committees  will  be  considered. 

W’ith  President  Lindsay  in  the  chair ;! 
Tuesday  session  will  open  at  9:30  .A  1 
to  hear  the  president’s  and  secretary’s  n 
ports  and  that  of  the  committee  on  r 
organization  of  the  Inland.  Other  co- 
mittees  to  report  include.  Cost  Fiiulh 
Income  Tax,  Postal,  Labor,  A.  B.  C.,  a: 
Paper.  During  the  afteimoon  R.  S.  Kf 
logg  of  the  News  Print  Service  Buna 
wlio  has  just  toureel  tire  paper  mills 
the  country  will  talk  and  answer  qu- 
tions. 

.A  symposium  of  business  maiiagoi? 
with  S.  E.  Thomason  of  the  Chici 
Tribune  presiding,  will  be  held  on  t 
morning  of  the  third  day.  A  half  lo 
with  past  presidents  will  feature  the  af;: 


PARTIAL  SUMMARY  OF  CONTENTS 

Founding  and  Growth  of  Dallas,  Covering  the 
Period  from  1841  to  1885. 

Business  and  Municipal  Growth  of  Dallas  from 
1885  to  1925. 

Social  Life  of  Dallas  Forty  Years  .Ago  and  Now. 
The  Old  French  Colony. 

Styles  of  Architecture  Prevalent  Then  and  Now. 
Review  of  Sports  Popular  in  1885. 

Theaters  and  Players  in  Dallas  Forty  Years  Ago. 
Reminiscences  of  Frederick  Warde  on  His  First 
Appearance  in  Dallas. 

Development  of  Parks  and  Playgrounds. 

Feature  on  Early  Day  Gambling  Houses. 

Story  of  the  Founding  of  The  News. 

Interviews  With  Original  Stockholders  of  The 
News,  Now  Living. 

Reproduction  of  First  Editorial  in  The  News. 
Reproduction  of  Story  Telling  How  First  Issue 
was  Printed. 

Reporting  the  News  Forty  Years  Ago. 

Growth  in  Manufacturing  in  Dallas. 

Dallas  Police  Department  Forty  Years  .Ago  and 
Now. 

h.arly  Club  Life  in  Dallas. 

Coming  of  the  Railroads. 

Development  of  Street  Railways,  Telephone  and 
Telegraph  Services. 

Early  Colonization  in  Texas. 

Dallas  Banks  of  Forty  Years  .Ago  and  Now. 
Trinity  River  Navigation. 

Cotton  Diversification. 

This  issue  is  printed  on  extra-calendered 
paper  and  contains  the  most  cemplete  collec- 
tioH  of  Dallas  illustrations  ei'er  compiled. 


A  Mirror 
for  a  Lady 
of  Forty 

The  lady?  An  American  city  in  the  rare 
bloom  of  fresh  maturity;  standing  expectant, 
alluring,  vivid  in  the  rich  promise  she  discloses. 

“The  development  of  Dallas  began,” 
say  the  city’s  prominent  citizens,  “with 
the  establishment  of  The  News  in  1885.” 

On  October  First  The  News  published 
a  special  Anniversary  Issue  presenting  in 
a  most  interesting  fashion  the  history  and 
development  of  the  city. 

It  is  a  splendid  record  of  deeds  of  enter¬ 
prise  close-crowded  into  a  short  span  of 
years;  a  strikingly  clear  mirror  of  Dallas’ 
many-sided  life. 

The  whole  course. of  American  indus¬ 
try,  which  in  older  cities  runs  back  whole 
centuries,  is  epitomized  in  the  rapid  career 
of  this  young  municipality. 

If  you  want  to  know  what  has  happened 
in  Dallas,  and  to  Dallas,  since  bulfak) 
hides  ceased  to  be  legal  tender,  write  for 
a  copy  of  this  souvenir  Anniversary  Issue. 
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Largest  Circulation 


The  net  paid  average  circulation  of  The  Cleveland  Press  for 
the  six-month  period  ending  October  1,  1925,  was — 


211,210 


This  is  the  largest  total  circulation  ever  attained  by  any 
newspaper  in  the  history  of  Cleveland  or  of  Ohio. 

This  figure  represents  a  gain  of  9,846  over  the  previous  state¬ 
ment  and  a  gain  of  17,654  over  the  corresponding  period  of 
1924. 

The  city  circulation  of  The  Press  for  the  six-month  period 
was  174,170,  a  gain  of  8,346  over  the  previous  statement  and 
a  gain  of  16,946  over  the  corresponding  period  of  1924. 

The  Press  has  more  than  65,000  greater  city  circulation  than 
the  morning  daily  paper  and  more  city  circulation  than  the 
other  evening  paper  has  total  circulation.  _  j 


The  Cleveland'^Press 

A  Scripps-Howard  Newspaper 

Member  of  the  .\  R.  C. 

Represented  in  the  national  advertising  field  by 

ALLIED  NEWSPAPERS,  Inc. 

Chicago  Qeveland  Cincinnati  San  Francisco  Los  Angeles 


New  York 


Seattle 


IT 

IDGE 


fiant  diri- 
jl'Inu'sday. 
mattered 
the  air, 


reports 

•id  Pleasant' 
half  dozen 

wrship  that 

h1  after  the' 
par  of  the, 

JR^ 


Cr^nvill?.  ai 
I'ciitive 

fippr,  St.  P.itil,) 
Allslim,  Mas4) 
X.  J. 


.  Ga 

•ay  Hills  TJ 
Mass. 


7«,  III. 


dff  Charles 
of  LanailowM* 


sav^d. 

ffrapher'  aboartf 
munieated  with 


t  Lakehurat,  M. 

Jeraey  he^ed 
at  was  .to  bava 

From  there  il 
by  way  of  Do* 
unday. 

rosaed  the  Ohio 
a  course  directs 
uid  DayloiL 
1  watebiog  fwc 
emerge  dniak- 

ia  telephoM  op* 
up,  ApinaiBg  om 


THE  WEATHER 


ier'1 


m.  Monffav. 
i  n«t  land  and  it 
I  '(nr  ana 


a  (a  faff.  It  eauid 

„  .  .clae  lha  flaw  all 
unlit  lata  at  fitffbt  bafora 
)uie  ba  meorad  te-lta  m^at. 

1  Tha  fliffht  waa  abaa«anad.  It  waa 
avplainad.  baeatiM  ef  tha  faftura  ef 
!  me  of  Its  eniilnaa  and  alaa  of  Iba 

motera  wMch  eparatad  bar  waiar 


felff%mant 

In  tai»  r.Ani«downa  wii  tb> 

aniy  AmarV-an  (a  make  tb 

ftlffht  from  Cnitnnd  on 

R-U.  Tba,  Rnffitah  had 


tha 


Iha  trip,  and  th«  OhlM 


One  survivor  told  Wood  he  leeped  en'f  F*«  “7®^  »^«n  he 

MW  tbit  the  eresh  w*i  ineviteble.  ,  .  ,  .  , 

Another  seid  he  peved  himself  by  ledning  from  e  porthole 
and  grespinit  the  brench  of  *  tree  u  the  ship  creahed  thru  the 

the  flight  of  death  that  waa  pursued  crazily 
dim  the  once,  quiet  fluids  Wood  tairf  the  ship  left  three  dead 
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SHIP 


l-iff  a  VT  ..Vi/ At 

COLUMBt'fl,  Slept.  ■  3— *iAm  losing  ihy  Veat.** 

This  was  tlie  last  official  word  heard  from  aboard  the 
fatal  Shenandoah  shortly  before  she  fell  near  Ava,  O.* 
The  above,  radioed  to  the  signal  depot  at  Fort  Hayea 
by  the  rmlio  operator  aboartL.thc  craft  at  5:20  a.  n. 
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Cincinnati  Post  Leads! 

The  Post  is  first  in  Cincinnati  with  a  total  circulation  of 

185,142 

This  is  a  gain  over  the  same  period  of  last  year  of 

23,069 
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In  circulation  confined  to  the  city  and  suburbs,  The  Post’s  gain  was 
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15,196 


Post  Gains  In  Detail 

Post  gain  in  city . 12,232 

Post  gain  in  suburban .  2,964 

Combined  city  and  suburban  gain .  j . 15,196 

Post  gain  in  country .  7,873 
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You  cannot  cover  Cincinnati  and  the  rich  Ohio  Valley  without  listing  the  lead¬ 
ing  newspaper. 
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Toledo  News-Bee  Gains 


The  net  paid  circulation  of  The  Toledo  News-Bee  for  August  and  September, 
1925,  exceeded 


90,000 


This  is  a  gain  over  the  April  1  figure  of 


12,000 


Average  for  the  six-month  period  ending  October  1,  1925,  was  87,604,  a  gain  of 
9,552  over  the  previous  statement. 

News-Bee  City,  i.e.,  the  vast  group  of  people  who  read  The  News-Bee,  repre¬ 
sents  a  larger  population  than  the  cities  of  Dayton,  Canton  and  Springfield 
combined.  Visualize  this  loyal,  interested  reader-audience  —  thousands  upon 
thousands  of  families  to  whom  the  News-Bee  is  their  newspaper  “bible.”  Kvery 
Ohio  campaign  should  enter  “News-Bee  City.”  You  cannot  cover  Toledo  with¬ 
out  The  News  Bee. 
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ktiildiDifH  should  t>e  iii^ni.  not  m\  out  iu  tomra  a  (U>.  itiis 
doea  not  mean  a  10  hour  day  rdher  for  'pupiU  or  for  tearht^n. 
public *a  own  property,  ahoulil  be  turnrtl  over  To  rommur.ify 
revreation  and  rnjnymcnt  and  improvement  in  Ihe  afternoon 
au<i  evening  boiira.  Thig  ahould  be  done,  not  in  only  a  few 
a<hooU,  but  in  every  one. 
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•  ALsoeiat.oirH  dr  any^orgaiiiAatroii  or  muiviaual  coheernM  in 
this  matter  what  to  do.  The  Kewt-Bee  ia  calliug  uttentiott 
I  to  the  nCv'esaity  for  an  all-year-round  program,  im  the  same 
I  spirit  as  it  called  attention  to  (be  netd  of  a  exraimer  play 
I  progum. 
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The  Columbus 


COLUMBUS,  OHIO,  SATURDAY,  SEPTEMBgR  »,  1925. 


ii/  xnAj=Pii^  ni  11  PC  nnrsnrtcpra 


A.B.C.  In  Columbus 


Only  one  newspaper  in  Columbus  is  a  member  of  the  A.B.C.  “Net  paid” 
circulation  quoted  by  the  Citizen  means  “net  paid”  according  to  the  A.B.C. 
definition. 

The  average  net  paid  circulation  of  The  Citizen  for  the  six  month  period  end¬ 
ing  October  was — 


81,439 


This  is  a  net  gain  of  6,211  over  corresponding  period  of  1924. 

The  U.  S.  Census  of  1920  recorded  58,913  families  in  Columbus.  Unofficial 
1925  estimates  place  the  number  of  families  at  70,000  and  the  total  population 
figure  at  300,000. 

The  Citizen  has  city  circulation  sufficient  to  reach  more  than  50,000  families, 
a  coverage  which  cannot  be  ignored  in  a  successful  Columbus  campaign. 

More  than  84%  of  The  Citizen’s  entire  circulation  is  concentrated  in  the  rich 
Central  Ohio  market.  The  Citizen’s  circulation  growth  is  built  on  the  Rock  of 
Reader  Faith.  No  contests!  No  premiums!  Honest,  solid  circulation!  A.B.C. 
circulation ! 

Net  paid  circulation  for  September,  83,320. 
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SOAP  WOrns  riiM. 


Partly  cloudy  Saturday  night!  ^  *** 


NICKOL  INDICTED  t . 

DAYTO.V.  O..  Sei*.  Jf.— Fnsd  C.  10  * 
Nk-knl.  fufTnrr  wealthy  manutTctur-  l 
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Dg  t'aifrd  Preu.  . 

NEW  YORK.  Sept.  l>.-rA  MW  | 


.g  and  etepyb'f 
en  Fifth  ** 

;ng  rush  hoora 
•  on  Ifighol  to* 
Main  St. 
lOliKSTED. 
mg  to  fH  *8 
1  :pi  High-al  «•« 


hv  .leeiand  a 
fesa  Viiunuw*. 


Editor  &  Publither  for  October  10,  192  S 


27 


YOUNGSTOWN  TELEGRAM 


IC\'EKTY  rOURTH  YEA&— No.  215 


YOUNGSTOWN.  OHia  nUOAY  EVENING.  SEFTEMBER  II.  1925. 


T»  {tkmim  Ta 

Dear  kolkr 

Ikinl  quar*- 
bvl  ovarlMit  IL 

rATHKR 
T«  Mayor  Sch* 

QEVH  CHARL 


Ta  Tom  Hano 

rjtAR  TOM 


Ta  Uiwta  Sam 

DK'K  KKICM 
•all  «l«lo*r 


I  ACT  n  vcDc  cmiMH.  cnnni  ccc  c 

The  Telegram  Contin|ues 
Its  Triumphant  March 


Again  and  again  a  gain — that  is  the  story  of  The  Telegram,  the  leading  news¬ 
paper  of  Youngstown,  Ohio.  Take  a  look  at  the  score-board  showing  circula¬ 
tion  statements  for  3  years : 


April  1,  1923 . 23,957 

October  1,  1923 . 26,036 

April  1,  1924 . 28,285 

October  1,  1924 . 30,029 

April  1,  1925 . 31,311 

October  1,  1925 . 32,522 

The  Telegram  is  first  in  circulation  and  advertising  volume  in  the  daily  held. 
“Steel  Valley”  has  a  population  of  250,000  and  a  payroll  of  $120,000,000.  In 
this  held  of  highly-paid  skilled  workers,  buying  power  is  reflected  in  income 
tax  returns  which  show  Youngstown  to  be  third  in  Ohio,  ranking  with  (fleve- 
land  and  Cincinnati.  The  Telegram  is  the  wanted  and  preferred  paper — the 
dominant  paper — in  this  rich  and  responsive  market. 
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TWO  PAPERS  IN  ONE 

THE  TIMES-PRESS 


lEDITIO 


(14  PAGES)  AKRON,  MONDAY,  SEPTEMBER  7,  1925 


s.; r»F  u/rAi  Tw  AniuiiTi 


Two  Papers  In  One 


The  consolidation  of  the  Akron  Press  and  the  Akron  Times  brought  together 
two  strong  evening  newspapers,  the  new  Times-Press  retaining  all  of  the  fea¬ 
tures  and  services  of  the  two  papers. 
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Average  daily  circulation  of  The  Times-Press  for  the  six  month  period  ending 
October  1,  1925,  was — 


43,275 


I'he  I'imes-Press  offers  the  best  contact  with  the  homes  of  Akron  at  the  lowest 
cost. 

THK  SUNDAY  TIMES-PRESS  is  the  only  Sunday  paper  in  Akron,  of¬ 
fering  an  opportunity  completely  to  cover  the  field  at  one  cost. 

The  marriage  of  The  Times  and  Press  i  >  one  of  the  most  successful  newspaper 
consolidations  on  record  —  practically  all  of  the  circulation  of  the  separate 
papers  having  been  retained  and  new  c  rculation  being  added  steadily. 

rhe  Times-Press  is  definitely  “first  choice”  for  advertisers  entering  the  national 
field. 
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lake  part  in  the 
IDK  a  mooumeat 
(toot  Warrm  O  I 
deleaales  have  I 

local  lodse  _ —  - 

^FFIfcr^iCQilj/^/»voe\/  itourv  ncKb  Robert  and  Leelah  Beck  of  Na- 

oc.ci^9  iviiDdimu  UYKbT  Dr.  q.  W.  Crite  of  Cterelaod  will  Tarre,  ©.entertained  with  aonut.  J. 
BARBERTON— Oeorsa  Valdo.  hiag  be  the  speaker  Toeaday  cicht  at  the  B.  Carnahan  waa  actinc  chairman 
nf  gipalea.  who  Ileaa  la  Brooklyn,  meelinic  of  the  Sommit-co  Medical  and  Introduced  the  apeaker.  John  4. 
N  Y..  baa  wired  local  police  to  aaaiat  AeeocleUoa  eeaston  at  Peoptaa  Hoa-  Jonea  la  preatdent  of  the  daaa 
In  a  eearcb  for  a  memtoT  of  a  tribe  pllal.  dla  aubject  to  *'Problama  Dr.  George  F.  Zook,  new  prealdent 
^  the  name  of  Martini.  Police  know  Relating  to  tlw  Llfar  and  BUiarj  of  Akron  U.  wUl  apeak  tbare  skxt 
of  ae  local  gipsy  camn  TraoL’*  Bandat. 


result  waa  the  finding  of  a  large  damages  from  the  building  owner,  d  ^  *onplT> 

Quantity  of  liquor  coneealod  In  a  m  Otflelale  say  that  at  tha  preeaat 

secret  cellar.  CIVIL  WAR  VET  DIEt  rate  of  fall,  H  aooa  will  bt  Impoa- 

Tba  dlamooda  were  retamed  to  WABRINOTON  C.  H..  Sept  elblo  to  lift  tb#  water  Into  the  city 
Moees  and  the  Honor  was  loaded  on  Fred  Swarts.  tS.  promtnant  CIrU  War  malna.  TIm  etaam  pump,  abandoned 
county  tracks.  eeuran.  la  dead  at  hla  borne  bare,  when  motora  were  taatalled  at  tba 

Maaaa  was  raglstored  at  County  He  died  anddeoly  frooi  n  heart  ab  waterworks  again  baa  bats  placed 
Jali  on  ebarte  of  pwieatlnd  ttfoar.  taclL  In  carTtoo. 


Bandaa’a  bed  In  the  Mof'^lalr 

Then  Noel  waa  bfoorh'  le  ‘ 
Falla.  , . 

Tba  body  of  the  Util* 
found  In  a  clump  of  buatea  w 
a0  a  moaatain  byroaA 
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The  Sun,  Alone 

In  San  Diego 

The  Sun,  alone,  covers  the  San  Diego  irarket  at  one  cost.  For  only  4>^c  a 
line,  the  national  advertiser  may  reach  the  homes  in  this  territory  through  the 
home  paper  which  enjoys  the  reader  faith  and  loyalty  of  the  best  families  in  this 
wealthy  city. 

The  net  paid  average  circulation  of  The  San  Diego  Sun  for  the  six-month 
period  ending  October  1,  1925,  was: 

18,571 

This  is  an  increase  of  18%  over  last  year. 

The  value  of  the  Sun’s  thorough  coverage  of  the  homes  is  substantiated  by  the 
fact  that  The  Sun  leads  in  volume  of  paid  advertising  from  San  Diego  mer¬ 
chants  in  the  daily  field. 

For  44  years,  1  he  Sun  has  been  a  power  for  tolerance,  civic  betterment  and 
clean  government.  It  is  a  quality  newspaper  in  a  quality  field. 

List  the  Sun  exclusively  and  avoid  dup’ication  and  excessive  cost. 

The  San  Diego  Sun 

A  Scripps-Hovvard  Newspaper 

Member  of  the  .\.  H.  C. 

Repre.sented  in  the  national  advertisinig  field  by 

ALLIED  NEWSPAPERS,  Inc. 

\cw  York  Chicago  Cleveland  Cincinnati  San  Francisco  Lf)s  .\ngeles  Seattle 


of 

ance 

nd  New 

Duntry 


tmportancF  »n 
f!  naiinii  foU 
xpansion.  tlid 
wrrek,  PrFs. 
of  the  PN'J-l: 


tWILL 
I  HERE 
ITOBER 


’  Hawaiian 
1  Proceed 
gton  From 
Sails  Soon 


Sept.  15.— • 
Igcn  and  the 
1  will  arrive 
)  alioard  tbb 
■ept.  24,  and 
k  there  white 

I  drydock,  the 
wa.s  advixed 

.n  Adin.  S.  S. 
ler  in  chief  of 
today. 

fte  Idaho  again 
ta'ploiioa  of  ro* 
craw  will  pro- 
».  Calif.,  arrtv. 
^bero  tboy  will 
uapoftatloa  to 

10  OQ  to  Wub« 

IFgO. 

II  aall  froDk 

17. 

PL 

O.  8  pt.  IS  — 
ap^  iFd  hero 

nd  public  off!- 
to  co-ordiaaio 
vekomlag  tbo 

l>  n  RTffKR 
t  IS  Cowdr. 
hla  biatea  of 
ne  PN».l  to« 
‘  further  proof 
tiHude.  At  a 
ibem  at  a  to- 
he  fllem  wero 


es  Due 
t  Today 

8.  Eagle  IS 

Ihlaad  today, 
>r  ttw  Saa  D!> 
Aaiericaa  Lo> 
laveptioa  aow 
a  toembera  of 
It  wpre  to  bo 
hat  port  Ibis 
ente  for  tbo 
n  in  the  tent, 
heir  stuff— ia 
‘Rh! 

at'  timea,  haa 
wp’d  grown  t 
I  fntile  frowa 
to  town! 

:  MANN. 


Leave 
Ion  Post 

2  bavlag  been 
I  foartoay  of 
If  'Poataiatter 


That  of 
jiderson 

K«pt.'1S. — Tb*» 
.at  waa  adviard 
e  iaapectore  at 
Ihd  body  of  a 
«aa  Boi  that  of 
ideraoo.  pal  cE 
Id  Cbapiaaa. 
.pFdlora.  faailN 
'a  featurea.  aro 
f  to  Dubuqu". 
i  mare  compL'ite 

al  Better 

I,  rliy  food  la- 
rad  a  paralytic 
aiag.  wSa  gratti* 


art  off  to  a  claa*  Itteif.  to  nf- 1 
far  alamo  froM  thia  aallroad  dla«  i 

crlwlMtioB.  .  I 

Tbo  blaa  la  thf  SlecaC  hopea 

tbo  aaoreawat  Mortod  bp  Lift- 

eblld  to  oboUab  tbla  raak  lajoit- 

|uco  will  aaccoed,  aad  tbot  apecd* 


S>«pl.  il>. —  4'wv  uufiurn  wcim 

killed  bod  k  doxen  bnmed  in  a 
H0,000’fir«  which". Twept  tte 
Knot  Oil  Co.  »tor»*e  ymrd  here 
lut  -night  -»nsl  enrly  tod«y. 
Many  fneinen  wer,  orereone 


ato  of  Coraaado  bigb  aeboel. 


haiaaD'  relattoa  bp  a  paralp 
Bomte  valoatloB.**  aald  Cardlaal 
Uayao  at.  tba  aatioaal  coafsreiice 
*o>r  r^hni . 


which  eloaad' here  last/aj^M.  Ajttgata  why  tba  propoaad  paviag  «i 
Jaaipar  avaoua  drat 
only  aaa  Pan  l»go  coatrarfor. 
‘^a  oaa>ld  waa  appreilmately 
voted.'  (tlf.oeo.  aooia  $2009  more  tbaa 

Blahop  Mead  left  for  eoatberaltbo  aatiiaatod  coat  of  pawing  tbo 
California  today  to  praalda  overlatrip  wbieb  ruas  from  Harbor 
^Ao  caefbreaca.  atraat  to  iha  maaa  high  tido  line. 


^-1. 


HOME— Oaerga  R.  Croaflald  of 
England  baa  baaa  aleclad  praai-. 
deal  of  FIdaa,  taleraatloaal  br< 
ganltatton  of  vataraaa  of  tba 
World  war 


ia«-Federatad  Btatv 


FRESNO  — Pedro  Calwa.  40. 
wag  (rearvrd  from  a  ruaaw:»y 
horaa  after  bo  had  fallaa  uac»n> 
&.  k>aa  batweea  tba  borao  and  a 
buggy. 


30 


Editor  &  Publisher  for  October  10,  1925 


Partly  cloudy  tonight  and  Friday. 
Slightly  warmer  tonight.  Moderate 
southwest  and  west  winds. 
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Baltimore  Post  Leads! 


National  advertisers  will  be  greatly  interested  in  the  new  situation  in  Balti¬ 
more  where  The  Baltimore  Post  has  steadily  climbed  to  leadership  in  the 
evening  field. 


POST  CIRCULATION 

October  1,  1923 .  56,824 

October  1,  1924 .  77,555 

October  1,  1925 . 111,195 

Month  of  September,  net  paid . 122,684 


The  Post  is  first  in  city  circulation  in  the  evening  field. 


Growth  of  Post  advertising  linage  has  also  been  rapid  and  substantial,  the 
gain  for  the  first  six  months  of  1925  exceeding  1,300  columns.  During  the  same 
period  another  evening  paper  gained  243  columns  and  the  third  evening  paper 
lost  3,733  columns. 


The  Baltimore  Post 


A  Scripps-Howard  Newspaper 


Member  of  the  A.  B.  C. 
Represented  in  the  national  advertising  field  by 

ALLIED  NEWSPAPERS,  Inc. 


New  York  Chicago  Qeveland  Cincinnati  San  Francisco  Los  Angeles  Seattle 
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In  Washington— W  ow! 

The  circulation  progress  of  The  Washington  Daily  News  is 
more  than  a  “gain” — it  is  a  leap.  Month  by  month  the 
figures  have  been  steadily  climbing. 

The  net  paid  average  circulation  for  the  six-month  period 
ending  October  1,  1925,  was 

62,274 

This  is  a  gain  of  more  than  22,000  over  the  corresponding  period  of  last  year. 
This  magnificent  gain  is  the  result  of  reader  demand. 

The  Daily  News  is  Washington’s  home  paper.  It  is  edited  for  the  Govern¬ 
ment  employee,  for  the  families  which  live  in  Washington  permanently.  With 
the  exception  of  The  Star,  The  Daily  News  leads  in  home-delivered  carrier  cir¬ 
culation.  The  News  is  a  tabloid  newspaper — but  not  a  picture  paper. 

Include  The  Daily  News  in  your  Washington  schedules  as  your  best  contact 
with  the  permanent  Washington  population. 


The  Washington  Daily  News 

A  Scripps-Howard  Newspaper 

Member  of  the  A.  B.  C. 

Represented  in  the  national  advertising  field  by 

ALLIED  NEWSPAPERS,  Inc. 

Chicago  Qeveland  Cincinnati  San  Francisco  Los  Angeles 
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Leads  Texas  in  Gains 


During  1925,  The  Fort  W  orth  Press  has  gained  more  city 
circulation  than  any  other  newspaper  in  Texas. 

City  and  suburban  net  paid  average  circulation  for  the  six- 
months’  period  ending  October  1,  1925,  was — 


17,190 


Fort  W  orth  is  an  afternoon-newspaper  city  but  it  is  n^  a 
“one-paper”  city. 

Fort  W  orth  has  more  than  37,000  families  (fully  substantiated 
by  actual  canvass). 

Fort  W  orth  cannot  be  covered  without  The  Fort  W  orth  Press. 
Fort  W  orth  is  now,  and  has  been  for  months,  in  the  “prosperity 
zone.”  National  advertisers  who  have  bought  complete  city 
coverage  have  been  well  rewarded.  Include  The  Press  in 
every  Fort  Worth  schedule. 
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The  net  paid  axerap^e  circulation  of  The  Post  for  the  six- 
month  period  ending  October  1,  1925,  was — 


10,726 


This  is  a  gain  of  28%  over  the  prev  ious  statement. 

According  to  the  latest  axailable  figures,  The  Post  has  as 
much  or  more  cit\^  circulation  as  any  other  El  Paso  paper, 
and  has  city  circulation  sufficient  for  coxerage  of  more  than 
50%  of  El  Paso  homes. 

Vet  the  rate  of  The  Post  is  only  3  l/2c  a  line  as  compared 
xvith  7c  and  8c  for  other  papers.  Practically  ex  ery  actix  e  local 
advertiser  uses  The  Post  regularly. 

Avoid  excessixe  cost  by  listing  The  Post,  the  fastest  groxving 
paper  in  El  Paso.  Remember,  too,  that  in  this  territory,  country 
circulations  of  nexvspapers  are  a  liability  and.  only  city  cir¬ 
culation  an  asset.  On  the  basis  of  cost  and  citv  coxerage.  The 
Post  in  FIRST  CHOICE. 

The  El  Paso  Post 

A  Scripps-Hoxvard  Nexvspaper 
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The  net  paid  average  circulation  of  the  New  Mexico  State  Tribune  for  the  six 
month  period  ending  October  1,  1925,  was — 
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10,472 


According  to  the  latest  available  figures  this  is  about  twice  as  much  circulation 
as  the  next  nearest  paper  in  the  state,  and  a  gain  of  70%  over  the  corresponding 
statement  of  1924. 

The  State  Tribune  offers  thorough  coverage  of  Albuquerque  and  reaches  most 
of  the  worth  while  English-reading  families  throughout  the  entire  state.  (A 
substantial  part  of  the  population  reads  Spanish  exclusively). 

Thus  the  State  Tribune,  alone,  at  a  cost  of  only  4  cents  a  line,  will  give  the  na¬ 
tional  advertiser  adequate  coverage  of  the  entire  state  of  New  Mexico. 

The  Albuquerque  market  is  noted  for  its  high  per  capita  wealth.  The  beauty  of 
the  city  and  its  superb  climate  attract  many  well-to-do  residents  of  eastern  and 
northern  states  who  make  their  permanent  homes  in  this  garden  spot. 

Get  contact  with  this  state  market 
through  this  famous  newspaper 


The  State  Tribune 

Albuquerque,  New  Mexico 
A  Scripps-Howard  Newspaper 

Member  of  the  A.  B.  C. 

Represented  in  the  national  advertising  field  by 

ALLIED  NEWSPAPERS,  Inc. 
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ST 


TE  IS 
LEGAL 
I  SEAT 


e$  Given  Al 
Action 

r CANDLE* 

}n  Started 
tt  Went- In 

of  ihe'  post  fivt 
miliar  with  tbe 
realized  at  II 
irniag  when  A.' 
lel  (or  Manuel 
td  the  dismissal 
contest  agaiftst 
Haonett.  Thit 
yver  the  gover* 
gone  oo  since 
.ook  his  seat  is 

hem.  lilting  as 
1  not  Ktum  to 
day  morning, 
g  distance  tel- 
that  Mr.  R«»* 
im  in  case  the 
was  to  be  re* 
^"hen  Mr. 
i  at  Santa  Fe 
t  he  was  on  his 

lehan  apwaied 
'imeri  Bur.hart 
0.  Bratttyi  and 
ys  for  Hannett 
at  once  av 


to  ut  that  I 
•  by  rvaton  of 
ion  of  thu  aoii 
m  and  forcniio 


le  aMituace  of 
ho  ablo.  In  ib« 
f  tho  timcw  to 
t.  becauto  tho 
inc  fariiitr  lo 
to  coots  or  to 
rowith  In  ao 
It  appioaimato 
and  becauM  i 
tha  contestaat. 
■  SJMO  is  not 


irly 
lidge; 
is  SSJOO 


~6v«ii  tbo 
mod  autea  to 
ho  dangtrs  of 
fropt  of„a«lo« 

tidtnc  nas  ca* 
rolfc  wkoft.  aa 
(root  .Mtoraoe* 
draw  down  on 


snda  wero  im« 
valuo  VBUi  iho 
s.  bot  now  ovon 
•iblUUoo  in  dio* 
’ftittr  h<»)0a. 
igbooi 

up  lato  t««B 
CO  put  on  «ack 
Id  to  tbo  Mglw 
laa  of  tbo  <joo* 
o  apprevod  by 


AUTOMOBILE  RIDE  The  Sfffte 
LEADS  TO  COURTj.  ^ 

F.  Buckatow  and  a  man  1 Had  Bnia  if  jmtor 
wbo  Mgnon  bu  aamo  on  tbo  po*  [  .eadoci,  bidliiPtnt  FiHa 
tfen  blotttr  M  ‘♦JoBb  PoF*  will  mmrm  - - rtod 


jAdt.  J 

”  Jmeod  0^ 

pto  pKkeiw 

tVANTCD— Ktp*r«*04w4  BWe* 
IHc  appliaiMW  tmUmrnm  ao4 
radio  Mtoaman. 

BALR—Ti^  BbM  Vdit 
.  rMtoB  %  bargabw 

to  papp  1  ^  01^  tbo 


i 


Editor  &  Publisher  for  October  10,  192  5 


35 


W  E  A  T  H  E  H 


The  Knoxville  News 


HOME 

EDITION 


VOL.  4.— No.  266 


THE  KNOXVILLE  NEWS,  KNOXVILLE,  TENN,  MONDAY,  SEPTEMBER  21,  1925. 


nrM  cmu  •  Com- 
CurwUr.  Tm  Cemtm  m  VI 


ftpMITC  AID  CCPI/irC  1C  IMftnCAIlAJg 


500 


VR  •• 

of  il»^ 


he 

hf 

llaUUo* 
g  eome 

ivrfiii 

M  him 


IITS, 


MOBLY 

NEGRO 

AHAC 

Prisoner 
Sheriffs 
Stake;  > 

NEW  ALBA 
trmts  bAd  be 
Ur  of  the  me 
twk  J.  P.  Irr 
peet,  from  the 
Ua  At  tbe  V 

•OOB- 

SBcrtfC  R' 

CMBljr  AOd  St 

CMBlr  bed  t 
from  Aberdee 
fvr  IdeotlfiCAt 
tM  dAUSbUr 

The  girl  id< 

BAB  who  Atta 

tfterooOD.  Tb 

teek  with  tbi 
iupp«d  near 
kr  A  mob  of  a 
Co 

..The  priBooe 
tht  place  Of  t 
te  a  etake. 
eroond  him  a 
a  fbaace  to  c« 
try  coafeeaei 
plieatiBc  three 
MteegueBtlY 
ud  releoard.  1 
tie  mob  dlepe 
Deputies  -at' 
U«  mob  aald  t 
INak  iato  th< 
the  eutpeet'i 
trt*.  who  pie 
•r  tbe  mob  to 

B«d*  BO  Ar^ 

ef  the  400  i 
nrecotae  one. 

No  further  ^ 
•Hho  ececupl 
tr«  being  sou) 


WATERS 

TWO 


Destroyer  I 
In  a 

MAXIM, 
ClAode  Stew 
■ate  on  the 
Md  M.  J.  S« 
th4  (lestroyt 
weaheal  ovM 


Collegt 
And  G 
Win 


4nt— In  L'-' 
teileie? 

Then  you 
■ter  this  Ne 
Tell  the  m 
4>et  you  ev( 
frRshmae.  a 

For  every 
Xe«t  will  gl 


Tour  Btorh 
nri  office 
The  ■borter 


lOUDE 

Sunday  Re 
Equal! 

rmwud  tr 
If  douds,  Kb 
^  hours  of 
bv  moralag 
>«^8g  hot  i 
Temperature 


It. 


Thi 


■«d|]y  naUI 
■“hH  ft. 

■jgkUy  ... 

*«hAhiy  abowi 
k  HeedBy  »l| 

Tet-poraUito 
•  TT:  II  % 

The  voters  c 
P**  keow  tb% 

'**-  -'r  l  10  ‘ 

eld  slip 
seal*. 

They  bag  r 
for  water 
going  to  h 
honest  besrt 
The  people  of  i 

if  Mortor^V^  Ttmor,  wiw  #%.*»•  »a-».  — ^ 

and  Petera.  aad  WlllUms.  and  Baker,  and 
i*bi:i  end  Keller,  who  had  tbe  strength  of 

wto'  BBt  to  get  "tired  of  dolog  Ibiogs  sad 

^•1  sotMBg  ost  of  M."  ^  _ _ 

>  MOIW  iAowwl  irn*  by  relllig  ■>  "n**  *“ 
^7  A  sot#  far  atacUoa  la  vblck 

Auatra  no  «>nt»al«r’i. 


Knoxville  News  Gains 

The  net  paid  average  circulation  of  The  Knoxville  News  for  the  six-month 
period  ending  October  1,  1925,  was — 

15,751 

Net  paid  average  for  September: 

16,940 

The  News  also  continues  to  make  substantial  gains  in  advertising  volume.  In 
department  store  advertising  The  News  is  definitely  established  in  first  place  in 
the  daily  field. 

Department  Store  Linage 
Six  Months 

News  .  521,248 

Journal  .  468,762 

Sentinel  .  439,852 

The  News  covers  more  than  half  the  population  of  Knoxville  by  carrier  and  is 
absolutely  essential  to  advertising  success  in  this  thriving  city. 

The  advertising  rate  of  the  News — 4  cents  a  line— is  particularly  attractive  as 
compared  with  7c  a  line  for  practically  the  same  amount  of  home-delivered 
circulation. 

You  cannot  cover  Knoxville  without  The  Knoxville  News. 


The  Knoxville  News 

A  Scripps-Howard  Newspaper 

Member  of  the  A.  B.  C. 

Represented  in  the  national  advertising  field  by 

ALLIED  NEWSPAPERS,  Inc. 

New  York  Chicago  Oeveland  Cincinnati  San  Francisco  Los  Angeles  Seattle 
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Editor  &  Publisher  for  October  10,  I  "9  2  3 


SEPTEMBER  UNAGE  IN  NEW  YORK 
SHOWS  SLIGHT  INCREASE 


T  IXA(iK  in  New  York  newspapers  lii'eiiin"  Post.  Total  linage  this  year  was 
^  showed  a  slight  increase  during  Sep-  14,042,550  comi)arcd  with  14,003,160  a 
temher  over  the  co;  responding  period  in  year  ago,  a  gain  of  39,390  lines. 

1924,  according  to  figures  compiled  by  the  The  Evening  Post  tables  for  the  month 
Statistical  iJcpartment  of  the  Nctv  York  follow: 


Pages 

Percentage 

^925 

1924 

of 

total  space 

1925 

1924 

Gain 

1,/iSS 

1,274 

1,260 

7.6 

1,063,654 

1,206,792 

124,026 

143,138 

1,554 

1 ,262 

..  10.4 

1,458.012 

1,333,986 

1,928 

1,746 

..  18.4 

2.580,816 

2,531,332 

49,484 

68,536 

1,334 

1.262 

World  . 

.  .  10.7 

1,507.690 

1,576.226 

3,974 

888 

814 

'Mirror  (Tabloid) 

..  2.6 

362,984 

359,010 

1,128 

1,068 

News  (Tabloid).. 

3.8 

536,528 

500,636 

35,892 

918 

'Kvening  ( 'iraphic. 

1.4 

199.688 

t . 

42,136 

1,222 

l',112 

8.4 

1,181,606 

1,223.742 

25,040 

698 

714 

•Kveiiing  I’ost . 

2.8 

392,940 

367,900 

732 

686 

5.5 

765,118 

680,406 

84,712 

856 

*.Sun  . 

8.9 

1.253,426 

1.139,532 

113,894 

57s 

638 

*Te!c’nrani  . 

3.7 

1,370,366 

1,377,046 

2,502 

6.680 

1,122 

9.8 

394,970 

392.468 

225.560 

'568 

518 

Ilrooklyn  Times.. 

2.8 

523.032 

748,592 

53X 

558 

Stamlanl  I'niun.. 

3.2 

451,720 

565,492 

113.772 

15,434 

13,616 

Totals . 

14,042,550 

14,003,160 

39,.390 
Net  Gain 

*\o  Stin'lay  nlition.  ,  r.  .  ••  •  ■  ,  ,,  , 

tKveniiiR  Craphic  first  issue  Septemlier  IS,  1924.  Sunday  edition  inaugurated  May  3,  1923 ; 
discontinued  Sept.  1,  1925. 


1925 

American .  1,063,654 

lleralil  . 

Her.ald  Triti..  1.45«.012 

Times  .  2,5K0,«16 

World  .  1,507.690 

'Mirror  (Tab.)  362,91(4 
News  (Tab.)..  5.16, 521( 

Kve.  (iraphic..  199, 6SK 
"Kve.  Jotirn.al.  I,ll<l,(i06 

Kve.  Mail . 

•  Kve.  I’o  t _  392.940 

'Kve.  World..  7()5,118 

<  'ilolie  . 

'.Sun  .  1,253,426 

''felegram  ....  523,032 

Il'klyn  Kagle.  .  1,370.366 
It’kiyn  Times.  .  394,970 

Stand.  I'liion..  451,720 


1 ,333,986 
2,531,3.12 
1,576.226 
,159,010 
500.636 


1,139,532 

748,592 

1.377,046 

.192.468 

565,492 


1923 

913.642 

736,822 

628,436 

1,433,464 

1,126,548 


601,640 

540,070 

1,049,342 

3.19,500 

517,458 


1922 

1921 

1920 

1919 

891,362 

7SH.818 

815,126 

935.638 

982,604 

967,058 

1,041,284 

755,556 

724,190 

753,188 

799,570 

707,858 

2,074,.s0() 

l,851,7(i7 

1,897,614 

1,785,816 

1,527.720 

1,176,962 

1.524,068 

1,562,780 

252,596 

257,694 

181,804 

t . 

938,506 

919,910 

793,936 

785,234 

468,138 

490,212 

500,280 

371.892 

316,9.30 

378,494 

416,094 

405.48,3 

636,952 

737,182 

723,496 

624,6.30 

565,798 

645,092 

563,202 

718,2.38 

756,480 

706,318 

737,914 

755.7  IK 

584.950 

542.536 

540.294 

7,30.136 

1.250.910 

1,112.568 

1,097,764 

1,033.718 

253.154 

2  (6.588 

316,538 

610.826 

559,572 

698,786 

573.09  2 

12.835.616 

12,813,959 

12,647,770 

11.745.829 

Totals . 14,042,550  14,003,160  10,021,602  12.835,616  12,81.1,959  12,647,770  11.745.829 

tKigurrs  not  recorded.  ,  , 

tSun  and  (TIoIk-  combined  June  4,  192.1;  name  changed  to  .Sun  -March  10.  1924. 

STelegram  and  .Mail  combined  January  28,  1924;  name  changed  to  I  clegram  .May  18.  192.-. 


STATE  A.P.  GROUP  ELECTS 


NEW  WEEKLY  GROUP 


TWO  CAUFORNIA  CONTESTS 

Dailies  and  Weeklies  to  Vie  for 

Editorial  and  Front  Page  Prizes 

With  a  view  to  stimulating  interest  in 
typography  and  editorial  service,  two  con¬ 
tests  have  been  arranged  for  members 
tif  the  Southern  California  Editorial 
.\ssociation  by  Managing  Director  Ben 
H.  Read. 

The  conte.sts  are  divided  into  two 
classes,  one  for  the  weekly  or  semi¬ 
weekly  papers  and  the  other  for  the 
daily  group. 

The  Los  Aiificlcs  Times  is  offering  a 
silver  cup  for  the  best  front  page  entered 
by  a  weekly  or  semi-weekly  member, 
.ludging  of  the  contestants  entries  will 
he  on  the  basis  of  50  points  for  typo¬ 
graphical  appc-arance;  25  points  for  choice 
of  material ;  and  25  points  for  handling. 

The  President's  Cup.  offered  by  J.  K. 
(iabbert,  is  to  lie  awarded  to  the  daily 
paixr  member  entering  the  best  editorial 
I):ige.  In  judging  these  entries  30  points 
will  f)e  awarded  for  scope,  suitability  and 
originality  of  topics;  .30  points  for  leader¬ 
ship;  30  i8(ints  for  literary  excellence; 
10  ixiints  for  mechanical  api>earance. 

Daily  Host  to  B.B.B.  Delegates 

.\t  the  close  of  the  annual  conference 


the  liidiiimif'olis  Xc^cs  was  host  to  the 
vsiting  delegates  and  to  the  IndianaiK)lis 
Better  Business  I’ureau  at  a  dinner  at  a 
neighijoring  Indianapolis  chicken  dinner 
farm.^  Hilton  C.  Brown,  of  the  News, 
and  lalward  L.  Greene,  of  Xew  York,  a 
director  of  the  Xational  Better  Business 
Commissii.n,  spoke. 

Typesetting  Inventor  Dies 

l‘'red  .\.  Bright,  inventor  of  various  de¬ 
vices  related  to  typesetting  machines,  died 
Oct.  7.  in  his  home  in  fjrc“cnwich.  Conn. 
He  had  retired  from  business  in  1912. 
Prior  to  that  he  was  president  of  the 
Hess-Bright  Manufacturing  Comi)any. 


A.  N.  P.  A.  AD  BUREAU 
SPELLS  IT  “LINAGE” 

ptJLLOWING  the  editorial  sug¬ 
gestion  of  EDITOR  &  PliB- 
I.ISHER.  the  Bureau  of  .Advertising 
of  the  .American  Newspaper  Pub¬ 
lishers  .Association  has  now  adopted 
“linage"  as  the  correct  spelling  of 
the  newspaper  term  denoting  line- 
of  advertising. 

Thomas  Moore,  associate  direc¬ 
tor,  said  bulletins  issued  by  the 
bureau  would  henceforth  carry  only 
the  simplified  spelling  of  the  word. 


Our  Customers  Write  Our  Ads 

“We  were  showered  with  congratu¬ 
lations  upon  the  attractive  appear¬ 
ance  of  our  first  issue  printed  on 
our  new  DUPLEX  TUBULAR 
press.” 

J.  R.  ALEXANDER,  Gen.  Mgr., 
McKeesport,  Penna.,  Journal. 

DU^EX 


FOR  ALL  NEWSPAPERS 

Duplex  Printing  Press  Co. 

BATTLE  CREEK,  MICH. 


H.  C.  Schaub  of  Decatur  Review  Heads  Tbomas  Kennett  Named  President 

Illinois  Members  Westchester  Publishers — Seitz  Speaks 

The  second  annual  meeting  of  the  Illin-  Kei)resentatives  of  the  .30  weekly  news- 
ois  Associated  Prc.<ts  Association  was  hM  papers  of  \A  estchester  County,  Xew' 


in  conjut’.ctinn  with  the  Illinoi.s  Press  As¬ 
sociation  meeting  at  Champaign,  Oct.  1-3. 
H.  C,  Schaub  of  the  necatur  Res'h'H'  pre¬ 
sented  a  rejKirt  of  the  state  service  of  the 


papers  of  Westchester  County,  Xew 
N’ork,  elected  Thomas  Kennett,  editor  of 
the  Pelham  Sun,  president  of  a  new 
weekly  newspaper  publishers’  association 
of  Westchester  County,  formed  Oct.  2, 
following  a  well  attented  dinner  at  White 


A.  P.  Lee  Call  of  the  .Springfield  Illinois  plains. 

State  J  atonal,  discussed  the  general  wire  Drumgfxdd,  of  the  Mt.  Kiseo  Ke- 

and  mail  service.  Edgar  T.  Cutter,  sujier-  carder,  and  Harry  Sattlcr  of  the  llarri.um 
intendent  of  the  central  division  attended.  Ohsereer  were  elected  vice-presidents,  ti. 

John  H.  Harrison  of  the  Daninlle  Com-  Harris  Danzberger,  editor  and  publisher 
mercial-Xeu’s,  retiring  president,  was  of  the  Ilartsdale  Herald  was  elected  sec- 
chosen  Illinois  member  of  the  advisory  retarv,  and  Colin  T.  Xaylor,  Jr.,  of  the 


board  for  the  central  division  and  will  re¬ 
present  the  state  at  the  divisional  meeting 
to  be  held  later  in  Chicago.  H.  C. 


Peekskill  Highland  Democrat  was  elected 
treasurer. 

Don  Seitz  predicted  an  era  of  great 


Schaub,  general  manager  of  the  Decatur  prosperity  for  the  county  in  general  and 
Kevietv,  was  elected  president  of  the  state  for  the  newspapers  in  particular,  chieHy 
organization ;  Lee  Call  of  Springfield,  because  the  Xew  York  City  dailies  are 
vice-president ;  Aubrey  Cribbs  of  Spring-  neglecting  the  suburban  field. 


held,  secretary.  Mr.  Cribbs 
itor  of  the  A.  P. 


He  said  it  was  the  duty  of  newspapers 
to  cover  their  circulation  territories. 


“SOMEBODY’S  STENOG” 

The  Original  Office  Comic  T 

OFTEN  IMITATED  BUT  NEVER  EQUALLED 


“We  consuler  SOMEBODY'S  STENOi; 
the  second  best  of  eifflit  comics  we 
are  now  usin^.  This  comic  met  with 
immediute  favor,  and  interest  in  it 
has  never  dwindled.” — F.W.  CLARK, 

Atlanta  constitution. 


LEDGER  SYNDICATE 


INDEPENDENCE  SQUARE 


PTTLADEAPIUA.  «’.A. 


“It’s  a  Pleasure  to  Boost 
Certified  Dry  Mats” 

Under  recent  date  a  publisher*  in  writing  to  a  fellow  publisher 
who  had  inquired  about  the  results  with  Certified  Dry  Mats,  said; 

“We  like  to  receive  inquiries  of  this  sort  and  it  is  a  real  pleas¬ 
ure  to  give  a  boost  to  a  product  that  comes  up  to  the  promises 
made  for  it. 

“The  News-Telegraph  has  used  Certified  Dry  Mats  for  a  little 
over  two  months  with  much  success.  The  best  answer  is  in  the 
•comments  received  from  subscribers  who  frequently  asked  the 
writer  what  we  had  done  to  improve  the  paper,  the  printed  matter 
being  more  clear  and  the  cuts  showing  up  like  photographs.” 

There  is  no  good  reason  why  Certified  Dry  I||Iats  can’t  mean 
just  as  much  to  you,  if  you  will  but  give  them  a  chance.  If  you 
associate  in  your  mind  all  dry  mats  with  poor,  grey  printing, 
Certifieds  will  be  a  revelation  to  you. 

It’s  a  very  simple  matter  to  check  up  on  the  claims  made  for 
Certifieds;  if  they  are  not  perfectly  satisfactory  to  you,  they  cost 
you  nothing.  If  they  are  as  represented,  it  will  pay  you  to  use 
them. 

Samples  are  yours  free  of  any  charge  or  obligation;  it’s  a  pleas¬ 
ure  for  us  to  put  Certifieds  to  the  test  in  your  plant.  Please  do 
it  NOW. 

*Name  on  request. 

CERTIFIED  DRY  MAT  CORPORATION 

_  340  MadUoQ .  Avenue,  New.Ynrh,.N.  Y. 

For  wet  mat  printing  with  DRY  MAT  facility — use  Certifieds. 

Made  in  the  L.  S.  A. 
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Editor  &  Publisher  for  October  10,  1925 


The  Sun’s  Commanding  Position  in  the 
Advertising  Field  Has  Been  Won  Solely 
on  the  Character  and  Quality 
of  the  Newspaper  Itself 

IN  September,  for  the  third  consecutive  month,  The  New  York  Sun 
published  a  larger  total  of  net  paid  advertising  by  71,820  lines  than 
any  other  Evening  Newspaper  in  New  York. 

In  September  The  Sun  carried  1,253,426  lines  of  advertising,  a  gain 
of  113,894  lines  over  September  of  last  year.  This  gain  in  advertis¬ 
ing  is  greater  than  the  September  gain  of  all  the  other  New  York 
Evening  newspapers  combined. 

Moreover,  it  is  a  greater  gain  than  the  combined  gain  of  all  the 
New  York  morning  newspapers  on  their  weekday  issues  and  it  comes 
within  only  two  hundred  lines  (200)  of  beating  any  one  of  these 
morning  newspapers  with  both  its  weekday  and  Sunday  issues — six 
days  of  The  Sun  against  se\en  days  of  the  morning. 

Last  year  The  Sun  carried  13,268,308  lines  of  advertising  and  all  in 
six  day  weeks — no  Sunday  issues.  This  year  The  Sun  will  show  a 
gain  of  better  than  a  million  lines. 

Mere  volume  of  advertising,  however,  doesn’t  tell  the  full  story.  It 
doesn’t  reflect  the  full  meaning  of  The  Sun’s  very  splendid  growth 
in  advertising.  The  full  meaning  is  found  in  the  character  and 
quality  of  The  Sun’s  advertising  considered  in  connection  with  the 
actual  lineage  gain. 

Measuring  growth  by  lineage  alone  takes  no  account  of  character  and 
quality.  The  newspaper  that  is  careless  about  the  character  and 
quality  of  the  advertising  it  carries  has  a  wide  field  to  draw  upon. 
A  line  of  ad\ertising  is  a  line  of  advertising  in  the  count  whatever 
the  character. 


The  New  York  Sun 

280  BROADWAY  NEW  YORK 


WASHINGTON.  D.  C. 
Munsey  Building 


BOSTON 

Old  South  Building 


CHICAGO 
208  So.  La  Salle  St. 


LOS  ANGELES 
Van  Nuys  Building 


SAN  FRANCISCO 

First  National  Bank  Building 
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E  D  I 


RIAL 


WHERE  WE  STAND 

The  approaching  69th  Congress  will  witness 

other  determined  effort  to  repeal  the  publicity 
feature  of  the  income  tax  law.  This  will  ^ 
in  response  to  heavy  pressure.  Editor  &  Publisher's 
recent  surveys  have  plainly  indicated  that  a  con¬ 
siderable  section  of  the  daily  press,  perhaps  a  large 
majority,  editorially  favors  secret  filing  of  income 
tax  returns.  A  number  of  editors  are  so  deeply 
moved  on  this  subject  that  they  have  considered  it 
inconsistent  to  publish  the  1924  income  tax  lists,  al¬ 
though  there  is  specific  legal  provision. 

In  view  of  the  approaching  agitation  for  a  rep^l 
of  the  law.  Editor  &  Publisher  should  restate  its 
position  in  favor  of  publicity  of  income  tax  returns. 

In  the  first  place,  we  believe  that  income  tax  re¬ 
turns  are  public  documents  and  as  such  should  be 
open  to  public  inspection ;  it  is  curious  that  the 
legality  of  a  proc^ure  so  true  to  the  traditions 
of  our  constitutional  government  should  have  been 
questioned. 

No  one  has  ever  convinced  us  that  there  is  the 
slightest  difference  in  principle  or  in  fact  between 
the  public  filing  of  Federal  income  tax  returns  and 
the  long-established  public  filing  of  tax  returns  under 
state  laws ;  we  have  never  heard  of  an  instance  where 
any  newspapers  declined  to  publish  a  state,  county 
or  city  tax  return,  when  it  was  a  news  issue,  on  the 
ground  that  such  publication  might  embarrass  an 
individual,  invade  public  rights  or  be  regarded  as 
an  improper  press  inquiry. 

Secrecy  in  the  affairs  of  government  is  as  danger¬ 
ous  to  the  welfare  of  democratic  principles  as  it  is 
repugnant  to  free  men. 

Specifically,  it  is  obvious  that  secrecy  in  regard 
to  tax  payments  is  dangerous  because  of  the  very 
great  temptation  it  offers  to  weak  individuals  to 
profit  through  corrupt  methods;  in  this  tax  instance, 
more  than  any  other,  secrecy  is  an  absolute  encour¬ 
agement  to  fraud.  This  is  not  stated  cynically.  The 
average  man  is  honest  in  his  tax  responsibilities. 
But  every  experienced  newspaper  man  reading  Editor 
&  Publisher  knows  that  there  are  a  considerable 
number  of  individuals,  some  very  powerful,  who, 
under  a  blanket  of  secrecy  would  gyp  good  old 
Uncle  Sam  to  rags  and  tatters  if  they  could  “get 
away  with  it,”  and  drag  a  lot  of  government  em¬ 
ployes  into  the  same  foul  mire  as  accessories. 

Senator  Norris,  of  Nebraska,  stated  in  the  last 
session  of  Congress  that  not  only  does  publicity 
tend  to  bring  about  more  honesty  in  returns  and  a 
fairer  statement  of  property,  but  that  publicity  en¬ 
ables  correct  legislation.  Is  tins  not  to  be  encour¬ 
aged?  He  added  that  publicity  of  returns  would 
mean  “many  millions  of  income  taxes,”  coming  from 
men  who  would  evade  proper  payments  if  they  be¬ 
lieved  false  statements  might  be  made  in  secret. 

There  has  never  been  a  time  in  the  history  of  the 
.American  press,  to  our  knowledge,  when  editors 
have  failed  to  join  in  any  movement  which  would 
tend  to  lessen  private  and  public  fraud. 

We  believe  in  equality  under  the  law  and  that 
secrecy  makes  for  inaccuracy  and  inequality. 

Above  all  else,  we  believe  that  the  constitutional 
guarantee  of  free  press  is  a  grant  of  responsibility  as 
well  as  of  privilege.  Establish  the  precedent  of 
secrecy  in  the  instance  of  income  tax  returns  and, 
in  logic,  it  must  be  carried  down  the  line  through 
every  department  of  interest.  When  that  happens 
the  free  American  press  will  have  lost  its  function 
in  the  life  of  the  people  and  the  government. 

The  people  have  a  right  to  know  ALL  about  their 
public  business.  Thus  are  we  free,  for  with  such 
understanding  we  may  intellig*^ntly  act. 

The  American  newspaper  shall  not  be  thin- 
skinned  in  the  instance  of  pofficity  of  the  dollar 
fortunes  of  citizens,  when  it  loes  not  scruple  to 
publish  to  the  world  the  heart  and  soul  affairs  of 
men,  women  and  children. 

Print  income  tax  returns,  or  leave  them  out.  as 
you  will;  exercise  your  news  judgment;  but  don’t 
uphold  a  law  which  makes  news  secret  in  the  hands 
of  the  government ! 


If  the  Federal  Trade  Commission  will  kindly 
end  the  ancient  "commission"  argument  once 
and  for  all  the  game  may  be  worth  the  candle. 


Judge  not,  and  ye  shall  not  be  judged;  con¬ 
demn  not,  and  ye  shall  not  be  condemned: 
forgive,  and  ye  shall  be  forgiven. — St.  Luke, 
VI;  37. 


UNWORTHY  CRITICISM 

Criticism  must  be  specific  to  mean  anything. 
We  feel  familiar  enough  with  syndicated 
press  material  to  dispute  the  claim  of  the 
Methodist  Board  of  Temperance  and  Prohibition, 
that  the  country  is  being  flooded  with  comic  strips 
and  sport  cartoons,  made  in  New  York,  which  are 
designed  to  flout  the  prohibition  law.  We  do  not 
believe  that  the  comic  artists  are  such  ardent  wets 
that  they  have  turned  propagandists,  hoping  to  convert 
the  West  and  South,  by  satire  and  ridicule,  to  the 
alleged  booze  liberalism  of  New  York. 

Where  are  these  offending  cartoons?  We  believe 
they  are  in  the  imagination  of  zealous  people  who 
write  general  charges  against  the  press. 

The  Nezv  York  Times  aptly  remarks  that  if  the 
syndicated  comic  is  propaganda  assailing  prohibition 
the  power  lies  with  editors  not  to  publish  them. 
Also  that  the  newspaper  syndicates  are  in  business 
for  profit  and  it  is  absurd  to  believe  that  they  are 
so  devoted  to  the  devil’s  work  that  they  will  sac¬ 
rifice  both  principle  and  profit  to  corrupt  the  pure 
minds  of  the  reading  public.  It  is  all  just  a  little 
weird  to  read  the  generalities  of  this  religious  com¬ 
mittee  in  reference  to  the  newspaper  press.  There 
are  instances  of  comic  cartoons  which  represent  the 
low  ideas  of  those  who  make  and  trade  in  them. 
Sometimes  we  think  their  appeals  are  lower  than 
the  lowest  possible  reader.  But  such  cartoons  are 
the  exception,  not  the  rule.  The  average  comic  is 
first  rate  good  fun,  clean  and  really  helpful  to  the 
public.  To  charge  that  the  whole  comic  business  is 
in  the  hands  of  the  devil’s  disciples  is  loose  talk, 
which  can  only  bring  discredit  upon  those  who  utter 
it.  _ 

You  see  an  advertiser  wasting  his  money  on 
inaly/irof>riate,  misconceived,  unscientific  copy — 
do  yon  dare  to  tell  him?  IVhy  not,  hits  failure 
means  more  to  von  than  to  him! 
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NEW  PRESS  AGENT  TACTICS 

OUR  newspaper  friends  advise  us  that  the  press 
agent  grafters  are  working  a  new  wrinkle.  No 
longer  able  to  bam-boozle  easy  editors  into 
using  their  advertising,  disguised  as  “news,”  they  now 
propose  to  club  their  way  into  the  press. 

A  Southern  newspaper  publisher  writes  Editor  & 
Publisher  as  follows:  “You  have  got  the  press 
agents  on  the  run.  They  have  made  their  last  stand 
here.  The  advertising  manager  of  a  local  department 
store  handed  a  bunch  of  proofs  and  mats,  raw  pub¬ 
licity  for  three  brands  of  merchandise,  to  one  of  our 
people,  with  a  request  that  they  be  printed  as  news. 
We  got  under  it  and  found  that  a  press  agent  in  New 
York  had  sent  the  stuff  to  the  store  with  a  request 
that  we  be  induced  to  rim  the  matter.  A  few  minutes’ 
plain  talk  with  that  advertising  manager  convinced 
him  that  he  would  not  want  to  play  cat’s  paw  to  pull 
those  hot  chestnuts.  Keep  up  the  good  work,  Editmi 
&  Publisher." 

Another  editor,  in  the  mid-west,  reports  the  same 
activity  in  the  following  letter: 

“Your  campaign  against  the  menace  of  ‘free 
publicity’  has  been  one  of  the  most  constructive 
factors  in  the  newspaper  industry  in  many  years. 

I  take  this  means  of  endorsing  it  and  of  urging 
its  continuation. 

“That  the  campaign  has  been  effective  is  defi¬ 
nitely  established  by  the  new  tactics  being  em¬ 
ployed  by  the  professional  publicity  seekers. 

“Finding  the  direct  road  to  the  editor’s  desk 
blocked  by  the  waste  basket,  they  are  making  the 
approach  from  a  new  angle.  Instead  of  mailing 
propaganda  direct  from  a  publicity  agency,  they 
are  now  compiling  lists  of  retail  dealers  in  each 
town,  furnishing  these  dealers  with  the  usual  line 
of  mats  and  stories  and  urging  them  to  use  the 
weapon  of  advertising  withdrawals  to  get  the  stuff 
into  print. 

“We  have  noticed  an  alarming  increase  in  the 
number  of  local  retailers  coming  in  with  pre¬ 
pared  propaganda. 

“This  approach  through  the  local  advertiser 
savop  of  blackmail,  and  it  is  important  that  the 
publishe*  take  a  determined  stand  against  it  from 
the  very  beginning.  Give  in  to  them  once,  and 
they  will  fill  your  paper  with  the  disgusting  rot. 

Give  in  to  one  man,  and  you  will  have  to  abide 
by  the  precedent  with  all  others. 

“We  are  finding  it  effective  to  reason  it  out 
with  the  advertiser  who  brings  in  this  propaganda. 

Most  of  them  are  reasonable  men,  and  are  capa¬ 
ble  of  seeing  the  point  when  it  is  explained  to 
them. 

“The  publisher  who  has  allowed  his  advertisers 
to  get  the  habit  of  exiiecting  several  inches  of 
free  space  with  every  line  of  paid  advertising 
will  be  overwhelmed  by  this  new  flood  of  pre¬ 
pared  publicity. 

“A  clothing  merchant  comes  in  with  a  quarter 
page  ad  and  a  bunch  of  mats  from  the  ‘Born 
Tailors  Guild.’  Ask  him  if  he  will  give  you  a 
new  overcoat  with  every  suit  of  clothes  you  buy. 

“This  publicity  mooching  is  an  evil  that  must 
be  eliminated  from  the  industry.’’ 

Space  moochers  all  qualify  as  the  world's 
keenest  judges  of  what’s  "nrw’s.’’ 

EMBARRASSING  CONSEQUENCES 

Recently  the  Military  Academy  at  West  Point 
invited  100  editors  to  attend  a  special  drill.  Ac¬ 
ceptance  notices  were  sent  out  with  the  invita¬ 
tions.  One  hundred  editors  sent  in  acceptances.  The 
Army  authorities  made  arrangements  for  the  trans¬ 
portation  of  100  persons,  luncheon  was  set  for  100, 
and  just  15  men  appeared,  four  from  one  newspaper. 

Newspaper  men  are  a  busy  lot.  But  they  are  not 
too  busy  to  meet  the  ordinary  rules  of  courtesy. 
They  have  won  a  pretty  terrible  reputation  for  this 
sort  of  thing,  an  unconscious  process  better  under¬ 
stood  and  explainable  in  news  offices  than  elsewhere. 
It  is  a  simple  matter  to  say  “sorry,  can’t  come.” 
Embarrassing  situations  are  certain  to  arise  when  you 
say  “yes”  and  mean  “no.” 

Sell  him  a  valuable  advertising  idea!  Space 
will  take  care  of  itself. 

DEFENDER  OF  MOVIE  ORGY 

Lindsay  McKENNA,  managing  editor  of 
Illustrated  Daily  Tab,  Miami,  Fla.,  passionately 
denounced  Editor  &  Publisher's  comments  on 
the  publicity  orgy  that  was  called  “Greater  Movie 
Season,”  for  want  of  a  better  name.  Mr.  McKenna’s 
criticism  was  appropriately  contributed  to  The  Quill, 
the  theatrical  press  agent’s  organ.  He  says  that  if  it 
were  not  for  the  press  agents  he  could  not  possibly 
publish  a  movie  column  in  his  paper.  That,  however, 
has  been  done  by  newspaper  editors  who  control  their 
editorial  expressions. 
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A.  M.  Carpenter,  editor  of  the  Spartan¬ 
burg  (S.  C.)  Sun,  has  resigned  to  do 
editorial  work  on  a  chain  of  newspapers 
in  North  Carolina,  Virginia  and  Mary¬ 
land. 

VTILTON  A.  l^RAE  s^ke  r^ently  Wilbur  Morse,  Jr.,  of  the  Washington 
before  the  Hammer  Club  of  San  q£  Philadelphia  Public  Ledger, 

Diego,  Cal.,  on  The  Evolution  of  the  ^nd  Mrs.  Morse  are  parents  of  a  daughter, 
biewspaper.  ^  ^  ^  Morse  is  a  son  of  Wilbur  Morse,  Sr., 

Victor  Murdock,  editor  of  the  Wichita  of  the  Philadelphia  Evening  Bulletin  staff. 
Eagle,  is  on  a  trip  to  Southern  Europe.  Hubert  and  R.  H.  Roussel,  brothers,  are 

He  will  ^sit  Jugo-Slavia,  Czechoslovakia  ^.jjy  editor  and  assistant  city  editor, 
and  the  Balkans  and  write  a  series  of  respectively,  of  the  San  Antonio  Evening 
articles  for  his  paper.  News,  R.  H.  having  joined  the  paper  from 

Harvey  Ingham,  editor  of  the  Des  the  St.  Petersburg  (Fla.)  Times.  He 
Moines,  (la.)  Register  and  Tribune-  succeeded  J.  F.  Massey,  who  went  to  the 
Netvs,  accompanied  by  his  wife,  is  spend-  Jacksonville  Journal. 
mg  a  few  days  visiting  his  brother.  Dr.  James  A.  Peterson,  political  editor,  St. 
George  W.  Ingham,  of  Olympia,  Wash,  p^ul  Daily  News,  won  the  1925  staff  fish- 
Robert  F.  Wolfe,  proprietor  of  the  ing  contest  with  a  seven-pound  five-ounce 
Columbus,  (O.)  Dis^tch,  entertained  the  wall-eyed  pike,  caught  in  Big  Marine  lake, 
members  of  the  Dispatch  Coimtry  Club  Pierce  Cummings,  formerly  on  the 
to  a  clambake  at  the  clubs  buildmg  near  Philadelphia  Evening  Ledger,  has  joined 
that  city.  Mr.  Wolfe  himself  acted  as  staff  of  the  San  Diego  (Cal.)  Sun, 
chef.  handling  telegraph.  J.  N.  Kieldsen,  for- 

J.  B.  Gabbert,  publisher  of  the  River-  merly  in  the  northwest,  has  joined  the  Sun 
side  (Cal.)  Morning  Enterprise  and  copy  desk. 

president  of  the  Southern  California  Herbert  La  Duke,  copy  editor  on  the 
Editorial  Association,  has  been  appointed  Boston  Traveler,  is  convalescing  in  the 
by  Gov.  Friend  W.  Richardson  as  state  Deaconess  hospital,  Brookline,  following 


FOLKS  WORTH  KNOWING 


real  estate  commissioner. 


an  operation. 


Maurice  L.  Stafford,  formerly  in  the  Douglas  E.  Done,  reporter  for  the  Salt 
editorial  department  of  the  San  Dtego  Pake  City  Deseret  News  and  Mrs.  Done 
(Cal.)  Siin,  and  now  in  the  consular  are  parents  of  a  son. 

service,  has  been  assigned  to  duty  in  »#•/-.  Mru-*  • 

J  ,  .  ’  Maj.  Carl  F.  White,  managing  editor 

’  of  the  Kansas  City  (Kan.)  Kansan  and 

-  a  war  veteran  was  recently  elected  presi- 

the  BUSINESS  OFFICE  dent  of  the  Kansas  Reserve  Officers  Asso¬ 

ciation. 

^  B.  McKEE,  who  has  been  advertis-  Miss  Gertrude  Gordon,  feature  writer, 
•  ing  manager  of  the  Danville  (Ill.)  Pittsburgh  Press,  has  returned  from  a 
Morning  Press  two  years,  has  resigned  trip  to  Europe. 

to  take  charge  of  the  advertising  depart-  Theodore  Joslin  of  the  Boston  Trans- 

ment  of  the  Cramer  &  Norton  store.  Washington  office  recently  visited 

Charles  K.  Jackson,  for  many  years  his  old  home  city,  Leominster,  Mass., 
connected  with  southern  California  news-  and  spoke  at  the  luncheon  of  the  Rotary 
papers,  has  joined  the  new  San  Diego  club. 

(Cal.)  Independent,  as  classified  advert-  ^,^3  -^V^her  Harvey  has  joined  the 

ising  manager.  ^he  Garden  City  (Kan.)  Tele- 

F.  B.  Grant,  general  manager  of  the  gram. 

Salt  Lake  City  Deseret  News  has  re-  Antonio  Cargas,  of  El  Universal, 
signed  as  chairman  of  the  Utah  State  ^{exico  City  daily,  accompanied  to  the 
Racing  Commission.  ^  United  States  recently  four  University 

— - of  Mexico  students  who  won  a  constitu- 

_ tional  government  essay  contest  con- 

IN  THE  EDITORIAL  ROOMS  ducted  by  the  paper. 

ILLIAM  M.  HINES,  managing  Emmett  Butler  has  joined  the  editorial 


^ILBERT  N.  GUNDERSEN,  classi- 
tied  advertising  manager  of  the  New 
York  Telegram  who  this  week  was  pro¬ 
moted  to  adver¬ 
tising  director  to 
succeed  Thomas 
Burns,  resigned, 
has  had  broad  ex¬ 
perience  on  the 
business  side  of 
daily  newspapers. 

His  first  news¬ 
paper  work  was 
done  on  the 
Fargo  (N.  D.) 

Courier  -  News 
and  after  that  he 
was  connected 
with  newspapers 
in  Missoula,  Mon¬ 
tana,  and  Little 
Rock,  Arkansas. 

For  seven  years 
he  was  on  the  business  staff  of  the  St. 
Paul  Dispatch. 

Mr.  Gundersen  joined  the  Munsey  or¬ 
ganization  four  years  ago  in  Baltimore. 
After  a  year  there  he  was  transferred 
to  the  New  York  Telegram,  owned  by 
Frank  A.  Munsey,  to  take  the  post  of 
classified  manager.  In  that  position  he 
conducted  a  unique  classified  promotion 
campaign  based  on  the  slogan  “The 
Right  Sort  of  People  Respond.” 

The  new  advertising  manager  of  the 
Telegram  has  been  active  in  the  Associa¬ 
tion  of  Newspaper  Classified  Advertising 
Managers.  He  is  a  charter  member  of 
that  group  and  served  four  years  as  sec¬ 
retary  and  treasurer  and  a  year  as  vice- 
president. 


Quebec  L’Evenement,  French  morning 
daily,  has  appointed  James  B.  Allen,  pub¬ 
lishers’  representative  of  Toronto  and 
Montreal,  as  its  national  advertising  rep¬ 
resentative  for  the  Provinces  of  Ontario 
and  Quebec. 


Gilbert  N.  Gunderson 


HOLDING  NEW  POSTS 

TJ  R.  MARTIN,  from  circulation  de- 
*  partment,  Atlanta  Georgictn,  to  cir¬ 
culation  manager,  Salisbury  (N.  C.) 
Post. 

Malcolm  Mollan,  from  special  writer, 
Boston  Herald,  to  Manchester  (Conn.) 
Herald  as  telegraph  editor  and  editorial 
writer. 

H.  R.  Grobie,  from  Beaumont  Journal, 
to  San  Antonio  Evening  News  staff. 

Ro^rt  L.  Girvin,  from  editorial  staff, 
Reading  (Pa.)  Tribune,  to  telegraph 
editor,  Miami  News. 

Benjamin  Feldman,  from  local  staff, 
Chicago  Evening  American,  to  staff, 
Chicago  Tribune. 


MARRIED 


Ishbell  Ross  of  the  New  York  Herald 
Tribune,  and  Bruce  Rae,  her  husband  of 
the  New  York  Times  staff,  have  returned 
from  a  three  weeks’  vacation  at  Ber¬ 
muda. 

Ralph  Taylor,  Nnv  York  World  re¬ 
porter  was  given  a  farewell  dinner  by 
staff  associates  Oct.  7,  and  presente<l  a 
leather  carryall  before  sailing,  with  Mrs. 
Taylor,  for  Europe.  Taylor  will  continue 
newspaper  work  in  Pans. 


’’  editor  of  the  San  Fi.mcisco  Bulletin,  staff  of  the  Burlington  (la.)  Gazette. 
visited  Washington  this  week.  He  was  Miss  Reha  Latta  has  resigned  as  society 
the  guest  at  the  National  Press  Club  of  editor  of  the  Leesburg  (O.)  Citizen,  and 
Leo  A.  McClatchy,  Washington  corre-  vvill  go  to  Florida.  Miss  Carrie  Barrett 
spondent  of  the  Bulletin.  of  Leesburg  succeeds  her. 

Walter  Chase,  managing  editor  of  the  John  F.  McNamara,  city  editor  of  the 
St.  Paul  Daily  News,  is  on  vacation  at  Northampton  (Mass.)  Hampshire  Ga- 
Lakc  Kabetogama,  on  the  Canadian  -ette,  has  been  appointed  assistant  man- 
border.  ager  of  the  Academy  of  Music  in  that 

Marshall  N.  Dana,  associate  editor,  city. 

Portland  Oregon  Journal,  has  been  elect-  Edward  E.  Yeaton,  police  and  court 
ed  president  of  the  Portland  Council  of  reporter  on  the  Lynn  (Mass.)  Daily 
Churches.  Item,  is  a  candidate  for  councillor-at- 

Walter  Howey,  former  managing  editor  large  in  the  city  primaries  to  be  held 
of  the  .Vrw  Korib  A/ iVror,  last  week  visited  Oct.  13.  Francis  P.  “Tip”  O’Neill,  of 
his  home.  Fort  Dodge,  la.,  where  he  was  the  city  staff,  Boston  American,  also  is 
a  reporter  on  the  Fort  Dodge  Messenger  a  candidate  for  the  same  office. 

25  years  ago.  William  Vose  has  left  the  insurance 

J.  W.  Maynard,  managing  editor  of  the  business  to  cover  the  federal  run  for 
Smark  Evening  News  has  gone  to  the  St.  Paul  Daily  News. 

Europe.  He  has  a  month’s  leave  of  Mrs.  Ralph  Tennel,  associate  editor  of 
absence.  the  Sabetha  (Kan.)  Herald,  is  on  a  tour 

Wilton  W.  Vaugh,  of  the  Boston  Post  of  Europe, 
editorial  staff,  accompanied  by  his  sister,  Myron  Townsend  is  now  writing  a 
Miss  Mary  E.  Vaugh,  sailed  from  Boston  column  “Tips  on  Sport  Topics”  for  the 
Oct.  4  for  Liverpool  on  a  six  weeks’  tour  Newark  Ledger.  He  has  written  sports 
of  the  British  Isles.  on  22  newspapers  in  various  sections  of 

Henry  Cabot  Lodge,  Jr.,  grandson  of  the  country, 
the  late  Senator  Henry  Cabot  Lodge  of  Herschel  C.  Atkinson,  formerly  of  the 
Mas.sachusetts,  has  resigpied  as  state  house  Baltimore  Post,  is  now  city  editor  of  the 
reporter  of  the  Boston  Transcript  to  join  Akron  Times-Press,  succeeding  Harry 
the  Washington  staff  of  the  New  York  Bennett,  who  now  edits  the  Akron  Topics, 
Herald  Tribune.  Previous  to  covering  weekly  magazine.  Paul  W.  VanCamp, 
the  state  house,  he  went  to  Europe  for  formerly  make-up  editor,  is  now  assistant 
the  Transcript  where  he  interviewed  the  city  editor,  succeeding  James  Schlemmer, 
various  prime  ministers.  now  sports  editor  of  the  Akron  Beacon- 

Nat.  S.  Gooding,  managing  editor  of  Journal. 
the  New  Bern  (N.  C.)  New  Bernian,  and  Howard  White,  society  editor  of  the 
Mrs.  Gooding  are  parents  of  son,  born  New  York  Herald  Tribune,  has  returned 
Sept.  28.  from  a  three  weeks’  vacation  at  Lake 

Lewis  A.  Kirkpatrick,  managing  editor  Placid,  N.  Y. 
of  the  Santa  Ana  (Cal.)  Bulletin,  has  Guy  Woods,  local  commercial  photog- 
resigned  to  take  charge  of  a  commercial  rapher,  has  joined  the  Des  Moines 
printing  plant  at  Whittier,  Cal.  Register  and  Tribune-News  staff. 


WITH  THE  SPECIALS 

TJ  C.  BL.\KE  has  joined  the  staff  of 
Williams,  Lawrence  &  Cresmer 
Company,  newspaper  representatives.  New 
York.  He  was  Jormerly  with  the  Frank 
Seaman  agency. 

Woodward  &  Kelly,  Chicago,  publish¬ 
ers  representatives,  have  been  appointed 
Chicago  representative  for  the  New  York 
Herald  Tribune. 

S.  C.  Beckwith  Special  Agency,  New 
York,  has  been  appointed  to  represent  the 
Sharon  (Pa.)  Nezes-J'clegraph. 


|LTAX  FOWLER  COLWELL,  Pasa- 
dena  representative  of  the  Los  An¬ 
geles  Times,  to  Miss  Ruth  Halliwell 
Chamberlin,  church  and  fraternal  editor 
of  the  Pasadena  Post,  recently  in  Pasa¬ 
dena.  They  will  reside  in  Altadena. 

Miss  Grace  F.  Gillin,  for  10  years  ex¬ 
ecutive  secretary  to  President  C.  S.  Hen- 
shaw  of  the  Henshaw  Motor  Company 
of  Boston,  an<l  director  of  the  firm’s  ad¬ 
vertising,  to  Edward  J.  Galvin,  Oct.  12. 
at  St.  Mark’s  Church,  Dorchester,  Mass. 

Tom  L.  Sears,  Associated  Press  bureau 
man  at  Lincoln,  Neb.,  formerly  of  the 
Des  Moines,  la.,  bureau,  to  Miss  Mary 
Sommercant,  Sept.  24. 

John  E.  McComb,  assistant  to  the  pub¬ 
lisher,  San  Antonio  Express  and  Evening 
Ncsi’s,  to  Miss  Julia  Kiirige  of  Houston, 
Tex.,  in  Concord,  Mass.,  recently. 

J.  Robert  Kershaw,  of  the  staff,  Fal¬ 
mouth  (Mass.)  Enterprise  and  corre¬ 
spondent  for  the  Boston  Globe,  to  Miss 
Doris  Smith  of  Sandwich,  Mass.,  recently. 

Christopher  Me.sserschmitt,  State  House 
reporter  on  the  Trenton  Times,  to  .Miss 
Katherine  Kaiser,  of  Trenton,  Get.  2. 

John  M.  Cleary,  of  the  Trenton  Times 
reportorial  staff,  to  Miss  Margaret  M. 
Caullet,  of  Trenton,  recently. 

Peter  Ainsworth  of  the  editorial  staff. 
Cedar  Rapids  (la.)  Gazette,  to  .Miss  Ruby 
I'aiil  of  Denison. 

Kenneth  MeVey  of  the  Hillsboro  (O.) 
Gazette,  to  Miss  .\nna  Lucy  Emery. 

William  .-\.  Corbett,  circulation  man¬ 
ager,  Hagerstowtt  (.Md.)  Herald-Mail, 
to  Miss  Helen  Craig,  of  Carlisle,  Pa. 

Donald  Morrison,  a  director  of  and 
accountant  with  the  Halifax  Herald,  to 
.\bbie  \.  Hemphill,  at  Mackenzie  Cor¬ 
ner,  Nova  Scotia. 


Key  Papers  of  Three  States 
Prefer  Central  Press  Service 

The  Portland  Press-Herald,  with  the  largest  circulation  in  Maine;  the 
Jacksonville  Times-Union,  with  the  largest  circulation  in  the  up  and  going 
state  of  Florida ;  and  the  Raleigh  News  and  Observer,  Josephus  Daniels’  news¬ 
paper,  with  the  largest  circulation  in  North  Carolina,  are  new  clients  for 
Central  Press’  complete  and  exclusive  illustrated  daily  newspaper  service. 

They  are  making  and  holding  readers  with  Central  Press’  news-picture 
mats  and  distinctive  daily  features. 

VV'rite  us  to  send  you  the  service  for'  four  days  without  charge,  and  you 
will  see  why  they  prefer  Central  Press. 

Central  iHefgodation 


V.  V.  McNitt 
President 


Central  Pre»s  Bldg. 
Cleveland 


H.  A.  McNitt 
Manager 


P.  S. — We  produce  the  worlds  best  picture  page. 
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SPECIAL  EDITIONS 


^ALK^BURG  (Ill.)  lie  publican- Re  gis- 
^  ter,  (H-page  Knox  County  Centennial 
edition-,  ^ept.  ,50. 

14^'isconstn  Rapids  Daily  Tribune,  104- 
page  tjreater  Wisconsin  Rapids  edition, 
Sept.  30. 

Bloomsburg  (Pa.)  Morning  Prcw,  13th 
County  Fair  edition  in  seven  sections, 
Oct.  3. 

Rhoenix  (Ariz.)  Gazette,  140-page  an¬ 
nual  edition  in  11  sections.  Sept.  30. 

Lubbock  (Tex.)  Morning  Avalanche, 
82-page  special  edition  in  connection  with 
the  Panhandle-South  Plains  Fair  and  the 
opening  celebration  of  the  Texas  Tech¬ 
nological  College,  Sept.  27. 

Cincinnati  Times-Star,  44-page  Ken¬ 
tucky  edition,  Oct.  1. 

Galesburg  (111.)  Evening  Mail,  52-page 
edition.  Sept.  30,  Autumn  Corn  F'estival 
and  Fall  Fashion  Show  edition. 

San  Antonio  Evening  News,  66-page 
annual  industrial  edition. 

Eairmont  (Minn.)  Daily  Sentinel,  32- 
page,  Martin  County  Fair  edition.  Sept. 
25. 

Earibault  (Minn.)  Daily  News,  24-f age 
Ojien  House  Night  edition.  Sept.  26. 

Gencrm  (N.  Y.)  Times,  64-i»ge  30th 
anniversary  edition  in  three  sections,  con¬ 
taining  history  of  the  growth  of  Geneva 
and  the  Daily  Times. 


CIRCULATION  PROGRESS 


“Service  Has  No  Substitute  in  Cir¬ 
culation  Building” — Ed  Pugh 


flexibility  in  page  combinations  than 
possible  with  present  facilities. 

With  a  new  Duplex  press,  the  Hia- 
zi-atha  (Kan.)  Daily  IVorld  is  occupying 
its  new  home,  just  completed.  Much  new 
equipment  in  addition  to  the  press  was 
purchased.  Ewing  Herbert  is  editor. 

Hagerstown  (Md.)  Herald-Mail  has 
purchased  a  unit-type  quadruple  press  and 


FLASHES 


Nothing  is  more  pitiful  than  to  see  a 
bashful  child  run  and  try  to  hide  behind 
his  mother’s  knickers. — Kansas  City  Star. 


Perhaps  Shapurji  Saklatvala  was  barred! 


a  full  complement  of  stereotyping  equip-  in  order  to  protect  the  harried  proof- 


ment  from  R.  Hoe  &  Co.,  Inc. 

A  press  room  and  other  additions  are 
being  made  to  the  plant  of  the  Crown 


readers. — J.  R.  IV.  in  Milwaukee  Journal. 


Crime  is  estimated  to  cost  this  countrvl 


Point  (Ind.)  Star.  When  construction  $10,000,000,000  a  year.  It  is  not  worth 

has  been  completed,  a  new  Goss  web  the  price.— C/nVago  Daily  News. 

perfecting  press  will  be  installed.  _ _ 

George  Yust,  owne^r  of  the  Sylvia  j^e  long  green  finds  few  men  color] 
has  purchased  a  linotype  hVmd.-Cleveland  Times, 
rarwauit  (Minn.)  Daily  News  has  _ 

added  two  Intertypes,  Model  C,  a  Virko-  jf  ^he  flappers  keep  on  getting  their 

ype  machine  and  a  Universal  saw  ^air  cut  shorter,  soon  they’ll  have  thei, 

trimmer.  heads  shaved,  and  then  the  babies  car 

Abilene  (’Tex  )  Reporter  Publishing  j^em  for  rattles.-ATm.  York  Amr 
Company,  publishers  of  the  morning  and  • 

afternoon  ^itions,  has  let  a  $28,000  con-  *  _ 

tract  for  erection  of  a  two-story_and  base-  the  Pvnl..iu  „ 


If  the  flappers  keep  on  getting  their 
hair  cut  shorter,  soon  they’ll  have  their 
heads  shaved,  and  then  the  babies  can 
use  them  for  rattles. — New  York  Anur- 


We  never  smile  about  the  exploits  oil 


ment  concrete  and  steel  warehouse.  It  Cgmson  The  iaw-hones  of  asses  hav. 
will  have  trackage  facilities.  Samson,  me  jaw  bones  ot  asses  have 


PRESS  ASSOCIATION  NOTES 

RB.  McQain  of  the  Consolidated 


slain  more  millions  than  all  the  cunning 
weapons  fashioned  by  men. — Columbia 
Record. 


CHANGES  OF  OWNERSHIP 

DRESTON  F.  GRAN  DON  recently 
sold  the  Quincy  (Mich.)  Herald  to 


Press,  Washington  headquarters,  is  Perpetual  motion:  Taking  prohibition! 
seriously  ill  and  has  been  confined  to  his  out  of  politics. — /.  R.  iV.  in  Mihoaukec 
home  for  the  past  three  weeks.  Journal. 

Ed  Pugh  Mark  Temple,  formerly  of  the  Pater-  - 

1  1  K  la  Press-Guardian  and  more  recently  of  Editor  E.  Fullerton  Brown,  writing  in 

gKRVICE  has  no  substitute  in  build-  York  local  staff  of  the  Asso-  the  South  Side  Review  of  Chicago,  s^ys 


Ed  Pugh 


^  ing  circulation.” 

That  is  the  opinion  of  Ed  Pugh,  circu 


Editor  E.  Fullerton  Brown,  writing  in 
the  South  Side  Review  of  Chicago,  says 


ciated  Press,  has  been  transferred  to  ‘‘We  owe  money  to  so  many  people  that 
the  Newark  bureau  as  night  editor.  Fred  we  do  not  have  to  be  subservient  to  the 


C.  J.  Van  Every  and  C.  H.  Powley  of  lation  manager  of  the  Long  Beach  (Cal.)  p  Stauffer,  of  the  Jersey  City  Journal,  predilections  of  any  one  person  or  cliqui 
Bronson,  Mich.  Mr.  Powley  is  publisher  '  r^s- 1  elegram.  p  u  •  u  la-  assistant  editor  in  the  Newark  of  persons.” 


of  the  Bronson  Journal.  Mr.  Van  Every 
will  manage  the  Herald. 


The  success  of  Mr.  Pugh  in  building  bureau, 
and  maintaining  the  position  of  his  news- 


Shake,  brother. — The  Minnesota  Editor 


Lyle  R.  Mfxirehou.se,  editor  and  owner,  Paper  in  a  city  whose  population  has 
has  sold  the  Placentia  (Cal.)  Courier,  a  doubled,  tripled  and  quadrupled  in  popu- 


weekly  to  Henry  R.  Honey,  editor  of  the  lation  since  he  took  charge  of  circulation 
Olwe  .S'enliiud,  and  H.  W.  McClure,  for-  's  attributed  by  him  to  the  personal  ele- 


merly  of  the  Ponuma  Progress. 

D.  W.  Grandon,  publisher  of  the  Ster- 


ment  which  he  has  instituted  among  his 
hundreds  of  employes  as  the  guiding  force 


ling  (Ill.)  Gazette,  has  purchased  the  of  their  endeavors.  But  more  than  that. 
LaSalle  (Ill.)  Daily  Post,  owned  by  the  I’c  believes  that  the  circulation  manager 


McLain  sisters.  He  has  taken  over  must  know  what  the  reading  population 
the  plant  and  announces  plans  for  the  ‘Icsires  and  demands  in  its  newspaper. 

f.f  n.-vu  linmp  fnr  the  Port  “A  circulation  manager  who  ‘makes 


HOW  FAR  AHEAD 
DO  YOU  PLAN? 


construction  of  new  home  for  the  Post.  circulation  manager  who  makes 

F:  W.  and  W  ().  Jewett,  owners  of  the  Kotnl’  UK)  per  cent  with  his  boys  is  in  a 
Shclbiiia  (Mo.)  Democrat,  have  sold  it  Position  to  deiiumd  a  high-grade  of  serv- 
to  S.  R.  Hoover  of  Edina,  Mo.  Mr.  'cc  from  them,”  said  Mr.  Pugh.  ‘‘By  the 


Hoover  two  weeks  ago  sold  his  Edina  same  jiremise,  the  circulation  manager 
Democrat  to  the  Edina  Sentinel,  which  "1'"  lu'ls  to  give  the  public  the  service  it 


consolidated  the  two. 


wants,  finds  himself  slipping.  He  must 


The  Odell  Tribune  and  Wilbarger  Imow  every  branch  of  business,  home  and 
Press,  both  printed  in  the  Quanah  (Tex.)  in'Uistrial  life  in  his  city,  and  he  must 


Times  office,  have  been  sold  by  A.  C.  '.'e  willing  to  forego  his  own  ideas  if  he 


Smith  and  C.  C.  Woodson  of  the  Times  I'uwls  they  are  in  conflict  with  the  needs 


to  J.  S.  Spires. 

F'rancis  and  Leland  Case,  who  recently 


f  his  public. 

“I  lielieve  the  type  of  system  used  in 


incorporated  the  Times-Herald  Publishing  circulation  is  unimportant  in-so-far  as  the 
Company,  Hot  Springs,  S.  D.,  have  taken  Public  is  concerned,  and  that  the  service 


over  the  Star  of  Hot  Springs  and  are  furnished  and  not  the  method  is-  what 


operating  it  under  the  Star  Publishing 


Company,  a  $25,000  corporation.  Joyce 
Wilson,  formerly  with  the  Star,  is  inter¬ 
ested  in  the  new  concern. 


‘‘We  recruit  our  employes  from  homes 
where  the  paramount  idea  is  to  train  their 
sons  in  business  methods:  we  insi.st  that 


Herman  Hilson.  for  many  years  con-  boys  shalj  continue  their  schooling; 
nected  with  the  Coeur  d'Alene  (Idaho)  'ye  trv  to  adjust  each  individual  hoy  to 


Press,  has  purchased  the  Oakesdale  pl;ice  where  he  will  fit  in  best  in  the 


(Wash.)  Tribune. 


organization:  we  encourage  thrift  bv 


Butte  Tipton,  formerly  editor  of  the  ^.v^^tern  (if  rewards  for  work  well  done. 
Jordan  (Mont.)  Times,  has  purchased  a  discharge  those  lads  who  work  for 


used  plant  and  will  publish  the  Glentana  u*  ‘'plcly  for  the  revenue  derived  and  who 


(Mont.)  Tribune. 


do  not  give  the  maximum  of  service. 


Editor  Johnson  of  the  Lewis  Press,  Ih’ys  that  shriw  special  ability  are  ad 
(ireat  Bend.  Kan.,  purchased  the  Pawnee  '’•utced  to  position  of  imnortance.  where 
Rock  Herald  from  L.  G.  Hixon.  p’’'’  position  to  help  train  younger 

boys. 

Mr.  Pugh  began  as  a  newsbov  around  a 

NEW  PLANTS  AND  EQUIPMENT  Z"' pllll'l" 


4N.\HE1M  (Cal.)  which  pur-  in  various  departments.  Thirteen  years 

chased  the  Orange  County  Plain  he  went  t(_i  Long  Reach,  where  he 
Dealer  earlv  in  the  summer,  has  moved  ""*s  appointed  circulation  manager  for  the 
into  the  building  formerly  occupied  by  the  Telegram.  ^  .After  four  years  he  joined 
latter.  The  paper  now  has  larger  quar-  the  Press  in  the  same  canacitv. 
ters  and  better  equipment.  Following  the  merger  of  the  Telegram 

The  Sun  Company,  publishers  of  the  Press,  in  September.  1924.  Mr. 

San  Bernardino  (Cal.)  .Sun  and  Telegram,  P'lph  was  appointed  circulation  manager 
is  building  a  second  story  to  the  Sun  *hc  merged  papers. 

building,  which  will  house  the  editorial  _ _ 

departments  of  the  two  papers,  the  com-  ~ 

posing  room,  and  a  conference  room  for  .Miami  (Fla.)  Herald,  which  recentlv 
staff  meetings.  The  space  now  used  for  ordered  a  specially  built  heavv  pattern 
the  composing  room  will  be  used  for  a  unit-tvpe  octuple  press  from  R.  Hoe  & 
new  press  and  also  additional  space  for  Co..  Inc.,  last  week  placed  a  further  order 
the  advertising  department.  R.  C.  Harbi-  for  a  quadruple  of  the  same  style.  The 
son.  Harry  S.  Webster  and  James  Guthrie  two  presses  will  he  erected  as  a  Double 
arc  the  owners.  .Sextuple  giving  greater  speed  and  more 


Has  your  newspaper  a 
church  advertising  page? 

churches  have  been  seeking  earnestly 
for  a  solution  to  a  common  problem, — too 
many  empty  pews. 

Some  churches  are  solving  that  problem  ef¬ 
fectively  by  the  use  of  good,  vigorous,  adver¬ 
tising  copy,  displayed  weekly  in  their  local 
newspapers. 

The  new  series  of  church  advertisements 
prepared  by  the  Church  Advertising  Depart¬ 
ment  of  the  Associated  Advertising  Clubs,  is 
dignified,  purposeful,  and  in  keeping  with  re¬ 
ligious  ideals.  These  advertisements  have  real 
pulling  power  because  they  are  sane,  common- 
sense  appeals  from  all  churches  to  “Come  to 
Church.” 

The  Church  Advertising  Department  offers 
its  advertising  copy  to  newspapers 

First,  to  promote  a  more  general  interest  on 
the  part  of  the  public  in  the  work  of  the 
Churches ; 

Second,  to  help  churches  to  make  the  most 
effective  use  of  the  newspaper  as  a  great 
advertising  medium. 


May  we  send  you  our  new  series  of  church 
advertisements  ? 


Church  Advertising  Department 

ASSOCIATED  ADVERTISING  CLUBS, 

383  Madison  Avenue, 

New  York,  N.  Y. 
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LOUIS  C.  BOONE 


In  New 
Offices 

Eight  men,  each  skilled  in  advertis¬ 
ing  and  merchandising,  comprise  the 
staff  of  the  eastern  advertising  offices  of 
the  six  newspapers  in  this  group  now 
located  in  new  quarters  at  9  East  40th 
Street,  New  York  City. 

These  men  are  at  the  service  of  eastern 
advertisers.  They  are  thoroughly  familiar 
with  the  six  markets  covered  by  the  news¬ 
papers  they  represent.  They  are  render¬ 
ing  intelligent,  helpful  service  to  scores 
of  advertisers. 

Any  representative  of  this  group  will 
welcome  an  opportunity  to  show  you 
how  one  or  all  of  this  newspaper  sextette 
may  be  used  to  increase  your  business. 


RODNEY  E.  BOONE 

Eastern  Advertising  Representative 

9  East  40th  Street  New  York  City 

Telephone  Murray  Hill  6100 


CHICAGO  EVENING  AMERICAN 
BOSTON  AMERICAN 
DETROIT  TIMES 
WISCONSIN- NEWS 
ROCHESTER  JOURNAL 
SYRACUSE  TELEGRAM 
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ASSOCIATIONS 


]\^INNESOTA  ASSOCIATED 
PRESS  Editorial  Association  mem¬ 


bers  met  in  Duluth  last  week  as 
guests  of  the  Duluth  Herald.  Fred 
Schilpin,  publisher  of  the  St.  Cloud 
Times  and  president  of  the  state 
group  presided.  E.  T.  Cutter,  super¬ 
intendent  of  the  Central  division  of 
the  A.  P.  and  E.  T.  Wolford,  traffic 
chief  attended.  M.  F.  Hanson,  publisher 
of  the  Dtdiith  Herald,  was  host  at  a  din¬ 
ner  at  the  Kitchi  Gammi  club  after 
which  the  regular  business  session  was 
held.  Nearly  25  editors  were  in  attend¬ 
ance. 

Two  hundred  students  enrolled  on 
the  opening  night  of  the  Detroit 
Adcraft  Club’s  course  in  advertising, 
conducted  this  year  at  the  Detroit  Col¬ 
lege  of  Law.  Speakers  at  the  meeting 
included  Verne  Burnette,  secretary  of 
the  advertising  committee  of  General 
Motors;  Ward  Marsh,  president  of  the 
Adcraft  club ;  and  Gordon  W.  Kings¬ 
bury,  secretary  of  the  club. 

Kane  and  Kendall  county,  Illinois, 
newspaper  men  have  organized  the 
Fourteenth  Senatorial  District  Edit¬ 
orial  Association  with  C.  B.  Mead  of 
the  Geneva  Kepitbliean,  president. 

Annual  convention  of  the  maritime 
provinces  division  of  the  Canadian 
Weekly  Newspapers  Association,  was 
held  last  week  in  Sackville,  N.  B.  The 
following  officers  were  elected:  presi¬ 
dent,  Donald  F.  Fraser  of  New  Glas¬ 
gow,  N.  S. ;  vice-presidents ;  C.  C.  Award 
of  Sackville,  N.  B.;  H.  G.  Harris  of 
Kentville,  N.  S. ;  A.  R.  Brennan  of  Sum- 
merside,  P.  E.  I.;  secretary-treasurer, 
H.  B.  .Onslow  of  Campbellton,  N.  B. 

Formal  opening  and  house  warming 
of  the  new  home  of  the  Pittsburgh 
Press  Club  took  place  on  Thursday 
evening,  Oct.  1.  There  was  music  and  a 
buffet  luncheon.  The  new  building  is  at 
the  corner  of  Sixth  avenue  and  Grant 
street. 

Crosscup-Pishon  Post,  American 
Legion,  composed  of  Boston  advertis¬ 
ing  men,  last  week  elected  Maj.  Carroll 
J.  Swan,  head  of  the  Swan  Advertising 
Agency,  commander. 

Boston  Press  Club  gave  a  dinner  in 
honor  of  George  M.  Cohan,  Oct.  2. 
Charles  E.  Young,  assistant  managing 
edito"  of  the  Boston  Post,  was  toastmast¬ 
er.  The  speakers  included  A.  J.  Phil- 
pott,  art  and  dramatic  critic  on  the 
Boston  Globe.  Morris  Gest,  theatrical 
producer,  also  was  a  guest. 


sions  on  Oct.  16  and  17.  General  sessions 
will  be  held  each  day,  with  a  dinner 
the  night  of  Oct.  16. 

William  H.  McLoed,  advertising  man¬ 
ager,  William  Filene’s  Sons  Company, 
Boston,  will  give  a  series  of  lectures  on 
Retail  Advertising  at  the  College  of  Busi¬ 
ness  Administration,  Boston  University, 
beginning  Oct.  10. 

A  school  of  journalism,  organized  and 
conducted  by  undergraduates,  has  been 
opened  at  Williams  college  in  Williams- 
town.  Mass.,  for  the  purpose  of  giving 
freshmen  training  in  news  writing  before 
they  enter  the  competitions  of  the  IVilliams 
Record  and  Williams  News  Bureau. 

Second  year  students  in  journalism  in 
the  University  of  Toledo  are  receiving 
practical  newspaper  experience  under  the 
direction  of  Charles  R.  Cobin,  assistant 
managing  editor  of  the  Toledo  Blade  and 
instructor  in  journalism  in  the  university. 
Each  student  in  the  advanced  course  will 
spend  one  Saturday  morning  a  month 
on  the  Blade’s  general  staff. 

The  Savitar  of  the  University  of  Mis¬ 
souri,  was  judged  the  best  university 
yearbook  published  in  the  United  States 
in  1925,  and  The  Totem,  of  South  Side 
high  school,  F"ort  Wayne,  Ind.,  the  best 
secondary  school  yearbook,  according  to 
the  Central  Interscholastic  Press  Asso¬ 
ciation,  at  the  University  of  Wisconsin, 
which  announced  results  of  its  fifth  All- 
American  yearbook  contest. 

Harry  R.  O’Brown,  a  staff  writer  for 
Country  Gentleman,  has  been  engaged  to 
teach  agricultural  journalism,  in  the  de¬ 
partment  of  agriculture  of  Ohio  State 
University,  Columbus.  He  succeeds  John 
R.  Fleming,  who  becomes  extension  news 
editor. 


ON  AVIATION  ASSIGNMENT 


John  Goldstrom  Touring  Europe  by 
Air  for  N.  Y.  Evening  World 


ing  the  first  tourist  flight  of  its  kind  ev 
attempted,  and  writing  his  experiences 
a  series  of  articles  in  the  Evening  W  : 


John  Goldstrom,  of  the  New  York 
Evening  World,  is  making  a  flying  tour 
of  European  airways  with  Mrs.  Gold¬ 
strom  to  determine  whether  Europe  may 
be  traveled  as  safety  and  dependably  by 
airplane  as  by  rail,  steamer  or  motor. 

Mr.  Goldstrom  flew  from  New  York 
to  San  Francisco  with  the  first  through 
consignment  of  transcontinental  air  mail, 
and,  as  an  aeronautical  writer,  has  flown 
more  than  40,000  miles.  He  is  now  mak- 


NEW  PUBUCATIONS 


WENDELL  CHAMBERS,  formerly 
”  connected  with  the  Alhambra  (Cal.) 
Argus,  has  started  publication  of  the 
Rosemead  (Cal.)  Review  on  the  Valley 
boulevard  east  of  Los  Angeles. 


N.  Y.  Publishers  Meeting  Oct.  30-31 


SCHOOLS 


The  fall  meeting  of  the  New  York 
State  Publishers  Association  will  be  held 
in  Syracuse  on  Friday  and  Saturday, 
Oct.  30  and  31.  Headquarters  will  be 
at  Hotel  Syracuse.  The  sessions  will  be¬ 
gin  with  an  informal  dinner  Friday  even¬ 
ing.  After  a  short  speaking  program, 
members  of  the  Associated  Press  will 
hold  their  annual  meeting.  The  business 
session  will  be  Saturday  morning  from 
9 :30  to  12 :30  p.m.  In  the  afternoon  the 
members  will  attend  the  Syracuse- Penn. 
State  foot  ball  game. 


A  DEPARTMENT  of  journalism,  will 
be  established  at  Waseda  Univer- 


$100,000  Libel  Suit  Dismitted 


sity,  Japan.  American  newspapers  and 
jouriialistic  practices  are  being  studied  in 
the  United  States  at  present  by  Prof.  Y. 
Kita,  of  the  Japanese  University,  who 
plans  to  offer  a  college  journalistic  course 
when  he  has  completed  his  study  and 
survey  of  the  American  field. 

Kansas  editors  will  be  guests  of  the 
University  of  Kansas  journalism  depart¬ 
ment  at  the  annual  round  table  discus- 


FLEXIDEAL 


Reg.U  S  Pal.  Off 


THE  IMPORTED  DRY  MAT 

OF  SUPERIOR  QUALITY 

Write  for  Free  Samples 


FLEXIDEAL  COMPANY,  Imc. 


15  WILLIAM  STREET 


NEW  YORK  CITY 


New  Weekly  Tab  in  New  Jersey 

The  Jersey  Transcript,  a  new  vetk 
tabloid,  started  publication  in  N  \v;.r. 
N.  J.,  Oct.  1  with  R.  H.  Reed,  form.; 
on  the  New  York  American,  editor  „ 
publisher.  The  first  issue  numbered  for 
pages  of  news-features  and  pi  tur 
Considerable  play  was  given  in  both  te 
and  picture  to  A.  Harry  Moore,  I  )t  m 
cratic  candidate  for  New  Jersey  go\on, 
but  Mr.  Reed  denied  his  paper  was 
ported  by  any  political  group. 


Justice  H.  Y.  MacDonald  of  Regina 
has  dismissed  the  $1(X),(X)0  libel  suit 
brought  against  the  Regina  (Sask.) 
Morning  Leader,  the  Saskatoon  Star,  and 
the  Saskatoon  Phoenix,  by  Aaron  Shapiro. 
Letters  written  by  Joseph  Passaneau  at¬ 
tacking  Shapiro’s  methods  in  the  organiza¬ 
tion  of  a  fruit  marketing  agency  were 
published  in  the  newspapers  and  formed 
the  basis  of  the  suit. 


81  New  Ludlow 
Typefaces 


During  the  past  two  years,  the  Ludlow  library  of 
I  matrix  faces  has  been  doubled  and  now  includes 
more  than  400  different  fonts.  The  typefaces  shown 
are  representative  of  the  eighty-one  new  faces  which  have 
been  cut  since  September  1, 1924. 


Some  represent  complete  new  series  as  Caslon  Old  Face  Heavy, 
Lining  Plate  Gothic  Heavy  Condensed,  Lining  Plate  Gothic  Bold, 
Artcraft  Light  Italic,  Number  Eleven  Light  Italic,  Bookman  Light, 
Ludlow  Black  and  Ludlow  Black  Italic,  but  in  many  instances  new 
sizes  have  been  cut  to  complete  an  older  series  such  as  Caslon  Light 
Italic  which,  with  its  new  eight  and  ten  point  sizes,  is  available  in  the 
complete  series  from  eight  to  forty-eight  point.  This  was  one  of  the 
first  and  most  popular  series  cut  by  the  Ludlow  Typograph  Company. 


EMPhasize 


l-LI  8  and  10  point 


DIGnity  of 

l-OFH  12  to  48  point 


SMALL  column 


2-BC  12  and  60  point 


SUBStantiality 

6-B  60  point 

NO  regular 

No.9  14  point 

^ECOmin^ 


lO-LI  10  to  48  point 


CONcentrated 


REFINEment 

ll-LI  10  to  48  point 


REDUCE  measure  Display  line 


2-BEC  14  and  48  point 


11-BI  10, 12  and  14  point 


stronger 

6-LPB  3-6  pt., 4-12  pt. sizes 


UNIForm 

14-L  12  to  48  point 


BUSINESS  BOLD  tor 


6-LPH  6  point  No.  1 


15-Black  8  to  48  point 


THIN  Space  FOrceful 


6-LPHC  3-6pt.,4-12pt.. 

2-18  pt.  sizes 


12  to  48  point 


For  advertising  and  job  composition 

The  Ludlow  system  of  matrix  composition  provides  new,  clear- 


cut  printing  faces  on  slugs  for  every  job.  Its  speed,  versatility,  6  to 
60  point  range  in  a  wide  variety  of  quality  typefaces,  including  bold 
and  extended,  ranks  it  first  for  display  and  job  work.  Because  you 
set  matrices,  not  type,  you  secure  your  slug  lines  immediately,  never 
running  short  of  sorts  for  any  job. 


Ludlow  Typograph  Co. 

2032  Clybourn  Avenue,  Chicago 


San  Francisco:  5  Third  Street 
Atlanta:  41  Marietta  St. 


New  York:  63  Park  Row 
Boston:  261  Franklin  St. 


LUDLOW  OUALITY  COMPOSITION 
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The  Model  25  is  equipped  with  two  Stand¬ 
ard  Main  Magazines. 


T/te  Model  26  is  just  like  the  Model  25 
with  the  addition  of  two 
Standard  Auxiliary  Maga- 


Can  be  supplied  to  cast  either  30 
or  42  pica  maximum  measure 


FACES  FROM  ALL  MAGAZINES 
MIXED  IN  THE  SAME  LINE 


A  Linotype  Exactly  Suited 
to  Any  Purpose 


All  Using  Standard,  Interchangeable  Magazines,  Matrices,  Molds  and  Liners 
All  Operated  from  the  Same  Standard  Potver-driven  Keyboard 
All  Magazines  Quickly  Changed  from  the  Front 


The  Linotype  prineiple  of  standard, 
interehangeable  equipment  means 
that  eaeh  machine  unit  can  he  pre¬ 
cisely  adapted  to  its  primary  purpose 
and  still  he  instantly  available  to 
help  out  on  any  other  work  for  which 


it  might  be  required.  It  means  a  com¬ 
pletely  flexible  battery  with  the 
greatest  possible  production  from 
every  machine  and  man. 


A  Linotype  may  be  equipped  with  one,  two 
or  three  main  magazines;  single  or  multiple 
distribution;  either  30  or  42  picas  maximum 
measure,  as  required  for  headings,  body 
matter,  classified  or  display  advertising. 


LINOTYPE 


MERGENTHALER  LINOTYPE  COMPANY 


Brooklyn,  New  York 


SAN  FRANCISCO 


CHICAGO 


NEW  ORLEANS 


CANADIAN  LINOTYPE  LIMITED,  TORONTO 
Agencies  in  the  Principal  Cities  of  the  W orld 


\ 


Composed  entirely  on  the  Linotype  in  the  Bodoni  Series 
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TEXAS  WEEKLIES  GAIN 
BY  TEAM  WORK 


C.  TRACEY  BRONSON 


Obituary 


New  AdvertUing  Office  In  Dalle* 
Selling  Field  A*  a  Whole  to 
Advertiser* — H.  L.  Grable  in 
Charge 


New  York 
Haven 


Service  that  saves  both  advertiser  and 
publisher  is  being  offered  by  the  Texas 
Weeklies,  Inc.,  a  new  association  of 
weekly  newspapers  in  Texas  maintaining 
an  office  in  Dallas.  This  office,  of  which 
H.  L.  Grable  is  the  manager,  puts  before 
state  and  national  advertisers  the  rates, 
circulation  and  other  claims  to  patronage 
of  its  several  co-operating  weekly  papers, 
takes  the  orders  for  advertising,  prepares 
the  advertisement  in  printed  form  when 
the  size  of  the  order  justifies,  and  bills 
the  advertiser  at  the  proper  time. 

In  a  state  so  large  that  its  several  sec¬ 
tions  are  commonly  designated  as  North, 
South,  East,  West  and  Central  Texas, 
etc.,  few  national  advertisers  care  to  take 
the  trouble  to  investigate  the  merit  of  its 
many  weeklies.  The  Texas  Weeklies, 
Inc.,  has  done  this  for  them. 

The  Dallas  office  not  only  obtains  busi¬ 
ness  for  members,  but  it  relieves  them  of 
all  clerical  work  connected  with  the 
accounts.  By  furnishing  a  printed  copy 
of  the  advertisements  it  saves  the 
mechanical  departments  of  the  weeklies 
time  which  would  otherwise  be  spent  in 
planning  the  lay-out. 

So  far  there  are  136  members  of  the 
association  and  a  campaign  is  about  to 
be  launched  by  which  it  is  believed  the 
membership  will  be  raised  to  250.  In 
the  two  months  the  organization  has  been 
in  existence  the  manager  has  secured  for 
members  advertising  to  the  value  of  $7,- 
000  notwithstanding  the  fact  that  most  of 
his  time  has  been  spent  in  organization 
,  work. 

The  Texas  Weeklies,  Inc.,  is  a  ward 
of  the  Texas  Press  Association.  Rate 
cards  are  required  of  every  member  paper 
and  an  effort  is  being  made  to  standardize 
rates  according  to  circulation.  R.  H. 
Nichols  of  the  yernon  Record  is  the  presi- 
is  the  vice-president,  and  Sam  P.  Har- 
ben  of  the  Richardson  Echo  is  the  sec¬ 
retary-treasurer.  Will  H.  Mays  of  the 
University  of  Texas  and  S.  W.  Papert 
of  tlie  Texas  Daily  Press  League  were 
active  in  the  organization  of  the  body. 

N.  Y.  Group  Meeting  Thi*  Week 

Members  of  the  Central  New  York 
Press  Association  are  scheduled  to  gather 
for  their  fall  meeting  this  Saturday  at 
Syracuse.  The  Department  of  Journal¬ 
ism  at  Syracuse  University  will  act  as 
host  to  the  weekly  editors  and  publish¬ 
ers. 

Riffian  Bullet  Kill*  New*  Writer 

Reginald  Kahn,  Moroccan  correspond¬ 
ent  for  l.e  Temps,  Paris,  was  killed  by 
a  Riffian  bullet  Sept.  30,  a  few  moments 
after  leaving  .staff  headquarters  of  Gen. 
Nanlin,  near  Fez. 


Former  Sunday  Editor, 

Time*,  Die*  in  New 

Charles  Tracey  Bronson,  former  Sun 
day  editor  of  the  New  York  Times,  died 
at  his  home  in  New  Haven,  Conn.,  Oct. 
4.  He  retired  from  the  Times  about 
seven  years  ago. 

Mr.  Bronson  began  his  newspaper  work 
on  the  Hartford  (Conn.)  Courant,  later 
joining  the  New  Haven  Register.  His 
next  connection  was  with  the  Times,  in 
charge  of  the  magazine  section.  He  re¬ 
mained  with  this  latter  newspaper  25 
years. 

While  with  the  Times,  Mr.  Bronson 
revealed  turf  scandals  in  New  Jersey, 
which  put  an  end  to  horse  racing  in  that 
state. 


in  Long  Beach,  Cal.  He  had  not  been 
connected  with  the  Leader  for  20  years. 
William  T.  Eddy,  51,  for  four  years 

£HARLES  J.  PETERSON,  57,  editor  “So/ofThe 

-  ^  if-  (Ill-)  Herald  and  for  15  years 

22  years,  died  Sept.  26. 


JOHN  VINTON  EARLY 


King  Feature*  Arti*t  Die*  of  Heart 
Affection 

John  Vinton  Early,  36,  a  newspaper 
artist  for  the  last  13  years,  died  Oct.  6, 
at  his  home,  33  West  Eighth  street.  New 
York.  Mr.  Early  had  been  ill  a  month. 
Death  was  due  to  an  affection  of  the  heart 
from  which  he  had  suffered  for  ten  years. 
He  studied  art  at  the  Stevenson  Art  Insti¬ 
tute  in  Pitt-sburgh  and  did  his  first  news¬ 
paper  work  as  a  member  of  the  art  staff 
of  the  Pittsburgh  Dispatch.  For  the  last 
eight  years  he  has  been  on  the  staff  of 
King  Features  Syndicate.  Mr.  Earlv  was 
married  to  Miss  Juanita  Hamel,  also  a 
newspaper  artist  four  years  ago.  He  is 
survived  hy  her  and  a  brother. 


James  H.  McMahon,  57,  for  the  past 
20  years  a  member  of  the  Boston  (Mass.) 
Globe  composing  room  staff,  died  at  his 
home  in  Medford  last  week. 

WiNTHROP  B.  Jones,  70,  Boston  printer 
and  paper  manufacturer,  and  son  of 
Justin  Jones  owner  and  editor  of  the 
famous  Civil  War  paper  the  Yankee 
Blade,  died  at  the  Brigham  Hospital  in 
Boston  recently. 

Willard  E.  Everett,  72,  long  identi¬ 
fied  with  the  newspajicr  print  manufactur¬ 
ing  business,  died  at  his  home  in  Nor¬ 
wood,  Mass.,  recently. 

Mrs.  Ida  M.  Atkinson,  54,  wife  of 
Claude  M.  Atkinson,  publisher  and  editor 
of  the  Hibbing  (Minn.)  Daily  Nezvs, 
died  Sept.  30. 

Irvin  D.  Converse,  69,  editor  of  the 
Stramlquist  (Minn.)  Press,  who  had 
edited  and  managed  numerous  weeklies 
in  the  Northwest,  died  recently. 

William  E.  Powers,  for  18  years 
editor  and  publisher  of  the  Pierce  County 
(Neb.)  Leader,  died  recently  at  his  home 


associated  with  western  Illinois  papers, 
died  Sept.  26  in  Carthage. 

William  R.  Cowdery,  employed  in  the 
composing  room  of  the  Boston  Trans¬ 
cript  for  nearly  20  years  up  to  his  re¬ 
tirement  two  years  ago,  died  recently  at 
his  home  in  Winchester,  Mass.  Before 
joining  the  Transcript  he  was  with  the 
old  Boston  Journal. 

S.  G.  Williams,  73,  veteran  editor  of 
the  Kamokawa  (Wash.)  Eagle,  a  week¬ 
ly,  which  he  had  published  for  30  years, 
died  recently. 

Charles  T.  Yoe,  76,  who  with  his 
brother  the  late  William  Yoe  founded 
the  Independence  (Kan.)  South  Kansas 
Tribune,  died  at  his  home  recently. 

John  Alburtis,  of  the  Boston  Globe 
composing  room  for  more  than  34  years, 
died  at  his  home  in  Cambridge,  Mass., 
Get.  1,  from  injuries  received  when  struck 
by  an  automobile  last  January. 

W.  J.  Patton,  48,  for  the  past  24 
years  editor  and  publisher  of  the  Green 
Castle  (Pa.)  Echo-Pilot,  died  in  his 
home,  Oct.  4,  after  a  brief  illness. 


P.  G.  Hubbell,  Tacoma  Veteran,  Die* 

One  of  the  oldest  active  newspaper  men 
in  the  United  States.  Philo  G.  Hubbell, 
82,  Tacoma  Ncivs  Tribune  reporter,  died 
Oct.  2.  The  “Squire,”  as  he  was  affec¬ 
tionately  called  by  his  fellow  newspaper 
men,  suffered  a  stroke  about  a  year  ago, 
hut  returned  to  his  desk  at  the  News 
Tribune.  Mr.  Hubbell,  who  was  a  resi¬ 
dent  of  Tacoma  for  36  years,  was  born  in 
Centerville,  N.  Y.,  Dec.  14,  1843.  At  22 
he  entered  newspaper  work  in  Winona, 
Minn.  Here  he  Ix-came  interested  in  lum¬ 
ber  and  since  that  time  has  been  corre¬ 
spondent  for  a  number  of  national  lumber 
journals.  Since  1889  Mr.  Hubbell  had 
been  a  member  of  the  staff  of  Tacoma 
newspapers. 


Sargent  File*  Hi*  La*t  Story 

J.  Ray  Sargent,  for  21  years  on  the 
Boston  American  staff,  died  suddenly  Oct. 
6,  in  Sydney,  N.  S.,  soon  after  he  had 
written  and  filed  a  story  on  the  return 
of  the  MacMillan  Artie  expedition. 


“Dean  of  Georgia  Journali*t*’’  Die* 

H.  M.  McIntosh,  editor  and  publisher 
of  the  Albany  (Ga.)  Herald,  and  known 
as  the  “Dean  of  Georgia  Journalists,” 
died  suddeiilv  at  his  home  there  Oct.  2. 


PROMPT  SERVICE^ 


TYPE 


BORDERS  -  ORNAMENTS  -  BRASS  RULE 

'Printers  ’  Supplies 

KELLY  PRESSES'KLYMAX  FEEDERS^-PAPER  CUTTERS 
HAMILTON  WOOD  AND  STEEL  EQUIPMENT,  INCLUDING  OUR 
AMERICAN  CUT-COST  EQUIPMENT 

Carritd  in  stock  for  prompt  shipment  at  the  foUtming  Selling  Houses  of  the-> 

(American  Type  Founders  (ompany 


BOSTON 
NEW  YORK 
PHILADELPHIA 
BALTIMORE 


RICHMOND 

ATLANTA 

BUFFALO 

PITTSBURGH 

CLEVELAND 


DETROIT 
CHICAGO 
CINCINNATI 
ST.  LOUIS 
MILWAUKEE 


MINNEAPOLIS 
KANSAS  CITY 
DES  MOINES 
DENVER 
LOS  ANGELES 


SAN  FRANCISCO 
PORTLAND 
SPOKANE 
WINNIPEG 


Service  cannot  stop 

TTie  telephone,  like  the  human  heart,  must  repair 
itself  while  it  works.  The  telephone  system  never  rests, 
yet  the  ramifications  of  its  wires,  the  reach  of  its  cables 
and  the  terminals  on  its  switchboards  must  ever  increase. 
Like  an  airplane  that  has  started  on  a  journey  across 
the  sea,  the  telephone  must  repair  and  extend  itself  while 
work  is  going  on. 

.  To  cut  communication  for  a  single  moment  would 
interrupt  the  endless  stream  of  calls  and  jeopardize  the 
well-being  and  safety  of  the  community.  The  doctor 
or  police  must  be  called.  Fire  may  break  out.  Num¬ 
berless  important  business  and  social  arrangements  must 
be  made. 

Even  when  a  new  exchange  is  built  and  put  into  use, 
service  is  not  interrupted.  Conversations  started  through 
the  old  are  cut  over  and  finished  through  the  new,  the 
talkers  unconscious  that  growth  has  taken  place  while 
the  service  continues. 

Since  1880  the  Bell  System  has  grown  from  31  thou¬ 
sand  to  1 6  million  stations,  while  talking  was  going  on. 
In  the  last  five  years,  additions  costing  a  billion  dollars 
have  been  made  to  the  system,  without  interrupting  the 


American  Telephone  and  Telegraph  Company 

And  Associated  Companies 

BELL  SYSTEM 

One  Policy,  One  System,  Universal  Service 
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y4braham  (jaharL^ 


Experiences  of  a  Keen  Observer 
^^^yThe  Observations  of  a  Great  Editor  — 

idU^^**  A  vivid  pen  picture  of  the  Jewish  ancient  homeland 

PALESTINE 


National  Circulation 
more  than  / 

100,000 
average  daily 


Mr.  Abraham  Cahan 

Editor  of  the 

Jewish  Daily  Forward 

are  recorded  in  a  series  of  brilliantly  written  articles  now  published 
in  bothYiddish  and  English  in  the  columns  of  the  Forward —Ameri¬ 
ca’s  largest  Jewish  newspaper. 

Mr.  Cahan  went  to  Palestine  as  an  impartial  disinterested  observer 
to  investigate  at  first  hand  the  true  conditions  concerning  the  future 
of  Palestine  as  a  Jetvish  Homeland.  His  will  be  no  partisian  expres¬ 
sion  of  any  single  viewpoint,  but  a  truthful,  colorful,  straightforward 
interpretation  of  conditions  that  prevail,  and  what  basis  there  be  for 
the  ultimate  realization  of  the  hopes  and  dreams  and  aspirations 
that  have  fired  the  hearts  of  millions  of  jews  the  world  over. 

Mr.  Cahan  is  the  first  editor  to  have  gone  to  Palestine  with  a  Staff 
of  men  to  perform  the  worthy  mission  of  bringing  to  his  hundreds 
of  thousands  of  readers  a  true  and  vivid  picture  of  Palestine.  His 
articles  are  looked  forward  to  with  an  expectancy  and  interest  which 
his  writings  have  always  enjoyed  among  all  Yiddish  and  English 
reading  people. 

In  Mr.  Cahan’s  revelations  of  PALESTINE  OF  TODAY,  the  Forward 
feels  that  it  is  rendering  a  service  to  the  millions  of  its  faith,  and  it 
is  this  spirit  of  enterprise  and  service  to  its  people,  which  has  identi¬ 
fied  the  Forward  and  its  Editor,  as  two  vital  and  dominant  forces 
in  the  life  of  American  Jewry. 

The  Jewish  Daily  Forward 
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Editor  &  Publisher  for  October  10,  1925 


WHATS  WHAT  IN  THE  FEATURE  FIELD 

Introducing  Robert  F.  Schulkert,  Creator  of  “Seckatary  Hawkins” — 
New  Historical  Feature  Offered — Blanchard  Writes  Auto  Series 


R.  F.  SCHULKERS 


A  SLIM,  dark-eyed  youth  of  20  ap¬ 
peared  at  the  Cincinnati  Enquirer  of¬ 
fice  seeking  work.  .  . 

"Well,”  said 
W.  F.  Wiley, 
then  managing 
editor,  “W  h  a  t 
can  you  do?” 

“Nothing  much, 
but. . .” 

“G  o  o  d,  you 
can  be  my  sec¬ 
retary.” 

That  was  15 
years  ago.  The 
youth’s  name  was 
Robert  F.  Schul- 
kers.  Today  Mr. 
Schulkers  is  ra¬ 
pidly  gaining  a 
reputation  as  cre¬ 
ator  of  the  “Seckatary  Hawkins”  series, 
distributed  by  Metropolitan  Newspaper 
Service. 

Mr.  Schulkers  remained  with  Mr. 
Wiley  10  years.  During  that  time  he 
did  not  forget  the  “but”  which  the  man¬ 
aging  editor  had  interrupted  when  he  was 
asking  for  a  job.  He  had  intended  to 
say — “but  I  love  to  write  for  kids.” 

Since  his  high  school  days  he  had  been 
writing  stories  for  boys.  His  first  story 
appeared  in  the  Cincinnati  Commercial 
Tribune  in  1904. 

Mr.  Wiley  soon  found  this  out  and 
Schulkers  was  asked  to  continue  to 
write  for  the  children’s  page  of  the  Sun¬ 
day  editon.  His  staff  appeared  twice  a 
month.  Then  one  day  the  Sunday  editor 
asked  him  to  write  weekly.  It  was  then 
“Seckatary  Hawkins”  came  into  being. 

Jonathan  A.  Rawson,  Jr.  is  author  of 
a  new  daily  feature  entitled  “150  Years 
Ago,”  which  is  now  being  offered  by 
the  Putnam  Syndicate,  New  York.  The 
feature  takes  up  day  by  day  happenings 
of  the  Revolution. 


Text  runs  to  about  1,000  words,  and  each 
release  is  illustrated  with  a  two-column 
and  a  one-column  cut. 


J.  N.  “Ding”  Darling,  cartoonist  for 
the  Herald  Tribune  Syndicate,  New 
York,  is  visiting  in  New  York  for  a 
few  weeks.  His  home  is  in  Des  Moines, 
la. 


Two  new  serials  put  on  the  market 
by  the  Ledger  Syndicate  are  entitled : 
■‘Island  Gold”  by  Valentine  Williams; 
and  “The  Locked  Book,”  by  Frank  L. 
Packard. 


McClure  Newspaper  Syndicate,  New 
York,  announces  a  symiK)sium  of  nine 
authors  entitled  “My  Religion”  to  ap¬ 
pear  in  weekly  installments.  Authors 
writing  for  the  series  are:  Hugh  Wal¬ 
pole,  Sir  Arthur  Conan  Doyle,  E.  Phil¬ 
lips  Oppenheim,  Israel  Zangwill,  Henry 
Arthur  Jones,  Compton  MacKenzie,  J. 
D.  Beresford,  H.  DeVere  Stackpoole, 
and  Rebecca  West. 


F.  J.  Starzl,  assistant  manager  of  the 
Register  &  Tribune  Syndicate,  Des 
Moines,  la.,  visited  New  York  this  week 
on  business. 


Go(s  Representative  Enjoined 

The  Goss  Printing  Press  Company  of 
Chicago  and  its  representative  in  Indiana, 
Frank  Bernard,  have  been  enjoined  at 
Jeffersonville,  Ind.,  by  Judge  James  W. 
Fortune,  from  removing  a  Goss  Comet 
printing  press  from  the  building  of  the 
Cloverleaf  Press,  publishers  of  the  Jeffer¬ 
sonville  (Ind.)  Evening  Bulletin.  The 
paper  recently  suspended  publication.  The 
affairs  of  the  Cloverleaf  Press  are  in¬ 
volved  in  the  bankruptcy  courts,  an  in¬ 
voluntary  petition  having  been  filed  Aug. 
24.  Before  being  enjoined.  Bernard  was 
arrested  for  malicious  trespass  at  the  be¬ 
hest  of  Gaude  B.  McBride. 


Harold  F.  Blanchard,  automobile  ex¬ 
pert,  has  written  a  series  of  nine  special 
articles  on  the  care  and  operation  of 
motor  vehicles  for  weekly  release  to 
newspapers  through  King  Features 
Syndicate,  New  York.  Each  release  will 
be  illustrated. 


“Do  You  Mean  What  You  Say”  is  the 
title  of  a  new  one  column  daily  feature 
added  to  the  list  of  the  Register  &  Tri¬ 
bune  Syndicate,  Des  Moines,  la.  It  re¬ 
veals  the  origin  of  popular  phrases. 


A  new  weekly  style  service  for  men 
is  now  being  distributed  by  the  Ledger 
Syndi'ate,  Philadelphia.  It  appears  un¬ 
der  the  title  “London’s  Latest  Modes  for 
Men”  and  is  signed  “Beau  Burlington.” 


Stanton  Buys  Anthony  Republican 

Mack  Stanton,  who  recently  purchased 
the  Anthony  (Kan.)  Bulletin  from  George 
Van  Dyke,  half  owner  with  Mr.  Stanton, 
has  also  purchased  the  Anthony  Republi¬ 
can  from  H.  M.  and  J.  P.  Sydney,  own¬ 
ers.  The  papers  will  be  consolidated. 


Marble’s  Daily  in  New  Home 

Ft.  Scott  (Kan.)  Monitor-Tribune  has 
moved  its  new  home.  The  building  is  of 
brick,  two_  stories  high,  and  will  house 
the  job  printing  and  bookbinding  depart¬ 
ments  as  well  as  the  newspaper  publish¬ 
ing  business.  George  W.  Marble,  former 
president  of  the  National  Editorial  .Asso¬ 
ciation  is  president  of  the  Monitor  Trib¬ 
une  Publishing  Company,  and  editor  of 
the  paper. 


fjho 

DKMOIN^ 

CAPITAL 

Completely  covers 
E>es  Moines’  entire 
trade  territory  for 
you  at  a  rate  of  14c 
per  line.*  -  - 

It  is  the  best 
advertising 
buy  in  the  mid¬ 
west. 

0’Mara&  Ormsbee 

Special  Representativet 

The 

DES  MOINES 
CAPITAL 

La£iyettc  Youna 
Publisher 


Cline- Westfaahouss  DouUe  Moter-Drfve 
with  full  automatic  pusli  button  oontroL 

USED  BY  THE 

Johnstown  Tribune 

Johnstown,  Pa. 

We  refer  you  to  them  for  their 
opinion 


MAIN  orrici  BA8TEBN  OITICI 

Csovsr  Bldt  Msrbrldcs  Bids. 

Ill  n.  WuMnttso  BL  Broadvtr  st  84Ul  BL 
CHICAOO  NBW  TOBK 


Prize  of  $200 

THE  NEW  YORK  TIMES  will  give  a 
prize  of  $200  for  the  best  plan,  com¬ 
plete  in  detail,  with  copy,  for  advertising 
in  newspapers,  December  10  to  17,1925, 
inclusive,  a  year’s  subscription  for  The 
New  York  Times  as  an  appropriate  and 
useful  Christmas  Gift. 


Domestic  Subscription  Rates 


Daily  and  Sunday  . 1  year  $12.00 

Daily  except  Sunday  . 1  year  10.00 

Sunday  only . 1  year  4.00 


Plans  must  be  received  in  typewritten 
form,  accompanied  by  copy  and  layout 
not  later  than  November  1,  1925. 

Address: 

CHRISTMAS  GIFT  ADVERTISEMENT  PLAN 
THE  NEW  YORK  TIMES 
NEW  YORK 

A  subscription  for  The  New  York  Times 
makes  an  acceptable  Christmas  present. 

It  keeps  alive  the  thought  and  sentiment 
which  inspired  the  gift  and  is  a  reminder 
of  the  giver,  every  day  in  the  year.  It  is 
appropriate  for  men  or  women,  young  or 
old.  The  New  York  Times  is  many  gifts 
in  one;  it  prints  all  the  news,  foreign, 
national  and  local,  of  politics,  finance, 
sports,  science,  art,  literature,  music,  the 
dr^ma,  fashion  and  society. 

The  Sunday  edition  is  without  equal  in 
the  newspaper  world ;  its  contents  of  the 
highest  value  and  quality  appear  nowhere 
else.  The  Book  Review,  Magazine,  Pic¬ 
ture  Sections  and  Sports  Picture  Section 
are  all  printed  by  the  beautiful  rotogra¬ 
vure  process. 

The  New  York  Times  is  strictly  a  news¬ 
paper,  for  intelligent  and  thoughtful 
people.  The  regular  reading  of  The 
Times  is  a  liberal  education. 

(»RT»ER  THE  TIMES  IN  ADVANCE.  IT  IS  AI.WAYS  SOLD  ODT  FIRST. 

CHARLES  W.  ELIOT,  President  Emeritus  of  Har¬ 
vard  University,  says  ot  The  New  York  Times:’ 

‘  Many  years  of  experience  with  The  New  York  Times 
and  of  obserratlon  of  many  other  newapapera,  both 
.American  and  foreign,  have  satisfied  me  that  The  New 
York  Timee  is  the  beet  newspaper  in  the  world  for 
thinking  Americans  tol  take  who  want  to  get  promptly 
ail  the  news  of  the  world  free  from  gneeses,  comics, 
scandals,  pussies,  gossip  and  mere  apeculatlon." 
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Still  First  in  Miami! 


The  Miami  Herald  Policy  Of 
Fairness  To  Its  Advertisers 


Still  First! 


The  value  of  newspaper  leadership  to  an  advertiser  is  consistency.  It  has 
never  been  the  policy  of  The  Miami  Herald — nor  will  it  ever  be — to  use  any 
one  month’s  business  in  which  it  issues  a  special  edition,  as  a  claim  to  leader¬ 
ship  in  advertising  lineage.  Herald  leadership  in  Miami — and  the  world  as 
well — is  based  upon  a  long  term  period,  allowing  a  sufficient  amount  of  time 
to  guarantee  to  its  advertisers  that  Herald  leadership  is  consistent — that  it  is 
NOT  a  “spasmodic”  affair — and  that  it  represents  the  continued  preference 
of  advertisers.  The  Miami  Herald  is  still  first  in  Miami — First  in  the  South 
— First  in  the  United  States — and  First  in  the  world! 


In  Miami 
In  the  South 
In  the  United  States 
In  the  World 

The  Miami  Herald  is  still  first  among 
the  greatest  newspapers  of  the  world 
in  total  advertising  lineage  for  the  first 
eight  months  of  1925. 

This  fact  certainly  bears  out  the  state¬ 
ment  that  The  Miami  Herald  is  not 
only  a  continuous  leader  in  Miami,  but 
in  the  world  as  well. 


The  follorving  comparative  figures  of  advertising  car¬ 
ried  by  The  Miami  Herald  and  The  N eivs-M etropolis 
for  the  first  eight  months  of  1925  will  reveal  that  The 
Herald  leads  in  25  out  of  31  classifications,  and  is  tie 
in  one — proof  positive  of  The  Miami  Herald's  con¬ 
tinuous  leadership  in  Miami. 

COMPARATIVE  STATEMENT  OF  ADVERTISING  LINEAGE 
CARRIED  BY  THE  HERALD  AND  NEWS  FROM  JANUARY 
1st  TO  AUGUST  31st,  1925 


Newt  News 


ClaMification 

Herald 

Metropolis 

Classification 

Herald 

Metropolis 

*Ainuieinents  . 

464,597 

427,938 

'Men’s  Furnishings  .  .  .  . 

.  225,295 

112,980 

*  Automobile  Acceasorie*. 

530,551 

484,785 

'Miscellaneous . 

858,368 

671,118 

'Bicycle*,  Motorcycles  .  . 

1,526 

1,344 

Motion  Pictures  . 

154,091 

154,476 

'Building  Materials  .... 

257,271 

217,343 

Musical  . 

60,956 

82,649 

'Candy,  Gum  . 

34,328 

6,657 

'Beverages  . 

97,937 

22,876 

'Classified  Advertising  .  . 

5,121,158 

2,190,944 

Office  Appliances . 

20,986 

29,652 

Department  Stores  .... 

647,724 

786,044 

'Medicines . 

396,571 

172,151 

'Druggist*  . 

19,054 

17,052 

'Real  Estate  . 

.12,654,586 

8,256,402 

'Feature* . 

48,132 

39,424 

'Rjulroads,  Travel  .  .  .  .  . 

532,343 

378,091 

'Financial  . 

495,460 

413,994 

Schools  and  College*.  , 

12,530 

17,304 

'Foodstuffs  . . 

471,968 

383,383 

'Shoes  .  . . 

163,359 

126,742 

'Furniture . 

281,085 

140,175 

Special  Pages  . 

369,054 

369,054 

'Hotels,  Resort*  . 

617,190 

330,785 

'Tobacco  . 

28,938 

19,327 

'Household  Articles  .... 

149,380 

105,875 

'Toilet  Goods . 

57,106 

16,128 

'Jewelry  . 

117,068 

88,851 

'Women’s  Wear . 

299,110 

245,189 

'Legal  . 

277,270 

245,217 

TOTAL  . 

.  25,464,992 

16,553,950 

(Audited  by  the  Statistical  Department  of  the  Miami  Herald) 


Fhe  Miami  Herald 


** Floridans  Most  Important  Newspaper** 

Frank  B.  Shutts,  Publisher 


^Indicates  HERALD  LEIADERSHIP  in  25  out  of  31  classifications.  Those  classifications  in  which  The  News 
leads  are  due  to  a  local  condition  which  will  be  readily  explained  to  the  entire  satisfaction  of  any  interested  advertiser. 


jfofamkB  Bisipatt'h 


WITH  THE  GENERAL  ADVERTISERS 


ADVERTISING  AGENCY  AFFAIRS 


Carl  J.  Schumann  Succeeds  Sumner  as  A.  N.  A.  President — Oakland 
Motor  Car  Company  to  Promote  “Surprise”  Car — Radio’s 
Advertising  Investment  Estimated  at  $10,000,000 


Harford  Powel,  Jr.,  Leaves  Barton,  Durstine  &  Osborn,  Inc.- 
W.  Hoyt  Company  Opens  Southern  Branch — Horace 
Cleveland  on  European  Trip 


'ARL  J.  SCHUMANN,  secretary  of  bureau  states,  will  probably  show  an  ex-  ^ARbORD  POWEL,  Jr.,  has  resigned  ness  trip  in  connection  with  plans  i( 

'  the  Hilo  Varnish  Corporation,  has  pencliture  to  exceed  the  amount  in  the  from  the  staff  of  Barton,  Uurstine  &  clients. 

en  appointed  acting  president  of  the  newspapers,  but  the  newspai)er  figure  does  Osborn,  Inc.,  New  York  advertising  - 

isociation  of  National  Advertisers,  sue-  not  show  the  immense  volume  of  linage  agency,  to  become  editor  of  the  Youth’s  j.  .  ,  ^  k'  .  i  xt  c  rv.  u 

eding  G.  Lynn  Sumner,  resigned  as  p.aced  through  local  jobbers,  distributors  Co7npaniott,  Boston,  it  was  learned  this  .  .^-^in  LromDie  anci  M.  S.  Lnar  ton  ha, 

ce-president  of  the  Women’s  Institute  and  dealers.  _  week.  Mr.  Powell  has  been  three  years  Campbell- twald  umpar 

the  International  Correspondence  Ihere  are  more  than  500  manufactur-  with  Barton,  Durstine  &  Osborn,  and  be- 

:hools,  Scanton,  Pa.  ing  concerns,  large  and  small,  competing  came  widely  known  as  author  of  the 

Mr.  Sumner  retired  from  the  A.  N.  A.  for  radio  business  this  year,  and  there  Macy  editorial  advertisements,  which  won 

esidency  as  .soon  as  his  business  resig-  arc  something  like  4,(X)0,GX)  sets  to  he  ti,g  Harvard  Advertising  Award  last  year, 

ition  became  effective,  which  was  Sept,  sold  between  now  and  Jan.  1.  Graduated  from  Harvard  College,  Class 

.  Mr.  Schumann  will  serve  until  the  -  „f  1909,  he  first  was  connected  for  five 

:.xt  annual  association  convention  to  be  Malcolm  H.  Macintire,  assistant  to  the  years  with  the  business  department  of 
;ld  in  Washington  Nov.  1^18.  president  of  the  R.  L.  Watkins  Com-  the  Vogue  Company.  Later  he  became 

Mr.  Schumann  was  a  director  of  the  pany,  makers  of  Mulsitied  Coc<»anut  Oil  editor  of  Har[>cr’s  Itazaar.  During  the 

.  N.  A.  from  19^  to  1925,  when  he  was  shampoo,  Glostora,  and  Liquid  Arv(jn,  war  he  served  as  a  Captain  in  the  air 

^ected  vice-president  by  the  boa*‘d  ot  I, as  been  elected  to  membership  in  the  service,  and  afterwards  was  appointed 

irectors  to  succeed  Ralph  Starr  Butler,  Association  of  National  Advertisers.  editor  of  Collier’s  ll'eckly,  a  post  he  held 

ho  resigned  Leb.  5,  of  this  year.  - -  until  joining  the  New  York  advertising 

.\s  a  member  of  the  general  committee  ^  contracts  tor  agency. 

r.  the  Save-  hc-Surface  campaign  and  newspaper  campaigns  in  metropoli-  - 

The  account  iO,.n.lW  ,,,acl.,  W.  Hoy,  Companyy  luc.  Xc. 
lann  has  been  prominent  in  the  co-  [tv  Dorrance,  Sullivan  &  Co.,  Ne\v  ork.  y^^k,  opened  a  branch  office  in  the 

perative  work  of  the  paint  and  varnish  This  agency  says  national  use  of  news-  ^y^.kovia  Bank  and  Trust  Building, 

Idustry.  lleisvice-prLidentoftheNa-  Papers  may  be  put  under  way  during  the  Winslon-Salem,  N.  C,  Oct.  1.  Ernest 

Ira.i-ji  V-arnici,  M an,, Accccac-i-j.  ‘311  montus.  u  Abcriietfiv.  wlio  for  tlic  oast  vcat  has 


Pfeifer’s  .Advertising  Agency,  Dctr, 
has  moved  its  offices  from  10  IVtcr:,. 
street  to  112  Madison  ave. 


been  acting  as  account  executive  in  me  Lincoln  &  Smith  Press,  Inc.,  of  Bo, 
New  \ork  office,  is  in  charge  as  southern  ^ 

manager.  Massachusetts  to  engage  in  pri 

-  iiig  and  advertising  business.  The  cap 

Horace  Cleveland,  vice-president  of  s  .ff)0,000  and  the  incorporators  are  Ki 
Dorrance,  Sullivan  &  Co.,  New  York,  Page  Smith  of  Waltham,  Thomas  1' 
sailed  for  Europe  last  week  and  will  be  bm.th  of  Sciluate  and  .Albert  M.  IL 
in  France  and  England,  for  a  short  busi-  of  Wellesley. 


Plxtcnsive  plans  are  being  made  to  pro-  Mass.,  has  been  promoted  to  sale? 
mote  through  advertising  a  new  General  ager  and  director  of  this  company 
Motors’  car  yet  unnamed  which  is  now  VVales  is  only  35  years  of  age  ai 
being  manufactured  by  the  Oakland  Mo-  been  with  the  company  for  17 
tor  Car  Company.  The  Campbell-Ewald  working  his  way  up  from  the  facti 

Company,  Detroit  agency,  is  handling  the  - 

account.  l^'arl  (iazley.  formerly  advertisiii} 

It  had  been  rumored  for  some  time  that  ager  of  the  A’auman  &  Krbe  Maim 
General  Motors  contemplating  bringing  ing  Company,  has  been  promoted  t< 
out  a  new  car  and  these  rumors  were  taut  general  .sales  manager,  v 

verified  in  the  announcement  in  trade  pa-  - 

pers  last  week,  the  first  of  the  teaser  'fhe  .Arrowhead  Springs  Coinpaii 
advertising  campaign  to  be  released.  Angeles,  is  condneting  a  campaign  ^ 

The  new  car  wilj  be  manufactured  in  rowhead  Pale  Dry  Ginger  Ale  in 
the  (laklaiid  factories  at  Pontiac  and  it  coast  ne‘wspapt*rs. 
is  expected  that  an  additional  force  of 
2,l)0()  men  will  be  added  to  the  plant  be- 
fore  the  fir.st  of  1926.  At  the  )irescnt 
time  flakland  Six  is  having  the  largest 
sale  in  the  history  of  the  company,  ac- 
cording  to  Campbell-Ewald,  with  produc¬ 
tion  of  350  cars  a  day  in  an  effort  to 

keep  pace  with  incoming  orders.  gmm 


Lethbridge  Herald,  Mcdicme  Hat  .V 
katoon  Star  and  Phoenix,  Nc 
Xetos,  pyitinipeg  Free  Press,  Moose 
Times  and  Herald,  Brandon  Sun,  Re 
l.cader  and  Post. 


Canadian  Dailies  Launch  Campaign 

Western  Canadian  newspapers,  begin¬ 
ning  Sept.  26,  started  a  fall  campaign,  in¬ 
serting  advertisments  of  a  co-operative  na¬ 
ture  in  the  leading  newspapers  of  Eastern 
Canada.  The  copy  features  the  cities  of 
Western  Canada  endeavoring  not  only  to 
Iniild  new  business  in  the  big  western  cen- 
’ers,  but  to  attract  advertising  in  the  paper 
represented  there  and  participating  in  the 
Cooperative  advertising.  Western  news- 
i  ovr,  participating  are  -  I'antirtjrr  I’ror- 
T-.  (  algai’y  Herald,  F.dmonton  Journal, 


The  radio  industry  will  invest  $10,000.- 
000  in  advertising  this  year,  according  to 
the  estimate  of  an  investigator  reported 
to  the  Bureau  of  Advertising  of  tht 
American  Newspaper  Publishers’  .\sso- 
ciation.  Of  this  sum  it  is  figured  $2.- 
.sOO.OiK)  will  go  to  newspapers. 

The  radio  linage  in  magazines,  the 


••STRAIGHT-UNir*  INTERMEDIATE  FOLDER  SEXTUPLE  PRESS 

Three  floor  fed  units  with  two  heavy  duty  64  page  cati  be  varied  to  meet  individual  requirements  un- 
folders.  Also  furnished  in  mezzanine  type  with  der  all  eonditions  that  favor  the  use  of  a  “Straight- 
paiier  fed  from  floor  below.  These  arrangements  Unit"  Press. 


15,279,513  Lines 


Hispatch  advertising  record  first 
nine  months  of  192.S  exceeding  other 
Columbus  newspapers  combined  by 
2.699,290.  For  the  first  8  mos.  192.S 
The  Disjiatch  paid  advertising  lin¬ 
age  exceeded  the  second  Ohio  news- 
pa|x-r  by  1,.S22,638. 


NET  PAID  CIRCULATION 

CITY  .  54, 

SUBURBAN  .  28. 

COUNTRY  . 22 


Malti-Unit*'  and  Straight-Unit”  Presses 

WALTER  SCOTT  &  COMPAiNY 

Main  Oflirr  &  Fwlory  IMainfirld.  New  Jrrvcy,  V.  S.  A. 

New  York  Oflire . I$.>T  Broadwa> 

Chicago  Oflire . 14tl  MonadnocW  Block 

f!  M-  Aldre«*:  m  ALT'^COTT  NE^  YORK 


Total  Qrculation 
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N.P.A.  RE-ELECT  OPHCERS 

!,rthur  J.  Baldwin  Again  Heads  Maga¬ 
zine  Publishers’  Group 

Arthur  J.  Baldwin,  of  the  McGraw- 
11  Company,  was  re-elected  president 
Jie  National  Publishers’  Association 
the  association’s  sixth  annual  meeting 
d  at  Shawnee-on-Delaware,  Pa.,  Sept. 
30. 

Geor^  C.  Lucas,  who  recently  suc- 
eil  Frederick  Hume,  continues  as  ex- 
tivL  secretary,  and  F.  L.  Wurzburg, 
the  Conde  Nast  Company,  as  secre- 


cago.  III.;  also  on  Mother’s  Oats,  for  Quaker 
Oats  Company,  Chicago,  III. 

H.  K.  McCaiui  Company,  6  North  Michigan 
houlevard,  Chicago.  Will  send  out  orders  to 
Texas  newspapers  on  the  Cleveland  Metal 
Products  Company  of  Cleveland,  O. 

McFarland  Felicity  Service,  Harrisburg,  Pa. 
Placing  orders  with  some  Florida  newspapers 
for  Glen  St.  Mary  Nursery,  Glen  St.  Mary, 
Fla. 

Robert  M.  McMullen  Company,  522  5th  ave¬ 
nue,  New  York.  Again  placing  orders  with 
newsrapers  in  selected  sections  tor  the  Ameri¬ 
can  Cranberry  Exchange,  “Eatnor”  cranberries. 
New  York. 

Hiunid  D.  Menken,  1182  Broadway,  New 
York.  Preparing  a  newspaper  campaign  in 
selected  sections  for  Fred  Fear  &  Company, 
“My  Wife’s  Salad  Dressing,”  Brooklyn.  N.  Y. 

Mitchell  Advertising  Agency,  Inc.,  806  La 
Salle  avenue,  Minneapolis.  Placing  account  of 
the  Shaft-Pierce  Shoe  Company,  Faribault, 


Minnesota,  manufacturers,  juvenile  footwear. 

Mitchell  Advertising  Agency,  8th  and  LaSalle 
avenues,  Minneapolis.  Making  5,000-line  con¬ 
tracts  with  some  Pennsylvania  newspapers  for 
the  Russell-Miller  Milling  Company,  “Occident 
Flour,”  Minneapolis. 

Picard,^  Bradkier  &  Brown,  Inc.,  16  West  46th 
street.  New  York.  Now  handling  account  of 
the  Krueger  Brewing  Company,  “Old  Essex 
Brew,”  Newark,  N.  J. 

Rcrwland  Advertising  Company,  250  West  57th 
street.  New  York.  Handling  account  of  the 
National  Association  of  Engine  &  Boat  Mfrs., 
New  York. 

Sacks  Company,  Inc.,  120  West  42nd  street. 
New  York.  Placing  account  of  the  Laminated 
Shim  Company,  Long  Island  City,  N.  Y.,  manu¬ 
facturers  Laminated  Shims. 

Sehl  Advertuing  Agency,  360  North  Michigan 
boulevard,  Chicago.  Sending  out  schedules  un¬ 
til  June,  1926,  on  the  Calumet  Baking  Powder 
Company,  of  Chicago. 


Shuman-Haws  Advertising  Company,  230 
East  Ohio  street,  Chicago.  Will  shortly  issue 
advertising  schedules  on  Thoradson  Electric 
Company.  Chicago,  Ill. 

J.  Walter  Thompson,  410  North  Michigan 
Ixiulevard,  Chicago.  Making  up  a  list  on 
Horlick’s  Malted  Milk  Company,  Racine,  Wis., 
and  issuing  schedules  to  start  Oct.  8  on  Aunt 
Jemima  Mills  Company  (pancake  flour),  St, 
Joseph,  Mo, 

Alfred  Wallerstein,  Inc.,  70  West  40th  street. 
New  York.  Reported  will  shortly  make  up  list 
of  newspa^rs,  etc.,  for  the  Piso  Company, 
medical,  Warren,  Pa. 

James  T.  Wetherald  Advertising  Agency,  110 
Mewbury  street,  Boston.  Renewing  news- 
raper  contracts  for  the  Lydia  E.  Pinkham 
Medicine  Company,  Lynn,  Mass. 

Williams  and  Cunnyngham,  6  North  Michigan 
boulevard,  Chicago,  contracting  for  space  for 
the  Lavex  Chemical  Company  of  Kansas  City, 
Mo. 


Roto  Section  Up  Four  Pages 

Beginning  Oct.  25,  the  Des  Moines 
t^isii'r  will  add  four  pages  to  its  eight 
e  Sunday  rotogravure  section. 


I 


Aubrey  &  Moore,  Inc.,  210  East  Ohio  street, 
..cag  .  Has  secured  account  of  the  Fargo- 
jJu.'ell  Shoe  Company,  kinder-garden  shoes, 

i;cag". 

N.  W.  Ayer  A  Sons,  308  Chestnut  street, 
laladclphia.  Making  2,500-line  contracts  with 
iinsii.ii'Ms  generally  for  D.  M.  Ferry  &  Com- 
Mv,  seeds,  Detroit. 

Gmge  Batten  Company,  Inc.,  383  Madison 
i.rnuc.  New  York.  Now  handling  account  of 
--  .M,it;a/ine  Razor  Company,  New  York, 
unui.iaurers  of  the  Schick  Repeating  Razor. 
IsUsmy-Neff  Company,  127  North  Dearborn 
:ttt,  Chicago.  Placing  accounts  of  the 
;t-;  Electrical  Mfg.  Company,  “Argon” 
r^i :  s,  Chicago,  and  Gregory  Oil  Burners, 
Chicago. 

Thomas  M.  Bowers  Company,  304  South  Wa¬ 
sh  avenue,  Chicago.  Sending  out  general 
edultb  on  the  All  American  Radio  Corporation 

Chicago. 

Britt-Schiele  Advertising  Company,  .(.entral 
itiuiud  Bank  Building,  St.  Louis.  Will  use 
;»s|'apers  in  Missouri  and  adjacent  states  for 
It  .Mdetio  Seal  Food  Company,  St.  Louis. 
Campbell-Evrald  Company,  General  Motors 
Building,  Detroit.  Will  place  account  of  the 
itw  General  Motors  car  (yet  unnamed). 
Ouveland  A.  Chandler  and  Company,  3a 
ongress  street,  Boston,  are  placing  the  adver- 
ing  of  Coburn  Kittredge  St  Co.,  Alan  Shepard 
Co.,  Inc.,  New  York  &  Boston  Auto  Tourist 
,  Potter  &  Rogers,  Florida  Syndicate,  Inc., 

:d  Washington  Jewelry  Co.  Newspapers  and 
agazines  are  being  used. 

Nelson  Chesman  A  Company,  1127  Pine 
eet,  St.  Louis.  Has  secured  account  of  the 
rtci  Oak  Stove  St  Range  Company,  St. 

(kilton  Advertising  Agency,  Busch  Building, 
as.  Planning  to  use  newspapers  in  the 
uihwest  for  the  Dyo  Shoe  Polish  Company, 
aco. 

Ciitchfield  and  Compuy,  223  West  Jackson 
evard,  Chicago.  Will  send  out  one  time 
s  for  the  Western  Railways  committee  on 
blic  Relations. 

IPArcy  Advertising  Company,  Inc.,  Missouri 
e  Life  Building,  St.  Louis.  Placing  ac- 
t  of  The  White  Company,  Cleveland,  manu- 
aurers  “White”  motor  truck  and  busses. 
Ivans,  Kip  A  Hackett,  Inc.,  Springfield, 
Now  handling  account  of  Certified 
i»ds,  Inc.,  Westfield,  Mass. 

Fwry-Hanly  Advertising  Company,  441  Lex- 
on  avenue.  New  York,  N.  Y.  Has  secured 
following  accounts.  Adolph  Goldmark  & 
bs,  Marshall’s  Kippered  Herrings  and 
-vers  Marmalade,  New  York,  N.  Y.,  and 
'ndsor  Motor  Products  Corp.,  New  York, 

'  Y, 

Cbtrles  Daniel  Frey,  Inc.,  30  North  Michigan 
nnue,  Chicago.  Reported  to  have  secured 
fxunt  of  the  Atlas  Portland  Cement  Company, 
Siw  York. 

Gardner  Advertising  Company,  1  Pershmg 
■'arc.  New  York.  Has  secured  account  of 
-irient  Inc.,  dyes.  New  York. 

U  S.  Goldsmith  Company,  9  East  41st  street. 
Sew  York.  Now  handling  account  of  the 

'^0  Pr^ucts  Company,  radio  equipment, 
York. 

Charles  C.  Green  Advertising  Agency,  450  4th 

etnue.  New  York.  Has  secured  account  of 
et  Utility  Company,  manufacturers  of  Gre- 

laciit , 

Harvey  Advertising  Agency,  Walton  Build- 
Atlanta.  Placing  orders  with  newspapers 
Fiitrally  for  the  Creomulsion  Company, 

'  art.i. 

I.  T.  Howard  Company,  33  West  42nd  street, 
'*  York.  Now  handling  account  of  the 

'eric.m  Dry  Corp.,  “American  Dry  Ginger 
Ixmg  Island  City,  N.  Y. 

H.  W.  iGutor  A  Sons  Advertising  Company, 
Mn  Building,  Chicago.  Placing  account  of 
'■  Renimers-Graham  Company,  “Lanoil”  soap, 

■  III.  itl.  Placing  orders  generally  for  the 
'  'b'  .\ppliance  Company,  of  Marshall.  Mich. 
wg-Gibson  Company,  310  South  Michigan 
[  'f'  l'  I.  Chicago.  Placing  of  account  of  the 
'HI'' I  Company,  of  Detroit,  Mich. 

-unport -MacDonald  Company,  J.  M.  S. 
Lldiiig,  South  Bend.  Has  secured  account  of 
e  Johnson  Motor  Company,  South  Bend, 
bsadsheft  Advertising  Agency,  110  Delaware 
Joue,  Buffalo.  Placing  orders  with  news- 
rs  in  various  sections  of  R.  B.  Waite, 

It  Dental  Cream,  Springville,  N.  Y. 
yf  and  Thomas,  Inc.,  400  North  Michigan 
“••a-d.  Chicago.  Issuing  new  schedules  on ' 
otton  Products  Company  (Kotex),  Chi- 
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The  Most 

American  Citv 
In  Amcfica 


Advertising  agencies,  advertisers,  manufacturers  and  distributors  agree  that  the 
community  which  is  the  most  American  has  the  highest  standards  of  living. 
And  standards  of  living  greatly  influence  the  potentiality  of  a  market. 

St.  Louis  not  only  has  the  smallest  number  of  foreign-bom  of  any  metropolitan  city 
in  America,  but  also  has  the  lowest  ‘percentage  of  foreign-born  and  illiterates. 

St.  Louis  has  less  than  20,000  aliens— only  3.7%  of  its  total  population.  When  com¬ 
pared  with  other  large  cities,  this  small  percentage  becomes  even  more  striking. 

One  Big  Newspaper  Covers  the  most  American  city  and  its  trading  area.  The  Daily  Post- 
Dispatch  reaches  five  out  of  every  eight  families  in  the  St.  Louis  Market.  The  Big  Sun¬ 
day  Post-Dispatch  reaches  five  out  of  every  seven!  The  St.  Louis  Market,  as  officially  de¬ 
fined  by  the  Audit  Bureau  of  Circulation,  is  a  circle  having  a  forty-mile  radius  with  St.  Louis 
at  its  center.  In  this  compact  area  there  are  1,240,000  people  served  by  18,748  retail  outlets. 


The  St.  Louis  Market — near  the 
center  of  population,  near  the 
center  of  agricultural  production, 
and  near  the  geographical  center 
of  the  United  States — with  its  great 
purchasing  power  and  high 
standards  of  living,  is  an  Ideal 
”Try-Out”  market  which  can  be 
reached  most  effectually  by  adver¬ 
tisers  at  ONE  COST— Dally  and 
Sunday — through  its  ONE  BIG 
newspaper,  the  St.  Louis  Post- 
Dlspatcn. 


I  fj  W  > 

THE  CITY  SURROUNDED  BY  THE  UNITED  STATES 

St.  Lovis  'A  V 

ANOCOVERfDBYTHIST.LOUIS  POST-OISPATCH 


'rhe  great  power  of  the  Post-Dis¬ 
patch  us  an  advertising  medium  is 
indicated  by  the  fact  that  it  carries 
far  more  local  Display  Advertis¬ 
ing  than  the  second  and  third 
newspapers  COMBINED,  and  the 
further  fact  that  more  than  650 
National  Advertisers  used  the 
Post-Dispatch  exclusively  in  1924 
to  introduce,  maintain  or  increase 
the  sale  of  their  products  in  the 
St.  Louis  Market. 


The  Post-Dispatch  is  FIRST  in  St.  Louis  in  Local  Advertising.  FIRST  in 
St.  Louis  in  National  Advertising,  FIRST  in  St.  Louis  in  Classi¬ 
fied  Advertising,  and  FIRST  in  St.  Louis  Circulation. 

SI  LOUIS  POST-DISPATCH 

St.  Louis’  ONE  BIG  Newspaper 

EASTERN  ADVERTISING  OFFICE:  World  Building,  New  York.  WESTERN  ADVERTISING  OFFICE:  Tribune  Tower,  Chlesgo. 

KANSAS  CITY  OFFICE:  Coes  Cols  Building. 

SAN  FBANCRSCO  OFFICE:  564  Market  St.  SEATTLE  OFFICE:  Terminal  Sales  Bldg. 

LOS  ANGELES  OFFICE:  Title  lusursnce  Bldg. 
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JACK  WILLIAMS,  OF  WAYCROSS,  GA., 
WINS  SUTUVE  TROPHY 


TACK  WILLIAMS,  editor  and  publish- 
er  of  the  IV  ay  cross  Journal-Herald  and 


The  Kiwanis  Club  this  year,  in  recogni¬ 
tion  of  the  valuable  work  Mr.  Williams 
has  done,  proclaimed  Friday,  October  2, 
Jack  Williams  Day. 


CRITICS  GET  PUBLICITY 


Eight  Musical  Writers  Form  Text  of 
Radio  Ad 

Eight  music  critics  on  different  daily 
newspapers  are  quoted  to  form  the  text 
of  a  Freed-Eisemann  radio  advertisement, 
now  being  placed  in  newspapers. 

They  are  Glenn  D.  Gunn,  Chicago 
Herald-Examiner ;  Harvey  Gaul,  Pitts¬ 
burgh  Post;  James  Davies,  Minneapolis 
Tribune;  R.  J.  McLauchlin,  Detroit 
News;  Penfield  Roberts,  Boston  Globe; 
Mary  M.  Howard,  Buffalo  Express;  H. 
A.  Strickland,  Brooklyn  Times;  and  W. 
S.  Goldenburgh,  Cincinnati  Enquirer. 


publisher  of  the  LaGrange  Reporter,  the 
Blackshear  Times  and  the  Hoggansville 
News,  is  the  winner  of  the  Sutlive 
Trophy,  a  loving  cup  offered  annually  by 
W.  G.  Sutlive,  managing  editor  of  the 
Savannah  Press  and  former  president  ot 
the  Georgia  Press  Association,  to  the 
editor  performing  the  most  valuable  com¬ 
munity  service  in  the  state  of  Georgia. 

The  cup  is  presented  through  the 
Georgia  Press  Association.  It  was  offered 
for  the  first  time  in  1924,  and  was  first 
awarded  to  Mrs.  Nora  Laurence  Smith, 
of  the  Ashburn  Wiregrass  Farmer. 

Mr.  Williams  has  been  an  enthusiastic 
advocate  for  good  roads  and  schools, 
through  his  support  of  local  bond  issues, 
and  he  has  conducted  a  booster  campaign 
for  his  city. 

Last  year  editor  Williams  was  the  win¬ 
ner  of  the  Waycross  Kiwanis  Cup  for 
rendering  the  greatest  civic  service  to 
Waycross. 


Ball  with  Canadian  Weeklies 

Louis  J.  Ball,  editor  and  manager  of  the 
Vernon  (B.  C.)  News,  the  paper  that 
won  the  silver  trophy  cup  for  the  last 
three  years  in  succession  for  the  “best 
newspaper”  competition  sponsored  by  the 
Canadian  Weekly  Newspaper  Association, 
has  resigned  editorship  of  the  News  to 
take  up  his  new  duties  as  manager  of  the 
Weekly  Newspaper  Association. 


The  King  of  Spain  attended  a  brick¬ 
layer’s  wedding.  Now  he’ll  probably  be 
charged  with  toadying  to  the  rich. — Cin¬ 
cinnati  Enquirer. 


ADDRESSES  WANTED 
C.  A.  SHERWOOD 
E.  J.  WILLIAMSON 


HRST 

IN  CITIES  OF  ITS  CLASS 

(200,000  to  249,000  Population) 

^HE 

Akron  (O.)Beacon  Journal 

according  to  Editor  and  Publisher’s,  September  19th, 
linage  tabulation,  carried  in  six  days  a  greater  vol¬ 
ume  of  advertising  than  any  other  six-day  newspaper 
in  any  city  of  its  class. 

The  Beacon  Journal  was  first  in  local,  classified  and 
radio  linage,  being  exceeded  in  National  linage  by 
only  a  small  margin  by  The  Memphis  Commercial 
Appeal. 

The  Beacon  Journal — First  with  6,988,649  lines 
January  1st  1925 — June  30th,  1925 

It*s  First  Because  IF s  Best 


Her  Majesty,  Marie,  Queen  of 
Roumania,  will  write  a  short  daily 
article  entitled  QUEEN’S  COUNSEL, 
for  release  October  1  9th. 

Her  Majesty  writes  easily  and  sim¬ 
ply,  with  humour,  understanding  and 
almost  startling  frankness.  Queen 
Marie  has  much  to  say  and  knows  how 
to  say  it.  Her  Majesty  has  the  greatest 
of  gifts — human  understanding — and 
has  both  the  love  of  writing  and  the 
courage  to  write  truth. 

This  is  the  first  time  in  history  a  reign¬ 
ing  sovereign  has  consented  to  write 
daily  for  an  indefinite  time  for  American 
newspapers. 

A  partial  list  of  the  cities  in  which 
this  feature  is  under  contract  is  as 
follows: 


New  York 

Albany 

Syracuse 

Rochester 

Boston 

Philadelphia 


St.  Louis 

Louisville 

Washington 

Baltimore 

Chicago 

Detroit 


Seattle 

Cleveland 

Cincinnati 

Birmingham 

Portland 

Atlanta 


Milwaukee 
San  Antonio 
Fort  Worth 
Los  Angeles 
San  Francisco 
Pittsburgh 


Wire  or  write  at  once  for 
quotation  and  sample  releases 


Akron,  Ohio. 

Akron  is  enjoying  the  greatest  prosperity  in  its  history.  Work 
is  plentiful — wages  are  high. 

The  advertiser  who  wishes  to  try  out  a  campaign  in  a  real 
live,  active  city,  will  get  excellent  results  in  Akron. 

When  Akron  is  the  question — The  Beacon  Joumai  is  the  answer 


Famous  Features  Syndicate 

INCORPORATED 

1819  Broadway,  New  York,  N.  Y. 
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POWERS  PERFECTION  COOLER 


Every  Newspaper  Photo  Engraving  Plant  should  have  at  least  one 


The  Powers  Perfection  Cooler  requires  no  wtuer 
connection  of  any  kind. 


It  can  he  moved  at  will  by  simply  picking  it  up  and 
placing  it  where  it  is  wanted. 


It  has  no  mechanical  parts  to  get  out  of  order. 


It  applies  cold  water  evenly  and  simultaneously  to 
aU  parts  of  the  plate— ON  THE  BACK  OF  THE 
PLATE  only. 


It  cools  the  plate  instantaneously  to  the  exact  tern- 
perature  required  and  saves  wiping,  mopping  and 
reheating. 


The  price  of  the  Powers  Perfection  Cooler 
is  $350 


The  Powers  Perfection  Cooler  met  with  the  instantaneous  approval  of  both  the  workers  and  the  owners 
wherever  it  was  installed  and  tried.  The  men  in  the  shops  like  it  because  it  helps  them  in  their  work. 
They  save  time  and  effort,  turn  out  more  work  and  better  work,  and  do  it  with  very  little  physical 
labor.  It  is  a  clean,  workmanlike  way  of  doing  what  is  otherwise  a  messy,  sloppy  task. 


Proprietors  like  it  because  it  saves  gas,  water,  time  and  makeovers.  These  savings  mean  money  and 
profits  and  that  is  what  we  all  want.  To  satisfy  yourself,  go  into  your  etching  rooms  and  see  what 
happens  when  the  etcher  tries  to  cool  a  large  plate  by  dragging  it  over  a  roller  wrapped  in  old  towels 
and  rags  or  a  piece  of  burlap.  Watch  the  plate  buckle  and  then  see  him  try  to  strai^ten  it  out.  You 
know  what  that  means  in  color  work. 


The  use  of  the  Powers  Perfection  Cooler  does  away  with  buckled  and  twisted  plates,  the  splashing  of 
water  on  the  face  of  the  plate  and  the  constant  work  and  worry  connected  with  etching.  A  zinc  etch* 
ing  is  heated  from  13  to  16  times  by  the  etcher.  That  tells  the  story. 
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Editor  &  Publisher  for  October  10,  1925 


I 


A.  P.  DIRECTORS  PAY 
TRIBUTE  TO  LAWSON 

Order  Picture  ir.  Steel  Engraving  to  Be 
Sent  to  All  Members — One  Hour  of 
Next  Annual  Meeting  Will  Be  Set 
Aside  to  His  Memory 


WHAT  OUR  READERS  SAY 


Chanticleer! 


prefer  your  Crisco — but  who  wouldn’t  do  it  if 
they  knew  of  this  graft  effort  on  your  part. 


The  Wanamaker  Copy  in  Phila. 

To  Editor  &  Publisher:  In  the  issue  of 
Editor  &  Publisher,  dated  Sept.  19,  last, 
column  1,  page  7,  in  news  item  headed;  “Ad! 
vertising  Is  Imperative,”  Cyrus  H.  K.  Curtis 
is  reported  to  have  said  to  a  convention  of 
general  agents  of  the  i£tna  Life  Insurance 
Company  at  Poland  Spring,  Me.,  on  Sept.  12; 

“A  newspaper  in  Philadelphia  today  cannot 


To  Editor  &  Publisher;  Good  friend,  She  has  been  using  your  Ivory  soap,  and  its  exist  without  the  Wanamaker  advertising.” 

wViv  all  this  hiillahalon  ahniit  linage?  ^  f**'  wonder  to  us  If  Mr.  Curtis  is  reported  correctly,  !  e  cer- 

wny  dll  iniS  nuildiwioo  doom  Iinogcr  •  .  it  onnd  ta  n  v  «  wmnir  Th,.  PhilnArtt>kU  P--...— 


-  *  . . "  d.i  U..S  uuiidud.uo  di^ui  .loufic.  consistently  make  it  so  good  tainly  is  wrong.  The  Philadeipkid 

1  hat  spelling  which  means  quantity  Ot  and  at  the  same  time  employ  such  confidence  Bulletin  with  a  daily  circulation  of  approxf 
Virtor  T  awsnn’s  nnrtrait  will  hp  rpftrn  written  Of  printed  matter  estimated  in  destroying  tactics  with  reference  to  your  efforts  mately  500,000  does  not  and  has  not  in  the 
Victor  Lawsons  portrait  win  De  repro  .  C  “navment  accordine  advertising.  We  would  like  to  have  last  25  years  at  least,  carried  one  line  of 

iced  in  a  steel  engraving  pd  sent  to  numoer  OI  lines,  or  payment  accoraing  impressions.  Yours  very  truly,,  Wanamaker  advertising,  and  the  Public  Leigtr, 


duced  in  a  steel  engraving  and  sent  to  numoer  oi  lines,  or  payment  accoraing  impressions.  Yours  very  truly,,  Wanamaker  advertising,  and  the  Public  Leigtr 

every  member  of  the  Associated  Press  number  ot  lines,  has  been  in  use  in  The  Evening  telecrak,  which  is  now  owned  by  Mr.  Curtis,  did  net 

it  was  decided  at  a  meeting  of  A.  P.  the  language  for  at  least  a  half  a  centup,  J.  L.  Horne,  Jr.  wrry  the  V^namaker  adverting  until  ate 

board  of  directors  in  New  York  this  the  distinction  is  clearly  drawn  be-  -  te  iu  A  P.  memyrship  te  hU 

weeki  The  directors  passed  a  resolution  tween  this  sense  and  the  sense  of  the  ^  j  «/  i  >»  t**®  Evening  Public  Ledger,  and  is  paying  th* 

paying  tribute  to  Mr.  Lawson  as  the  hneage,  lineal  descent;  ancestry;  No  Propaganda  Week 

r  .1  a  •  A  J  TipHio^rf^  *  ocwspflpcr  snQ  the  old  thtloildphtu  Ptcss,  uj 

creator  of  the  Associated  Press.  V,  r  j-  •  fo  Editor  &  Publisher:  More  power  to  advertising  space  for  the  Wanamaker  copy. 

The  resolution  follows:  .  the  editors  ot  some  dictionaries  rejoice  the  campaign  the  Editor  &  Publisher  is  mak-  Of  course,  it  is  a  fact  that  Wanamaker  copy, 

The  meribers  of  the  Board  of  Direc-  'U  misinforming  a  nation.  The  public  has  ing  against  “publicity  specialists.”  as  well  as  the  copy  of  any  popular  big  depait! 

tors  nf  The  Associatefl  Press  lament  the  form  Ullage  was  an  connection  it  seems  that  most  editors  ment  store  is  a  circulation  asset  to  a  Philadd- 

tors  OI  1  ne  /\ssociaiea  rress  lameni  me  k  i  *  r  r /*  *  their  waste  baskets  daily  with  the  general  phia  newspaper,  but  not  to  the  extent  that  i 

death  of  Victor  hremont  Lawson,  a  man  oDsoieie  lov^  oi  itncage ,  a  statement  maae  run  of  press  agent  stuff,  but  wc  all  fall,  more  publication  cannot  exist  without  it,  as  is  proven 

of  brilliant  and  conscientious  mind  with  ^way  back  in  187/  by  the  editors  of  “The  or  less,  for  the  biggest  of  all  space  grafting  by  the  facts  stated. 

the  highest  conception  ot  his  obligations  “  d^S'b^’s^mr  teerest  wrth°an  Editor,  We^'PhilJ^'^i^'Tint,. 

as  a  citizen;  fair,  just  and  honorable  in  imperial,  ine  Lentury,  and  weusters  These  “eat  mote  prunes”  and  “watch  your  step” 

all  his  transactions,  of  pleasing  personal-  *  International.  weeks,  etc.,  come  with  great  regularity  some-  — 

itv  a  Inval  friend  a  charminu  comnanion  Let  me  install  an  up-to-date  dictionary  times  with  presidents,  governors  and  commercial 

He  ttis-  a  trrAme?ican  in.  your  office,  or,  if  you  have  one,  good  S"  whTh  'ird'csig?.e.l%H'nllrUy"  tl”  ge?^"«  ,  ^  to  house  inquiry  to 

an  outstandinir  Christian  gentleman  who  “lend,  why  not  consult  it  once  in  a  while?  space.  determine  the  tacts  about  the  cir- 


an  outstanding  Christian  gentleman  who  inend,  why  not  consult  it  once  in  a  while,  ^^pace.  .  r  . .  I 

made  Divine  wisdom  his  guide;  a  courage-  ti.  VTzetelly,  of  tLg 7n ““iTrf 

ous,  generous  and  enterprising  newspaper  Editor  New  Standard  Dictionary.  is  no  business  in  the  country  more  strongly  i 

man,  practicing  the  highest  ideals  and  eth-  -  intrenched  than  the  fire  insurance  monopoly.  I 

ics  of  journalism;  a  tower  of  wisdom  and  Ably  Fighting  Moochers  ^“^tc  fixfuT^oSuon  that  isTi'r“‘l"ght)" 

strength  in  every  activity  with  which  he  0^x7  Jp  r>  v  .  'tu  c  u  ^Vhiie  none  of  us  are  incendiaries,  we  can  sec 

was  associated.  Editor  &  publisher:  Ihe  South-  no  good  reason  W’hy  this  business  enterprise 

Mr  I  awenn’ii  life  hie  work  hie  Crn  California  Editorial  Association  is  CO-  should  deluge  the  press  of  the  country  with 
achievements,  the  devotion  of  his ’most  operating  very  thoroughly  in  the  drive  {:ZerTu‘^ncsren'?crpr'ises''^Lch  weaker Tnan- 
intimate  friends  and  the  impression  he  ^gsinst  the  tree  publicity  gratters.  Mem-  cially  than  the  fire  insurance  trust,  are  able 
made  upon  all  who  had  the  privilege  of  bers  have  been  referring  to  this  office  some  to  get  their  messages  to  the  P“bli®  in  ‘he 
his  acquaintance,  will  not  only  be  a  cher-  of  the  most  flagrant  violators  and  we  have  a^ivis  of  this  sort.  propaganda 

ished  memory  of  the  profession  to  which  writing  direct  to  the  heads  of  the  Why  not  have  the  EIoitor  and  Publisher 

he  cave  his  life  but  will  also  be  an  exam-  companies  to  be  benefited,  along  the  lines  declare  a  national  “No  Propaganda  Week,“  and 
pie  and  inspiraijon  to  all  who  are  right-  of  your  sample  letters  recently  published.  "hTwa7trbas"keu'’tte  In  the%ropfg7ndL° tha” 
minded  and  aspire  to  useful  life  and  the  also  carry  a  column  m  our  monthly  comes  along? 

respect  and  admiration  of  mankind.  publication  headed,  “Into  the  Waste  Bas-  Many  would  like  it  so  well,  no  doubt,  that 

Victor  Fremont  Lawson  was  the  first  1“ ‘h's  column  we  call  attention  to  lffYir.'^°Yourrtruly  "" 

president  of  a  national  association  of  some^  of  the  worst  oftenders.  In  addition  Edwin  Rackaway, 

newspapers  to  gather  and  dstribute  news,  this,  the  members  of  our  Weekly  Divi"  Editor  Mt,  V cTHon  (111.)  Upgistcf-Slcws, 

without  profit  and  with  the  sole  purpose  have  been  supplied  with  stickers  as 

of  fairly,  promptly  and  honestly  inform-  enclos^.  Also  instructions  on 

ing  the  public  of  the  happenings  and  oc-  f*?  return  free  publicity.  The  mem- 

currences  of  the  day.  He  led  the  revolt  bers  of  our  Dailies  Division  will  be  sup- 

against  privately  owned  and  controlled  .  with  rubber  stamps  with  similar  IM 

news  agencies  and  gave  to  the  movement  copi^  after  the  plan  r»i?iEixfevi  ytairtv  a 

the  stamp  of  his  high  character  and  un-  used  by  vVil  V.  Tufford,  secretary  of  the  Ir  CilNlNiS  X  LV  AlNlA 
selfish  public  service  and  the  financial  Inland  Daily  Press  Association, 
standing  of  his  large  resources — and  thus  You  are  certainly  to  be  congratulated 
rallied  to  his  support  leading  newspapers  upon  the  vigorous  fight  you  are  putting 
of  America  and  created  the  greatest  news  up  and  members  of  this  association  are 
gathering  organization  in  the  world — The  with  you  to  a  man. 

Associated  Press — in  which  1,200  news-  U.  Read,  ^ 

papers,  representing  diverse  opinions  and  .  .  Managing  Director, 

divergent  interests,  co-operate  in  demon-  Southern  California  Editorial  Association. 

strating  that  brethren  can  dwell  in  unity  -  /O 

for  a  great  and  useful  purpose.  Not  a  “Game”  of  its  homes  are 

The  Associated  Press  typifies  the  char-  ^  Publisher:  Just  a  word  of  covered  by 

aCter,  lotty  aims  and  noble  purposes  ot  appreciation  from  one  who  never  misses  reading 
the  life  of  Victor  Fremont  Lawson;  and  Editor  &  Publisher  each  week  for  your  edi- 

so  long  as  it  maintains  its  high  principles  ^rial,  ^“Personal  Romances,”  in  your  issue  of  XxUTI  IdIOUIXI 

and  serves  the  public  honestly,  the  spirit  You  are  doing  a  remarkable  work  in  con-  ^ 

of  Victor  Fremont  Lawson  will  continue  stantly  driving  home  the  thought  that  news-  jMTfYVtOiX 

to  live  W'ith  the  beneficent  influences  it  P®P®r  work,  regardless  of  the  particular  field,  IvHr  VaIIm 

_ _ _ I  >s  longer  a  game.  And  your  editorial  ■' 

exercised  during  his  liietiine.  Jjjg  rewards  of  ability  and  sticking  to  it  National  Representative 

Therefore  be  tt  Resolved,  That  the  is  the  best  thing  you  have  yet  done  in  impress-  PAUL  BLOCICy  Inc. 

Board  of  Directors  and  the  executive  staff  your  readers  the  days  of  the  “game^’  are  Hew  York  Detroit 

of  The  Associated  Press  extend  deepest  Austin  B.  Fencer,  Chlc**o  Borton 

sympathy  and  condolence  to  the  members  Gen.  Mgr.,  Kimball-Mogensen  Co., 

of  the  family  of  Victor  Fremont  Lawson  San  Francisco. 

and  particularly  to  his  associates  and  co-  - 

workers  in  that  great  and  model  newspa-  Why  Be  a  Dead  Beat? 

per-the  idolized  child  of  his  brain-Tfe?  To  Editor  &  Publisher:  The  following  —— — — — 
Chicago  Daily  News.  We  have  with  them  letter  has  been  sent  by  this  newspaper:  T^T  1  •  # 

a  deep  and  keen  sense  of  irreparable  per-  Rocky  Mount,  N.  C.,  September  28,  1925.  ^ I  illlO  ' 

sonal  loss  in  comradeship  and  in  wise  con-  Rrocter  and  Gamble,  Cincinnati,  Ohio.  i.  1 A  A  AA  v-r  AAAvF  • 

Structive  counsel.  Attention  Advertising  Manager. 

Re.wlyed,  That  his  portrait  be  repro-  b^f^^Yo  you  some"of"''vour'  aUemptTfree  pub!  one  of  the  country’s 

duced  in  a  steel  engraving  suitable  for  licity  undertaken  in  the  guise  of  Home  Eco- 

framing.  inscribed  as  founder  and  Presi-  I'omics  and  as  sent  us  by  the  high  sounding  g~y  ,  ■■■■  I  . 

dent  of  The  Associated  Press,  and  a  copy  in Yh v We^reateSt  MarKelS 

-  .  -  ,  ,  *  ,  e  are  at  a  loss  to  understand  why  we  should  con- 

theroof  be  sent  to  every  member  of  the  tinue  to  get  these  mailings  when  your  firm 

association.  doesn’t  spend  a  cent  with  us  and  if  we  had  /.rtVArP/l  AT  ONP’  VlV 

Resolved,  That  the  first  hour  at  the  undoubtedly  give  covcrcu  wy 

.  f  <  r  >T>i  ‘o  people  who  make  our  existence  possible, 

next  meeting  of  the  members  of^  The  And  just  another  reaction  to  this  effort  on  rkTiA  rtf  tliA 

Associated  Press  he  devoted  to  tributes  your  part  to  land  free  advertising.  We  don’t  one  OI  UlC  L«UUIJ.y  B 

to  Mr.  Lawson’s  memory.  ^.2’’  !  mr 

_  Resolved,  That  a  copy  of  these  resolu-  ca?  company'''out*’of  hil  fTr"'theVaYlrold  ourof  Greatest  Newspapers 


IN 

PENNSYLVANIA 


•  RIVALS  THE  BEST  • 

NORRISTOWN’ 

•surpasses THE  REST- 


98.2% 

of  its  homes  are 
covered  by 

Norilstomn 

Slimes 

National  RepreBentative 

PAUL  BLOCK,  Inc. 

New  York  Detroit 

Chicago  Boaton 


Northern  Ohio! 

one  of  the  country’s 


to  Mr.  Lawson’s  memory. 

Resolved,  That  a  copy  of  these  resolu¬ 


tions  be  sent  to  the  family  of  Mr.  Lawson,  a  ticket  or  the  slot  machine  out  of  a  stick  of 
to  The  Chicago  Daily  News,  and  he  sent  chewing  gum.  We  just  cannot  admire  your 
.  ae  _  a  "  Way  of  doitig  busiuess.  It  you  want  something 

to  all  members.  wUhoi.t  it 


covered  ALONE  by 
one  of  the  country’s 

Greatest  Newspapers 


Reporter  Named  Prosecutor's  Aid 


way  of  doing  business.  If  you  want  something  _ 

pay  for  it  or  do  without  it.  iM  ^  i  ^ 

In  fact  for  more  than  ten  years  my  wife  jflC  ItllT  1 
has  been  a  constant  user  of  your  Crisco  and  *  **  \  ' 

she  noted  some  of  your  attempted  graft  the 
other  day  and  has  indignantly  declared  that 


uer 

hlmseUit 


V.,,.,.,,  c  T?„cV,mr.r»  V nrh  Tlrta  from  now  On  it’s  Snowdrift  for  her.  In  fact, 

Harry  S.  Kushmore,  New  York  hve-  j  tempted  to  ask  her  to  take  your  graft 
nmg  World,  has  been  appointed  executive  to  her  dub  and  show  it  to  some  of  the  other 


secretary  of  Attorney  Buckner. 


ladies  there  who  do  their  own  work  and  who 


J.  B.  WMdwart 
11*  B.  4Xd  ft: 
Nnr  Twk 


▼MdwBrt  ft  Kdly 
M  N.  Hl.k.  At*. 
China. 


In  a  house  to  house  inquiry  to 
determine  the  facts  about  the  cir¬ 
culation  of  both  newspapers  in 

CHARLESTON,  W.  VA. 

the  route  inspectors  have  found 

4,223  HOMES 

in  which  the  only  newspaper  is 

THE  DAILY  MAIL 

That  is  a  larger  number  than 
the  entire  circulation  of  the  other 
paper  on  those  same  routes. 

To  deliver  your  sales  message 
to  the  homes  in  Charleston,  you 
must  use 

THE  EVENING  MAIL 

Represented  Nationcdly  by 

The  Devine-MacQuoid  Co.,  Inc. 
New  York  and  Chicago 


Consistently  Building 
Permanent  Classified 

Volume  Begets  Volume 

Each  week's  new  volnme  of  season¬ 
able  lines  helps  to  broaden  the 
thoughts  of  a  continnonsly  new 
public,  and  to  prove  the  nnlimited 
posaibilities  for  classified  adver¬ 
tising. 

Clarence  M.  Rusk  Service 

For  Newspapers 

Harrisburg  Pennsylvanis 


THE  WELFARE  COMMIHEE 

of  the 

INTERNATIONAL 
CIRCULATION  MANAGERS 
ASSOCIATION 

Can  supply  you  with  com¬ 
petent  circulation  men  of 
capacity  and  ability  capable 
to  take  entire  charge  of  your 
department  or  to  fill  impor¬ 
tant  posts  in  the  department. 

Address  the  Secretary- 
Treasurer  please,  Mr.  Clar¬ 
ence  Eyster,  care  Star 
Building,  Peoria,  Ill. 


Ivs 


/ 


MUST  BE  FED 


In  the  47,654  square  miles  of  land^urf ace  of  New  York  State,  with  a  population  (esti¬ 
mated,  1925)  of  11,105,625,  there  is  an  average  of  233.04  persons  to  the  square  mile. 


In  the  59  cities  there  are  six  with  over  100,000  inhabitants,  and  sixteen  with  25,000 
to  100,000.  There  are  close  to  nine  million  city  dwellers  in  New  York  State  and  these 
folks,  in  addition  to  the  hundreds  of  thousands  of  visitors,  constitute  a  vast  army  of  food 
consumers. 


Here  is  a  great  territory  in  which  ninety  per  cent  of  the  residents  are  engaged  in  various 
industrial,  professional  and  business  occupations. 


An  increase  of  17  per  cent  in  August  sales  of  chain  grocery  stores  over  August,  1924,  is 
reported  by  the  Federal  Reserve  Agent  in  New  York  under  date  of  October  1st.  This 
increase  was  partly  reflected  in  the  opening  of  new  stores. 


Here  in  New  York  State  is  one-tenth  of  the  people  of  the  United  States — and  they  must  eat, 


The  Greatest  Market  in  the  World  for 
the  Merchandising  of  Food  Products 
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••Bow  York  Harald-Tribnna . 

••Baw  York  Harald-Tribnna . 

•Hew  York  World  . 

•Bew  York  World  . 

•Bow  York  Evening  World . 

••Biagara  Falla  Oaiatta  . 

••Fort  (Tbaatar  Itam . 

••Fonghkaaptia  Star  and  Entarprlaa. 

••Roehaatar  Timaa-Cnlon . 

••Byraonaa  Journal  . 

••Troy  Raoord  . 

tt  Oovammant  Statomont.  Karoh  31,  1938. 
••  A.  B.  C.  Btatamont,  March  81,  1985, 

•  A.  B.  C,  Statement,  September  30,  19S 


••Albany  Evening  Bawa . 

••Aibany  Knickarbockar  Freaa  , . . . 
••Albany  Knickarbockar  Freaa.... . 
••Anut^am  Racordar-Domocrat 

ttAnbnm  Oitiaan  . 

••Batavia  Daily  Bawa  . 

••Binghamton  Freaa  . 

••Brooklyn  Daily  Eagla  . 

••Brooklyn  Daily  Eagla  . . 

••Buffalo  Courier  and  Enquirer... 

••Buffalo  Oonriar  . 

ttBnffalo  Evening  Bawa . 

••Buffalo  Eraalng  Timaa . 

••Buffalo  Sunday  Timaa  . 

ttBnffalo  Ezpreaa  . 

ttBnffalo  Ezpreaa  . 

••Coming  Evening  Lander . 

ttElmira  8tar-Oaaatto  Advertiaer. 

ttOanava  Daily  Timaa  . . 

••Olavaravilla  Laadar  Rapnbliean. 

••Itkaea  Jonmal-Bawa  . . 

••Jamaatown  Homing  FMt . 

••Mlddlotown  Timea-Fraaa  . . 
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NEWSPAPER  MAKERS  AT  WORK 

-  By  PHIUP  SCHUYLER - 


the  top  of  the  business  staff  since.  He 
was  made  business  manager  in  1922. 


GREETINGS  ROUND  THE  WORLD 


EDITORS  PROTEST  TO  A.  P. 


North  American*  Radio  Message*  to 
Empire  Pres*  at  Melbourne 


Pacific  Coast  Newspapers  Want  Earlier 
Release  Date* 


A  plea  for  an  earlier  release  date  was 
made  this  week  to  the  board  of  directors 
of  the  Associated  Press  by  member  news¬ 
papers  from  the  Pacific  Coast. 

At  present  morning  newspapers  in  Cali¬ 
fornia,  Oregon,  and  Washington,  are  not 
permitted  to  publish  A.  P.  dispatches  earl¬ 
ier  than  9  o’clock  in  the  evening.  Editors 
object  that  this  ruling  makes  it  necessary 
to  use  other  services  than  the  A.  P.  to 
obtain  telegraph  copy  for  early  editions, 
which,  in  some  cases,  are  on  the  streets 
at  8  o’clock  in  the  evening. 

Karl  M.  Anderson,  managing  news 
editor  of  the  San  Francisco  (Cal.)  Chron¬ 
icle,  was  among  the  protesting  ^itors. 

“Sporting  events  and  financial  news 
from  the  east  are  ready  for  publication 
long  before  nine  o’clock,”  he  said.  “We 
feel  we  are  entitled  to  this  news  for  our 
early  editions.” 

Other  Western  editors  in  New  York  on 
the  same  mission  include:  Ralph  True- 
blood,  Los  Angeles  Times;  William 
Hines,  San  Francisco  Bulletin;  and  Clark 
Leiter,  Portland  (Ore.)  Journal. 


Newspapermen  of  the  British  Empirt 
attending  the  Imperial  Press  Conference 
in  Melbourne,  Australia,  received  greet¬ 
ings  from  American  press  associations  and 
American  newspapers  and  press  organiza¬ 
tions  by  radio  on  September  30.  The 
messages  of  greetings  were  transmitted 
from  Pittsburgh  by  Westinghouse  Station 
KDKA  on  its  international  short  wave 
relay  system,  and  received  by  the  Mel¬ 
bourne  Herald. 

The  messages  were  relayed  at  5  o’clodc 
in  the  morning,  so  as  to  be  received  in 
Melbourne  during  the  evening,  as  there 
is  nearly  12  hours  difference  in  time  U- 
tween  the  two  cities. 


COl 

NE^ 
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Pres*  Invited  to  Radio  Conference 


The  press  has  been  invited  to  send 
delegates  to  the  fourth  annual  conference 
on  radio  called  this  week  by  Secretary 
Hoover,  to  be  held  in  Washington,  Nov.9. 


Duplex  Press  Company  Sues 


Looking  Ahead  for  Holiday  Linage — -Jack  Tims. 


^OME  newspaper  business  executives  are 

of  the  opinion  the  present  is  none  too 
early  to  plan  for  big  local  linage  during 
the  coming  holiday  months. 

They  remember  the  Christmas  Club  sav¬ 
ing  funds  will  be  released  from  banks  the 
first  two  weeks  in  December  and  are 
mapping  out  solicitation  campaigns  center¬ 
ing  around  this  date.  The  report  is 
these  deposits  are  larger  this  year  than 
ever  before. 

One  stunt  for  making  the  best  out  of 
the  big  advertising  investment  days  prior 
to  Dec.  25,  was  described  this  week  by 
Jack  Tims,  Jr.,  business  manager  of 
the  New  Orleans  Times-Picayune. 

“On  the  second  Sunday  in  December,” 
he  said,  “we  issue  a  special  section,  made 
up  entirely  of  advertising.  In  a  five 
column  box  on  the  front  page,  we  index 
every  article  mentioned  in  every  individual 
advertisement. 

“P'or  instance,  a  department  store  takes 
a  full  page,  say  page  three.  Among 
merchandise  promoted  in  the  advertise¬ 
ment  are  ties.  This  same  article  is  also 
offered  by  other  advertisers  on  succeeding 
pages. 

“Thus,  in  the  index,  which  is  arranged 
by  our  staff  alphabetically,  we  would  list 
this  product  possibly  as  follows:  ‘Ties 
_ pages,  3,  4,  7,  9’  etc!” 

“It  is  a  section  we  have  found  easy 
to  sell,  and  one  that  has  proved  valuable 
to  local  merchants.  Of  course,  an  obvious 
sales  argument  is  that  gift  buyers  will 
want  a  handy  reference  guide  such  as  the 
section  presents  in  making  up  their  Christ¬ 
mas  shopping  lists.  We  also  base  advant¬ 
ages  on  the  fact  the  Christmas  savings 
funds  are  just  being  released  by  banks. 
Another  way  to  promote  the  stunt  is 


around  the  slogan,  ‘Do  Your  Christmas 
Shopping  Early — and  in  Comfort.’ 

“We  call  the  issue  with  this  section 
our  ‘Catalogue  Edition,’  and  it  is  just 
that.  We  have  been  publishing  it  now  for 
about  five  years.  Last  year  we  printed 
765  columns  of  advertising  in  this  oiie 
edition.” 

Mr.  Tims  is  an  energetic  newspaper 
business  man.  His  brain  is  crammed  with 
ideas  he  has  worked  out.  But,  in  the 
main,  he  is  not  a  believer  in  stunt  adver¬ 
tising,  he  said.  A  newspaper,  in  his  opin¬ 
ion,  should  be  sold  above  all  on  the 
merits  of  its  market. 

To  aid  advertisers  in  understanding  the 
New  Orleans  market,  Mr.  Tims  and  the 
Times-Picayune  organization  are  contin¬ 
ually  making  exhaustive  and  comprehen¬ 
sive  surveys. 

“We  never  want  to  take  an  advertiser’s 
money,  unless  we  are  confident  we  can 
bring  him  results,”  he  asserted. 

“In  consequence  we  are  always  willing 
to  check  up  the  field  accurately  for  an 
advertiser  by  questionnaires  and  personal 
dealer  calls  and  let  him  know  the  outlet 
possibilities  for  his  product  in  our  city 
and  trade  territory.  I  believe  this  is  a 
service  newspaper  should  perform.” 

It  is  no  wonder  Mr.  Tims  likes  his 
newspaper  and  his  city.  The  Times-Pica¬ 
yune  was  his  first  and  only  job.  He 
started  on  the  old  Picayune  in  1908  as 
an  office  boy  and  has  worked  himself  to 


Suit  has  been  filed  in  district  court. 
Independence,  Kan.,  by  the  Duplex  Print¬ 
ing  Press  Company,  Battle  Creek,  Mich., 
against  T.  P.  Perry,  Coffeyville,  stock¬ 
holder  and  former  president  in  the  old 
Dawn  Publishing  Company,  publishers  of 
the  Coffeyville  Morning  Dawn,  to  collect 
$2,500  on  notes  which  he  signed.  The 
Dawn  was  a  Klan  paper,  C.  C.  Drake 
was  editor  and  managing  editor  and  Mr. 
Perry  was  business  manager.  The  Dawn’s 
shop  was  dynamited  and  the  press  on 
which  the  suit  was  based,  was  destroyed, 
in  December,  1924. 


There  are  225 
users  already  on 
the  Shop-o-scope 
list  for  1925! 
How  about  you? 


THE  BASIL  L  SMITH  SYSTEM,  Iqc. 


IntBrnatientl  CUttified  AdTertiiiog 
Comifellon 


Packard  Bldg. 


Philadelphia 


FORHAN’S 


is  another  of  the  nationally 
famous  accounts  which  has 
recogmzed  the  fact  that  the 
Wa^ngton,  D.  C.,  territory 
cannot  be  adequately  covered 
without 


The 


i 


Washington 

Times 


AnierkasLar§(itCir(ulatioi\ 
Building  Orpanizaticix 

ResuitiCount 


6  \fioor  OCCIODPO.  Bio 
IHDUSaaOLIS.IND 


The  futility  of  the  “one  paper 
busr”  argument  is  nowhere  better 
illustrated  than  in  the  experiences 
of  its  national  advertisers. 

PAYNE,  BURNS  &  SMITH 

New  York  City — Boston 

G.  LOGAN  PAYNE  CO. 

Chica^  •  Detroit  •  St.  Louis  *  Los  Angeles 


Vanderbilt 


means 


Newspapers 
Clean  Enough 
For  Every 


Home ! 


Wlior*  do  you  want  y 
to  goT 


The  City  of  Many 
Incomes 


The  Dallas  Journal’s 
Home  Town 


Only  five  of  America’s  forty-two 
largest  cities  have  a  greater  per¬ 
centage  of  personal  income-taxpay¬ 
ers  than  Dallas. 


Man,  that’s  buying-power  with  a 
kick  I 


The  Dallas  Journal 
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NEW  YORK  STATE 

Westchester  County’s 


Fastest  Growing  Cities 

Mount  Vernon  and 
New  Rochelle  and 
The  Vicinity  Towns 


Are  Covered  Completely  by 

THE  DAILY  ARGUS 

of 

Mount  Vernon 


THE  STANDARD  STAR 

of 

New  Rochelle 

Both  Mmmbtrt  of  A.  B.  C. 


Westchester  Newspapers,  Inc. 


Frsnklhi  A.  MnTuim,  Ptm. 
M.inil  Vwnon — N.w  Roch.Ile 
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P.\'l  IN(j  circulation 
determines  the  lojji- 
cal  choice  of  an  adver¬ 
tising  medium.  In  San 
P'rancisco  and  North¬ 
ern  California  it  is  a 
recogni/ed  fact  that 
I  he  Chronicle  follow¬ 
ing  has  the  buying 
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“  COLLECTIVE  NOUNS  CAUSE  OF  MOST 
. NEWSPAPER  ERRORS  SURVEY  SHOWS 

njMrt  Participles  Also  Menace  to  Good  Writing, Oregon 

renct  Journalism  Professor  Says — 50  City  and  Country 
Papers  Examined  for  Errors 


rHAT  are  the  most  common  errors  pressed  in  the  present  tense — ‘is  round’ 

"  in  newspaper  English?  rather  than  ‘was  round.’ 

To  discover  them,  C.  J.  McIntosh  of  the  “  ‘Leaving  in  a  drenching  rain,  the  weath- 
urnalism  faculty,  Oregon  Agricultural  er  did  not  portend...’  is  one  illustration 
(liege  recently  examined  more  than  50  of  the  dangling  participle,  several  of  which 
plications,  both  country  and  city.  The  were  clipped.  The  only  safe  rule  here 
liect  of  the  survey  was  to  clip  mistakes  seems  to  be  to  put  the  real  subject  modi- 
P  also  to  note  correct  usages  showing  fied  by  the  beginning  participle  before  any 
0  errors  were  dodged.  other  noun  or  pronoun  in  the  follow-up 

Jlr  McIntosh  reported  the  results  of  clause. 

« investigation  in  a  recent  talk  before  “Notwithstanding  these  and  other  mis- 
K  Oregon  State  Editorial  Association.  takes  in  verb  forms  a  real  improvement 
•The  survey  showed  that  the  quality  of  over  those  used  a  few  years  ago  was 
wlish  varies  widely,  not  only  among  noted.  Not  one  editor  made  use  of  the 
gerent  papers  but  in  different  parts  of  old-timer— ‘took  his  departure  for’  for 
tsame  publication,’’  he  said.  “In  gen-  ‘left  for.’  Most  editors  write  ‘died’  and 
[il  the  copy  prepared  in  the  office  by  ‘married’  _  rather  than  ‘euphonious  syno- 
K  editors  and  reporters  was  much  freer  nyms.’  ‘Motored’  is  the  most  over- 
rom  error  than  the  copy  from  out-of-  worked  verb,  substitutes  for  which  might 
fce  sources— correspondents,  news  syn-  be  ‘drove,’  ‘went,’  or,  as  some  editors 
iates,  and  publicity  agencies,  and  oc-  suggest,  ‘autoed.’ 

liional  forum  contributors.  A  further  Words  are  not  so  important  as  things, 
Ijssification  showed  that  the  bulk  of  thought  they  express  and  lead  to  things, 
rors  in  outside  copy  comes  from  the  cor-  Oliver  Wendell  Holmes  may  have  had 
Bpondcnt  and  the  forum  writer,  which  eddors  m  mind  when  he  wrote: 

I  often  not  only  poorly  written  but  for  Words  lead  to  things— a  scale  is  more 
me  reason  or  other  does  not  seem  to  praise 

( so  carefully  edited  as  the  office,  syn-  .  Coarse  speech,  bad  grammar,  swear- 
late  and  publicity  copy.  The  greatest  *ng,  drinking,  vice. 

-jdencss  appears  in  the  marriage  and  hor  many  an  editor  has  been  sent  on  an 
aeral  writeups.  °''8y  of  profanity  and  drinking  by  reason 

“In  all,  191  clippings  were  taken,  49  of  .the  slips  he  has  made  in  newspaper 
rowing  correct  usage  in  difficult  situa-  .•  ,  . 

and  142  showing  errors,  as  follows :  .  .A  little  word  is  like  apples  of  gold 
Ferbs  63;  pronouns,  IS;  adverbs,  12;  con-  m  pictures  of  silver,’  chanted  the  proverbs 
nctions’ 19- adjectives,  5;  prepositions,  5;  author,  and  Oregon  editors  have  no  pen- 
jiuns  2;  and  wrong  meaning,  25;  with  chant  for  the  big  word. 

(  faulty  structures  and  6  particularly  In  the  opinion  of  Mr.  McIntosh  the 
rckcd  spellings  Oregon  survey  can  be  considered  as 

"The  nature  of  the  verb  errors  proved  typical  of  news  writing  in  most  states. 

cstructive.  The  greatest  number  was  in  _ _ 

reverb  number  as  governed  by  subjects  — 

fpresenting  group  words,  known  in  our  sTATF.MFNT  OF  THF,  OWNERSHIP. 
thooll)oy  days  as  ‘collective  nouns.  In  M.ANAOEMENT.  CIRCULATION,  ETC., 
any  instances  the  mind  of  the  writer  and 

re  editor  seemed  to  have  been  on  the  ob-  EDITOR  &  PUBLISHER’ 

r.T  of  the  intervening  prepositional  phrase  published  weekly  at  New  York,  N.  Y..  for 

Ltead  of  the  group  subject  word.  Nei-  ’’  v  i 

.  ... _  tn  State  Of  New  York.  County  of  New  York,  sa.: 

XT  did  any  difference  appear  to  indicate  Before  me.  a  Notary  Public  in  and  for  the 
iat  the  writer  distinguished  between  the  State  and  County  aforesaid,  personally  appeared 
riled  action’  purport  and  the  ‘divided  J-  B.  Keeney,  w-ho  havinn  been  duly  swop 
..c  ic  acrrfpft’  hilt  ^'otd'ngr  to  law,  deposes  and  Says  that  he  IS  the 

cuon  idea — as  the  jury  is  agreea,  out  Business  Mananer  of  EDITOR  &  PUBLLSHEK 
5ie  jury  are  disagreed.  Other  wrong  and  that  the  followinft  is,  to  the  best  of  hit 
brals  and  wrong  singulars  were  occa-  knowledge  and  belief,  a  true  statement  of  the 

_ »rrnre  iiiorp  Ownership,  manaftement,  etc.,  of  the  aforesaid 

wially  lound.  Other  verb  errors  were  publication  for  the  date  shown  in  the  above 
t  active  and  passive  voice,  m  past  and  caption,  required  by  the  Act  of  Auftust  24, 
resent  tense,  in  participial  phrases —  1912.  embodied  in  section  443,  PosUl  Laws  and 

bngling  participle— and  in  subjunctive  *':“'n,at'*’the  ’^ames  and  addresses  of  the 
Kde.  publisher,  editor,  managing  editor,  and  business 

The  survey  indicated  that  the  subjunc-  "janaR"*.  are; 

..mode  a,  a  mean,  of  clear  expression  SrfJ.S uS^Veeker.,  N.  Y. 

i  sbout  done  for  in  the  Oregon  press  as  Editor,  Marlen  E.  Pew, 

it!l  as  in  newswriting  and  literary  writ-  H 

t?  throughout  the  country.  A  fevv  writ-  Ty^Lmden  St!.  Rockville  Cemre,’ N.  Y. 

used  it  to  excellent  advantage  in  dis-  Business  Manager,  J.  B.  Keeney, 
taguishing  between  clauses  that  concede  609  West  I73d  St.,  New  York,  N.  Y. 

Be  point  and  those  that  either  deny  or  fHE*jOURNAL!sT*'co..  1475  Broadway, 
bke  it  as  uncertain.  New  York,  N.  Y.;  Tames  Wright  Brown.  234 

■"If  he  be  a  man  he  will  play  a  man’s  V^a'entme  I^ne,  Yonkers,  N  Y. 

_ _ _ aU-f  t,«  3.  That  the  known  bond  holders,  mortgagees, 

•rt,  wrote  one  writer,  showing  that  he  other  security  holders  owning  or  holding 

Btw  how  to  express  uncertainty.  Just  1  per  cent  or  more  of  total  amount  of  bonds. 


Seating  that  he  believes  he  is,  or  that  list  of  stockholders  and  security  holders  as  they 

‘Tf  ...ora  m  appear  upon  the  books  of  the  company,  but  also, 

i*  writer  has  said  If  he  were  a  inan  he  ^here  the  stockholder  or  security 

'oold  have  played  a  man’s  part,  thus  holder  appears  upon  the  books  of  the  company 
tonglv  denying  that  he  is  a  man.  This  as  trusts  or  in  any  other  fiduciary  relation,  the 
show,  tim.  tho  subionctiv.  has 

W  values.  If  it  IS  to  be  saved,  it  seems  said  two  paragraphs  contain  statements  cmbraC' 
•at  the  press  will  have  to  save  it.  Con-  ing  affiant’s  full  knowledge  and  belief  as  to 

hnm-. _  _ — ,  ...wlpaswo  o/x.  coom  the  circumstances  and  conditions  under  which 

horary  literary  writers  do  not  seem  anj  security  holders  who  do  not 

t  know  that  it  ever  had  a  place  in  good  appear  upon  the  books  of  the  company  as  trus- 

Iriting.  tecs,  hold  stock  and  securities  in  a  caracity 

sTt,„'. u ..V.:x>flxr  othcr  than  that  of  a  bona-fide  owner;  and  this 

The  verb  error  in  tense  is  found  chiefly  1,3,  reason  to  believe  that  any  other 

t  lecondary  clauses  after  verbs  Ot  say-  person,  association,  or  corporation  has  iny  in- 
“g.  teaching,  etc.  Reports  of  the  evolu-  tere«t,  direct  or  indirect  in  the  said  stock, 

iwi  trial  in  Dayton  carried  error  after  o'-  than  as  so  stated  by 

fror  in  this  particular.  j.  B.  KEENEY, 

“The  defense  attorney  said  that  the  ..  ..  Manager. 

fc-ij  .  _ 1  >  WV,:i.  Sworn  to  and  subscribed  before  me  this  1st 

Wa  tww  round,  is  characteristic.  While  j  October  192.5 

8*  general  rule  is  that  the  secondary  ’  WILLIAM  ATKINS. 

^se  verbs  agree  with  the  primary  clause  v  i  r-  x.  w  sr  w 

^  in  tense,  the  noted  exception  is  that  c'oiJSissio'ii^FJrp^^, 

present  and  continuing  truths  are  ex-  March  30,  1926. 


When  the 
Youngsters  Go  to 
See  Jachie  Coogan 

Off  they  scamper  with 
bright  eyes  and  merry  laugh¬ 
ter  on  the  road  to  adventure- 
land. 

How  secure  you  feel  when 
you  know  the  theater  to  which 
they  are  going  is  built  of  con¬ 
crete.  For  concrete  has  great 
reserve  strength  and  is  fi  resafe. 

To  help  you  get  the  pro¬ 
tection  that  concrete  insures 
in  theater  construction,  the 
cement  industry,  through  the 
Portland  Cement  Association, 
offers  you  a  free  service.  This 
covers  every  use  of  concrete. 

It  helps  you  get  the  greatest 
value  for  your  money. 

PORTLAND  CEMENT  ASSOCIATION 

111  W.  Washington  Street 
Chicago 

A  National  Organization  to  Improve  and 
Extend  the  Uses  of  Concrete 

OFFICES  IN  30  CITIES 
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TESTS  HUMAN  INTEREST  NEWS  VALUES 
IN  FICTION  THRILLER  FORM 


Young  Author  of  “The  Heart  of  Salome”  Finds  Four  Universal 
Human  Interests  in  Seeking  Formula  for  Fiction 
Writing — Studies  Values 


with  the  Tank  corps.  He  saw  service 
overseas  for  eight  months,  and  was  gas¬ 
sed.  Returning  to  this  country  he  was 
forced  to  spend  a  year  on  a  farm  for 
his  health.  It  was  in  this  year  he  did 
his  first  successful  fiction  writing — the 


Pleasants  Joins  Item-Tribune 


W.  S.  Pleasants  succeeded  B.  C.  .\ndJ  ^0LO^ 
son-Smith  as  tinancial  advertising 
of  the  New  Orleans  Item  and  J/onili  _ 
T ributie  this  week.  Mr.  Pleasants  was  ''' 


■  wi.uns-u.e  ^p^tising  manager  of  the  Hibernia  Bank 

serial  which  made  him  cnought  money  Company  in  1919-1920.  In  19^; 

joined  the  advertising  department  of  t 
Item.  In  1923,  he  resigned  to 


to  take  him  to  France. 


Allan  Raymond,  copy-reader  on  spread  human  interest  is  the  chief  factor 
the  New  York  Times,  formerly  with  in  making  our  Amundsen  stories,  and 
the  Paris  office  of  the  North  American  Plane  Flights,  to  say  nothing  of  horse 
Newspaper  Alii-  racing,  baseball,  and  sporting  news,  like- 
ance,  has  written  wise  news  of  the  movie  stars  and  theatri- 
and  published  his  cals.  Some  satisfaction  to  this  instinct  for 
first  novel — “The  adventure,  to  be  satisfied  vicariously  in  the 
Heart  of  Salome.”  press,  is  found  in  the  crime  news, — most 


CABLE  JARGON  DISTURBS  MUSE 


In  it  is  embodied, 
he  says,  the  ex¬ 
periment  of  a 
newspaper  man 
to  see  if  the  same 
human  interest 
values  which 
make  for  news¬ 
paper  circulation 
will  make  for 
reader  interest 


certainly  was  found  in  the  war  headlines. 

“And  last  of  all  I  find  in  Crime  and 
Church  news,  strange  allies  in  satisfying 
the  fourth  human  interest,  which  is  in 
self-justification  and  the  judgment  of 
others,  in  other  words  in  morals  or  re¬ 
ligion.  Granting  mankind  a  little  leisure, 
it  pauses  to  figure  what  the  game  is  all 
about,  frames  religions  and  superstitions, 
moral  codes  and  the  like.  There  never 
was  a  person  so  low  but  what  he  had 


Snappy  Journalese  Intrudes  Upon  Re¬ 
porter’s  Somber  Poetry 

Joseph  Freeman,  staff  man  in  the  New 
York  bureau  of  Rosta,  Russian  Telegraph 
.Agency,  tried  his  hand  at  poetry  during 
the  early  stages  of  his  vacation.  Mem¬ 
ories  of  cable  stories,  however,  persisted 
in  breaking  the  scene  and  rhythm.  Re¬ 
sult  as  follows: 


himself  with  the  Reese  Advert 
Agency,  New  Orleans,  where  he  bj 


came  vice-president.  Mr.  .Xndersotfched  car 


Smith  recently  resigned  from  the  Iten§:< 
Tribune  to  join  the  brokerage  firm 
Watson  Williams  &  Co. 


(frtig 


New  A.  N.  P.  A.  Member 


LIFE  AMONG  THE  ZUBUG- 
RAWANAH  INDIANS 


The  Saginaw  (Mich.)  Neu's-Coun,'; 
has  been  elected  to  active  memherbh 
in  the  American  Newspaper  Publish 
Association,  L.  B.  Palmer,  manager, 
nounced  this  week. 


Allen  Raymond  fiction  some  code  of  honor,  some  act  he  deemed 


Wide  mist  implacably  obscures 
The  vast  green  hills;  the  lake  endures 
The  rippling  burden  of  the  rain 
{BOLIVIA  TO  EXPORT  GRAIN) 


field. 


“During  some  nine  years  of  writing  and 
editing  newspaper  stories,  chiefly  from 
the  re-write  and  copy  desks,  I  have  tried 
to  analyze  the  qualities  in  news  which 
make  for  “stories,”  and  in  so  doing  to 
analyze  my  audience,”  he  said.  “I 


beyond  his  pale,  and  some  standard  by 
which  he  measured  his  fellows. 

“Such  was  the  reasoning  that  produced 
“The  Heart  of  Salome,”  as  my  first  ex¬ 
periment  at  gambling  my  work  against 
the  chance  of  a  best  seller.  I  was  out  as 
a  newspaperman  to  tell  a  good  story  with 


The  heavy  perfume  of  the  pines 
Fills  all  the  valley  (COOLIDGE  DINES 
WITH  PARTY  LEADERS)  gray  and 
still 

The  west  grows  dark  {NEW  SENATE 
BILL 


reasoned  deductively  from  the  ‘why’  of  widest  human  appeal,  so  I  shot  the 


headline  words,  such  as  Mother,  Millions, 
Millionaire,  Wife,  Baby,  Shot,  Love,  etc., 
trying  to  justify  them  on  the  most  wide¬ 
spread  appeal, — and  as  a  result  I  gradu¬ 
ally  reached  the  theory  that  there  are  four 
human  interests  to  be  found  in  everyone, 
from  the  top  to  the  bottom  of  society, — 
i.e.,  in  the  whole  newspaper  audience. 

“The  first  is  money — because  most  of 
people’s  lives  are  spent  in  coping  with 
getting  the  wherewithal  to  live, — or  in 
spending  on  lu.xury  the  surplus  after  ac¬ 
quiring  enough  cash  for  necessities.  Be¬ 
cause  of  this  it  has  become  a  truism  in 


story  at  all  four  of  these  I  have  outlined 
Interest  in  money  and  riches,  in  sexual 
love,  in  adventure,  and  in  the  sense  of 
right  and  wrong.” 

ilr.  Raymond  said  he  began  to  think 
about  headlines  and  their  result-bringing 
formula  while  sitting  in  the  slot  on  the 
Detroit  Times  copy  desk.  Then  he  had 
to  tell  some  greenhorns  on  the  rim  what 
it  was  all  about.  He  himself  was  under 
the  direction  of  John  Hastings,  now  man¬ 
aging  editor  of  the  New  York  Journal, 
and  Arthur  Brisbane,  who  spent  several 
months  in  Detroit  in  1921  getting  the 


CUTS  TARIFF  ON  WOOL)  beloved, 
come 

And  we  shall  make  the  night  our  home; 
Warm  is  the  flower  of  your  tnouth 
{BOLL  WEEVIL  MENACES  THE 
SOUTH)  etc.,  etc.,  etc. 


Lovering  Returns  to  Work 


newspaper  circles  that  the  very  spectacle  Times  under  way. 

of  money  itself,  in  the  mass,'  or  in  its  “I  look  at  my  novel  as  a  re-write  man’s 
manifestations  of  luxury,  exerts  a  tre-  job,”  he  said. 

mendous  fascination  on  people.  Stories  It  took  him  only  four  months  to  write 
about  rich  people  are  better  news  than  the  novel,  and  he  was  holding  down 
stories  about  the  poor,  and  Rich  becomes  three  jobs  at  the  same  time.  In  addition 
a  great  headline  word.  Before  the  war  to  being  Paris  correspondent  of  the  North 
$1,000,000  was  a  great  headline  word.  .American  Newspaper  Alliance,  he  was 


F.  J.  Lovering,  of  the  editorial  staff, 
Chicago  Evening  Journal  has  returned  to 
work  following  an  attack  in  the  county 
jail  by  Terry  Druggan.  Lovering  was 
interviewing  Druggan.  The  trial  for  the 
assault  will  take  place  Oct.  14. 


Now  it  is  some  multiple  of  that. 

“Reasoning  still  as  a  copy  reader,  anx¬ 
ious  to  advertise  news  stories,  1  came  to 
the  opinion  that  after  the  money  interest. 


reading  copy  on  the  Paris  Times,  and 
representing  the  London  Daily  Sketch  in 
Paris. 

In  1922  he  had  gone  to  France  with  his 


comes  the  sex  interest.  This,  perhaps,  is  wife  and  family  (he  has  two  children) 
not  in  a  “world  of  things  as  they  ought  on  $750  he  received  for  a  60,000-word 
to  be,”  but  in  a  world  of  “things  as  they  six-part  serial  which  ran  in  Ace  High 
are.”  The  primary  interest  of  man  and  Magasinc. 


woman  is  getting  enough  to  eat  and  drink, 
to  shelter  themselves  from  the  elements, 
etc., — in  other  words,  getting  money. 
Once  the  living  is  assured,  both  man  and 
woman  turns  to  sociability, — the  human 
being  is  a  gregarious  animal  and  can’t 
exist  happily  alone.  He  bases  his  whole 
social  existence  on  sex,  with  its  manifesta¬ 
tions  in  pure  love,  lust,  parental  or  filial 
affection,  etc.  So  Husband,  Wife, 
Mother,  Baby,  Triangle.  Homes,  etc.,  be¬ 
come  headline  words.  They  are  of  uni¬ 
versal  appeal. 

“Granting  that  the  human  being  is 
fed  and  satisfied  sexually  in  some  fashion, 
he  or  she  turns  to  diversion,  to  escape 
from  the  routine  of  living  in  which  the 
economic  and  social  systems  conspire  to 
make  mankind  prisoner.  I  believe  the 
fact  that  excitement  is  the  third  wide- 


During  11  years  of  newspaper  work, 
Mr.  Raymond  has  worked  on  14  news¬ 
papers.  He  started  on  the  New  Bedford 
(Mass.)  Standard  under  George  Hough. 
Other  newspapers  with  which  he  has 
been  connected  include  the  Worcester 
Telegram,  the  Lynn  Telegram,  Brooklyn 
Times,  Brooklyn  Standard  Union,  New 
York  American,  New  York  Sun,  Evans¬ 
ville  (Ind.)  Journal  and  Detroit  Journal. 

During  the  war  he  served  in  France 
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U.  S.  PAPERS  HAVE 
LONIAL  ANCESTRY 

itpohs  Capital,  Spanning  198  Year*, 
I  Oldest  Paper  Still  Publishing — 
ICansas  Professor’s  Booklet 
•  Lists  Pedigrees 

American  newspapers  now  being 
bhed  can  trace  their  beginnings  back 
te  Revolutionary  period  or  before,  ac- 
A  rttii 


Weekly  Post  Boy,  1734-1775;  Virginia 
Gazette,  1736-1750;  Germantown  Penn¬ 
sylvania  Recorder,  1739. 

The  Philadelphia  North  American, 
launched  in  1771,  continued  publication 
until  May  14  of  this  year  when  it  was 
purchased  and  merged  with  Public  Led¬ 
ger  by  Cyrus  H.  K.  Curtis. 

STAFF  WORKS  3  MONTHS  IN 
QUAKE  WRECKED  PLANT 


Advertiser,  and  the  Balti- 
fr  American  first  christened  the  Mary- 
:  Journal  are  now  owned  by  William 
dolpli  Hearst. 

"re  New  Haven  Journal-Courier,  de¬ 
fied  from  the  Connecticut  Journal  and 
■.  Haven  Post  Boy,  is  at  present  pub- 
d  by  John  B.  Carrington. 

■e  Elizabeth  Journal  dates  from  the 
:  Jersey  Journal  launched  at  Chatham 
It  is  owned  by  Frederick  E. 
V.  The  Alexandria  Gazette,  like  the 
■:  rd  Courant,  is  still  published  under 
risiiial  name.  C.  C.  Carlin,  Jr.  is 
nt  editor. 

‘dmiing  as  the  Georgia  State  Gazette 
•dependent  Register,  the  Augusta 
"icle  has  spanned  140  years.  T.  J. 
dton  is  present  publisher. 

•e  Hudson  (N.  Y.)  Gazette  is  now 
died  as  the  weekly  edition  of  the 
i  II  Register,  of  which  Fred  J.  Cook 
t:tor. 

’inciN  W.  Platt  is  present  editor  of 
Poughkeepsie  (N.  Y.)  Eagle-News, 

■  is  a  descendant  of  ZengePs  New 
>  Journal,  established  in  1885. 

■  e  earliest  papers  in  the  colonies  as 
iby  Prof.  Dill  with  the  dates  of  their 
cation  are ;  Boston  News  Letter, 
H775  ;  Boston  Gazette,  1719-1798; 
Helphia  American  Weekly  Mercury, 
4747 ;  New  England  Courant,  Bos- 
1721-1726;  New  York  Gazette,  1725- 
;  Annapolis  Gazette,  1727-discon- 
!i'1736,  revived  1745,  still  published; 
Ijflvania  Gazette,  1728  now  Saturday 
■g  Post;  South  Carolina  Gazette, 
*02;  Weekly  Rehearsal,  1731-1775; 
'York  Journal,  1733-1751-2;  Boston 


CO  many  buildings  were  thrown 
down  in  Santa  Barbara,  Cal.,  in  the 
earthquake  of  June  29,  it  was  three 
months  before  a  construction  crew  could 
be  obtained  to  start  rebuilding  the  plant 
of  the  Morning  Press.  During  this  time 
the  business  and  editorial  forces  continued 
work  in  the  partially  demolished  build¬ 
ing.  The  entire  front  was  out  and  the 
roof  shattered. 

The  composing  room,  press  and  mail¬ 
ing  rooms  of  the  Press  are  in  a  rein¬ 
forced  concrete  building  in  the  rear  of  th«. 
three-story  brick  editorial  and  business 
office  (luarters.  No  damage  was  done  to 
the  mechanical  departments. 

The  accompanying  picture  shows  build¬ 
ers  at  work  Oct.  1,  three  months  and  a 
day  after  the  quake.  A  heavy  piece  of 
canvas  across  the  front  end  of  the  build¬ 
ing  has  protected  the  force  from  the 
drafts  to  a  certain  extent.  Fortunately  no 
rain  fell  during  the  three  months.  The 
staff  admits,  however,  that  it  was  “issuing 
a  newspaper  under  difficulties.” 

Immediately  followed  the  earthquake  it 
was  necessary  to  run  a  private  gas  line 
to  the  gas  factory  for  the  Mergenthalers 
and  string  a  private  power  line  to  the 
electric  light  plant. 


Pittsburgh 

Press 

“Giant 
of  the 
Newspaper 
World” 

A  Scripps-Howard  Newspaper 
Keprtsented  tqr 

ALLIED  NEWSPAPERS, 
INC. 


NEW  COAST  AD  GROUP 

S.  S.  Anderson  Heads  Northwest  Ad¬ 
vertising  Executives 

Organization  of  the  Northwest  Adver¬ 
tising  Executives  was  completed  at  a  re¬ 
cent  meeting  in  Tacoma.  \  code  was 
adopted  providing  for  the  standard  of  i 
practice  conforming  closely  to  the  stand¬ 
ard  of  the  National  Association  of  Ad¬ 
vertising  Executives. 

The  new  association  elected  S.  S.  An¬ 
derson,  advertising  manager  of  the  Ta¬ 
coma  News-Tribune,  president,  and  J.  A. 
Davidson  of  the  Portland  Oregonian, 
secretary-treasurer.  A  committee  will 
prepare  by-laws  to  be  presented  at  the 
next  meeting  to  be  held  in  Portland  in 
March. 

P.  O.  Issues  Cost  Questionnaires 

Questionnaires  were  sent  out  Oct.  1 
by  the  Cost  Ascertainment  Section  of  the 
Post  Office  Department  to  all  publica¬ 
tions  using  the  second  class  mails  re¬ 
questing  data  for  use  in  this  year’s  cost 
report  to  be  prepared  by  Postmaster 
General  Harry  S.  New.  Information 
asked  for  includes  number  of  complete 
copies  with  foreign  destination  in  each 
issue,  amount  of  postage  on  foreign  cop¬ 
ies,  and  number  of  separately  addressed 
pieces  and  bundles  for  domestic  and  for¬ 
eign  points. 

News  Men  Launch  Swampscott  Weekly 

The  Swampscott  (Mass.)  Review,  a 
weekly,  made  its  first  appearance  last 
week.  Thomas  B.  Farrell,  Jr.,  formerly 
on  the  advertising  staff  of  the  Lynn 
(Mass.)  Telegram-News  and  Manchester 
(N.  H.)  Union-Leader,  is  publisher  and 
business  manager ;  Edward  R.  Place, 
formerly  golf  editor.  Providence  (R.  I.) 
Journal,  is  editor ;  Harry  Zam,  literary 
editor,  and  Mrs.  Harriett  Hull,  society 
editor.  The  initial  number  was  of  eight 
pages.  In  the  summer  it  is  planned  to 
publish  the  Review  daily. 


A  Security  Market 

with  complete  newspaper  financial 
aervice. 

Buffalo  offers  a  promising  market  for 
high  grade  securities.  The  Buffalo 
Evening  News  financial  and  boainesa 
pages  are  conmlete.  interesting,  promm; 
carrying  TO-DAY^  news  at  activities 
in  commerce  and  market*  TO-DAY. 

The  New*  with  its  effective  cover¬ 
age  and  responsive  reader  interest,  of¬ 
fer*  the  financial  advertiser  the  com¬ 
plete  andience  in  the  Buffalo  territory. 
A.  B.  C  Sept.  30,  1934,  *124, 46B  total 
net  paid. 

Cover  the  Buffalo  Market  with  the 

BUFFALO  EVENING  NEWS 

*Pra*ent  average  drculatioa  129434 
Edward  H.  Butler,  EdHor  and  Publisher 
Kelljr-Ssnfth  Company,  Rapreaentativsa 
Marbridge  Bldg.  Lytton  Bldg. 

New  York,  N.  Y.  Chicago,  IlL 


^otID 

These  two  newspapers  of¬ 
fer  the  most  powerful  all¬ 
day  service  in  New  York 
available  as  a  unit  under  a 
single  contact.  The  650,000 
Daily  World  —  Evening 
World  readers  constitute  a 
highly  concentrated  force  to 
be  reckoned  with  in  any 
campaign  designed  to  effect 
distribution  in  Greater  New 
York. 
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built  right  out  of  an 
advertising  man’s 
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out  being  dull;  opti¬ 
mistic  without  glorifying 
advertising.'’ 
—FREDERICK  C.  KENDALL. 

Editor,  Advertising  and 

Selling  Fortnightly. 

Read  These  Chapter 
Heads 

.Advertising  as  a  Force  in  Mod¬ 
ern  Business;  Growth  and  De¬ 
velopment  of  Advertising;  The 
Manufacturer  and  National  Ad¬ 
vertising;  The  Dealer  and  Re¬ 
tail  .Advertising;  Analyzing  the 
Market;  The  Advertising 
Agency;  .Advertising  Copy; 
Digging  for  Copy  Facts;  Layout 
and  Display;  Pictures  in  Adver¬ 
tisements;  Color  in  Advertise¬ 
ments;  Making  the  Plates; 
.'\dvertising  Typography;  Ad¬ 
vertising  Media — Circulations — 
Rates;  Magazines  and  Magazine 
Advertising. 

And  13  other  chapters. 

** Advertising/*  by  Ceargm  li,  Sheldon, 
ia  $J.  If  ytmr  hook  atore  haan*t  it, 
aend  fkeek  for  $5.10  to  the  publishera 
and  your  copy  will  he  aent  by  return 
mail. 


Hurcfiiirt,  Brace  &  C4>, 

383  Madison  Avenue,  New  York 
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SHREVEPORT  JOURNAL  NOW  OCCUPIES 
NEW  MODERN  $250,000  BUILDING 

Sharp  Contrast  Seen  Between  Humble  Building  of  29  Years 
Ago  and  Present  Plant — Thousands  Attend 
Open  House 


IN  sharp  contrast  with  its  humble  be-  has  been  installed.  There  is 
ginning,  29  years  ago,  in  one  room,  shower  and  locker  room. 


20  by  30  feet,  housing  all  departments  A  large  conterei 

_  and  equipped  with 

a  cheap,  old-fash¬ 
ioned  printing 
plant,  the  actual 
value  of  which 
could  not  have 
exceeded  $1,0(K), 
the  Shreveport 
(La.)  Evening 
Journal  recently 
moved  into  its 
new  $2  5  0,000 
home,  with  a 
modern  equip¬ 
ment,  the  cost  of 

T^  A  which  runs  well  a  r 

DOUCI.AS  Attaway  $300,000. 

The  move  was 

celebrated  by  two  days  and  nights  of  of  30,000  an  hour 
“open  house,”  when  thousands  of  Shreve-  A  total  of  140 


large  conference  room  and  stereotype 
room  are  also  lo¬ 
cated  on  the  third 
floor.  An  electric 
elevator  at  one 
side  of  the  build¬ 
ing  serves  all  the 
floors.  A  ladies 
rest  room  and 
locker  room  is 
provided  for  the 
women  employes. 

The  press  room 
is  large,  roomy 
and  well  venti¬ 
lated.  The  press, 
.  ,  a  Duplex  Tubu- 

A.  L.  Williams  24 

pages  at  the  rate 


“open  house,”  when  thousands  of  Shreve-  A  total  of  140  persons  are  employed  in 
port  people  and  visitors  from  near-by  various  departments  of  the  Journal 
towns  were  shown  through  the  plant  and  building.  Many  of  these  employes  have 


presented  with  souvenirs. 


been  with  the  paper  for  years  and  all  feel 


The  building  is  spacious,  with  three  a  proprietary  interest  in  the  business.  All 
stories  of  large,  well  lighted,  well  venti-  older  employes  own  their  homes  and 
lated  rooms.  The  structure  is  of  brick  received  material  assistance 

throughout  and  was  built  for  perma-  management  in  the  pr^ess  of 

lienee  becoming  home  owners.  Asked  to  name 

"  ■  ,  . .  .  t  An  r  t  ,■  chief  factor  in  the  success  of  the 

The  lobby  ’s  20  by  40  feet.  Italian  journal,  Douglas  Attaway,  president  and 


Botticeno  marble  has  been  used  for  jreneral  manager,  said  simply,  “That  ever- 
wainscoating.  It  has  walnut  wood-  lastin’  team  work.” 

work  and  bronze  grills.  Stained  wood  Attaway  holds  a  majority  of  the 

beams  in  the  ceiling  are  finished  in  dark  stock  of  the  Journal  Publishing  Company 
walnut,  while  their  supporting  brackets  and  the  remainder  is  distributed  among 
c^ry  out  the  general  Italian  architectural  Oie  city’s  leading  business  men. 
effects.  Journal  has  never  had  any  labor 

Behind  the  lobby  are  the  general  offices,  troubles.  The  mechanical  work  has  al- 
with  new  furniture,  fixtures  and  rubber-  ways  been  under  the  jurisdiction  of  or- 
tiled  floors.  There  are  smaller  offices  for  ganized  labor,  and  harmony  has  prevailed 
the  managers  of  the  various  depart-  tliroughout  the  three  decades  of  the  pub- 

ments.  lication’s  life. 

The  editorial  rooms  on  the  third  floor  The  managing  editor,  Dolph  G.  Frantz, 

are  complete  in  every  detail.  The  main  »  Mississippian,  and  comes  of  a  family 

room  is  30  by  40  feet,  while  the  manag-  of  journalists,  his  father  being  at  present 

ing  editor  and  the  telegraph  editor  have  engaged  on  a  morning  paper  at  Jackson, 

their  “dens”  connected  with  the  main  Miss.  Mr.  Frantz’s  policy,  since  taking 

editorial  room,  enabling  them  to  keep  in  'he  helm  of  the  Journal,  about  ten  years 

close  contact  with  the  staff  men.  has  been  to  foster  the  schools  and 

A  small  stere-  churches  and  every  movement  for  the 
ontiral  rnnm  Viac  advancement  of  the  community.  In  addi- 

Koon  nr-n  iAnA  1  to  his  editorial  duties  on  the  Journal, 
been  provided  and 

equipped  with  Jimes-Picayune  and  the  Dallas  News, 
everything  neces-  together  with  other  publications,  as 
^ry  for  the  pro-  special  Shreveport  correspondent, 
jection  of  election  A.  L.  (Bill)  Williams,  associate  editor, 
returns  and  other  has  been  on  the  Journal  staff  about  nine 
important  news  to  years.  He  has  served  in  every  capacity 

a  screen  on  the  from  galley  boy  to  associate  editor.  Prior 

opposite  side  of  to  his  connection  with  the  Journal  he  was 
the  street  for  the  composing  room  foreman  of  the  Shreve- 
benefit  of  the  gen-  f,ort  Times. 

public.  _  A  staff  of  local  corresnondents  serves 
The  composing  the  Journal  throughout  North  Louisiana, 
D.  G.  Fkanti  room  is  directly  Arkansas  and  East  Texas. 

behind  the  edi- _ 

^rial  rcKOTS.  This  room  is  5()  by  Jt  is  much  easier  for  a  rich  old  man 
90  feet.  Here  the  10  linotype  machines  to  make  a  fool  of  himself  than  a  poor 
are  located.  A  special  ventilating  system  old  man.— Frankfort  (Ind.)  News. 
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Canadian  Pacific 
^  Railway,  through  its 
Bureau  of  Canadian  In- 
formation,  will  furnish 
you  with  the  latest  re¬ 
liable  information  on  every  phase  of  industrial 
and  agricultural  development  in  Canada.  In  the 
Reference  Libraries  maintained  at  Chicago,  New 
York  and  Montreal  are  complete  data  on  natural 
resources,  climate,  labor,  transportation,  business 
openings,  etc.,  in  Canada.  Additional  data  is  con¬ 
stantly  being  added. 

Development  Branch — If  you  are  interested  in  the  mining 
wealth  and  ever  increasing  mining  industry  of  Canada  or  in 
the  development  or  supply  of  the  very  great  variety  of 
industrial  raw  materials  available  from  resources  along  the 
Canadian  Pacific  Railway  you  are  invited  to  consult  this 
Branch.  An  expert  staff  is  maintained  to  acquire  and  in¬ 
vestigate  information  relative  to  these  resources  and  to 
make  examinations  of  deposits  in  the  field.  Practical  infor¬ 
mation  as  to  special  opportunities  for  development,  use  of 
by-products  and  markets,  industrial  crops,  prospecting  and 
mining  given  on  application. 

No  charge  or  obligation  attached  to  the 
above  services.  Business  men  and  organ¬ 
izations  are  invited  to  make  use  of  it. 

Canadian  Pacific  Railway  Company 

Department  Colonization  and  Development 
C.  P.  R.  Building 

Windsor  Station  Madison  Ave.,  at  44th  St.  165  E.  Ontario  St. 
Montreal,  Can.  New  York  Chicago,  III 


Bureau  of 

Canadian 

Information 


A  Single 

Advertising  Appropriation 

Will  cover  the  two  publications  that  reach  those  who  control  the 
national  advertising  of  the  United  States  and  Great  Britain. 

EDITOR  &  PUBLISHER 

JVew  York 

and 

ADVERTISING  WORLD 

London,  Eng. 

have  entered  into  an  agreement  in  respect  to  editorial  and  adver¬ 
tising  representation  in  their  representative  fields  and  thereby 
afford  a  single  source  of  information  and  service  for  those  inter¬ 
ested  in  international  marketing  and  advertising. 

Combination  Advertising  Rates  for  12  Insertion  Contract 


Full  Page . $280.00  per  insertion 

Half  Page .  145.00  per  insertion 

Quarter  Page...  82.50  per  insertion 


You  are  cordially  invited  to  communicate  with  Editoi  &  PuBLtaREa, 
Suite  1700  Times  Building,  New  York,  for  further  details  of  circulation, 
editorial  policy  and  mechanical  requirements  of  AoviaTisiNO  WoiLo.  This 
office  can  be  of  great  assistance  to  manufacturers  who  desire  information 
in  regard  to  marketing  conditions  of  Great  Britain.  Publishers  of  leading 
American  newspapers  will  also  avail  themselves  of  this  opportunity  to  de¬ 
liver  their  messages  to  the  largest  advertisers  of  Great  Britain,  many  of 
whom  are  keenly  interested  in  the  markets  of  America. 


Editor  8C  Publisher 

1700  Times  Building 
Broadway  at  42d  St. 

New  York,  N.  Y. 
Telephones : 

Bryant  30)2 . 30)3  •  30)4  •  30))  •  30)6 
Cabl  Address:  BDPUB,  NEW  YORK 


Advertising  World 
14  King  Street 
Co  vent  Garden,  W.  C.  2 
London,  England 
Telephone:  Gerrerd  761) 

Ceble  Addrese  t 

ECOPUBLISH,  RAND,  LONDON 
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MERCHANDISING  SERVICE  A  LUSTY 
INFANT  NEEDING  CONTROL 

^dardization  of  This  Newspaper  Department  Through 
Association  of  Managers  Urged — Many  Publishers 
“Offering  Everything  But  the  Moon” 

By  CHARLES  H.  CARSON 

Manager,  Merchandising  Service  Department  Roanoke  (Va.)  Times 
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ADVERTISING  WILL  CURE 
MARKETING  ILLS 


So  Memberi  of  Co-operative  Pure  Milk 
Association  Are  Told  By  L.  J. 
Tabor,  Grand  Master  of 
National  Grange 


N 


he 


he  merchandising  idea  as  now  offered 
by  a  large  number  of  newspapers 
^ugliout  the  country,  is  at  once  an  in- 
Tt  and  a  giant.  It  is  an  infant,  in  so  far 
its  age  is  concerned,  while  looking  at 
from  the  benefits  that  have  been  de- 
[ifd  and  the  opportunities  ahead  for 
icc,  it  is  a  giant  of  no  mean  pro- 
prtion. 

Like  the  child,  however,  that  in  its  early 
rs  is  meek  and  by  no  means  strong, 

.  new  idea  in  newspaper  business  is 
wiim  and  will  continue  to  grow. 
C-'sc  newspapers  which  have  adopted 
kh  a  department  praise  it  and  at  the 
toe  time  condemn  it.  It  receives  praise 
^to  the  fact  that  ^ins  in  national  as 
1  as  local  advertising  linage  is  trace- 
directly  to  its  operations.  It  is  con- 
sncd  because  of  the  rapidness  of  its 
wth.  and  without  the  restraining  hand 
a  parent  to  guide  it. 

.\gencies  have  the  various  merchan- 
t:ng  departments  spotted  and  make  full 
^  of  their  service.  However  many  of 
who  are  making  use  of  this  service 
k  at  the  same  time  abusing  the  privilege, 
^wspnpers  are  running  a  neck  and  neck 
to  see  which  can  offer  the  most  to  the 
|tierti<:cr  through  this  department,  and 
^reby  obtain  additional  linage.  It  is 
that  aspect  that  the  merchandising  idea 
L<  become  a  giant  and  needs  a  Jack  to 
id  it  in  tow. 

Practically  every  other  department  of 
^  newspaper  today  has  its  own  organi- 
tion  through  which  it  benefits  by  an 

t change  of  opinion.  Such  an  organiza- 
n  for  merchandising  managers  with  an 
change  of  ideas,  ways  and  means  of 
iling  the  work  and  the  placing  of 
work  on  a  definite  basis  of  coopera- 
which  would  be  observed  by  all  the 
spapers — should  be  an  accomplish- 
t  that  would  materially  aid  news- 
Ijers  that  now  have  a  merchandising 
^rtment  and  also  newspapers  contem- 
pting  installing  one. 

Realizing  the  need  of  such  an  associa- 
k  the  writer  during  the  past  month 
Bonded  out  merchandising  managers 
the  idea.  It  was  advanced  several 
irs  ago  by  the  Philadelt>hia  Record  we 
re  informed  in  a  letter  from  Ross  An¬ 
son  of  the  Advertisers’  Service 
Btreaii,  but  at  that  time,  stated  Mr.  An¬ 
son,  “received  no  encouragement. 
Ib‘s  we  could  not  understand  as  the 
Jhantages  of  such  an  association  are  so 
pious.” 

The  result  of  the  work  of  the  present 
riter,  although  by  no  means  complete, 
i'  been  much  more  encouraging.  The 
rchandising  managers  listed  in  the  1925 
far  Book  of  Editor  &  Pubi-isher,  each 
I'e  been  approached  by  letter 
The  replies  received  have  been  most 
f’fresting. 

Here  are  a  few  extracts  from  them 
wing  the  interest  taken  in  the  sug- 
ftion : 

|The  Columbus  (0.1  Dispatch: 

would  not  he  a  bad  idea  at  all  for 
newspapers  throughout  the  country 


ON 


to  allow  their  merchandising  managers 
to  meet  each  year  for  the  exchange  of 
ideas  and  opinions  on  the  cooperation  to 
be  rendered  national  advertisers.’’ 

The  New  Orleans  (La.)  Times- 
Picayune : 

“Such  an  association  would,  I  believe, 
be  of  great  value  in  adopting  and  prac¬ 
ticing  standard  forms  of  merchandising 
cooperation,  and  I  will  be  glad  to  hear 
from  you  on  the  subject  again.” 

The  Philadelphia  Record: 

“♦♦*the  advantages  of  such  an  associa¬ 
tion  are  obvious.  I  assure  you  that  I 
will  be  glad  to  cooperate  in  forming  such 
an  association  as  you  mention.” 

Other  newspapers  endorsing  the  plan 
are  the  Peoria  Journal-Transcript ;  Forgo 
(N.  D.)  Forum;  Cincinnati  Post;  Tra¬ 
verse  City  (Mich.)  Record-Eagle; 
Kansas  City  Journal-Post;  Detroit  Free 
Press;  St.  Paul  Dispatch  and  Pioneer 
Press;  San  Francisco  Examiner;  Pueblo 
Star-Journal;  Indianapolis  Times;  New 
Orleans  Item-Tribune;  Indianapolis  Star; 
Hartford  Courant  and  others. 

There  will  be  of  course  various  objec¬ 
tions  brought  up  against  such  a  plan, 
chief  among  them  being  that  now  there 
are  too  many  organizations  in  the  news¬ 
paper  business.  That  is  no  doubt  true. 
However  the  fact  remains  that  there  must 
be  some  organization  to  perfect  a 
standard  of  work  for  merchandising  de¬ 
partments  or  this  new  device  will  run 
wild  and  ruin  not  only  itself  but  its 
sponsors.  Most  of  the  departments  are 
observing  the  Standard  of  Practice  laid 
down  by  the  A.  N.  P.  A.,  while  on  the 
other  hand  it  is  found  in  many  cases 
where  a  paper  has  a  competitor  that  this 
standard  is  not  observed,  both  papers  go¬ 
ing  after  the  business  and  offering  every¬ 
thing  but  the  moon. 

The  idea  of  such  an  association  as  out¬ 
lined  here  is  also  an  infant,  but  from 
the  type  of  response  that  has  been  re¬ 
ceived  the  writer  believes  it  will  grow 
into  an  organization. 


Advertising,  more  advertising  and  still 
more  advertising  was  prescribed  by  Louis 
J.  Tabor,  Grand  Master  of  the  National 
Grange  and  the  former  Director  of  Agri¬ 
culture  of  Ohio,  now  residing  at  Colum¬ 
bus,  as  one  of  the  most  important  cures 
for  the  marketing  ills  of  the  farmers  of 
America.  Grand  Master  Tabor  gave  the 
prescription  while  addressing  the  annual 
picnic  of  the  Co-operative  Pure  Milk 
Association,  an  organization  of  3,500  dairy 
farmers  of  the  counties  of  soutliern  Ohio 
and  Indiana  and  Northern  KentiKky,  held 
the  Cincinnati  Zoo  recently. 

“Farmers  must  learn  to  organize,  mer¬ 
chandise,  standardize  and  advertise,”  said 
Mr.  Tabor.  “And  I  want  to  stress  this 
one  point  and  say  the  greatest  of  these 
for  this  present  time  is  advertise.  I  be¬ 
lieve  one  of  the  greatest  needs  of  the 
farmers  today  is  the  practice  of  a  larger 
use  of  printers’  ink.  Advertising  has 
made  millionaires  out  of  scores  of  mer¬ 
chants  and  manufacturers.  It  has  strength¬ 
ened  every  kind  of  financial  and  industrial 
institution  that  has  practiced  it  consist¬ 
ently.  I  think  it  is  high  time  that  the 
farmers  made  use  of  it  in  a  judicious 
manner.  It  will  yield  big  dividends  to 
all  organized  farmers. 

“Dairy  farmers  most  of  all  need  to  tell 
the  public  in  a  convincing  manner  that 
they  have  the  best  and  purest  milk,  the 
freshest  of  country  eggs  and  that  their 
butter  is  better  than  most  of  their  competi¬ 
tors.  The  farm  organizations  have  a  right 
to  win  the  confidence  of  their  fellow  citi¬ 
zens.  for  last  year  through  co-operative 
marketing  more  than  $2,(XX),000,000 
worth  of  farm  products  were  sold.’’ 


World  Stage*  Accuracy  Test 

An  “accuracy  contest’’  conducted  by  the 
New  York  Evening  World  has  caused 
considerable  comment.  In  the  contest 
representatives  of  four  different  sports 
competed  for  low  score  over  a  golf  course. 
More  than  1,000  watched  the  match  in 
which  a  golf  player,  baseball  player, 
archer,  and  surf  caster  participated.  Lou 
Gehrig  of  the  New  York  Yankees  won. 
To  “hole  out”  on  the  green  he  was  re¬ 
quired  to  throw  the  baseball  in  a  tub. 
The  archer  was  required  to  hit  the  bulls- 
eye  of  a  target;  the  surf  caster  to  drop 
the  lead  in  a  small  hoop. 


Advertisers  Get  Complete 
Coverage  of  Michigan 
Outside  of  Detroit 
With  The  Booth  Newspapers 

Seven  out  of  eight  are  alone 
in  their  fields 

The  Grand  Rapid*  Pres* 

The  Flint  Daily  Journal 
The  Saginaw’ News  Courier 
The  Kalamazoo  Gazette 
The  Jackson  Citizen  Patriot 
The  Bay  City  Time*  Tribune 
The  Muskegon  Chronicle 
The  Ann  Arbor  Time*  News 

The  Booth  Publishing  Co. 

2500  Buhl  Building 
DETROIT,  MICHIGAN 


BUILDINGS 
PLANT  LAYOUTS 
PRODUCTION 
OPERATION 

Sn  organization^  specializing  solely 
in  newspaper  buildinf^  desifrn*  man* 
nfacturini^  and  production  proUems. 

S.  P.  WESTON 


Newspaper  Buildings 
Plant  Layouts  _ 
Production,  Operation 


I  West  42nd  Street 


New  York 


ALL  EYES 

in  some  2,800  homes  of 
Franklin,  Ind.,  and 
vicinity  are  eagerly  fo¬ 
cused  upon  all  reading 
matter  within  the  pages 
of 

The  Evening  Star 

Franklin,  Ind. 

Think  of  ita  power  as  a  limelight 
in  which  to  display  your  offerings. 


Associated  Press  News 
United  Press  News 
Consolidated  Press  News 
Universal  Service 
N.  E.  A.  Features 

.\11  of  the  above  appear  in  F.ric, 
Pa.,  exclusively  in  the  Dispatch- 
Herald.  That’s  why  this  news¬ 
paper  leads  its  field  in  circulation, 
and  consequently  in  advertising. 

Erie,  Pa,  Dispatch-Herald 

WIIXIAM  A.  HENDRICK.  PubUshcr 
LOUIS  BENJAMIN,  Tress.  A  Gan.  Mtr. 
CHAS.  H.  EDDY  CO.,  Raprsssntntivas 
New  York  Chicago  Boston 


Tnr.  wii.i.iamsport  ni'n 


rnDitaStOKtit 

-  Ut  Afpjn  fclvij*Wib  > 


Williamsport 

Newspapers 

Like 

Imperial 

WK  feel  that  the  best 
possible  evidence  of 
the  worth  of  the  Imperial 
Plus  Metal  Plan  is  shown 
by  the  many  cities  that  have 
every  newspaper  using  the 
Plus  Plan.  As  an  example 
of  the  above  we  are  showing 
this  week  two  splendid 
Pennsylvania  newspapers 
from  the  same  city.  The 
Williamsport  Sun  and 
Gazette-Bulletin. 

No  matter  how  widely 
newspapers  of  the  same  city 
may  differ  in  national  and 
local  questions  they  all  get 
together  on  the  best  way  to 
take  care  of  their  type 
metal.  That  way  is  to  sub¬ 
scribe  to  the  Imperial  Plus 
Metal  Plan. 

The  Plus  Plan  serves  all 
newspapers  alike  regardless 
of  location  or  size  of  circu¬ 
lation.  And  it  brings  them 
all  the  same  results — a  con¬ 
stantly  balanced,  efficient 
metal  and  the  addition  of 
years  of  working  life. 

Save  by  The 
Plus  Plan 

Using  the  Plus  Plan  in  your  shop 
means  that  you  are  postponing 
for  years  the  time  for  getting  a 
new  supply  of  metal.  May  we 
tell  you  about  this  economical, 
reliable  Plan? 
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MEN  ALSO  ARE  BARGAIN  SEEKERS,  AUTO 
ACCESSORY  DEALER  SAYS 


Samuel  Taubman  Gives  Newspaper  Advertising  Credit  for 
Building  His  String  of  14  Stores — Says  Ad  Costs 
Decrease  As  Linage  Mounts 


CANNOT  understand  how  anyone 
can  truthfully  say  that  newspaper 
advertising  does  not  pay,”  says  Samuel 
Taubman  of  Taubman’s  Auto  Accessory 
Stores,  a  chain  operating  in  several  cities 
throughout  the  East  which  has  its  head¬ 
quarters  at  Buffalo.  “We  don’t  spend 
our  money  in  newspaper  advertising — we 
invest  it.” 

Mr.  Taubman  started  his  first  store  at 
Greensburg,  Pa.,  six  years  ago,  and  today 
there  are  14  in  the  chain  located  in  Buf¬ 
falo,  Baltimore,  Washington,  D.  C., 
Rochester,  Altoona,  Johnstown  and 
Greensburg,  Pa.  Starting  with  a  busi¬ 
ness  of  a  few  thousand  dollars  a  year 
this  chain  has  grown  to  a  total  volume 
of  millions.  The  founder  unhesitatingly 
says  that  the  growth  of  his  business  would 
not  have  been  possible  without  the  daily 
newspaper. 

In  fact,  it  was  newspaper  advertising 
that  forc^  him  into  the  chain  store  busi¬ 
ness.  He  started  primarily  with  the  idea 
of  selling  his  goods  at  lower  prices  than 
prevailed  in  the  auto  accessory  field.  To 
do  this  he  had  to  have  volume  and  to 
get  volume  he  was  compelled  to  use 
newspapers. 

Business  came  and  in  his  efforts  to 
supply  the  demand  for  lower  and  lower 
prices  Taubman  began  to  buy  in  large 
quantities.  Soon  he  was  buying  larger 
stocks  of  a  single  item  than  could  possi¬ 
bly  be  disposed  of  in  a  single  store. 
Therefore  he  had  to  acquire  a  second 
store,  and  shortly  thereafter  a  third. 

When  it  is  considered  that  this  chain 
sells  articles  which  have  to  be  advertised 
almost  exclusively  to  men,  the  story  of 
this  newspaper  success  becomes  all  the 
more  remarkable. 

Many  storekeepers  claim  that  men  are 
not  bargain  seekers  and  that  they  will 
not  respond  to  the  department  store  type 
of  newspaper  advertising.  Yet  this  is  ex¬ 
actly  the  type  of  display  on  which  Taub¬ 
man  has  built  his  success— large  adver¬ 
tisements  featuring  dozens  and  scores  of 
small  articles,  each  illustrated  and  priced, 
with  a  few  words  of  descriptive  matter. 

Now,  when  Taubman  puts  out  an  ad¬ 
vertisement  of  a  special  sale  he  brings 
crowds  of  men  to  his  store — sometimes 
thousands  in  a  single  rush.  They  come 
early,  too,  just  the  same  as  the  women 
and  it  is  no  uncommon  sight  in  front  of 
a  Taubman  store  to  see  a  big  crowd  of 
men  lined  up  waiting  for  the  doors  to 
open. 

Mr.  Taubman  has  tried  other  forms  of 
advertising — outdoor  display,  direct  mail, 
etc.,  but  he  has  concluded  that  the  news¬ 
paper  alone  must  be  depended  on  to  get 
him  business. 

He  is  a  user  of  large  space,  sometimes 
using  pages  and  occasionally  resorting  to 
two-page  spreads.  When  times  are  hard 
he  increases  his  newspaper  advertising  in¬ 
stead  of  cutting  it  out. 

When  Mr.  Taubman  first  began  using 
such  large  space  in  the  newspapers,  his 
competitors  frankly  told  him  they  thought 
he  was  crazy.  The  automobile  accessory 
business  never  will  stand  such  an  ex- 


fashion 
society 
I —  travels  — 

I  All  three  combined  in  a  series  of  12  articles 
which  ELEANOR  GUNN  will  write  from 
the  highways  and  byways  of  Sunny  Italy 
and  Romantic  Spain.  Weekly  releases 
commencing  Nov.  7. 

FAIRCHILD 

Newspaper  Services 
8  EAST  13lh  ST.  NEW  YORK 


to  Men 


pense,  they  claimed.  But  he  smiled  and 
went  on  his  way. 

Sometimes  in  opening  a  new  store  he 
spends  as  much  as  40  per  cent  of  total 
sales  in  newspaper  advertising  at  the 
start.  Experience  has  shown  that  the  ad¬ 
vertising  cost  soon  runs  down  to  under 
5  per  cent  because  of  the  immense  vol¬ 
ume  of  business  built  up. 

“We  have  to  produce  volume  and  we 
have  found  that  the  only  way  to  build 
volume  is  through  newspapers,”  claims 
Mr.  Taubman.  “If  a  retailer  today  can¬ 
not  use  newspaper  advertising  he  might 
as  well  get  out  of  business.  Of  course, 
one  has  to  take  a  gamble  at  the  start  in 
spending  big  money  in  the  newspapers, 
but  we  find  it  always  pays  in  the  end. 
The  more  we  advertise  the  more  our  ad¬ 
vertising  costs  decrease,  compared  with 
our  total  business. 

“We  carry  5,800  different  articles  in 
stock  and  illustrate  every  one  of  them  in 
our  advertising.  We  carry  more  cuts  in 
the  newspaper  offices  than  some  depart¬ 
ment  stores.  This  means  a  problem  for 
the  composing  rooms.  Ygt  by  keeping  a 
close  contact  with  the  newspaper  men  we 
rarely  have  a  mi.x-up  in  cuts. 

“With  us  it  is  very  important  always 
to  get  the  right  cut  used.  We  insist  on 
ab.solutely  truthful  advertising.  If  a 
mix-up  occurs  and  the  wrong  cut  is  in¬ 
serted  with  a  certain  advertisement  it 
means  that  the  public  is  disappointed 
when  they  come  to  the  store  and  that  we 
are  guilty  of  unintentional  misrepresenta¬ 
tion. 

“We  have  found  that  the  location  of 
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an  item  in  an  advertisement  has  some¬ 
thing  to  do  with  results.  By  moving  an 
item  around  from  one  place  to  another  in 
the  ad,  we  can  increase  or  decrease  the 
sales.  This  is  important  to  know,  but 
every  advertiser  must  find  out  the  best 
locations  for  his  particular  proposition 
for  himself. 

“When  we  use  double-page  spreads  our 
results  are  simply  phenomenal.  When 
we  opened  our  Baltimore  store  for  an 
expansion  sale,  we  used  two-page  spreads. 
Next  morning  we  had  a  crowd  of  1,000 
persons  in  the  store,  and  many  outside 
that  couldn’t  get  in.  We  had  to  have 
a  cash  register  both  in  front  and  back 
and  open  the  rear  doors  so  that  part  ot 
the  crowd  could  get  out. 

“One  other  point  I  would  make  is  that 
the  retailer  must  advertise  regularly  and 
without  cessation.  We  advertise  52 
weeks  each  year  and  sometimes  twice  a 
week.  We  never  let  our  advertising 
stop  or  lag. 

“One  of  the  finest  results  of  news¬ 
paper  advertising  I  know  of  happened 
when  we  opened  our  Rochester  store. 
We  used  extensive  advertising  and  turned 
our  entire  stock  over  in  15  days,  estab¬ 
lishing  a  new  record  for  our  chain.” 


Pioneer  Kansas  Paper  Sold 

The  Pratt  (Kan.)  Republican,  oldest 
newspaper  in  Southwest  Kansas,  and 
founded  in  the  late  70's  as  the  luka  Re¬ 
publican,  has  been  sold  by  A.  A.  Cochran, 
owner  and  postmaster,  to  the  Daily  Tri¬ 
bune  and  the  Weekly  Union.  The  paper 
is  said  to  have  used  the  same  press  with 
which  it  was  first  printed  until  its  last 
issue.  The  machinery  was  distributed  be¬ 
tween  the  two  papers. 


San  Antonio  Raising  Ad  Fund 

The  San  Antonio  Chamber  of  Com¬ 
merce  this  week  began  a  drive  to  raise 
$250,000  for  each  year  of  a  three-year 
program,  $100,000  per  year  to  be  used  on 
a  national  advertising  campaign  to  attract 
tourists  and  industries  and  business  to  the 
city. 
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Course*  Dull,  Student  Daily  Say* 

Severe  criticism  of  40  of  the  moii 
prominent  courses  at  Harvard  (illeg; 
was  made  by  the  Harvard  Crimson,  stu¬ 
dent  daily,  at  Cambridge,  this  week. 
Monday’s  issue  it  printed  a  catalog 
the  40  courses  in  question,  with  a  cnti 
cism  of  each  by  some  prominent  under 
graduate  who  has  taken  that  p  rticula; 
course  during  the  past  two  years.  ThisI 
IS  believed  to  be  the  first  time  in  \meri- 
can  college  history  that  such  a  c  itici-ml 
has  been  attempted  by  a  student  irgani- 
zation. 
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Carrier  Shot;  Mistaken  for  Thief 


Mistaken  for  a  robber,  Frank  Poss, 
carrier  for  the  Kansas  City  Star,  was 
shot  by  a  subscriber.  The  man  had  been 
robbed  the  evening  previously  and  hat 
spent  the  night  in  his  store.  Poss  wa: 
poking  a  paper  through  the  letter  -Ic: 
when  shot. 


Mistrial 


REVISED,  BOUND,  INDEXED 

The  following  Reports,  issued  dur¬ 
ing  July,  August  and  September, 
have  been  revised,  bound  and  in¬ 
dexed  : 


The  Wadsruorth-Garrett  Amendment 
(proposing  change  in  method  of  amend¬ 
ing  Li.  S.  Constitution). 

Problems  of  State  and  Local  Taxation. 
Miners’  Wages  and  the  Cost  of 
A  nth*  acite. 

Strike  Emergencies  and  the  President. 
Belgian  Debt  to  the  United  States. 
The  Bituminous  Coal  Problem. 
Germany  and  the  Dawes  Plan. 

The  Interparliamentary  Union. 
Disposal  of  Alien  Property. 
Reorganisation  of  Executive  Depart¬ 
ments. 

Conflicts  in  Departmental  Reorganiza¬ 
tion.  * 

The  Government  and  Aviation. 


The  volume  containing  these  Re¬ 
ports  is  available  to  new  clients. 


EDITORIAL  RESEARCH  REPORTS 

828  18th  St.,  Washington,  D.  C. 
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should  sign  up  your  paper  for 
Joe  Mitchell  Chappie’s  biographi¬ 
cal  sketches  of  world-known 
celebrities. 

BRAND  NEW  SERIES 
NOW  ON  THE  WAY 

Ask  Us  About  It 

Joe  Mitchell  Chappie  Associatei 

Attk/'  WaMoH*Aft»ru,NtwTMrk  City.N.T. 


IRVIN  COBB 

Is  Reporting  Great  Events  of 
History  as  Though  They 
Were  Occurring 
Today 

The  Feature  is  Interest-Com¬ 
pelling,  Informative,  Dramatic. 

It  Is  COBB'S  Own  Idea  and 
He  Likes  To  Do  It 

FOUR  NEW  PAPERS 

Ordered  the  Service  This  Week. 
Territori^  Are  Closing 
Write  or  Wire  for  Terms  arul 
Samples 

THE  BELL, SYNDICATE,  Inc. 

154  Nassau  Street 
New  York  City 


Editor  &  Publisher  for  October  10,  1925 


61 


S»y» 

e  mosi 

m.  stu 

ck. 

‘log 
a  cnti 
under. 
rticuU; 

■  Thii 

'iticisnil 

organi 


TECHNICAL  MEN  JOIN 
IN  DALLAS  CAMPAIGN 


Iii^.|ineeri.  Architects,  Contractors 
Cooperate  on  Large  24  Time 
Copy  Stressing  Civic  Aspect 
of  Their  Work 
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The  engineers,  architects,  contractors, 
Ld  others  of  their  class  in  Dallas,  Tex., 
^Iit\e  there  is  much  to  be  done  by  way 
:  educating  the  public  and  have  been 
^npsiiiiig  that  conviction  for  several 
-ars  with  advertising  campaigns  in  the 
.omiiig  News  of  that  city. 

The  Technical  Club  embraces  men  of 
;i  technical  professions  although  many 
ci  ^ese  have  their  own  organizations 
ijch  as  the  local  branch  of  the  American 
xicty  of  Engineers,  the  Architectural 
Cub,  The  Traffic  Club,  and  others. 
The  “Tech”  Qub  is  a  luncheon  organ- 
lation  in  which  cross-sections  of  all  in- 
istrial  and  technical  problems  are  mas- 
[licated  with  the  roast  beef. 

Some  four  years  ago  they  began  to 
advertise  using  “card”  spaces  within  a 
page  layout.  When  the  copy  service 
department  of  the  News  offered  to  pre¬ 
pare  some  constructive  educational  mes¬ 
sages  to  the  public,  they  were  ready. 

The  purposes  of  the  campaigns  which 
have  followed  are:  to  develop  a  civic 
“slant”  on  all  engineering  and  industrial 
mdertakings ;  to  show  that  the  technical 
man  is  a  civic-minded  individual ;  and 
also  that  Dallas  has  trained  men  along 
fvery  technical  line  whose  services  are 
availalile  to  the  public. 

Back  of  the  current  campaign  are  four 
f  the  five  public  utility  corporations,  a 
railroad,  a  college  of  engineering  and 
architecture,  a  railroad,  a  paving  com¬ 
pany,  a  lime  concern,  a  sand  and  gravel 
company,  machinery  manufacturers,  a 
Portland  cement  manufacturer,  besides 
consulting  civil  and  structural  engineers, 
analytical  chemists,  architects  and  con¬ 
tractors.  There  are  24  on  the  list. 

.\nd  what  do  they  say  in  their  copy? 


They  tell  about  Portland  cement,  city 
streets  and  ptaving,  natural  gas  and  other 
industrial  prcxlucts  and  engineering  under¬ 
takings.  Take  the  pxirtland  cement 
copy:  “They  Grind  Hills  to  Powder  to 
Make  Sky  Lines  Such  as  This — ”  And 
then  the  reader  is  invited  to  guess  the 
number  of  sacks  of  cement  in  the  Dallas 
sky  line.  A  brief  history  of  Portland 
cement  is  told  and,  as  the  story  is  un¬ 
folded,  the  exact  processes  of  science  are 
described  which  make  this  product  a 
building  material  of  the  highest  standard¬ 
ization.  And  the  technical  man?  He  is 
the  physicist  and  the  chemist  who  take 
and  analyze  samples  from  the  newly- 
quarried  raw  materials ;  who  tests  the 
product  at  every  stage  of  manufacture. 
He  is  the  engineer  and  chemist  at  the 
lalxiratory  of  the  Portland  Cement  As¬ 
sociation’s  headquarters.  He  is  also  the 
engineer  in  charge  of  building  projects. 

Touches  of  philosophical  comedy  arc 
used  as  “attention-getters”  in  the  copy 
dealing  with  city  streets  and  paving. 
Philip  II,  of  France,  in  1184,  to  rid  his 
pjalace  windows  of  offensive  odors, 
ordered  the  street  paved.  A  cartoon 
sketch  shows  the  king  standing  by  the 
window  saying:  “Phew!  Pave  that 
street  right  away !”  Similarly  an  episode 
is  taken  from  “Les  Miserables”  in  which 
Jean  Valjean  betrays  his  identity  by 
giving  a  “fancy  exhibition”  of  weight- 
lifting  when  the  p)oor  carter’s  vehicle 
bogged  in  the  street. 

Streets  are  discussed  as  a  social, 
economically  and,  finally,  an  engineering 
problem. 

The  present  campaign  calls  for  twenty- 
four  952-line  spaces  in  12  months. 


Warner  Now  Elizabeth  Times  M.E. 

Former  Assemblyman  Arthur  E.  War¬ 
ner  has  been  named  managng  editor  of 
the  Elhabeih  Times,  recently  purchased 
from  Leonard  F.  Sawvel  by  Hearst  rep¬ 
resentatives.  Mr.  Warner  was  named  to 
his  position  by  Edgar  Shaw,  president  of 
the  new  company.  E.  Michael  Scanlon 
remains  city  editor. 
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Where 

Opportunities 

Meet 


Buyer  and  Seller  of  Equip¬ 
ment,  Supplies,  Features, 
Services,  Business  Opportunities, 
etc.,  can  meet  in  the  classified 
pages  of  Editor  &  Publisher  to 
their  mutual  advantage. 

Classified  advertising  means 
specific  opportunities  —  oppor¬ 
tunities  of  the  present  not  pros¬ 
pects  of  the  future. 

Its  record  as  a  result-producer 
recommends  the  classified  serv¬ 
ice  of 

EDITOR  &  PUBLISHER 


BUSINESS  CONDITIONS 
WERE  NEVER  BETTER  IN 


ILLINOIS 


Continued  improvement  in  business 
and  increasing  confidence  in  the  pros¬ 
pects  for  an  enormous  autumn  and  winter 
trade  throughout  the  entire  state  of  Illinois 
are  based  on  the  following  reports: — 

Increased  production  of  corn,  cotton, 
wool,  lumber,  coal,  iron,  petroleum  and 
practically  all  of  the  metals  and  minerals. 
An  increased  consumption  of  leather,  cot¬ 
ton  and  silk  in  manufacture.  An  increased 
freight  tonnage. 

Railroads  are  preparing  for  a  record 
freight  and  passenger  movement.  Orders 
for  equipment  indicate  that  practically  all 
the  carriers  have  entered  the  market  on  a 
larger  scale. 

Crops  already  harvested  show  the  agri¬ 
cultural  districts  will  have  plenty  of 
money.  Wholesale  merchants  report 
marked  activity  on  the  part  of  the  country 
dealers. 

Building  continues  on  a  large  scale, 
although  the  season  is  far  advanced  and 
the  usual  let-down  is  not  yet  in  sight. 
Prices  remain  firm  in  all  building  material 
markets. 

Iron  and  steel  mills  are  active. 


These  are  positive  indications  of  in¬ 
creased  purchasing  power  in  an  already 
dominant  market. 


Merchandising  and  sales  promotion  in 
this  ideal  territory  can  be  accomplished 
by  advertising  in  the  following  list  of 
newspapers : 


Circulation 

RatM 

for 

2,S00 

Line# 

Kalei 

for 

10.000 

Linoa 

,.(E) 

17,901 

.06 

.06 

.(M) 

355.799 

.55 

.55 

.(S) 

1,120.294 

1.10 

1.10 

.(E) 

123,016 

26 

J24 

.(E) 

6,912 

.04 

.04 

.(E) 

9,665 

.045 

.045 

.(E) 

18,979 

.06 

.06 

.(E> 

3,427 

.025 

.025 

.(E) 

5,460 

.03 

.03 

.(E) 

11,113 

.045 

.045 

.(E) 

5,590 

.035 

.035 

.(E) 

5,390 

.03 

.03 

.(E) 

30,669 

.075 

.06 

.(E) 

11,248 

.045 

.045 

**A.  B.  C.  Statement,  Marcli  31,  192S 
fCovemment  Statement,  March  31,  1925 
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17TH  CENTURY  PAPERS 
IN  STATE’S  FILES 


Copies  of  London  Newspapers  of  1665 
In  Collection  of  Minnesota  Historical 
Society,  Also  U.  S.  Papers  of 
Post-Revolution  Days 


The  newspaper  collection  of  the  Min¬ 
nesota  Historical  society  in  St.  Paul  is 
the  third  largest  in  the  United  States, 
being  surpassed  only  by  those  of  the  his¬ 
torical  societies  of  Kansas  and  Wiscon¬ 
sin.  There  are  upwards  of  14,000  bound 
volumes,  which  occupy  steel  shelves  on 
four  floors  of  stacks,  nearly  the  whole 
length  of  the  building,  under  the  reading 
room.  The  collection  is  being  augmentec 
daily,  for  the  society  receives  about  500 
current  daily,  weekly  and  semi-weekly 
papers,  nine-tenths  of  them  being  pub¬ 
lished  in  Minnesota. 

This  collection  also  contains  some  of 
the  oldest  newspaper  files  to  be  found  in 
the  world.  To  mention  a  few,  there  are 
the  Gazette  of  London,  England,  from 
1665  to  1713,  and  the  Chronicle,  also  of 
London,  from  1757  to  1762;  the  Massor- 


chusetts  "Centinel"  (so  spelled)  and  Col¬ 
umbia  Centinel  of  Boston,  1792  to  1827 ; 
the  Independent  Chronicle  and  Universal 
Register,  Boston,  Sept.  3,  1795,  to  April 
17,  1797;  the  Goshen  (N.  Y.)  Repository 
and  Weekly  Intelligencer,  July,  1793,  to 
April,  1802;  the  Orange  Patrol,  1800- 
1802,  and  the  American  Mercury  of  Hart¬ 
ford,  Conn.,  1802-1815. 

Most  interesting  are  the  contents  of 
these  ancient  papers.  For  example,  they 
record  the  details  of  the  Napoleonic  wars 
from  beginning  to  end  and  present  the 
first  printing  of  “Common  Sense,”  by 
Thomas  Paine,  that  “stormy  petrel  of 
revolution,”  which  was  so  potent  for  the 
cause  of  the  colonies  at  the  time  of  the 
American  Revolution  that  Washington 
had  it  read  to  every  regiment  of  his  army 
and  pronounced  it  worth  a  regiment  of 
soldiers. 

The  collection  also  comprises  New 
York,  Albany  and  other  American  news¬ 
papers  from  75  to  100  years  old.  It 
would  be  possible  to  write,  without  any 
other  material,  almost  a  full  history  of 
the  United  States  from  these  files.  In¬ 
deed,  they  or  their  like  have  proved  of 
incalculable  value  to  ali  American  his¬ 
torians. 

The  Minnesota  Historical  society  was 


founded  in  1849,  the  same  year  Minne¬ 
sota  Territory  was  organized,  and  the 
newspaper  collection  dates  from  the  same 
year.  These  files  are  and  have  been  for 
17  years  in  charge  of  John  Talman,  a 
retired  newspaper  man,  whose  first  work 
was  done  for  the  Rochester  (N.  Y.) 
Democrat  &  Chronicle  and  the  Albany 
Argus. 


ers,  Newell  established  the  Trini 
(Col.)  Daily  News  in  1880.  Alth 
he  later  abandoned  publishing  for  s 
politics  the  veteran  editor  until  sho 
before  his  death  wrote  a  weekly  letter 
political  and  humorous  comment  under  t 
pseudonym  of  Jason  Pepper  for  the  I) 
ver  Rocky  Mountain  News. 


Four  Generation*  in  Newspaper  Work 

C.  C.  Eaton,  editor  of  the  Winthrop 
(Minn.)Arrarj  is  said  to  be  the  only  edi¬ 
tor  in  the  state  to  belong  to  the  fourth 
continuous  generation  of  newspaper  men. 
His  great  grandfather,  Samuel  Eaton, 
was  a  printer  in  New  York  state;  his 
grandfather,  Samuel  William  Eaton,  was 
an  editor  and  printer  at  Lodi,  N.  Y.,  and 
his  father,  Horace  G.  Eaton,  founded 
and  edited  the  Rochester  (Minn.)  Post, 
now  the  Daily  Post-Bulletin. 


California  Semi-Weekly  Merg 

The  two  Compton  California  seir, 
weeklies,  the  News  and  the  Tribune,  hav 
consolidated.  Carl  M.  Bigsby  and  W 
H.  Coonradt  of  the  Tribune  have  jo; 
forces  with  G.  H.  and  A.  L.  Gilbw 
the  News  in  the  new  News-Trihn 


Former  Trindad  Publisher  Dies 


Olney  Newell,  prominent  newspaper 
publisher  and  writer  and  outstanding  figure 
in  Colorado  politics  died  Oct.  3,  in  Den¬ 
ver.  One  of  the  pioneer  western  publish¬ 


12  Pages  of  Comics  in  Milwaukee 

Twelve  pages  of  comics,  in  color, 
now  included  in  the  Sunday  editions 
the  Milwaukee  Journal,  which  beginni 
Sept.  20,  was  enlarged  from  nine  to  twelv' 
sections.  There  was  added  a  tabloid  ma 
azine,  in  color,  for  children,  a  ficti 
story  magazine,  in  color,  newspaper  sii 
(supplementing  a  tabloid  magazine),  an 
a  motoring  and  radio  magazine.  Th 
sport  section  was  doubled. 


SUPPLIES  AND  EQUIPMENT 

FOR  NEWSPAPER  MAKING 


For  Sale. 

1  Goss  8-column  casting  box  for  plates  7/16" 
thick;  3  Autoplate  cylinders  and  boxes  com¬ 
plete  with  extra  set  of  rings.  All  in  good 
condition;  1  Auto  shaver  arch  for  above  equip¬ 
ment.  For  further  particulars  write  Manager, 
The  Gazette  Times,  Pittsburgh,  Pa. 


For  Sals  Chosp. 

Used  Goss  Mat  Roller  for  wet  mats  only. 
The  Goss  Printing  Press  Co..  ISIS  Sa  Psnliu 
St.,  Chicago,  ni. 


Write  for  Information  Concerning 


Wilke’s  Metal 
Insurance  Plan 

It  Will  Save  You  Money 


Metals  Refining  Co. 


Hammond,  Indiana 


Warehouses  in  Principal  Cities 


We  Have  For  Sale  Cheap 

1  Roto  Press,  German  type,  with  folder,  con¬ 
trols,  motors,  copper  shells,  mandrils,  grinders, 
burnisher  and  copper  replating  outfit.  The 
Oeveland  News,  Cleveland,  Ohio. 


Printarsf  Outfitters. 

Printmg  Plants  and  business  bought  and  sold. 
American  Typefounders’  products,  printers’ 
and  bookbinders’  machinery  of  every  descrip¬ 
tion.  Conner,  Fendler  &  Co.,  96  Beekman  St., 
New  York  City. 


Don’tTigMetal 

It  Wastes  Money 


Newspaper  Conveyors 


Don’t  melt  yonr  metal  twice  to  use 
it  once.  Write  for  trial  offer.  The 
Monomelt  ’’Single  Melting  Sye- 
tem.”  References  gladly  famished. 


speed  up  the  movement  of  papers  to  de¬ 
livery  room — without  fuss  or  wsste.  tied 
for  yesrs  by  hundreds  of  Isrge  and  small 
publishers  throughout  the  country.  Writ* 
for  details  and  typical  Installation  vlewf. 


The  Cutler-Hammer  Mf|g.  Co. 
Works:  MILWAUKEE  and  NEW  TOEK 
Clevelsnd 

Pittsburgh  Brndo"^***  Buffalo 

Pbllsdelptals  Boston  Mllwsukes 

Ban  Frnnclsco.  Los  Angeles,  PortUnd. 
Seattle.  H.  B.  Squires  Oo. 


CUTLER-HAMMER 


gUaiSMSse  *hs  Mstai  PanMes 


Printers  Mannfactnrmg  Co. 

1109*17  Tranaportation  Bldg. 
Chicago  Illinois 

World  Bldg.,  New  York  City 


GOSS 


^STEREOTYPING^ 

.MACHINERYi 


MODERNIZE 


COMPOSING  ROOM 


HAMILTON  EQUIPMENT 


Made  in  both  wood  and  tted. 


Manafactorad  by 

The  HamiltoD  Mfg.  Co. 

Two  Rlwara,  WIs. 


Far  aak  hy  all  pi  nsidnssut  Type 


Hoe  Combined  Saw  Table  and  Mono -Rail  Trimmer 


This  Machine  combines 
the  advantages  of  the  Hoe 

_  Pedestal  Saw  Table  and 

the  Hoe  Mono-Rail  Trimmer. 

The  Trimmer  is  supplied 
with  either  Style  “A”  Cut- 
^  ter  Head  for  trimming 

Wood  Blocks  or  Style  “B”  for  extra 
heavy  cutting  on  Zinc  or  Copper. 
The  Hoe  Patented  Mono-Rail  prin¬ 
ciple  allows  the  Operator  to  follow 
the  work  beyond  the  Cutter  Head 
I  permitting  more  speed  and  greater 
■  accuracy  in  trimming  Wood  or 
Metal  Blocks  of  varied  sizes. 


IF  IT’S  A  HOE,  IT’S  THE  BEST£ 


R.  HOE  &  CO.,  INC.,  504  Grand  Street,  New  York,  N.  Y. 

7  So.  Deuborn  Street,  CHICAGO,  ILL.  7  Water  Streat.  BOSTON,  MASS. 


W  f  -V| 


Some  outstanding  and  exclusive 
features  of  The  Goss  Combination 
Wet  and  Ory  Matrix  Roller:  Pat¬ 
ented  stretening  roller  produces 
dry  mats  without  a  wrinkle.  Both 
ends  of  cylinder  are  set  at^  same 
time.  Heavy  cast-iron  cylinders 
with  forged  ateel  shafts*  Extra 
heavy  bed— oo  racks— largeeoough 
to  run  chase  with  columns  cross¬ 
wise.  Rolls  wet  mau  in  iVA 
omb;  dry  mats  in  22Vi  seconds. 
Write  for  complete  catalog  of 
Goat  Stereotyping  Machinery* 


THE  GOSS  PRINTING 
PRESS  CO.,  CHICAGO 
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The  Market  Place  of  the  Newspaper 


ITOR  PUBLISHER 

Classified  Advertising  Circulation  Manager.  Telegraph  Editor,  Copy  Reader, 

-  -  .  Here  is  my  past  record:  Increased  circulation  first  class,  seeks  evening  paper  berth  on  two 

IntormatlOn  seventy  per  cent  and  revenue  three  hundred  per  weeks’  notice  to  present  employer.  Address 

cent  on  a  thirty-five  thousand  circulation  news-  Cox,  care  Editor  &  Publisher. 

•T*n  A  IMCICriMT  RATF^  paper:  increased  circulation  one  hundred  and 

**'"*'^**^*”  *  rvrt  a  twenty-five  per  cent  and  revenue  three  hundred  ~ - - - 

.•  and  fifty  per  cent  on  a  six  thousand  circulation 

«c  per  lino  per  Insertion,  increased  circulation  one  hundred  wanted, 

wjtn  oroer.  rcyjnue  four  hundred  Opportunity  of  handling  all  or  city  news  on 

jnjcrtioos  3Sc  per  line  per  insertion,  cash  por  cent  on  a  fifteen  thousand  newspaper;  all  small  city  daily  up  to  50,000  population.  Ex- 
cjcf,  under  same  management.  With  present  em-  perience,  large  and  small  papers.  Personality. 

ployer  seven  years.  Best  of  references  from  Tact..  Develop,  write,  edit,  head  copy  in  way 
(  insertions  3*c  per  lino  per  insertion,  present  and  past  employers.  Age  forty-two.  making  commonplace  news  attractive.  Abil- 
with  order.  Box  A-88S  care  Editor  &  Publisher.  ity  to  develop  local  news  when  regular  sources 

WM-  l{n«  -  consider  anything.  Now  employed. 

c,  rdiu,,. 


Situations  Wanted 


Situations  Wanted 

Telegraph  Editor,  Copy  Reader, 


under  same  management.  With  present  em-  perience,  large  and  small  papers.  Personality, 
ployer  seven  years.  Best  of  references  from  Tact..  Develop,  write,  edit,  head  copy  in  way 
present  and  past  employers.  Age  forty-two.  making  commonplace  news  attractive.  Abil- 
Box  A-88S  care  Editor  &  Publisher.  ity  to  develop  local  news  when  regular  sources 

-  fail.  Will  consider  anything.  Now  employed. 

p,,—  FJHnr  Bsidtidge,  1S}4  Paris  Road,  New  Hart- 

Cepy  Editor. 


ins^ian  as  earned  by  frequency  of  Copy  Editor. 

■tieii.  Also  read  proof.  Useful;  capable;  dependable. 

I  ether  classifications  Wc  per  line  per  inser-  A-887,  care  Editor  &  Publisher. 

a,  cash  with  order.  - 

rates  for  contract  advertising  upon  Editor 


Writer  Desires  Position. 

Magazine,  syndicate,  advertising  and  editorial 


now  available  for  afternoon  papers;  prefer  city  writer  (now  conducting  own  business)  desires 

_ _  with  population  between  <0,000  and  60,000;  can  salaned  position  with  magazine,  newspaper,  ad- 

COUNT  SIX  WORDS  TO  LINE.  employer  as  reference;  editorials  command  vertisin^  agency  or  book  publisher;  had  long, 

attention;  good  executive;  alert  and  construe-  diversified  experience;  35,  unmarried,  photo, 
tive;  go^  mixer;  married  and  not  floater;  references,  details  supplied.  A-8S2,  care  Editor 
five  years  on  present  job.  K.  H.  Craig,  Mans-  &  Publisher.  , 

field,  Ohio,  care  Mansfield  News.  _ _ 

Editors  and  Publishera:  HELP  WANTED 


live;  gooa  mixer;  mamea  ana  noi  noaier;  .rv-oo^,  caic 

SITUATIONS  WANTED  five  yws  on  present  job.  IC  H.  Craig,  Mans-  &  Publisher. 


t  job  on  Middle-West  daily  from  2,000  to  Editors  and  Publishera:  HELP  Vf^ANTED 

)  circulation  where  I  ran  evenmally  “buy  Young,  single  man  of  twenty-five,  desires  op-  — - 

if  mutually  agreeable.  Here  is  background:  portunity  in  publishing  and  editing  field.  Has  .  . _ ^  . 

tising  department  of  manufacturer,  agency  bmad,  general  education,  widely  traveled,  and  Advertising  Solicitor. 

ience,  space  salesman  on  ^gazine.  Age  (hree  years’  business  experience.  Exceptional  Young  man  with  a  little  copy  writing  and 
anmarried,  irorked  w^  through  college,  ability  in  writing  vigorous,  homely,  human  and  ”1**  experience.  Well  organized  small  city 
A-884,  rare  Editor  &  Publisher.  humorous  material.  Have  done  some  work  in  of  conditions.  Exclusive  field; 

- - - editing,  also  writing  for  the  press.  Want  to  1°  start.  Glohe,  Ironwood,  Mich. 

or  Business  Manager.  develop  thru  hard  work  with  organization  that  _ _ _ 

j.  ui  oeods  this  sort  of  timber.  Will  start  in  any 

|“hrarailable  Octob^l5th.  ^i^hteen  years  capacity,  at  any  moderate  salary.  Box  A-896,  Advertising  Manager. 

oecutive  positions  on  newspapers  in  cities  Editor  ac  Publisher.  For  Florida  evening  daily.  Must  be  good 

I  to  a  million  population.  Enviable  record  ^ copy  writer,  skilled  in  layouts  and  a  hustler, 
r  results.  Prefer  second  or  third  paper  in  EmtoriaL  State  salary  requirements.  The  Key  West 

of  hundred  thousand  or  more  where  pub-  News,  Telegraph,  City  Editor,  General  or  Po-  Citizen,  Key  West,  Fla. 

is  convinced  that  the  right  man  ran  Htical  Reporter,  foreign  experience,  with  15  _ _ _ 

ially  increase  the  business  and  lower  years  on  metropolitan  papers,  desires  change, 
su.  If  you  need  or  ran  use  such  a  man  Available  short  notice  anywhere.  State  salary.  Advertising  Manager 

ite  for  full  _particulars.  Address  Box  A-846,  Box  A-901.  care  Editor  &  Publisher.  f-r  afternoon  dailv  in  ihrivine  Southern 


We  Offer 


for  immediate  acceptance 

Only  newspaper  in  city 
of  25,000  in  N.  Y.  State 

(This  is  six  day  evening) 

PALMER 

DeWlTT  &  PALMER 

350  Madison  Ave.,  New  York  City 


Successful 

Pertormance 

This  firm  has  a  record  of 
15  years  of  successful  performance  in 
the  diflicult  work  of 

PURCHASE,  OONSOUDATION. 

SALE  AND  APPRAISAL 
of  newspaper  and  magazine  properties 
throughout  the  U.  S. 


HARWELL 

Times  Bldg. 


[  CANNON 

New  York 


Ite  for  full  particulars.  Address  Box  A-846i 
itor  &  Publisher. 


Box  A-901,  care  nditor  s  Bublisner.  afternoon  daily  in  thriving  Southern 

City  of  53,000.  Must  be  good  copy  writer 
Eminently  Successful  Editor  ability  to  handle  men.  Southerner  or 

W’omen’s  Correspondence  Column  and  Book  one  familiar  with  the  South  preferred.  State 


^  W1  CDNNEa  THE  WIRES  ” 

PUBLISHER  OR  GENERAL 
MANAGER.  Eighteen  years’ 
successful  experience — last  six 
in  charge  of  newspapers  with 
hundreds  of  employees.  Record 
substantiated  by  owners,  A.B.C. 
audits,  lineage,  and  continued 
loyalty  of  all  associates.  Large 
foreign  advertising  acquaintance. 
Proved  ability  to  make  and  hold 
local  merchants'  friendship.  Har¬ 
vard  Business  Administration 
School  training.  Salary  $15,000. 
Our  No.  57S0. 


Lt  j  ___  ..o.n»inT,3l  Department,  wishes  simitar  work  on  magazine 

ghly  experi^ced  now  making  exce^ioMl  ^-892  rare  Editor  & 


salary  expected.  Box  A-891,  Editor  &  Pub¬ 
lisher. 


- newspaper.  Box  A-89<i  rare  toditor  <k  iisner.  |l _ 

d  as  business  manager  on  medium  size 

rn  daily,  contemplates  making  change  fdt  ruonsner. _  _  " 

nal  reasons.  Long  record  of  successful  Ml  Fw^iHv. 

nd  experience  and  particularly  strong  in  Experienced  Able  Editorial  Executive, 

■css  building.  A  real  producei'-37  years  in  prime  of  life,  seeking  similar  connection  .  .  .  .  „  .  _ 

zge— married— excellent  reputation.  Bonus  with  Southern  newspaper  in  city  of  100,000  or  AssUtant  Managing  Editor.  - 

iBcreased  business  or  profit  sharing  arrange-  larger.  Prefer  evening  paper.  Smaller  paper  Wanted  by  middle  western  daily,  sixty  thousand  Wantad. 


Fernald’s  Exchange. Inc 

Thino  NatX  B'lo'c..  SaniNUf  ielo,  Mass. 


Help  Wanted 


preferred.  Address  Box  A-899,  Editor  &  would  be  attractive  on  a  stock  basis.  Full  circulation.  Must  be  young,  keen,  competent, 


statement  of  qualifications,  experience,  etc.,  thoroughly  tested  and  a  man  of  perso 
on  application,  together  srith  visit,  if  proposi-  integrity.  Give  complete  history  and 
tion  is  attractive.  Address  A-843,  Editor  &  Box  A-886,  care  Editor  &  Publisher. 
Publisher. 


man  of  MrsOMhty  and  Advertising  man:  middle-awd;  experienced  in 
writing  copy  and  making  lay-outs;  permanent 
’ position;  salary  $50.00  to  start;  full  particulars 
in  first  letter.  Address  Box  A-854,  Editor  & 
Publisher. 


knlstko  MMiAgur.  Publisher.  .  . .  .  -  Publi^sher.  * 

k  Publisher:  Can  you  use  exceptionally  good  -  - [ _ 

knlztion  man,  with  clean  record,  proven  Executive. - -  wj-  j  i.  u 

Bhy  as  producer  with  maintenance  at  low  Publisher  of  daily  in  middle  west  that  lost  .  v-  o  -  •  Sporting  Editor  and  Desk  Man. 

It  A  circulation  business  man  with  thor-  $40,000.00  in  1923.  'This  year  will  show  profit.  ^  Young  Keporter  Perm.inent  place  on  live  paper  in  city  of  40,000 

till  knowledge  of  circulation  work.  Now  m  change  made  by  cutting  expenses  and  develop-  with  some  experience  and  looking  for  more;  on  in  Middle  West  for  fast,  accurate  worker,  able 

liiodical  field  but  anxious  to  get  back  to  a  business.  Hard  work,  with  thorough  ex-  semi-weekly  New  Jersey  suburban  newspaper,  to  write  good  copy  and  lay  out  page.  Atidress 


Sporting  Editor  and  Desk  Man. 

rerm.ment  place  on  live  paper  in  city  of  40,000 


npaper.  If  interested,  write  or  wire  Ivan  perience  in  every  department.  Competent  to  Should  be  single.  Chance  to  develop  in  grow- 
Moore,  617  West  Twenty-sixth  Street,  rake  full  charge  operating  plant  economically  *og  territory.  Apply  promptly.  Editor  Summit 
rfclk,  Va.  and  systematically.  Goiid  reason  for  desire  to  Herald,  Summit,  New  Jersey. 

— - change.  Address  Box  A-902,  Editor  &  Pub-  - - 

enkHun  Manaver.  lisher.  New  York  City,  N.  Y.  Buainesa  Manaver. 


Editor  &  Publisher. 


BUSINESS  OPPORTUNITIES 


^tkn  Manager.  iisner,  ivew  lorx  i,iiy,  ».  z. _  Business  Manager.  *  - 

Carfe  of  a  department.  ExMrienced  in  all  pree  Lance  Writer  Grafton  (W.  Va.)  Sentinel,  A.  P.  Daily,  For  Sale. 

t|let  of  circulation,  city,  suburban,  country  •  j-  .  ,  n  wants  responsible  experienced  newspaper  bust-  p,-],,,:.., 

td  rural.  Also  experienced  in  organizing  31,  wishes  to  join  newspaper  ot  periodical  staff  man,  sterling  character  for  business  man- 

jrrier  Service.  Present  employed  as  District  ■*  reporter  or  feature  writer.  Ten  yeara  varied  ager.  Handle  all  accounts,  collecting,  solicit- 

linzKer.  Box  A-895,  rare  Editor  &  Publisher,  newspaper  and  fz^  ■  ing  advertising,  circulation  and  printing.  Have 

specimros  of  work.  Box  A-881.  rare  Editor  &  assistants.  State  full  experience,  age, 

_ 4  Publisher,  ftalArv. 


Exclusive  daily  field,  Kansas  county  seat. 
Box  .■\-890,  Editor  &  Publisher. 


two  assistants, 
reference,  salary. 


State  full  experience,  age,  Netvspaper  for  Sale. 


fads 


Make  Good  or  Quit! 

That’s  what  the  owner  of  a  weak  newspai 
ought  to  do.  I’ll  take  job  as  manager  on  t 


Combination  Desk  and  Street  Man 

wanted  by  New  York  State  paper.  Give  age. 


basis.  Plenty  of  evidence  that  quitting  is  not  education,  experience,  references,  salary  ex 
in  my  line.  Manager,  downtown.  Box  556,  pected.  Box  A-897,  Editor  &  Publisher. 


Mmaging  or  News  Edi^.  •  -  seasoned  thoroughly  trained  editorial  *fiz“  linotypes;  $40,000;  liberal  termsT  Must 

Lrr,ftivrX  can  relmiM  t^^^  department  of  be  sold  within  thirty  days.  Box  A-888.  Editor 


Managing  Editor. 


Only  afternoon  newspaper  in  one  of  leading 
cities  of  Carolinas.  I-ong  established,  good  cir¬ 
culation  and  plant,  fine  opportunity.  A-883, 
Editor  &  Publisher. 

Newspaper  for  Sale. 

.Mabama  evening  daily,  exclusive,  profitable 
and  most  promising  field.  Perfecting  press. 


ON  CLASSIFIED 


“I  received  several  answers 
to  my  ad  in  your  September 
12th  issue  and  connected  with 

the  Evening  News  of - 

on  Sept.  21. 

“Naturally  I  am  very  much 
sold  on  the  results  from  your 
publication.” 

You  can  have  his  name.  He 
will  tell  you  he  wrote  the  above  to 

EDITOR  &  PUBLISHER 


last  several  years  in  charge  of  local  news  on 
paper  with  10,000  circulation.  Can  develop  and  l  V* 

write  news  interestingly  and  train  reporters  to  weekly.  Complete 
do  so.  Credited  with  good  sense  of  policy.  Not  “o'*  copy  of  news 
afraid  of  work  but  wants  fair  pay  tor  it.  Will  desired.  Bo: 

consider  offer  for  full  responsibility  of  news  - 

end  of  afternoon  daily  in  city  of  15,000  or  up.  Manartov  Editor 
Box  A  893,  care  Editor  &  Publisher.  managing  to  . 


executive  who  con  rebuild  this  department  of  5'  ‘h‘z‘y  1 

New  York  State  daily  we  will  pay  $100  &  Publisher. 

weekly.  Complete  details  of  previous  experience  - - - 

and  copy  of  newspaper  you  are  now  ass^iateil  pacific  Coast  Representative 
with  desired.  Box  A-850,  Editor  &  Publisher.  ,  ,  ,  . 


wanted  for  a  fast-growing  national  weekly 
newspaper.  Circulation  now  over  one-quar¬ 
ter  of  a  million.  Must  have  entree  into 
agencies  and  national  advertisers  on  Pacific 


Newspaper  Man,  state  oaiiy.  ricasc 

\  j  /  r  <  ,1.  c  I  »  details  of  previous  experience, 

present  city  editor  of  one  of  the  South  s  largest  g,  p,,Ki:,her 

dailies,  desires  a  change  (^uth  only).  Twelve 
years  experience.  Not  only  an  executive,  news 

and  make-up  man,  but  a  good  writer.  Age  30,  Newspaper  Syndicate  Salesman. 


A  thorough  editorial  executive  wanted  for  a  agencies  and  national  advertisers  on  Pacific 
New  York  State  daily.  Please  give  complete  Coast.  One  who  has  some  papers  now,  but 
details  of  previous  experience.  Box  A-898,  not  too  many.  He  will  be  well  supported  by 


married,  family.  If  you  want  a  valuable  man  man  who  wants  to  forge  ahead.  Road  ington,  D.  C. 

and  have  something  with  a  future,  address  Box  ,,o,,ience  desirable,  but  not  necessary.  Great  _ 

A-894,  rare  Editor  &  Publisher.  i"-  .  ..  ,  -  t_  ^it 


national  and  direct  mail  advertising.  Prefer¬ 
ably  a  Mason.  Give  all  details,  including  pa¬ 
pers  you  are  now  carrying,  in  first  letter.  Write 
General  Manager,  219  G  St.,  N.  W.,  Wash- 


opportunity  for  right  man.  In  writing  sell 
yourself  in  first  letter.  A-863,  Editor  h  Pub¬ 
lisher. 


Newspaper  Advertising  Manager.  fisher. 

With  unusual  ability  to  achieve  co-operation.  _ _ — - 

Strict  disciplinarian  with  fifteen  years  of  sue-  . 

cessful  National,  local,  and  classified  experience.  Wantea.  .  •  -jji 

Reader  interest  and  promotion  expert.  Classified  Advertising  manager  for  live  dauy  in  miaole 

Manager  of  Metropolitan  daily.  Box  A-889,  western  state;  city  of  22,000.  Address  H.  K., 

care  Editor  &  Publisher.  Editor  &  Publisher. 


f  Pub-  Representative  Connection  Desired. 

Eastern  Special  Representative  with  estab- 

_  lished  New  York  office  for  past  ten  years, 

wilt  consider  an  arrangement  with  responsible 
western  representative  desiring  an  eastern  con- 
in  middle  nection.  Excellent  contact  with  agencies  snd 
:ss  H.  R.,  advertisers.  Address  'A-867,  Editor  k  Pub¬ 
lisher. 
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‘CLOSE  THE  PUBUCITY  DOOR” 


DOLLAR  » * 

ONE  DOLLAR  I 
WILL  BE  1 

PAID  1 

*  *  PULLERS 

FOR  EACH  1 
IDEA  1 

PUBLISHED  1 

BUSINESS  TICKLERS 


"V/f  MURRAY,  hardware  dealer  of 
Honesdale,  Pa.,  has  been  using  a 
novel  style  of  advertising,  with  results 
reported  to  have  been  unusually  good. 
In  a  recent  issue  of  the  Independent  the 
firm  carried  a  3x9  display  ad  headed 
“Everything  for  the  Farm  News.”  In 
this  ad  was  contained  general  farm  news; 
also  records  of  recent  sales  made  of  farm 
equipment,  etc.,  with  care  being  exercised 
to  use  as  many  names  as  possible.  The 
idea  should  prove  effective  in  the  average 
country  town  newspaper  and  for  the  aver¬ 
age  general  hardware  store  in  such  a  com¬ 
munity. — T.  J.  Brislin,  Scranton,  Pa. 

The  Houston  Fost-Dispatch  offered 
prizes  aggregating  $50  for  the  best  win¬ 
dow  displays  made  during  “retail  week” 
in  that  city,  and  a  large  number  of  mer¬ 
chants  entered  the  contest.  The  paper 
called  attention  every  day  to  the  windows 
in  the  contest  and  invited  the  public  to 
inspect  them.  Merchants  used  advertis¬ 
ing  space  to  invite  inspection.  Each 
reader  of  the  paper  was  entitled  to  a  vote 
as  to  the  best  decorated  window.  The 
voting  was  heavy.  Such  a  contest  pleases 
the  merchants  and  created  interest  in  win¬ 
dow  shopping  as  an  aid  to  advertising  in 
selling  goods. — W.  H.  M.,  Austin,  Texas. 

“Letters  to  Elizabeth,  With  Sidelights 
on  Buying,”  is  an  advertising  feature,  run 
on  the  society  pages  of  the  Sunday  Times- 
Picayune,  New  Orleans.  The  “side¬ 
lights,”  boosting  the  different  businesses, 
are  written  in  a  chatty,  personal  vein,  as 
if  they  were  the  results  of  real  visits  of 
the  writer  to  the  shops  played  up.  This 
has  been  done  before  by  other  big  news¬ 
papers,  but  never  better,  perhaps,  than 
the  New  Orleans  paper  is  doing  it. — A.  W. 
Roe. 


Why  not  hit  the  roadside  stands  for  an 
ad?  Fill  a  page  once  a  week,  each  week 
taking  a  different  road  to  exploit.  Run  a 
box  in  the  center  of  the  page,  telling  how 
to  get  to  them,  and  get  each  stand  owner 
to  specialize  on  its  best  seller. — R.  E. 
Uietz,  Battle  Creek,  Mich. 


Vacation  is  now  over.  Everyone  is 
back  at  work  again  and  the  desire  to  save 
money  will  soon  begin  to  be  felt  by  the 
average  citizen.  Now  is  the  time  to  get 
the  savings  banks’  advertising.  Run  a 
special  section  devoted  to  savings. — C.  E. 
Pellissier,  Boston,  Mass. 


It  Advice  of  Sheboygan  (Wit.)  Prett 

— ^Sayt  Newipapert  Would  Gain 

Try  the  “closed  door  policy”  in  the  mat¬ 
ter  of  free  publicity  is  the  editorial  advice 
of  the  Sheboygan  (Wis.)  Press,  which 
states  newspapers  have  nothing  to  lose 
and  everything  to  gain  by  fighting  press 
agents. 

“If  newspapers  want  to  share  in  the 
prosperity  that  is  coming  to  the  maga¬ 
zines,”  says  the  Press,  “they  must  close 
their  columns  to  free  publicity. 

“Can  yau  blame  an  advertiser  for  ac¬ 
cepting  gifts.  Magazines  give  nothing 
away. 

“As  one  advertiser  said;  ‘Why  spend 
money  in  newspapers,  when  a  publicity 
agent  can  get  free  readers,  either  direct  or 
through  local  influence.’ 

“Let  us  turn  down  every  request  for  free 
publicity,  and  we  will  soon  realize  hand¬ 
some  dividends  from  those  who  have  been 
giving  the  press  everything  but  their 
money.  The  magazine  is  a  selling  or¬ 
ganization  with  no  free  publicity  to  hani- 
cap  its  success.” 


Motorists  say  that  the  pede.strians 
dumbells,  while  the  pedestrians  say 
motorists  are  reckless  idiots.  Who 
right?  Interview  the  chief  of  jiolice 
several  of  the  cops,  then  talk  with 
of  the  motorists  and  then  with  sotnt 
those  “dumbell”  pedestrians  who  hav 
cars. — P.  B.  Oakley,  Geneva,  N.  Y. 


HUNCHES 


ONE  DOLLAR 
WILL  BE  PAID 
FOR  EACH 
“HUNCH” 
PUBLISHED 


A  N  Old  Pet  Animal  letter  contest  start¬ 
ed  by  the  Madison  (Wis.)  Capital 
Times,  drew  a  great  number  of  letters 
from  readers  that  were,  in  themselves, 
absorbing  human  interest  feature  articles, 
describing  patriarchal  domestic  animals 
of  many  species :  cows,  cats,  dogs,  squir¬ 
rels,  canaries,  and  many  others.  Five 
dollars  was  offered  to  the  person  writing 
the  best  letter  on  an  oldest  animal.  On 
the  first  day  of  the  contest,  the  Capital 
Times  published  a  feature  article,  illust¬ 
rated,  on  the  oldest  cat  in  Madison,  one 
that  was  20  years  old.  If  unusually  aged 
animals  are  described  in  some  of  the  let¬ 
ters,  a  reporter  may  be  sent  out  to  write 
feature  articles  on  them. — Ruben  Levin, 
Madison,  Wis. 


Many  of  our  large  cities  are  following 
the  business  policy  of  closing  their  prin¬ 
cipal  stores  on  Saturdays.  Other  places 
choose  different  afternoons  upon  which  to 
close.  Not  all  the  stores,  however,  close 
on  these  business  holidays.  A  Boston 
paper  has  hit  upon  the  novel  idea  of  run¬ 
ning  a  column  of  advertisements  under 
the  heading  of  “Open  For  Business  On 
Saturday,”  Saturday  being  a  business 
holiday  in  Boston.  Other  papers  might 
do  well  to  follow  the  same  idea  in  relation 
to  their  closing  days.  It  is  a  help  to 
the  public  as  well  as  increased  advertising 
space  for  the  paper. — C.  E.  Pellissier, 
Boston,  Mass. 


For  more  than  two  years  the  Greens- 
burg  Rcz'iew  has  been  publishing  a  baby 
picture  on  the  first  page  every  Saturday 
morning.  As  there  are  always  new  babies 
and  proud  parents  this  feature  can  run 
indefinitely.  Besides  the  name  of  the 
child  and  parents  a  short  appropriate  poem 
or  quotation  is  used. 


“Present  Prices  of  Your  Favorite  Car 
in  Seattle,”  was  a  recent  ribbon  of  a  Seat¬ 
tle  newspaper  under  which  many  of  the 
local  dealers  took  space.  The  page  w'as 
commended  to  the  readers  as  valuable  to 
dealers  and  prospective  purchasers.  All 
the  leading  dealers  co-operated  in  present¬ 
ing  the  prices  of  standard  cars  in  uniform 
space. — C.  M.  L. 


Ask  leading  citizens  “What  is  your 
favorite  sport  and  why?”  and  make  a 
daily  feature  of  the  answers,  using  one 
briefly  each  day,  perhaps  as  a  sport  page 
box. — John  H.  A.  Kelly,  Norristown,  Pa. 

An  effective  promotion  stunt  is  being 
used  by  the  Toledo  Blade  in  its  Saturday 
football  extras.  Fans  are  asked  to  guess 
the  scores  which  will  be  made  in  ten 


“SKIPPY” 

By  PERCY  CROSBY 

The  best  juvenile 
comic  strip.  Combines 
great  humor,  excellent 
drawing  and  emphatic 
adult  appeal. 

A  feature  pou  can't  afford 
to  miss 

JOHNSON  FEATURES,  Inc. 

1819  Broadway,  New  York,  N.  Y. 


Ar JVcmSrtf  widSbtdigrfktaptptn 
Uaroaiiond  New*  Service 
^  Worid  Bidldkw,  New  Yortc 


“The  Faint  Heart” 

is  the  title  of  the 

Latest  Serial 

RUBY  M.  AYRES 

Most  Popular  Writer 
of  Daily  Fiction 


Runs  Six  Weeks 
1200- Word  Daily  Installments 


Atk  tor  Sample  Releasee 


The  McClore  Newspaper  Syndicale 

373  Fourtli  Av*.,  New  York  City 


BY  UNITED  PRESS 


Many  times  syndicate  pictures  of  sJy 
erally  interesting  happenings  or  cve  " 
which  have  taken  place  in  the  past  i 
printed  with  a  brief  explanation  of 
picture.  W’ould  it  not  be  of  more  intj 
est  to  the  reader  to  have  the  picture 
companied  by  an  account  of  the  hapr^ 
ing.  In  most  cases  this  could  be  obta;s3f 
from  the  old  files. — M.  C.  Ryason. 


specified  games  the  following  Saturday. 
All  guesses  are  filed  with  the  contest 
editor  the  day  before  the  games.  The 
thirty  persons  whose  guesses  are  nearest 
the  scores  made  on  the  gridirons  are 
given  tickets  to  any  Toledo  game,  high 
school  or  collegiate,  they  select.  The 
first  mail  after  announcement  of  the 
guessing  contest  brought  70  letters  and 
hundreds  of  others  swamped  the  contest 
editor  before  the  deadline. — Max  Hahn. 


Why  not  a  feature  on  the  amount ' 
petty  thievery  in  your  city’s  kailij 
hotels?  Interview  half  a  dozen 
managers.  It’ll  be  a  revelation  how 
hotel  property  is  carried  off  by  h 
guests — every  thing  from  a  cake  of  -t; 
to  the  rugs. — Harold  J.  Ashe, 
Beach,  CaliL 


Verisimilitude  and 
Convincing  Atmospher^l 

Assur* 

The  Vicarious  Thrill 

To  Readers  of 

“The  Yankee  PrincessI 

The  Latest  Serial 

By  Mildred  Barboui|| 

Metropolitan  Newspaper 

Service  W. 

fa! 

Maximilian  Elier,  Jr.,  General  Manatit  ' 
150  Nassau  Street,  New  York  City 


UNITED  PRESS  ASSOCIATIONS 
World  Building  New  York 


DR.  COPELAND! 

“YOUR 

HEALTH” 

By  ROYAL  S.  COPELAND,  M.D. 

6-a-week 

NEWSPAPER  FEATURE 
SERVICE 

241  W.  .iSth  St.,  NEW  YORK  CITY 


THOS.  W. 
BRIGGS  CO. 

Columbian  Mutual  Tower 

MEMPHIS,  TENN. 

CREATORS 
OF  LOCAL 
DISPLAY 
FROM  A  NEW 
SOURCE 


Onr  Bnstnew  Review  and  many  other 
featnre  pages  now  mnnlng  In  mors 
than  80  leading  Ameiicnn  and  ('aa- 
adlan  newspapers.  Write  or  wlrr 
for  onr  repreeentatlTe. 
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THE  SOUTH 

A  Market  for  National  Advertising 


HE  trend  of  growth  from  every  direction  is  southward.  The  South  is  fast 
vJ  becoming  the  greatest  center  of  activity  in  the  United  States. 

The  wealth  of  the  entire  country  and  the  rapidly  increasing  population  are  now 
serving  to  strengthen  the  power  of  the  South. 

It  has  more  natural  advantages  for  development  and  for  creature  comforts  of  its 
growing  population  than  any  other  part  of  the  world. 

The  growth  of  southern  commerce  is  shown  in  foreign  exports  from  southern  ports 
during  1924  as  having  amounted  to  $1,627,930,000.  It  is  nearly  four  times  the  total 
value  of  foreign  exports  from  the  entire  Pacific  coast,  which  amounted  in  1924  to 
$444,555,000. 

Though  the  South  has  given  great  attention  to  the  production  of  cotton,  it  is  making 
rapid  progress  in  diversifying  its  farm  products.  For  the  five-year  period  from  1918 
to  1922  it  raised  an  average  of  975,000,000  bushels  of  corn.  The  total  production  of 
grain  of  all  kinds — corn,  wheat,  oats,  rice  and  kaffirs  is  about  1,250,000,000  bushels  a 
year.  It  is  annually  shipping  to  the  people  of  the  North  and  the  West,  during 
the  winter  and  early  spring  seasons,  about  500,000  carloads  of  early  vegetables,  fruits 
and  cotton  seed  oils. 


THESE  NEWSPAPERS  COVER 
THIS  WONDERFUL  TERRITORY 


AT.AHAMA 

ttAnnitton  Star  . (E)  6,469 

•Mobil*  News-Item  . (E)  11,697 

•Mobil*  BecUter  . (M)  90,199 

•MobU*  Berltter . (S)  U,440 

TLOBIOA 

•OATtODA  Daily  Mew* . (EB)  4,038 

•Florida  Timeo-Dnlon,  (M)  40,879 . (B)  46,974 

tLakeland  Ledyer  . (E)  9,996 

•Miami  Horald  . (M)  81,499 

•Miami  Herald  . (B)  36,498 

•Orlando  Reporter-Btar  . (E)  6,799 

•Orlando  Bentinol  . (MAB)  6,749 

•Pensacola  News  and  Jonmal . (EM)  9,669 

tBt,  Petersburg  Independent  . (E)  10,087 

•Tampa  Times  . (E)  18,091 

•Tampa  Tribune  (M)  98,599 . (B)  46,191 

•Palm  Beach  Poet  . (M)  8,637 

OEOROIA 

•Augusta  Herald  . (E)  16,753 

•Augusta  Herald  . (B)  16,190 

tMacon  Telegraph  . (M)  94,910 

fMaoon  Telegraph  . (B)  96,519 

•Barannah  Morning  News  (M),  90,479.  (B)  99.079 

KENTDCKT 

•Lexington  Leader  . (E)  19,498 

•Lexington  Leader  . (B)  19,876 

•Padne^  Bun . (E)  9.976 
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NORTH  CAROLINA 

tOreensboro  Daily  News  . (M) 

tOreensboro  Daily  Mews . (B) 

tRaleigh  Mews  and  Observer . (M) 

tRaleigh  News  and  Observer.  . (8) 

•Winston-Salem  Journal  . (M^ 

•Winston-Salem  Journal  . (S) 

•Winston-Salem  Bentinal  . (E) 

BOtTTH  CAROLINA 

•Columbia  State  . (M) 

•Columbia  State  . (S) 

•Greenville  News  . (M) 

•Spartanburg  Journal  . (E) 

•Spartanburg  Herald  (M)  6,901 . (B) 

TENNESSEE 

•Chattanooga  Timas  . (M) 

•(Thattanooga  Times . (B) 

•Memphis  (himmercial  Appeal . (M) 

•Memphis  Commercial  Appeal . (8) 

•Nashville  Banner  . (E) 

•Nashville  Banner . (S) 

VIRGINIA 

•Danville  Register  and  Bee . (MAE) 

•Danville  Register  (Sunday)  . 

•Newport  News  Timao-Herald . (E) 

•Newport  News  Daily  Press . (SAM) 

•Roanoke  Times  A  World  Mew*.... (MAE) 

•Roanoke  Times  . (B) 

•Staunton  News-Leader  (M),  Leader.. (E) 

•  A.  B.  C.  Statement.  March  31.  1995. 
tGovemment  Btatement,  March  81.  1995. 


They  Told  It  To 
Sweeney 


Somebody  said  there  was  a  war  in 
Africa.  , 


Colonel  Sweeney  and  his  fliers  are  fighting  the  Riffs  with  a  $5000 
reward  on  their  heads  in  a  country  where  a  safe  landing  is  impossible  and 
capture  means  death  by  exquisite  torture. 


Colonel  Charles  Sweeney 


Sweeney  heard  it  and  went — with 
an  air  squadron  of  gentlemen  adventurers 
— and  once  more  a  fighting  Irishman  was 
making  history. 


And  Sweeney  is  writing  about  it  between  flights.  He  has  furnished 
some  of  the  most  remarkable  human  interest  tales  of  first-hand  adventure  in 
the  history  of  journalism. 


He  is  writing  his  exclusive  dispatches  for  the  Chicago  Daily  News 
Foreign  Service.  They  are  cabled  direct  to  America  and  distributed  over  the 
leased  wire  system  of  the  Consolidated  Press  Association. 


World  News  of  Human  Interest  is  only  one  part  of  the  eight-hour  day 
leased  wire  service  of  the  C.  P.  A.  which  furnishes  “to-day’s  news  specials 
today”. 

Write  for  a  new  prospectus. 


The  Consolidated  Press  Association 

Executive  Offices,  Evening  Star  Building,  Washington,  D.  C. 

New  York  Chicago  San  FrancUco  Paris 

Eighth  Floor  Fourth  Floor  Third  Floor  Fourth  Floor 

World  Building  Daily  News  Bldg.  Spreckels  Bldg.  1 9  Rue  d’Antin 


